
 

CIAWA Advocating 
and Representing 
the Western 
Australian Caravan 
Industry 
CIAWA President Mr Craig Kenyon and CEO 
Simon Glossop recently attended a Friends 
of Tourism function at Parliament House in 
Canberra as part of the Australian Tourism 
Alliance including a cocktail function with 
Members of the Labour Party where Shadow 
Tourism spokesperson Mr Anthony Albanese 
spoke about the importance and value of 
tourism to the economy. 

This was followed by dinner at Parliament 
House with Members of the Liberal Party 
including a large number of West Australian 
representatives. WA was well represented 
with a number of Tourism Council WA 
Board Members also in attendance and these 
functions play an important role in ensuring 
the value of tourism is kept front of mind by 
our Federal decision makers.
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Greetings members 

Canberra- ‘Friends of Tourism’ Industry Function.
In July, both Simon and myself were invited to Federal 
Parliament to attend the Friends of Tourism Function. This was 
an opportunity for the Politicians to engage across a whole raft 
of national tourism industry players and we were right in the 
mix. I really enjoyed the opportunity to network at the highest 
levels along with the staff  from Tourism Council WA.  
As the president of CIA WA, I can’t tell you how proud I was to 
be part of this event and I took the view that whilst it’s not every 
day one gets to meet the Foreign Minister, it’s not everyday the 
Foreign Minister gets to meet the President. We are moving in 
the right circles I think. 
Well done to our CEO Simon again for his consummate 
networking skills. He really is a force to be reckoned with and a 
tireless advocate for our industry. 

Albany Show
One of the milestones for the Board on our Strategic Action 
Plan is to continue to look for opportunities to showcase our 
industry at both Parks and Trades levels. Make no mistake, 
we have a lot to offer and after careful research, our Trades 
Committee has recommended we put on a regional Caravan 
and Camping show in Albany. 
The dates are Friday 2nd –Sunday 4th October. Yes, that’s right 
Grand Final Weekend. But don’t let that put you off . Under the 
guidance of Vice President (Trades) Steve May it’s all good. A 
huge screen will be positioned at the show for the live telecast. 
Now there’s no excuse for anyone not to attend! Anyone 
interested in exhibiting or attending, please call Tarryn or 
Tracey for details. I can tell you now, exhibitor numbers are 
very high and as President, I take this opportunity to thank 
every one of you for supporting this regional event. It will 
compliment our Kalgoorlie show very nicely and it’s one more 
thing to tick off  the SAP!!

Sundowner Workshops
Another initiative from CIA WA is the recent introduction of 
Sundowner events held at our offi  ces in Cannington. They run 
for a couple of hours after work and they are very informative 
sessions and a great way of getting the information you need 
on subjects such as vehicle roadworthiness, towing regulations, 
vehicle compliance, gas and electrical regulations and a whole 
raft of other subjects are planned for the future with a number 
of industry guest speakers invited along to give us the right 
information. Numbers attending are in the 20’s and there 
are complimentary refreshments put on with a networking 
opportunity at the end of the presentations. Great work by the 
offi  ce staff  and Trade Committee in organising the events so 
far. Try and get along, you can always learn something.

Membership Forms.
By now you will have received your new membership forms. 
These new documents have been designed to give you the 
members a much clearer understanding of the value we off er 
as an organisation and whilst all of us look for savings where 
we can, I urge you to really study the value propositions on 
each category menu. 
If you attend the Perth Caravan and Camping show in any 
capacity, it makes sense to take full advantage of the very 
attractive exhibitor discounts, huge advertising campaigns and 
branding exposure your business would enjoy if you take the 
Silver, Gold and Platinum memberships.  
In essence, the more you spend the more you get. Which means 
we have more revenue to continue investing all the earnings of 
this ‘Not For Profi t’ Association back into the Industry for the 
benefi t of the Members.  

Stay involved
I repeat my message again here because it will always be 
relevant. Like any not for profi t organisation, our members are 
the lifeblood. We look to you for feedback, inspiration, ideas 
and better ways of doing things and I am pleased to say that 
many of you are now playing a bigger part and my sincere 
thanks go to you for that. 
Our end of the deal is just as important. As President, I speak 
on behalf of the Board when I say we are continuing to work 
hard on ensuring we stay relevant as an industry. Making 
sure we keep up front and centre of State and in more recent 
times Federal Government. We continually work with the 
State Tourism Bodies, the local Shires and RTO’s and those 
commercial operators who see an opportunity to be in our 
space and form strategic alliances with us so we prosper. 

That’s why we are here. 
So, in my previous newsletter I challenged you all as members 
to commit to attending the CIA WA Annual State Conference 
later this year. What a response! Many of you have taken up 
the challenge and the attendee numbers are growing to a 
signifi cant size and there’s more to come. 
Fantastic. This is one event not to be missed.
So, now you’ve reached the end of my scribe, take ten minutes 
out, grab a cuppa and have a really good read of the newsletter.
Regards
Craig Kenyon
CIAWA President
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Well another end of financial year has come and gone, we hope 
it has been a good year for you and looking forward to an even 
better one to come this year!

There is plenty going on in the industry and we have full 
details inside the newsletter on a number of the issues below 
so please, read on but some important highlights here.

Annual General Meeting
The AGM is schedule for 4.30pm Wednesday 23rd September 
2015 at Crown. Please lock the date into your calendar and we 
look forward to you joining us there with refreshments served 
post AGM. Full details will be sent prior to the date.

Membership Renewals
All members (and lots of people who aren’t!) have by now 
received their 2016/16 membership forms and thanks to those 
of you who have returned them. You will see that there has been 
some changes into the levels of membership available. We have 
implemented these changes to include all levels of advertising 
in the annual planner, Caravan WA, with the membership, this 
means one invoice and members picking the advertising size 
they want. There is also different levels of discount available to 
sites at the Show which reward members as a comparative to 
the membership level they have.

We have found many members are selecting Bronze level as it 
is the cheapest (or it means they aren’t interested in advertising 
their business through us). It is important to note that this does 
not include an advert in our Caravan WA planner or a profile 
on our website – just a line listing. Many Parks who had adverts 
in Caravan WA will not have those without a minimum of 
Silver Membership. 

If you have selected Bronze and want to be involved with us 
in marketing and promoting your Park or for receiving the 
discount to our conference (worth $425) please contact us to 
change your Membership before August 31st.  

Beyond our marketing your membership also pays for the 
advocacy, research and lobbying that we undertake on 
your behalf. It is especially relevant this year with the State 
Government finalising three reviews into our industry that 
we have the ability to engage expert consultants and legal 
opinions to provide quality submissions.

Member Workshops
As we continue to ensure members are informed of legal 
requirements, and best practice for our sector, we have 
implemented monthly workshops and networking sessions.  
We have had three to date and these have been very informative 
and well received by those attending (see inside for more  
on those) 

Additional to our regular workshops that are held on the last 
Wednesday of each month, we have arranged for the Federal 
Department of Infrastructure to provide a workshop on Vehicle 
Standards Bulletin 1, scheduled for September 11th. Please keep 
an eye out for your invite to this workshop.

Inside this edition you will see the first of a regular update  
from Anne Driscoll the Commissioner for Consumer 
Protection. We are working closely with the Department of 
Commerce and the editorials reflect the relationship we are 

developing, which greatly benefits the standard of our industry 
and benefits consumers.

Electricity Tariffs 
Just a reminder that the new permanent resident electricity 
tariffs have been emailed to all members. Please contact us if 
you have any questions on this.

Overflow Facilities
With our industry being very seasonal for caravanners there 
have been a few problems for members in the North West 
with local councils opening overflow facilities prior to them 
being required, that meaning when a rate paying commercial 
operator is not at least 90% occupied. Port Hedland for instance 
we know opened its oval while parks in the town were only 
operating at 30%.

We contact LGA’s about the importance of council and visitor 
centres communicating with caravan parks to ensure an 
overflow facility is managed and only open when it is truly 
required as an over flow, and we were able to do this in Port 
Hedland because our members were letting us know what was 
happening so we could take this issue up, both with the council 
and in the local media.

We ask any member to please contact us and let us know if 
there is a facility in their community that is providing caravan 
and camping sites that is not licenced to do so, like a sporting 
club or show ground and we will ensure the local council and if 
required Department of Local Government, is informed.  

National Board
Congratulations to Donna Cocking on her successful election 
to the Board of Caravan Industry Association Australia. 

Advertising and Let’s Go Caravan & Camping 
campaigns
CIAWA and The Sunday Times are pleased to provide 
members the opportunity to be involved in a series of regional 
marketing opportunities, a full schedule is included on page 
8. These features will profile regions around the state and be 
produced over 10 months across the year from now until June 
2016 with the first feature being on Karijini and the Pilbara.

The Sunday Times are supporting this with editorial on Perth 
Now and CIAWA are supporting the promotion on Perth Now 
and Mix 94.5. it is a great opportunity for you to be involved in 
a dedicated self-drive caravan and camping feature that will be 
more successful with industry advertising.

We urge all of our members, local councils and visitor centres 
to get involved with these campaigns.

Reviews 
The latest information we had from the Department of 
Local Government and Communities and the Department 
of Commerce regarding the release of the next stage of the 
reviews into the Caravan Park and Camping Ground Act, 
Residential Park (Long Stay Tenant) Act and the Motor Vehicle 
Dealer and Licenced Repairer Act was they were due out mid 
year. As soon as we know or hear more we will be letting all 
members know via email.  



You don’t buy an Isuzu MU-X just to get from A to B. You buy one for the experiences it delivers. For the features that help you go out and discover more like the 
powerful and efficient 3.0L turbo diesel engine or the outstanding 3-tonne towing capacity*. A no-nonsense vehicle, for no-nonsense drivers. People who choose 
camping under the night sky, over a night-in. Whose holiday home is a caravan parked in the middle of nowhere. People who go their own way.

TOW WHEREVER, WHENEVER IN THE 7-SEAT ISUZU MU-X

GO YOUR
OWN WAY

Discover the Isuzu MU-X for yourself – visit your Isuzu UTE dealer or isuzuute.com.au

* 3.0 tonne braked towing capacity on all MU-X models when fitted with an optional genuine Isuzu UTE tow bar kit. 5 star ANCAP safety rating applies to all MU-X models. ^5 years or 130,000km whichever occurs first, for eligible customers; excludes accessories.  >The Capped Price 
Servicing Program applies to eligible Isuzu UTE vehicles with a warranty start date after 1 January 2015. The program covers the first 6 scheduled services in line with the scheduled service intervals. Program price subject to change. For full terms & conditions and current pricing 
go to isuzuute.com.au/service-plus. 



There’s often a big gap between what you think your best customer is, and who they really are. That’s where Digired 
comes in. Using our fully trackable program, we’ll help you find who your best customer is and how they think,  
so you can say the right things, to the right people, at the right time. That’s how you build loyalty and boost sales.

For more information visit  digired.com.au
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For the fi rst time, a single tourism conference will be delivered 
in Western Australia through a partnership between Caravan 
Industry Association WA, Tourism Council WA and the Visitor 
Centre Association of WA. The result of this partnership 
is a fully integrated tourism conference delivering insights 
and information on the critical topics and issues for the 
entire industry. 
Refl ecting on the partnership between these three organisations, 
the aim of the WA Tourism Conference is to bring together 
delegates from across the State’s tourism industry. From 
operators to staff , managers to government offi  cials, this event 
is suitable for anyone and everyone involved in the tourism, 
caravan and visitor servicing industries. 
The WA Tourism Conference will be held on 
September 21–23 at Crown Perth. 
The two-day conference will be prefaced with a Welcome 
Cocktail Function on Monday night, followed by a full-day 
tourism conference on Tuesday and a conference dinner in the 
evening. On the Wednesday, the conference will split into three 
streams for each of the Associations, delivering tailored 
speakers, topics and opportunities for organisation-specific 
business to be carried out. 

Featuring a great range of speakers and topics, the WA Tourism 
Conference offers anyone in the tourism industry the 
opportunity to stay informed, network and explore new business 
opportunities. 

HOW TO REGISTER
CIAWA Members will need to register for the WA Tourism 
Conference directly through CIAWA by completing a 
Conference Registration Form. This ensures that you receive 
your CIAWA Member discounted rate, applicable for Platinum, 
Gold and Silver Members only. CIAWA pays the diff erence. 
This discount entitles you to receive your fi rst full 
conference delegate place for only $100, a saving of $695! 
Please note that all additional delegate places will need to 
pay the CIAWA Member rate of $525. 
A copy of the 2015 WA Tourism Conference Delegate 
Prospectus and Registration Form has been included with the 
August newsletter for your easy reference. However, if you have 
not yet received a copy, please contact Event Organiser Tracey 
Clarke via events@caravanwa.com.au or alternatively on 
(08) 9358 5622.

You don’t buy an Isuzu MU-X just to get from A to B. You buy one for the experiences it delivers. For the features that help you go out and discover more like the 
powerful and efficient 3.0L turbo diesel engine or the outstanding 3-tonne towing capacity*. A no-nonsense vehicle, for no-nonsense drivers. People who choose 
camping under the night sky, over a night-in. Whose holiday home is a caravan parked in the middle of nowhere. People who go their own way.

TOW WHEREVER, WHENEVER IN THE 7-SEAT ISUZU MU-X

GO YOUR
OWN WAY

Discover the Isuzu MU-X for yourself – visit your Isuzu UTE dealer or isuzuute.com.au

* 3.0 tonne braked towing capacity on all MU-X models when fitted with an optional genuine Isuzu UTE tow bar kit. 5 star ANCAP safety rating applies to all MU-X models. ^5 years or 130,000km whichever occurs first, for eligible customers; excludes accessories.  >The Capped Price 
Servicing Program applies to eligible Isuzu UTE vehicles with a warranty start date after 1 January 2015. The program covers the first 6 scheduled services in line with the scheduled service intervals. Program price subject to change. For full terms & conditions and current pricing 
go to isuzuute.com.au/service-plus. 

2015 WA tourism Conference
21 – 23 September



Marketing update
August 2015

Appointment of Marketing Manager
With the marketing and promotion of our industry a key 
objective for the Association we are always striving to 
ensure that the value for spend and outcomes are maximised  
for Members.
To achieve this we have reviewed our structure and taken the 
step of contracting a high level strategically focused Marketing 
Executive to provide a bigger picture and longer term platform 
for the Association to work towards.
CIAWA has recently appointed the services of marketing 
consultant Ms Karen Priest of Smart Talent Consulting to the 
role of Marketing Manager and we welcome Karen to the role.
Amongst Karen’s work will be the development of a strategic 
marketing plan for CIAWA, attendance at three key market 
international consumer events, Singapore, Malaysia and  
New Zealand, and the ongoing identification of new marketing 
opportunities. 
Karen has held diverse senior marketing management roles 
in the tourism industry including major hotel groups and is 
experienced in the Caravan and Camping Sector having worked 

at Aspen Parks & Resorts. Karen has also worked with Tourism 
Western Australia, Tourism Australia and has a good experience 
with Membership based not for profit organisations. 
Key components of the new marketing plan will include 
a stronger focus on digital marketing and social media, 
development of innovative marketing opportunities for CIAWA 
members. Promotion of the caravan and camping sector into 
international markets through integration into travel programs 
in key markets such as Singapore, Malaysia and New Zealand 
and an increase in partnerships with key stakeholders towards 
packaging and promotional opportunities.

Digital Marketing
As part of the drive to engage consumers across a number 
of platforms we will be appointing a Digital Marketing Co-
ordinator, who we hope will be announced shortly!
This role will work to develop our online presence, redevelop the 
www.caravanwa.com.au and www.caravanandcampingshow.
com.au sites, assist members with their online profiles and 
increase engagement and business via Facebook and other 
social media channels.      



state of the Western Australian  
Caravan/Camping industry survey
Research and Data required by industry
As part of the continued advocacy and representation the 
Association makes on behalf of members, information 
continues to be the most important requirement and forms the 
basis of all communication to Government and stakeholders.
There is a gap in the knowledge of the industry both within 
and outside it, such as what it is made up of – permanents and 
tourists, cabins and sites, how big it is, occupancy levels – both 
peak and non peak and much more.
The State Government identified this lack of research / 
information in the Caravan and Camping Action Plan, under 
recommendation 9 with Tourism WA as the lead agency 
charged with progressing the collection of and continued 
updating of industry information. Unfortunately there was no 
funding allocated to the recommendation and of course the 
research is not scheduled to be carried out.
With the Board being very aware of the importance of a wide 
range of data, especially with the ongoing reviews and decision 
making into regulations that dictate the operations of a caravan 
park, the Association will be undertaking a full review of the 
industry for benchmarking and information purposes.
To achieve this we will be emailing every caravan park in the 
state, this includes if they are a member or not, commercial 
operator or council park, national park or nature based, farm stay 
or station stay, anyone who provides a camp site, for information.

There is a lot of information we are capturing that might seem 
irrelevant to you or you may ask “why do they want to know 
this”. We can tell you that this project has been worked on for 
over six months and has gone through many drafts to get to the 
level it is at and that every question needs to be answered to 
provide us with the information we are asked for.
Simply put we need to know this information so we can act on 
your behalf and those who make decisions on your business 
can make those as informed decisions. We will be updating key 
parts of the information annually, especially with a focus on 
occupancy levels. 
The information we are requesting is relevant across a number 
of Government Departments that we deal with, especially 
at a Local Government level and will assist in the long term 
position of the industry.
All information will be kept confidential and not individually 
shared at any level. The information will always be collated into 
a wider representative base as part of the bigger picture of a 
community, region or the State.
Business Improvement Manager (Parks), Mr Michael Collins, is 
the contact point for the project. Please keep an eye out for the 
email and document. We look forward to your involvement in the 
project and will be sharing the data with you when completed. 



Source: emmaTM conducted by Ipsos MediaCT, people 14+March 2015.

IN THE PILBARA 
AND KARIJINI 
NATIONAL PARK

LET’S GO 
CARAVAN & CAMPING

&

Sunday Times Escape 
Region Focus

Booking 
Deadline

Print 
Distribution

The Pilbara and Karijini National  
Park

Fri 24th July 2nd August 

Ningaloo and the northern 
Gascoyne

Fri 21st Aug 30th August 

The Wheatbelt and western 
Goldfi elds

Fri 18th Sept 27th 
September

Kalgoorlie and the northern 
Goldfi elds 

Fri 16th Oct 25th October

Albany the Great Southern & 
Esperance

Fri 20th Nov 29th 
November 

The South West Fri 22nd Jan 31st January 
Indian Ocean Drive and 
Geraldton

Fri 19th Feb 28th 
February 

Kalbarri/Horrocks and Shark Bay Fri 15th April 24th April
Kununurra and the East 
Kimberley

Fri 20th May 29th May

Broome and the Dampier 
Peninsula

Fri  17th June 26th June 

The Sunday Times’ Escape will collaborate with 
the Caravan Industry Association of Western 
Australia to produce the 12 month campaign 
feature, highlighting the amazing camping 
spots and everything travellers must see when 
in the region.

Over the last 12 months domestic travel and the 
idea of ‘exploring your own backyard’ has become 
widely popular. The number of West Australians 
intending to travel within their home state has 
increased 4% to 1,198.000. The Escape editorial 
team understand this like no one else and are 
off ering readers more domestic getaway ideas 
than ever before! As one of the largest and most 
diverse states in the world, Western Australia is 
never short of unique and extraordinary holiday 
experiences.

The Sunday Times’ Escape continues to be 
recognised as the leader in the Western Australian 
market, with 249,000 loyal readers each week.

We inspire readers with beautiful pictures and 
enticing editorial on the day of the week they are 
more likely to plan a holiday.

ESCAPE READERS LOVE TO TRAVEL 
Within the next 12 months:
219,000 intend to travel
166,000 intend to travel within their home state

DEADLINES:
Please keep a look out for emails from the Sunday 
Times and updates from CIAWA on booking and 
deadlines.

CONTACTS:
Cathy Federico
Account Manager
P: 9326 9327
E: caterina.federico@news.com.au

Scott Robertson
Escape Account Manager
P: (08) 9326 9220  |  M: 0415 881 742
E: scott.robertson@news.com.au

Karen Priest
Marketing Manager CIAWA
P: 9358 5622
E: marketing@caravanwa.com.au

Tarryn Leslie
Sales and Event Coordinator CIAWA
P: 9358 5622
E: sales@caravanwa.com.au 
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IN THE PILBARA 
AND KARIJINI 
NATIONAL PARK

LET’S GO 
CARAVAN & CAMPING
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Classified options available, please contact Cathy Federico 9326 9327

ESCAPE FEATURE ADVERTISING OPTIONS

380x262
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92x262
60x262

92x129
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x

85 92
x

85

$8,397.50 inc GST $4,198.75 inc GST $2,099.37 inc GST $1,399.58 inc GST

$1,049.70 inc GST $1,166.31 inc GST $933.05 inc GST $699.79 inc GST
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CIAWA will be supporting the feature with a digital campaign on Perth Now and across 
major Perth radio stations pointing people to pick up the Sunday Times to fi nd out more 
about caravan and camping in these location. The rates have been made available 
thanks to The Sunday Times support of our industry and partnership with CIAWA.



A special business offer for the 
Caravan Industry Association 
WA members.
To help keep your business moving, Commonwealth Bank has a special offer for 
the Caravan Industry Association WA members. Just open a new Commonwealth 
Bank Business Transaction Account by 30th September 2015 and link it to your 
existing or new Commonwealth Bank merchant facility.

Important Information: Offer available to referrals made via the Caravan Industry Association WA between 01/06/2015 - 30/09/2015. *This offer is applicable to 
existing and eligible new merchant facilities, excluding the Albert EFTPOS device. To maintain the fee waiver, you must retain the required products contained in 
this offer (including settling your merchant facility to your linked Commonwealth Bank Business transaction account). Otherwise the offer may be withdrawn. #To 
maintain the fee waiver, you must retain the required products, otherwise the offer may be withdrawn. Offer includes the monthly account maintenance fee of 
currently $10 on the Business Transaction Account linked to the merchant facility. Please refer to terms and conditions. ^Establishment fee waiver and two free tokens 
are available to new CommBiz customers only. This offer may be extended beyond the specified end date at the discretion of the Commonwealth Bank. Interest rates 
and fees are subject to change. Full conditions of use will be included in our Letter of Offer. Applications for finance subject to the Bank’s normal lending criteria. The 
Caravan Industry Association WA may receive a fee from the Commonwealth Bank of Australia for each successful referral. Referral Fees are not payable on referrals 
from existing relationship managed Commonwealth Bank customers. This has been prepared without considering your objectives, financial situation or needs, so you 
should consider its appropriateness to your circumstances before you act on it. Terms and conditions are available from commbank.com.au  Commonwealth Bank of 
Australia ABN 48 123 123 124. Australian credit licence 234945.

To take advantage of this offer, just contact 
the Caravan Industry Association WA 
on 08 9358 5622.
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Consumer Protection wants to remind dealers of their responsibilities when selling 
caravans on consignment.  Some valuable lessons can be learned and we mostly find 
that it is about making sure the paperwork matches the instructions of the seller about 
price and timeframes.

Consumer Protection views breaches of consignment rules very seriously.  In 2013 a 
company operating a car dealership was ordered to pay more than $40,000 in fines 
and costs after misleading a client over the sale of a caravan on consignment.  The 
Rockingham Magistrates Court found the company had breached the Australian 
Consumer Law and Motor Vehicle Dealers Act 1973.

What dealers must do
A dealer is unable to sell caravans on consignment unless they are licensed to do so 
and have also opened a consignment trust account with an approved bank, building 
society or credit society and notified the Commissioner of the account details.

After the dealer inspects the caravan and reaches 
an agreement with the owner about the minimum 
sale price, both parties must sign a prescribed 
Vehicle Consignment Contract.  The prescribed 
contract sets out the terms and conditions of the 
transaction including the time period in which the 
dealer has to sell the caravan.

Once the contract has been signed, the dealer must 
complete an Application to Transfer form and 
lodge it with the Department of Transport.  The 
dealer must write ‘Consignment’ across the top of 
the form so that the department will not transfer 
the vehicle into the dealer’s name.  The dealer must 
also enter details of the caravan into the dealer 
register officially known as the ‘Form 1 – Register 
of transactions’.

When a buyer is found for the caravan, a Vehicle 
Sales Contract has to be completed and the 
transaction details must be recorded in the dealer 
register.  The dealer is obliged to complete a 
Vehicle Transfer Form (“VTF”) and tick the ‘yes’ 
box relating to whether it is a consignment vehicle.  
The dealer signs the VTF on behalf of the owner.

Money from the purchaser must be deposited 
into the consignment trust account the business 
day after the funds have been received.  The 
owner should be paid within two business days of 
receipt of payment.  The dealer may then pay the 
commission to which they are entitled from the 
remaining funds in the consignment trust account.

If the dealer decides to purchase the vehicle 
themselves,  the original contract must be 
terminated and the dealer must complete an 
appropriate Transfer Form.

For more information call Consumer Protection’s 
Compliance section on (08) 6251 1404 or email 
consumer@commerce.wa.gov.au.

Consumer Protection Update

selling caravans on 
consignment

Anne Driscoll, Commissioner  
for Consumer Protection

A special business offer for the 
Caravan Industry Association 
WA members.
To help keep your business moving, Commonwealth Bank has a special offer for 
the Caravan Industry Association WA members. Just open a new Commonwealth 
Bank Business Transaction Account by 30th September 2015 and link it to your 
existing or new Commonwealth Bank merchant facility.

Important Information: Offer available to referrals made via the Caravan Industry Association WA between 01/06/2015 - 30/09/2015. *This offer is applicable to 
existing and eligible new merchant facilities, excluding the Albert EFTPOS device. To maintain the fee waiver, you must retain the required products contained in 
this offer (including settling your merchant facility to your linked Commonwealth Bank Business transaction account). Otherwise the offer may be withdrawn. #To 
maintain the fee waiver, you must retain the required products, otherwise the offer may be withdrawn. Offer includes the monthly account maintenance fee of 
currently $10 on the Business Transaction Account linked to the merchant facility. Please refer to terms and conditions. ^Establishment fee waiver and two free tokens 
are available to new CommBiz customers only. This offer may be extended beyond the specified end date at the discretion of the Commonwealth Bank. Interest rates 
and fees are subject to change. Full conditions of use will be included in our Letter of Offer. Applications for finance subject to the Bank’s normal lending criteria. The 
Caravan Industry Association WA may receive a fee from the Commonwealth Bank of Australia for each successful referral. Referral Fees are not payable on referrals 
from existing relationship managed Commonwealth Bank customers. This has been prepared without considering your objectives, financial situation or needs, so you 
should consider its appropriateness to your circumstances before you act on it. Terms and conditions are available from commbank.com.au  Commonwealth Bank of 
Australia ABN 48 123 123 124. Australian credit licence 234945.

To take advantage of this offer, just contact 
the Caravan Industry Association WA 
on 08 9358 5622.
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An initiative of CIAWA to assist Trade members has been to 
implement a program of Workshop Sundowners on the last 
Wednesday of every month.

The purpose of the workshops is to provide members with 
an opportunity to hear from experts both within Government 
and industry on matters relevant to the recreational vehicle 
and camping industry and as an opportunity for members to 
network with industry colleagues.

The first of these workshops was held at the CIAWA offices 
in Cannington on 27 May.  On this evening Chief Executive 
Officer, Simon Glossop introduced our new Business 

Improvement Manager (Trade), Mike Johnson and outlined for 
members Mike’s role, which is providing advice and support to 
Trade members on all manner of issues including advice and 
assistance regarding business licensing, regulatory compliance 
and customer service issues.  Mike will also be providing 
advice to members of the public on matters relating to Trade.

The first Trade Workshop Sundowner at which a guest speaker 
addressed members was held on 24 June.  Angelo Barbaro, 
Manager of Automotive, Marine and Retail Trading Hours 
Branch with the Department of Commerce provided an 
informative presentation on the advertising requirements of 
the Australian Consumer Law, and in particular, the tricky topic 
of how prices of goods and services must be advertised.  

Angelo also provided a summary of the minimum information 
which must be included by licensed caravan and camper 
trailer dealers in their advertising.  A lively question and 
answer session followed.  Members who would like copies of 
advertising guidelines should contact Mike Johnson.

The future workshops will include guest speakers from 
Energy Safety, talking about gas and electrical safety in our 
industry, from Department of Transport, talking about critical 
changes in licensing standards for recreational vehicles and 
from the Federal Department of infrastructure and Regional 
Development, talking about the changing world of Vehicle 
Design Standards as they apply to recreational vehicles.

Members are encouraged to contact Mike Johnson via email 
at trades@caravanwa.com.au or by mobile on 0419 954 764 to 
discuss other issues they would like to see addressed at these 
workshops or to seek advice on a matter of concern.

trades Workshop sundowner
July 2015

Attendees at the July workshop



Marketing to  
Key International Markets

As one of our key deliverables to grow the industry and a 
developing part of our ongoing marketing strategy, we are 
raising our industry’s profile in key international markets. To 
promote our Platinum Members CIAWA will be developing a 
presence in the growth markets of Singapore, Malaysia, New 
Zealand and UK/Europe.

Representing Platinum members and the sector in general 
CIAWA will attend a number of consumer and trade events 
in these important markets to promote self drive holidays and 
educate those visitors looking to travel to Western Australia 

about the diverse styles of accommodation that Caravan 
Parks have to offer. From well-equipped cabins to powered 
sites, national parks and nature based parks and of course the 
exceptional facilities our sector provides available close to and 
in the extraordinary destinations already promoted by Tourism 
WA and the Regional Tourism Organisations.

With established key trade partnerships in market, access to 
media partners and efficient distribution channels, the most 
cost effective and efficient way you can take your product to 
market is by participating in CIAWA’S international marketing 
program.

CIAWA are able to provide you with the advice you need to 
be involved in this market and with us and what is required to 
ensure your product is ready for the international market. 

To learn more about how your property can participate 
and grow business from these markets contact either 
Business Improvement Manager (Parks) Mike Collins at  
parks@caravanwa.com.au or Marketing Manager Karen Priest 
at marketing@caravanwa.com.au 
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Members

Abba Caravans Platinum
Australian Off -road Platinum
Big4 Peppermint Park Platinum
Cameron Caravans Platinum
Cannington RV Centre Platinum
Dometic Platinum
Fleetwood Recreational Vehicles Platinum
Follow Me Campers Platinum
Johnno’s Campers Perth Platinum
George Day Platinum
Jayco Caravanland platinum
Karijini Eco Retreat Platinum
Luxury RV’s WA Platinum
Mandalay Holiday Resort & 
Tourist Park Platinum
Off  Road Equipment Platinum
Parkland RV Centre Platinum
ARB Corporation Platinum
Camec Platinum
Albany City Motors Gold
All Boats & Caravans Gold
Big4 Middleton Beach Holiday Park Gold
Bremer Bay Beaches Resort & 
Tourist Park Gold
Explorex Gold
Karrinyup Waters Resort Gold
Kenlow Gold
Parkford Industries/Trackstar Gold
The Caravan Shed Gold
Absolute Caravan Care & Accessories Silver
Adventure Wild Pty Ltd Silver
Australia Wide Annexes Silver
Bauer Trader Media Silver
Bayview Coral Bay Silver
Belair Gardens Caravan Park Silver
Big4 Beachlands Holiday Park Silver
Bunbury Glade Caravan Park Silver
Camprite Campers Silver
Capricorn Holiday Park Silver

Member Membership  
 Level

Member Membership  
 Level

Cee & See Caravan Park Silver
Cherokee Village Tourist Park Silver
Coast to Coast RV services Silver
Dongara Tourist Park Silver
E-Bikes R US Silver
Engel Distribution Silver
Esperance Bay Holiday Park Silver
Esperance Seafront Caravan Park Silver
Evakool Silver
Fitzroy River Lodge Silver
Fonty’s Pool Caravan Park & Chalets Silver
Four Seasons Holiday Park Silver
Fremantle Village Silver
Gracetown Caravan Park Silver
Hamelin Bay Resorts Silver
Hidden Valley Caravan Park Silver
Hillside Garden Village Silver
Horrocks Beach  Caravan Park Silver
Jurien Bay Tourist Park Silver
Kimberleyland Holiday Park Silver
Ledge Point Holiday Park Silver
Mandurah Caravan & Tourist Park Silver
Margaret River Tourist Park Silver
Merredin Tourist Park Silver
Midand Tourist Park Silver
Murchison Caravan Park Kalbarri Silver
Newzone- Burns Beach Sunset 
Village Caravan Park Silver
Perth Central Caravan Park Silver
Pinjara Caravan Park Silver
Pioneer Campers/
Hire a Campertrailer Silver
Rest Point Holiday Village Silver
Seaspray Beach Holiday Park Silver
Serpentine Falls Park Home & 
Tourist Village Silver
Shire of Dalwallinu Caravan Park Silver
Tarangau Caravan Park Silver
Tathams Caravan Park Silver
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Welcome to our New Members

Albany Visitor Centre Associate

Apollo Motorhome Holidays Bronze

Minimal Footprints P/L Bronze

Toodyay Caravan Park Bronze

Yalgoo Caravan Park Gold

Double Beach Holiday Village Silver

Halsall & Associates Associate

Member Membership  
 Level

Member Membership  
 Level

Member Membership  
 Level

Thetford Australia Silver
CIL Insurance Silver
Kookaburra Caravan Park Silver
Albany Gardens Holiday Resort Silver
Fronds Landscape Design Silver
Grey Nomad 101 Bronze
Ivan Campers & Trailers Bronze
Kalbarri Tudor Caravan Park Bronze
K-Mac Powerheads Bronze
Lakelands Leisure Village Bronze
Laverton Caravan Park Bronze
Manufactured Homes Insurance 
Agency Bronze
National Luna Bronze
Odyssey Expeditions Bronze
Palm Grove Holiday Resort Bronze

Paradise Motor Homes Bronze
Park It Powersports Bronze
Pinnacles Holiday Park Bronze
Quick Pitch Campers Bronze
Riverside Cabin Park Bronze
Riverside Gardens Estate Bronze
Rockingham Holiday Village Bronze
Roebuck Bay Caravan Park Bronze
Sunset Beach Holiday Park Bronze
Toodyay Holiday Park & Chalets Bronze
Turner Caravan Park Bronze
Wandering Star Trailers Bronze
Wanneroo Caravan Park Bronze
Ultimate 4WD Equipment Bronze
Ayr Sailean Bronze
Christie Parksafe Bronze

• Currently up to date as of 22 July 2015



Since the Australian Bureau of Statistics (ABS) ceased 
collecting tourist accommodation data for our industry in June 
2010, there has been no data collected on caravan park revenue 
and occupancy at a national level.  As part of its research 
agenda, Caravan Industry Association of Australia has now 
taken responsibility in the collection of this essential data, with 
the support of state association funding.

Occupancy and revenue statistics are vital to the industry when 
reporting to the government on the signifi cant contribution of 
the caravan holiday park industry to the Australian economy. 

HOW DO I PARTICIPATE?
To become a participant in this process please contact Jessica 
Adams by phone or email.

p: 07 3262 6566
e: research@caravanindustry.com.au 

HOW THE RESEARCH WILL BE CONDUCTED?
Caravan Industry Association of Australia has been working 
with their research partner BDO to gather and analyse 
accommodation data. All data is collected anonymously and 
without any cost to you.  This data will then be grouped and 
reported on at a state and national level so that interpretative 
data on our industry can be fed into Government thinking and 
can be used for media comment on the strength of our industry 
relative to other accommodation and tourism sectors. 

Specifically BDO will be looking at available and occupied 
site nights across 5 accommodation types within parks, and 
the accompanying revenue. If you are on a cloud based system 
(RMS9 or Newbook) you will be required to complete a once 
of setup up process. From there the data is automatically 
compiled from your system and sent directly to BDO on a 
monthly basis. Non cloud-based systems will be required to 
manually provide data across these accommodation types 
through an online survey. 

PRIVACY 
We understand that privacy is essential when providing 
information about your business, which is why we have ensured 
anonymity for all businesses involved. Business identifiers 
including business name, address, post code and suburb will 
NOT be included in any monthly report provided to BDO or 
reported on by BDO.

At all times the privacy of your data will be maintained, and 
at no point will Caravan Industry Association of Australia be 
privy to any individual’s data. 

BENEFITS TO YOU
By participating, not only will you be assisting in research data 
used for political lobbying and media comment, but you will 
be able to use any published data to benchmark your business 
against the state and national average.

In addition, you will be able to use this industry data (or your 
benchmarked data) as the background for grant applications, 
funding proposals, or your own political lobbying activities at 
a local level.

Without this data the industry risks being overlooked in 
important national discussions – please assist us so that our 
industry’s voice is heard.

If you have any questions or concerns please contact:

Angus Strachan – BDO
e: angus.strachan@bdo.com.au
p: 08 7324 6000

Jessica Adams - Caravan Industry Association of Australia
e:  research@caravanindustry.com.au
p: 07 3262 6566

VItAL ACCOMMODAtION 
REsEARCH
Your Help is Needed
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CIAWA and all other State Associations work closely with the peak National Body, Caravan Industry 
Association Australia, and work collaboratively on representing the industry.
As part of the bigger national picture of our industry CIAWA are seeking assistance from as many caravan 
parks as possible. Details on the collection and analysis of data by BDO to turn into reporting from a 
National perspective is listed here.
We highly recommend you contact CIAWA for further information on how to join this project. For those 
of you on RMS9 or Newbook it is a simple once only process and the system will do the rest – you cant get 
easier than that!!
This project compliments the work at a State level we are carrying out and is very important for industry 
to support.   



Helping create powerful memories
for over 55 years...

Ph: 1800 639 609  www.kmacpowerheads.com  E: info@kmacpowerheads.com

We are excited to announce that this year we will be launching 
a new bi-annual industry lifestyle event in Albany, The Great 
Southern Caravan & Camping Show. 

This consumer event will be held at the Centennial Park 
Eastern Sporting Precinct in Albany (WA) and will run across 3 
days, from Friday the 2nd through to Sunday the 4th of October 
(inclusive) from 9am to 5pm daily. 

There will be an extensive marketing and advertising campaign 
in the lead up of the Show, and we are anticipating over 10,000 
consumers will attend across the three days. 

We would like to express our appreciation to local CIAWA 
Member, Michael Cameron from Cameron Caravans, who has 
been more than helpful in assisting the team with the planning 
of the event. 

We look forward to our members supporting this new CIAWA 
industry event which will promote to consumers the great 
caravan and camping lifestyle in WA.  

Friday 2nd – sunday 4th October 
Albany, WA

Congratulations to Donna Cocking from Top Tourist Mandurah 
Caravan Park on her successful nomination to the Board of the 
National body.

Donna was elected from a very competitive field with 30 
candidates from across the country. It is good to see Donna 
secure support for enough votes to be elected to the Board 
and in a way recognises the many years of contributing to the 
industry at a State and National level that Donna has given.

Congratulations to all newly elected Board members and we 
look forward to seeing the National Association representing 
the industry at a Federal level. 

Donna Cocking, 
Caravan Industry 
Association 
Australia Director



How a Water Management Plan 
can help you to save water 
Water Corporation has encouraged caravan parks to create 
a water management plan to help understand how and where 
water is used, compare water use to others and set targets to 
reduce water use. 

Caravan parks can download the free water management plan 
template from the Water Corporation’s website watercorporation.
com.au

The template provides a step-by-step process to create a tailored 
water management plan. The first step is to review historical 
water use and establish a water management team.  This will 
help caravan parks understand how and where water is used, and 
create a team to identify and implement water saving measures.  
This team could include site managers, grounds, accounting and 
maintenance staff . 

The next step is to break down where water is used to create a 
water balance.  This will help create an appropriate and eff ective 
water saving plan.  In a caravan park the largest water users are 
typically the amenities and irrigated landscaped areas.

Water Corporation’s research has shown the most cost eff ective 
water savings are achieved through detecting and repairing 
leaks, installing water efficient fixtures such as low flow 
showerheads and tap aerators, and educating residents and 
visitors to be waterwise.  

Dependable Laundry Solutions is pleased to announce 
the success of our latest Maytag service school, which is 
an essential day on our yearly calendar day. The aim is for 
everyone to walk away with newly found knowledge of their 
machines and numbers are limited allowing everyone to have 
a close up view and hands on experience.

The feedback we receive is how much time and money the one 
course will now save them. Working with the CIAWA, we know 
that spare time when running an accommodation facility is few 
and far between, or not having to pay someone to come out and 
look at the machine for simple issues. Down time is kept to a 
minimum and the machine is back up and running as quickly 
as possible.

Just one happy attendee; 
“Thank you for a wonderfully organised day. Lovely catering 
but more importantly very informative and well delivered IT 
and demonstrations has given me confidence to tackle one 
bothersome top loader. They are very robust machine, we have 

A great example of how a water management plan can benefi t 
caravan parks is the Fremantle Village Caravan Park. Fremantle 
Village created its water management plan in 2007, which helped 
reduced the park’s water use by almost 50 per cent. 

Fremantle Village Caravan Park Manager Mick Kennedy, 
said the water management plan helped establish a culture of 
sustainability among staff  and permanent residents.  

“We continue to educate staff , residents and travellers about the 
ways that water can be saved,” Mr Kennedy said.

“We’ve learnt that through good leadership and a set of 
achievable goals water savings can happen.”  

Water Corporation also encourages caravan parks to 
compare their water use against the industry benchmark 
of 320 litres per bed per night. This is outlined in the 
National Benchmarking tool (www.nbweb.com.au), which 
provides a list of industry benchmarks for a number 
of different business types. If your park’s water use is 
above this benchmark, a water management plan could 
help save water and money. 

Would you like some help developing your water management 
plan? Visit Water Corporation’s website and find your local 
Waterwise Water Auditor.  For more water saving tips visit 
watercorporation.com.au or call 13 1 39.

Laundry Solutions

2 to that are 16 years old and still performing well. Thank you 
once again.” Rod

If you would like to be notified for the next Maytag 
service school and placed on the waitlist please email 
sales@DLSmaytag.com.au with your name/business name, 
contact number and estimate number of attendees.  Or call us 
on 1800 629 824 and ask for Chad or Sam.
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J o h n  Wo o d ,  C E O  o f 
National Lifestyle Villages 
recently took part in the 
CEO Sleepout which raises 
awareness for the homeless.

J o h n  c o m m i t t e d  t o 
fundraising for the Sleepout 
and among many things 
organised a raffle for a car as 
part of his efforts.

One of the “fun” activities 
was also to wear an unusual 
outfit for the day and John 
chose the cowboy look you 
see here. Unfortunately for 
John it fell on the day of a 
Board meeting and much to 
everyone’s enjoyment John 
got to partake in the serious 
discussions we have in his 
outfit.

Congratulations to John on 
taking part in this fundraiser 
and the effort John went to, 
which included sleeping 
outdoors on what turned out 
to be a very wet night.  

Cowboy(?) JohnMember Alert
The Department of Commerce recently 
prosecuted a motor vehicle repair business 
which failed to renew its licence. The facts 
are that the business submitted a renewal 
application but then failed to supply additional 
information requested by the Department 
on three separate occasions. The business 
continued to trade. 

The business was found guilty of trading as an 
unlicensed repair business was fined $10,000 in 
Joondalup Magistrates Court and was required 
to pay an additional $4783 in court costs.

The full story can be found at  https://www.
commerce.wa.gov.au/announcements/motor-
vehicle-repairer-fined-trading-without-
licence-tim-automotive-services-serugga .

Members are reminded to check their business 
licences (motor vehicle repair business, 
motor vehicle dealer etc.) to ensure they are 
current. Members should also ensure that 
where they are requested to do repairs to a 
van or appliance, especially 240 volt or gas, 
they should hold a licence or engage a licensed 
contractor.
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unlicensed businesses.  CIAWA has urged Government to take 
action to prosecute unlicensed businesses, and while this has 
been partially successful, recent Government cutbacks has 
resulted in reduced compliance action.

CIAWA has therefore resolved to protect its members and 
to assist government, by undertaking its own research and 
compliance project.

Over the last six weeks Mike has “scoured” the internet and 
the yellow pages identifying business which advertise under 
listings for the sale or hire of recreational vehicles including 
camper trailers.  Mike has examined in excess of 500 listings 
and has identified more than70 potentially unlicensed 
businesses.  

Information on these businesses including trading names, 
business addresses, website listings, contact details and 
advertising material has been collated.  From this, a database 
has been developed and that has been submitted to the 
Automotive, Marine and Trading Hours Branch of Consumer 
Protection to determine if the business is actually unlicensed.

What will follow, will be a compliance program which aims to 
ensure that these business do not unfairly compete with our 
members.

Mike’s other activities
Mike has already answered many questions from members 
on compliance issues including reminders about the need to 
check currency of licences.  Mike has also provided assistance 
to members on trading hours and special occasions’ permits; 
has arranged the first of our monthly Trade Workshop 
Sundowners and will shortly commence work on the Caravan 
Key Accreditation program.

Mike can be contacted at trades@caravanwa.com.au or by 
phone at the office on 9358 5622 or mobile 0419 954 764.

Mike Johnson commenced in the role of Business Improvement 
Manager (Trade) in early May of this year.  

Mike’s background
Mike comes to us with a background of thirty years in 
Consumer Protection, specifically industry regulation and 
compliance, across a range of industry sectors.  Most recently, 
Mike managed the licensing and regulatory system for motor 
vehicle (including caravan) dealers and the motor vehicle 
repairers.  After his retirement from Government in 2013, 
Mike started his own consultancy business specialising in 
Compliance and Customer Service.  More recently Mike 
prepared CIAWA’s submission to Government on the review 
of the legislation regulating the recreational (motor) vehicle 
industry.

Mike’s role with CIAWA
Mike’s principal responsibilities with CIAWA include 
providing advice to the Association about the impact on 
members of proposed changes to the laws which regulate the 
way trade members conduct business. Mike will be providing 
members with information and advice to ensure that they 
remain up to date with these developments and compliant with 
the law.

Mike will also undertake research and liaise with Government 
on matter which affect the interests of our members.

Mike’s current major project
Trade members are all too aware of the unfairness which comes 
from having to compete with businesses which do not abide 
by the rules which apply to the member.  CIAWA prides itself 
on the fact that its members are committed to complying with 
laws which regulate their industry, as these result in the high 
standards of our industry in Western Australia.

Specifically members in the recreational vehicle selling and 
hiring industry have often complained about competition from 

Business Improvement 
Manager (Trade)
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Registration Plate (Number Plate) Height Regulations

A recently published arti cle by NRMA is causing a sti r within the industry in relati on to number plate height regulati ons. The arti cle claims 
that a caravanner passing through New South Wales was pulled over by the police and slapped with a $415 fi ne, along with the loss of three 
demerit points as a result of their “licence plate sitti  ng 30cm higher than regulati ons allow”.

ADR 61/02 Vehicle Markings, Secti on 9.1.1.1. states: “provision must be made for mounti ng a registrati on plate to be affi  xed to the rear of the 
vehicle so that no part of such plate is more than 1,300mm from the ground.” 

It is important to note that this is not a new regulati on, with documentati on outlining these requirements dati ng as far back as February 1984. 

Several Manufacturers are currently implementi ng innovati ve design concepts to address this issue, parti cularly on off  road products.

Caravan Industry Associati on of Australia has had a number of meeti ngs with senior politi cians regarding the need for a common sense 
regulatory approach to make caravan constructi on simpler without causing risk of injury or death. On face value, number plate positi oning 
appears to be in response to revenue raising rather than safety and we will conti nue to pursue an appropriate course of acti on. 

In the meanti me, it is important to remember the Manufacturer AND Dealers obligati ons under this regulati on.  

If you have any questi ons regarding this please contact Stuart Lamont on stuartl@caravanindustry.com.au.

MVSA Review due shortly

The Motor Vehicle Standards Act Review is underway and a response by Government is expected shortly.  The Motor Vehicle Standards Act is 
the legislati ve instrument which makes it an off ence to import, sell or present new or used imported vehicles to the Australian market for the 
fi rst ti me unless they meet the Nati onal Standards (Australian Design Rules), except in circumstances where an exempti on has been granted 
by the Administrator of Vehicle Standards (the Administrator).

Caravan Industry Associati on of Australia (in associati on with the state caravanning associati ons) has made a number of submission as part 
of the Review process, advocati ng strongly regarding the need for a stronger onus on stamping out non-compliant practi ces within our 
industry.  This view has also been represented in the past couple of months to among others the Prime Minister, the Deputy Prime Minister, 
The Federal Treasurer, the Minister for Industry, and the Assistant Minister for Infrastructure and Regional Development Jamie Briggs MP who 
has oversight with regard to this Review.

We anti cipate a recommendati on in the coming month, noti ng that any applicati on in support of stronger enforcement of the Australian 
Design Rules must be equally applied to importers as it does to locally manufactured product.  

If you have any questi ons regarding this please contact Caravan Industry Associati on of Australia CEO Stuart Lamont on stuartl@caravanindustry.
com.au

INDUSTRY UPDATE JULY
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Sunrise hosts Sam and Kochie take 
millions of Australians caravanning and 
camping

Caravan Industry Associati on of Australia brought the 
caravanning and camping lifestyle into the homes of millions 
of Australians Thursday 25th June morning under the Let’s 
Go consumer brand as part of a cooperati ve with Australia’s 
number one morning show, Sunrise.

Sunrise hosts Kochie, Sam, Berett s and Nat Barr went 
caravanning and camping in two Franklin caravans and 
broadcast live for over three hours a caravan and camping 
themed broadcast from the Gold Coast Holiday Park.

This cooperati ve was an opportunity for Caravan Industry 
Associati on of Australia to bring the reality of a caravan and 
camping holiday to life, not only for the Sunrise hosts, but for 
the millions of Australian’s who tune in everyday.

New Board Elected to Lead Caravan 
Industry Association of Australia

Following an electi on in May, a new Nati onal Board was 
announced to lead Caravan Industry Associati on of Australia 
forward in its next stage of development, eff ecti ve July  1. 

The new Board will be comprised of: Donna Cocking, Dennis 
Austi n, Chris Goddard, James Kelly, Mark Lindsay, Rudy Pieck, 
Gerry Ryan, Faye Watson, Grant Wilckens.

“We are excited by the breadth of industry and commercial 
knowledge that the new Board will bring to our Associati on, and 
to the industry in general,” said Stuart Lamont, CEO of Caravan 
Industry Associati on of Australia. 

The introducti on of the new Board will also be overlaid with a 
newly formed Advisory Council made up of State Associati on 
CEO’s as the operati onal guardians of these important industry 
organisati ons, which is due to take eff ect from November 2015.

“The ability of the state associati ons and the Federal nati onal 
body to work even closer together will see great benefi t moving 
forward.  Consistency of message as well as leveraging individual 
acti viti es together will mean bett er outcomes for the industry 
and greater returns for industry investment,” Lamont fi nished.

Reducing from 14 in number to 9, the new Board will hold its fi rst 
formal meeti ng on August 10.

Let’s Go: National Conference 2016

The Nati onal Conference will return to the Gold Coast in 2016 
with dates confi rmed as May 11-13.

Themed as “Let’s Go” the conference will ti e into the collecti ve 
industry branding of Let’s Go Caravan and Camping and will 
feature excepti onal social acti viti es as well as a program full 
of high profi le speakers and industry workshops, following a 
similar format to recent years but with some exciti ng additi ons. 

The Nati onal Conference conti nues to grow from strength to 
strength, and it is anti cipated that a return to the Gold Coast 
in May will see even greater interest in this presti gious annual 
event.

Sponsorship opportuniti es and discounted delegate rates will 
be released in the coming months along with a number of 
speaker announcements.

Less 
than

... months ‘til 
2016 National 
Conference: 
Let’s Go!

10

Caravan Stats Website Launched 

Caravan Stats is an online service provided by Caravan Industry 
Associati on of Australia.

An Australian industry research and stati sti cs portal, Caravan 
Stats draws on data from the Australian Bureau of Stati sti cs 
(ABS), state and territory governments and other data and 
analyti cs providers to report current industry trends.

Caravan Stats features the following three reporti ng modules:

Postcode Data Report

Trade Registrati on Report

Other Industry Reports

Working collaborati vely with Caravan Industry Associati on of Western Australia on issues which impact the caravanning and camping industry. 
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vehicle so that no part of such plate is more than 1,300mm from the ground.” 

It is important to note that this is not a new regulati on, with documentati on outlining these requirements dati ng as far back as February 1984. 

Several Manufacturers are currently implementi ng innovati ve design concepts to address this issue, parti cularly on off  road products.

Caravan Industry Associati on of Australia has had a number of meeti ngs with senior politi cians regarding the need for a common sense 
regulatory approach to make caravan constructi on simpler without causing risk of injury or death. On face value, number plate positi oning 
appears to be in response to revenue raising rather than safety and we will conti nue to pursue an appropriate course of acti on. 

In the meanti me, it is important to remember the Manufacturer AND Dealers obligati ons under this regulati on.  

If you have any questi ons regarding this please contact Stuart Lamont on stuartl@caravanindustry.com.au.

MVSA Review due shortly

The Motor Vehicle Standards Act Review is underway and a response by Government is expected shortly.  The Motor Vehicle Standards Act is 
the legislati ve instrument which makes it an off ence to import, sell or present new or used imported vehicles to the Australian market for the 
fi rst ti me unless they meet the Nati onal Standards (Australian Design Rules), except in circumstances where an exempti on has been granted 
by the Administrator of Vehicle Standards (the Administrator).

Caravan Industry Associati on of Australia (in associati on with the state caravanning associati ons) has made a number of submission as part 
of the Review process, advocati ng strongly regarding the need for a stronger onus on stamping out non-compliant practi ces within our 
industry.  This view has also been represented in the past couple of months to among others the Prime Minister, the Deputy Prime Minister, 
The Federal Treasurer, the Minister for Industry, and the Assistant Minister for Infrastructure and Regional Development Jamie Briggs MP who 
has oversight with regard to this Review.

We anti cipate a recommendati on in the coming month, noti ng that any applicati on in support of stronger enforcement of the Australian 
Design Rules must be equally applied to importers as it does to locally manufactured product.  

If you have any questi ons regarding this please contact Caravan Industry Associati on of Australia CEO Stuart Lamont on stuartl@caravanindustry.
com.au
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Sunrise hosts Sam and Kochie take 
millions of Australians caravanning and 
camping

Caravan Industry Associati on of Australia brought the 
caravanning and camping lifestyle into the homes of millions 
of Australians Thursday 25th June morning under the Let’s 
Go consumer brand as part of a cooperati ve with Australia’s 
number one morning show, Sunrise.

Sunrise hosts Kochie, Sam, Berett s and Nat Barr went 
caravanning and camping in two Franklin caravans and 
broadcast live for over three hours a caravan and camping 
themed broadcast from the Gold Coast Holiday Park.

This cooperati ve was an opportunity for Caravan Industry 
Associati on of Australia to bring the reality of a caravan and 
camping holiday to life, not only for the Sunrise hosts, but for 
the millions of Australian’s who tune in everyday.

New Board Elected to Lead Caravan 
Industry Association of Australia

Following an electi on in May, a new Nati onal Board was 
announced to lead Caravan Industry Associati on of Australia 
forward in its next stage of development, eff ecti ve July  1. 

The new Board will be comprised of: Donna Cocking, Dennis 
Austi n, Chris Goddard, James Kelly, Mark Lindsay, Rudy Pieck, 
Gerry Ryan, Faye Watson, Grant Wilckens.

“We are excited by the breadth of industry and commercial 
knowledge that the new Board will bring to our Associati on, and 
to the industry in general,” said Stuart Lamont, CEO of Caravan 
Industry Associati on of Australia. 

The introducti on of the new Board will also be overlaid with a 
newly formed Advisory Council made up of State Associati on 
CEO’s as the operati onal guardians of these important industry 
organisati ons, which is due to take eff ect from November 2015.

“The ability of the state associati ons and the Federal nati onal 
body to work even closer together will see great benefi t moving 
forward.  Consistency of message as well as leveraging individual 
acti viti es together will mean bett er outcomes for the industry 
and greater returns for industry investment,” Lamont fi nished.

Reducing from 14 in number to 9, the new Board will hold its fi rst 
formal meeti ng on August 10.

Let’s Go: National Conference 2016

The Nati onal Conference will return to the Gold Coast in 2016 
with dates confi rmed as May 11-13.

Themed as “Let’s Go” the conference will ti e into the collecti ve 
industry branding of Let’s Go Caravan and Camping and will 
feature excepti onal social acti viti es as well as a program full 
of high profi le speakers and industry workshops, following a 
similar format to recent years but with some exciti ng additi ons. 

The Nati onal Conference conti nues to grow from strength to 
strength, and it is anti cipated that a return to the Gold Coast 
in May will see even greater interest in this presti gious annual 
event.

Sponsorship opportuniti es and discounted delegate rates will 
be released in the coming months along with a number of 
speaker announcements.

Less 
than

... months ‘til 
2016 National 
Conference: 
Let’s Go!

10

Caravan Stats Website Launched 

Caravan Stats is an online service provided by Caravan Industry 
Associati on of Australia.

An Australian industry research and stati sti cs portal, Caravan 
Stats draws on data from the Australian Bureau of Stati sti cs 
(ABS), state and territory governments and other data and 
analyti cs providers to report current industry trends.

Caravan Stats features the following three reporti ng modules:

Postcode Data Report

Trade Registrati on Report

Other Industry Reports

Working collaborati vely with Caravan Industry Associati on of Western Australia on issues which impact the caravanning and camping industry. 



Make the most of your 
Caravan Industry Association 
WA member benefits.

Commonwealth Bank provides Caravan Industry Association WA members with a wide 
range of market leading business banking solutions.
 • Competitive rates: If you open a new merchant 
facility that settles into a Commonwealth Bank 
Business Transaction Account, Commonwealth Bank 
will waive the $10 monthly account fee and give you 
six months free terminal rental*.

 • Business insights: With a simple iPad app, Daily IQ 
powered by CommBiz, you can get valuable free 
data from Commonwealth Bank issued credit and 
debit cards. Plus, for new CommBiz customers, the 
Bank will waive the establishment fee and give you 
your first two tokens free .̂

 • Asset Finance: Equipment, car or technology 
finance helps you buy equipment or vehicles and 
offers a customised repayment plan, so you can 
manage your cash flow and improve your working 
capital.

 • Commercial finance: Find a product that meets your 
financial needs, including bank guarantees, flexible 
loans, business lines of credit, business credit cards 
and overdraft facilities.

Important Information: Offers available to referrals made via the Caravan Industry Association WA between 01/05/2015 - 30/09/2015. *This offer is applicable to existing and 
eligible new merchant facilities excluding the Albert EFTPOS device. To maintain the fee waiver, you must retain the required products contained in this offer. (Offer includes settling 
your merchant facility to your linked Commonwealth Bank Business Transaction Account, with a monthly account maintenance fee of currently $10.) Otherwise the offer may be 
withdrawn. ̂ Establishment fee waiver and two free tokens are available to new CommBiz customers only. This offer may be extended beyond the specified end date at the discretion 
of the Commonwealth Bank. Applications for finance are subject to the Bank’s normal lending criteria. Fees and charges are payable. The Caravan Industry Association WA may 
receive a fee from the Commonwealth Bank of Australia for each successful referral. Referral Fees are not payable on referrals from existing relationship managed Commonwealth 
Bank customers. This has been prepared without considering your objectives, financial situation or needs, so you should consider its appropriateness to your circumstances before 
you act on it. Terms and conditions are available from commbank.com.au. Commonwealth Bank of Australia ABN 48 123 123 124. Australian credit licence 234945.

To take advantage of our special rates and fees, please call  at Caravan Industry 
Association WA on 08 9358 5622 and start saving today.


