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2014 PERTH CARAVAN & CAMPING SHOW  

ANOTHER GREAT EVENT! 

Inside this edition, see more on the Perth Show, find out about the Goldfields 

Caravan & Camping Show, the Annual State Conference, Membership renewals 

and much much more!!! 
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CIAWA President Craig Kenyon 

Presidents Message 

Well here we are, a third of the way 

through the year already. How time 

flies. 

I trust you are all well and your busi-

nesses are thriving after what can only 

be described as ‘an extended summer 

period’. Wouldn’t mind a bit of rain 

now to be honest….    

In March, we delivered another very 

successful Perth Caravan and Camping 

Show at the Claremont Showground. 

Attendances for the five days exceeded 

46,000 visitors. Our Advertising / Media 

Campaigns were a huge success and our 

Facebook Page continues to grow.  

So, on behalf of the Board and Mem-

bers I would like to congratulate all CIA-

WA staff for their tireless efforts in de-

livering what was a fantastic show.  

Each year, we compete with more and 

more events within the March time pe-

riod and so we are constantly looking 

for ways to improve.  

Every 1% helps us to deliver better val-

ue for money, more product innova-

tion, better exhibitor displays and a 

complete visitor experience. I think this 

year we found a few more 1%ers. 

Over and above the show, both the CIA-

WA staff and Board continue to run 

with a number of Member issues in-

cluding Planning Bulletin 49, the pro-

posed CRVA / RVMA Merger, Nature 

Based Camping and more. 

The CEO will detail these in his address 

but needless to say there is a lot going 

on and we remain committed to our 

members to act swiftly and prudently 

on their behalf. 

You will see inside this edition of the 

newsletter updates and stories from 

Members and stakeholders, and won-

der “why are they in it and not me?” 

The answer is they have sent us their 

stories and information and we would 

love to tell your story, so share it with 

us! 

The Association is our Members and we 

can only be as effective as you make us.  

So as we move forward this year please 

be involved, respond to the request for 

information the office send you. Come 

along to the conference, actively partic-

ipate with your peers and the Associa-

tion. 

Best Wishes, Craig 

May 2014, 500 copies posted to members and industry stakeholders 

Publication produced by Caravan Industry Association Western Australia Inc 

Unit 15 64-66 Kent St 

Cannington WA 6107 

Email: sales@caravanwa.com.au 

Web: www.caravanwa.com.au  

“Whatever we possess becomes of double value when 

we have the opportunity of sharing it with others.”                                              
                                        Jean-Nicolas Bouilly (1763 — 1842) writer / politician 
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News from the desk of the CEO 

PERTH CARAVAN & CAMPING SHOW 

Well another Perth Caravan & Camping Show has come 

and gone, 12 months preparing and in the blink of an 

eye it’s over!! 

Thank you to all those exhibitors who made this the big-

gest and best Show. There were 420 caravans on display 

and 130 camper trailers, Claremont Showground was 

overflowing with product on display. 

Sunday gate numbers were down and we will be writing 

to the AFL asking them not to schedule their opening 

round of the season in Perth on our Show weekend!!! 

With over 46,000 through the gate, numbers were just 

over 2013 where we had almost 46,000 patrons. 

Feedback from exhibitors was good with many indicating 

strong sales and ongoing enquiries from Show visitors 

back at their normal place of business. 

REVIEW OF CARAVAN PARK ACT AND REGULATIONS 

The Department of Local Government has conducted a 

number of workshops in the lead up to releasing a dis-

cussion paper on the Act and Regulations. This first dis-

cussion paper will be released soon and we will be com-

municating to all members advising where to find the 

paper, how to be involved and most importantly to give 

us your input for our submission.  

REVIEW OF RESIDENTIAL PARKS ACT 

We have included an update from the Department of 

Commerce on Page 9, this outlines the next stage of the 

review. 

This is the release of a Regulatory Impact Statement for 

comment, after which the Department will put forward 

legislation changes to the Minister for approval. 

CIAWA have been in constant and ongoing discussions 

with Department staff and there are clear lines of com-

munication from the industry to senior staff. 

What IS needed is communication from Members to CIA-

WA to ensure our message is representative of what the 

wider Membership perspective is. So please help us help 

you and respond to the requests for information we will 

be sending out as we work through the next stage. 

GOLDFIELDS CARAVAN & CAMPING SHOW 

Once again the Association will be organising the Show 

in Kalgoorlie on 30th and 31st August, more information 

on page 4. This is another service CIAWA provides Mem-

bers as part of our wider promotion of  industry and we 

hope to get your support and involvement as we show-

case the industry to this thriving economic region. 

ANNUAL STATE CONFERENCE 

Lock in the dates for our state conference, Tuesday Au-

gust 19th will be the welcome cocktail function , full day 

for all parts of the industry Wednesday, key not speaker 

and other activities before the gala dinner on the 21st. 

More information page 8 and June Membership packs. 

EVENTS CALENDAR 

As a value add for Members we have developed an 

events calendar on our consumer website. Located un-

der the What’s Happening tab it is a great opportunity 

for Members to promote any special activities, tours or 

for us to ne able to put shows and events. 

Please email your event or activity information for us to 

upload for you to marketing@caravanwa.com.au   

TOURISM COUNCIL WA AWARDS 

Nominations are open for the 2015 Western Australian 

Tourism Awards. CIAWA sponsor category 18 for best 

Tourist Caravan Park . Nominations close at 5pm on Fri-

day 20th June. Visit tourismcouncilwa.com.au for more. 

INDUSTRY TRAINING 

Through the State Government Caravan & Camping Ac-

tion Plan 2013—2018 and with funding from the Royal-

ty’s for Regions program, Tourism WA have been allocat-

ed money to undertake training for owners, mangers 

and staff involved with commercial caravan parks. 

Tourism WA will be working in partnership with CIAWA 

and the Association will be responsible for ensuring the 

delivery of training under agreement with Tourism WA. 

This is a positive outcome for industry and in combina-

tion with other State Government initiatives such as 

traineeship program's, there is a great future for those in 

the industry looking to up skill themselves. 
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That’s right, the 2014 Goldfields Caravan & Camping Show 

will be held in Kalgoorlie on the 30th & 31st August 2014. 

With 4,500 people in attendance at the 2012 Show it is a 

great opportunity to promote the caravan and camping 

industry and to get your product in front of new clients. 

Organised by the Association for Members, this years 

Show will have a focus on both product and tourism. 

This year we are looking at an all grass facility that will 

provide a great experience for exhibitors.  

A comprehensive Show Guide Lifout is planned for the 

local Kalgoorlie Miner with radio, TV and other print ad-

vertising supporting the promotion of the Show.  

This year exhibitors will be charged a small site fee which 

will include an advert in the guide and allow for editorial 

text and images to help promote your product and Show.   

There will also be activities and demonstrations organised 

by the Association as another way of attracting visitors. 

For more information on booking your site please email 

Tracey at exhibitors@caravanwa.com.au  

GOLDFIELDS SHOW 

Returns to Kalgoorlie Saturday 30th and Sunday 31st August 

Lifestyle products enjoy great exposure at the Show  

Below: A section of the crowd  at the Goldfields Show 

Caravans and Camper Trailers attract plenty of attention 

Below: Exhibiting at the 2012 Goldfields Show 
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Well they say 50 is the new middle age and if that’s the 

case then Mandalay Holiday Park has its best years in 

front of it still. 

Mandalay is recognised as one of the premier Parks in 

Australia and has been run under the stewardship of a 

member of the Johnson Family since 1964.  

Clive and Margaret took on operations in 1979 and the 

next generation are being groomed to one day step into 

the role, that is when Clive and Margaret can let go of 

their pride and joy!! 

The property certainly has changed, as all good things 

must and it is a credit to the dynamic thinking by the 

Johnson Family that goes into not just providing a caravan 

site but the whole experience for the visitor. It is this lat-

eral thinking that sees so many repeat visitors to the Park 

year after year. 

Clive has also given up many days, nights — weeks, to 

benefit industry in attending community meetings, Associ-

ation events and Chairing Top Tourist Parks.  

Congratulations to Clive, Margaret and all involved at 

Mandalay on reaching such an amazing milestone. 

MEMBER STORY 

Mandalay Holiday Park celebrates 50 years 
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In the January 2014 newsletter we touched on the issue 

of research being conducted into occupancy levels and 

costs associated with providing a site in a commercial car-

avan park. 

This research was completed in late February to allow the 

Association to use it in submitting a response to the dis-

cussion paper on Nature Based Parks—a guideline to de-

velopers and local councils. 

The information needed was actual data as to the ex-

pense of fixed costs in providing a site in a commercial 

caravan park and the occupancy levels parks were oper-

ating at. Including site fees charged. Thus showing mar-

gins and yield, identifying independently where the indus-

try is positioned. 

The information was gathered by Haeberlin Consultants 

from caravan parks in each of the 5 Regional Tourism Or-

ganisation areas with the data broken into each individual 

region and the state as an average. 

As an example, the above graph reflects information sum-

marised on a Large / Medium / Small Park basis with the 

average.  

The fixed cost, blue, being only those that are incurred for 

the piece of land used as a site, not the investment, devel-

opment cost or anything other than the fixed cost of the 

land used for a site.  

The variable cost, red, reflects the costs such as electricity 

consumption and staffing required when a site is occupied 

Using the research we can see the cost of providing a site 

and with the current occupancy levels the fee required to 

just break even. 

“Based on a simple average of occupancy rates across 

peak, shoulder and off peak periods, a caravan park 

must charge $45 per night for an average site to break 

even.” 

The report also includes comments from those inter-

viewed which include;  

“Let caravan parks manage overflow sites on adjacent 

land or within their own boundaries—even though the 

sites might not conform to regulations visitors still have 

better access to better facilities and will be safer” 

The full report can be found at the Association website 

caravanwa.com.au under the What’s Happening tab. 

Please take the time to look at this research, we will soon 

be sending it to all politicians and local councils with the 

other reports completed on the industry. 

INDUSTRY BENCHMARKING 

Research into the fixed cost and occupancy levels in Caravan Parks 

 

Above: An example of the information in the report.  
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With the amount of effort that the State Government is 
putting into the Caravan and Camping Sector it is lucky for 
the industry that there are a number of concerned and 
passionate Members of Parliament who are advocating on 
behalf of industry on a number of issues facing the sector. 

The investment that the current Government has made 
into caravan and camping with $34.5 million in funding 
across four years came about because of the drive and 
passion from previous Tourism Minister Dr Kim Hames, 
who continues to support industry where he is involved. 

Current Minister for Tourism, Hon Liza Harvey MLA is also 
a passionate supporter of the sector and continues to 
drive the progression and implementation of the Action 
Plan. As a business operator herself the Minister is very 
aware of the issues that face owners on a daily basis and 
ensures that commercial operators who have invested 
into the industry are not negatively impacted by the 
sweeping changes coming to the regulation of the sector. 

The Minister is a keen camper herself and knows first 
hand the benefits to family in having a caravan or camping 
holiday and the need to ensure it is there in the future to. 

Parliamentary Secretary Alyssa Hayden, MLC has been 
tasked with keeping abreast of the work Government is 
performing in the sector. Alyssa has hands on experience 
having lived in a caravan, been involved in business and 
seeks out detail and operational information on the Plan. 

CEO of Tourism WA Stephanie Buckland is in charge of the 
agency with the main area of responsibility in delivering 
on the Action Plan. Stephanie and those Executive Direc-
tors directly involved with the implementation, Mr Simon 
Burley and Ms Derryn Belford, along with their staff are 
always available to discuss the Action Plan, impacts on 
industry and provide advice on what is the focus for Gov-
ernment and Tourism WA’s input into the many reviews 
currently underway or being prepared. 

As industry works to develop relationships and work coop-
eratively with all relevant Departments, including Parks 
and Wildlife, manager of the most tourism land and assets 
in the state and a major stakeholder in our sector. Indus-
try can be reassured that while there are many changes 
facing our sector, those responsible for implementing the 
changes are fully supportive and have the best interest of 
the industry at the forefront of their decision making.  

     

MEMBER ADVOCACY 

 

L-R: Parliamentary Secretary for Tourism Alyssa Hayden, MLC, CIAWA CEO Simon Glossop, Minister for Tourism Hon Liza Harvey MLA 
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The annual conference is back again this August with a 
welcome function to start on the Tuesday night, full day 
of guest speakers, industry information sessions on the 
Wednesday and following on from our key note speaker 
on Thursday the conference ends with a Gala Dinner. 

With the theme being “Your Business—how do you keep 
it” and the message “What do you need to know to evolve 
your business to meet what today’s customer wants, and 
can get from someone else, unless YOU adapt and change 
to meet it!” 

More information will be sent with the 2014/15 Member-
ship packs but make sure you have the dates locked in. 

There is a special conference accommodation package 
available for delegates. If you are looking at booking now 
please advise you are attending the conference, more 
detail will be sent in the prospectus coming out soon!  

STATE CONFERENCE 

CROWN PERTH TUESDAY 19TH TO THURSDAY 21ST AUGUST 

The 2014 Industry Conference venue, Crown Perth  
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Park Owners and Managers will be aware that the Depart-
ment of Commerce is currently in the process of reviewing 
the laws that regulate residential parks in WA.  
 
The purpose of this review is to assess the effectiveness of 
the operation of the Residential Parks (Long-stay Tenants) 
Act 2006..  
 
As a first step in the review, a discussion paper was re-
leased in August 2012 seeking preliminary feedback.  
 
The next step in the review process will commence short-
ly, with the release of a Consultation Regulatory Impact 
Statement (Consultation RIS), which sets out options de-
veloped after analysing all of the feedback received in re-
sponse to the discussion paper.   
 
The Consultation RIS will test those options, set out some 
of the pros and cons and seek feedback from stakehold-
ers. 
 

Key issues that will be considered in the Consultation RIS 
include: 
 Matters impacting on security of tenure; 
 Issues around the costs of park living; 
 Sale of homes (including exit fees); and 
 Park liaison committees. 
 
People involved in the industry and long-stay tenants are 
being urged to participate in this stage of the consultation 
process.  
 
The Department is currently seeking the Minister’s ap-
proval to release the paper.  Keep an eye on the Depart-
ment’s website www.commerce.wa.gov.au/consultations  
for updates and further information about the progress of 
the review. 
 
An online survey will also be available on the website 
when the paper is released. Further information can be 
obtained by calling the Department of Commerce on 1800 
30 40 54. 

RESIDENTIAL PARKS UPDATE 

UPDATE - REVIEW OF THE RESIDENTIAL PARKS LEGISLATION 

http://www.commerce.wa.gov.au/consultations


                                                           

 

 

 

 

 

 

PERTH CARAVAN SHOW 

March saw another successful Perth Caravan & Camping 
Show with good crowd numbers, great weather (even a 
little hot) and strong exhibitor sales. 

Thank you to all of our exhibitors without whom there is 
no Show. Comments from many people who have been 
to the Show for a number of years was it was the best 
presented they had seen, which certainly helps attract 
more visitors. 

As we are all aware there is a constant increase in Risk 
Assessment  compliance and issues with the Show being 
no exception. This year all exhibitors were required to 
have a professionally installed marquee with the 3x3 up 
to 9x3 being included with the cost of the site. 

Not only did this create a safe environment but also a 
better presentation and experience for visitors. 
 
Also there was more signage erected around the Show 
to drive visitors around the grounds. Directional A-
Frame signs to indicate more exhibitors “this way” and 
kids activities or facilities were available. 

A non compliant gazebo that was destroyed in a wind squall over-
night at the Show. 

Professionally installed marquees are a safe option and provide a 
good visitor experience and presentation. 

The Tourism Pavilion was well signed from the exterior. 

The Silver Jubilee Pavilion had new images at the entrance points.. 
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The 2015 Perth Caravan & Camping Show is locked in to 
March 19—23 2015 at the Claremont Showground. As a 
special offer for 2014 exhibitors we are offering a freeze 
on site costs for those exhibitors who reconfirm their 
booking before June 30th 2014. 

There is the ability to either rebook your existing site or 
to request a new site. Contact Tracey Clarke on 08 9358 
5622 or email exhibitors@caravanwa.com.au for more. 

Visitor numbers were again good across all five days of 
the Show with the weekend bringing in plenty of family’s. 

PERTH SHOW SITES RELEASED 

A park home fully presented as ready to go, a great exhibit 

In what was a great step for showing the diversified 

range of product in a caravan park, National Lifestyle 

Villages displayed a Park Home at the Show.  

We hope that with some planned works happening at 

the Showground before the 2015 Show that they and 

other exhibitors will bring more of this type of product 

to the Show. 

Confirm your site for 2015 and get the 2014 rate! 

  2014 2013 2012 

Thursday 6,389 5,606 5,512 

Friday 7,965 7,789 7,155 

Saturday 15,716 14,927 13,271 

Sunday 14,333 15,480 14,332 

Monday 2,187 2,106 2,651 

Total 46,590 45,908 42,921 
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PERTH CARAVAN SHOW 

With the Associations role being to generate as much 
publicity and drive as many visitors as possible to the 
Show, a number of activities were scheduled around the 
lead up to the Show to maximize our presence. 
 
Competitions were run with all major radio stations with 
prizes ranging from a Camper Trailer to a Fridge Freezer 
and generating significant air time above the contracted 
and agreed rate. 

A big thank you to our sponsors without whom we 
would not have anything to give away. And a big thank 
you to our media partners who give us so much support 
and value for our spend, we appreciate what everyone 
does to ensure the Show gets maximum exposure. 
 
The major promotion for the Show is the free lift out 
with the Sunday Times, all of the advertising we do in 
the first week includes a pointer to the Sunday Times. 

Congratulations to all our competition winners!! 

An example of the print advertising run to promote the Show 

Below is an example of a competition run to promote the Show. 

The Sunday Times Show Guide is the major promotion for The Show. 
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Thanks to our major media partners, especially our Sales 

Representatives who worked so hard for us and also the 

on air talent who really got behind and involved in the 

competitions which helped drive so many people to the 

Show. We look forward to great activities next year!! 

 

 

 

 

 

 

 

PERTH CARAVAN SHOW 
 

Thanks to our Sponsors of the 2014 Perth Caravan & 

Camping Show. Providing fantastic competition prizes 

to promote the Show and Passport to Freedom to   

disperse visitors around the Showground. 
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Monkey Mia Dolphin Resort, part of the Aspen Parks & 
Resorts portfolio, had a brush with disaster during the 
height of a very hot summer in the Shark Bay region with 
a fire in the park. 

Accidents will always happen and fortunately this one 
was in the staff quarters towards the rear of the proper-
ty, away from the main tourist section of the property. 

Resort staff had to deal with the blaze until Fire and 
Emergency Services based in Denham, 20 kms away.  

Thanks to their training the Resort staff handled the inci-
dent in an extremely capable manner, managing to con-
trol the fire with no other loss of property or risk to lives. 

Aspen Parks & Resorts as part the their Risk Manage-
ment process had emergency evacuation plans in place 
and  the correct fire equipment on hand. How this po-
tential disaster was managed is a positive reflection  on 
good planning and why we need to ensure all staff are 
well trained and know what to do in an emergency. 

MEMBER STORY 





Tourism WA has appointed Sue Campbell as Project Man-

ager to coordinate implementation of the tourism recom-

mendations within the Caravan and Camping Action Plan: 

2013-2018 (Action Plan).  

Sue brings to the job experience in regional development 

and the tourism industry plus a passion for the state’s car-

avan and camping experiences that enable her to get 

close to nature.   

Some CIAWA members met Sue at last year’s CIAWA State 

conference, the lucky winner of one of K-Mac Power-

heads bottle of Moet!! 

In good news Tourism WA has confirmed Gold sponsor-

ship of the 2014 CIAWA State conference, we hope Sue 

doesn’t get up again!  

Sue will be organising an interactive session for at the 

conference where delegates will hear progress with im-

plementation of the Action Plan and discuss activities for 

the year ahead directly with a panel of representatives 

from State Government Departments.  

In good news Tourism WA and CIAWA will shortly be sign-

ing a funding agreement that releases Royalties for Re-

gions funding as part of the Action Plan for CIAWA to de-

liver a customised program of training activities to park 

managers and staff.  

CIAWA will be coordinating the design and delivery of the 

program over the coming three years which aims to im-

prove the quality of caravan park products and services as 

recommended in the Action Plan.   

Sue can be contacted on 9262 1780 or Email at 
sue.campbell@westernaustralia.com.au 
 
For general information on the Caravan and Camping sec-

tor and the Action Plan visit the Infrastructure and Invest-

ment pages on the Tourism WA corporate website. 

www.tourism.wa.gov.au  

Congratulations to Sue and we look forward to working 

closely with her on the Action Plan in the future. 

TOURISM WA UPDATE 

Sue is pictured here on a recent camping holiday putting the final 

touches to her much loved Oz tent. 
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Over the months of April and May, turu.com.au and Tour-
ism WA will be collaborating on a co-operative marketing 
campaign focused at driving consumers to one of the 234 
holiday parks around the state. 

The promotion will feature print and digital activations 
across a range of media and has been designed to drive 
incremental revenue into the state during this period.  

Check out the campaign creative at the campaign landing 
page: http://turu.com.au/explore-western-australia.aspx  

The campaign is focused on delivering measurable results 
into the holiday park market and aims to build awareness 
and consumption of the caravan and camping product in 
Western Australia. 

In addition, turu.com.au has launched a major consumer 
promotion aptly named the TURU CASH BACK offer which 
will be featured through the Tourism WA campaign and 
supported through additional TV commercials in NSW, VIC 
and QLD driving consumer awareness of Western Austral-
ia and the product available.  

All parks that are connected to the Turu online booking 
system will automatically be a part of the CASH BACK pro-
motion.  

For those parks that are not currently set up for online 
booking - Turu can be contacted on 1300 657 076 or via 
email at support@turu.com.au   

This campaign is part of the Caravan & Camping Action 
Plan 2013—2018 funding from the State Government of 
Western Australia. 

TOURISM WA NEWS 

Tourism WA and Turu co-operative caravan and camping campaign activity 
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has so far been delivered in Broome, 
Kununurra, Carnarvon, Geraldton, Exmouth, 
Kalbarri, Karratha, Kalgoorlie, Margaret River, 
Denmark, Albany, Esperance, Mandurah and 

Perth. There is a focus in the workshops to equip frontline staff to promote their local product and region, and any 
local business that delivers service to guests is welcome to attend. The Customer Service WAy will continue to be 
offered throughout WA in 2014.    

Tourism Boost is designed to help business owners understand how their business fits 
into the broader tourism industry and how to actively become part of the chain. Top-
ics include; Who’s who in the Tourism Industry, ways to work with your RTO, Australi-
an Tourism Data Warehouse, tourism distribution, rates & commissions, accreditation 
and more. 
Throughout 2014/15 there will also be new workshops added, in response to demand, 
so keep an eye out on the Tourism Council website for upcoming workshops in your 

area; www.tourismcouncilwa.com.au/events  
eTourism Essentials Helping business owners or marketing staff develop their essential online presence. Workshops 
will include social media, where and how to be listed, SEO, Google analytics, mobile websites, and online basics. 
eTourism Advanced Upgraded knowledge and practical examples to enhance digital marketing techniques, with ad-
vanced SEO, social media strategies, website analytics and ROI measurements on your marketing.  
Media and PR 
Assists business to understand how to work with the media, writing press releases, optimizing photo opportunities and famils.  
For details and registering for upcoming Tourism Council workshops in your region, go to: 

www.tourismcouncilwa.com.au/events 

TOURISM COUNCIL WA UPDATE 
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Hobart provided both fantastic facilities  for CRVA’s Conference 

The WA stand at the Melb show created strong interest  

The Vintage Caravan Display was really popular  

Victoria Caravan and Camping Show 

As part of my commitment to staying tuned in to the in-

dustry, in March I visited the Victorian Caravan & Camping 

Show held at Caulfield Race Course.  

This event mirror images our own but as is often the case, 

if you look hard enough, you can find better ways of doing 

things.  

There were a number of ideas and initiatives that we took 

from the show and we will integrate into our show. 

                           

CRVA National Conference 

We also exhibited for the first time at this year’s CRVA 

National Conference in Hobart. For those unfamiliar with 

the event there is always a dedicated expo that runs in  

 

conjunction with the many workshops and presentations 

that are put on by CRVA so we got the opportunity to 

meet many industry suppliers who expressed an interest 

in coming over to our show as exhibitors.  

Sydney Caravan and Camping Show and beyond 

Next stop for CIAWA operational staff will be attending 

the Sydney Show and a bit later on the Queensland show. 

At both events, we will continue to promote the Caravan 

and Camping lifestyle throughout the beautiful state of 

WA and we feel we are best placed to do this as the peek 

industry body. Let’s be honest, when it comes to the di-

versity of landscapes, the pristine beaches, the wonderful 

sport and recreational facilities both on land and sea, and 

the sheer depth and breadth of this wonderful state, 

what’s not to like? 

In summing up the past few weeks, we continue to deal 

with the member issues head on and we continue to 

search for opportunities to improve every aspect and 

function of our organisation as well as gaining more 

knowledge and understanding that comes from being an 

integral part of a national industry group.  

PRESIDENT ROAD TRIP 

 

L-R: CTI Vic CEO Rob Lucas with CIAWA President Craig Kenyon 
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Aspen Parks & Resorts upgrade to the Boughshed Restau-
rant is a $1.8M investment in the Monkey Mia Dolphin 
Resort and has set the benchmark for coastal dining in 
WA. 

The upgraded restaurant includes a substantially in-
creased external deck providing great viewing of the Dol-
phin Beach and spectacular view of the sunset.    

The Boughshed Restaurant is a unique venue and pro-
vides a laid back atmosphere for national and internation-
al guests to relax and enjoy after exploring the Shark Bay 
World Heritage listed region.  

In 2012 the resort completed a soft refurbishment 
throughout the property including rooms and reception 
areas. The resort has accommodation options for all trav-
ellers and a variety of rooms from luxury villas and motel 
style units to backpackers, caravan and camping.  

Onsite facilities include swimming pool, artesian spring 
hot tub, bar and restaurant, tennis and volleyball courts, 

free access to modern kitchen and BBQs which provides a 
friendly place with something to cater to all tastes!  

Located at Dolphin Beach, famous for its kilometres of 
secluded crystal blue waters and pristine white-shell 
beaches, Monkey Mia has attracted schools of dolphins to 
its tranquil shores daily for more than forty years. 

With flawless blue skies and sunshine 320 days of the 
year, Monkey Mia is the ideal untouched Mediterranean-
style holiday zone of the Southern Hemisphere for a lei-
surely getaway, romantic escape or outback adventure. 

Guests are able to experience Monkey Mia’s best natural 
assets either cruising, sailing, snorkelling or 4WD’ing. Un-
wind with a beach camel ride, or relax in the resort’s 
spring hot tub and fully-licensed restaurants. 

Above: The new entry to the redeveloped restaurant 

Below: The Boughshed looking back from the bay 

MEMBER NEWS 

Congratulations to Aspen Parks on the opening of the redeveloped 

Boughshed Restaurant at Monkey Mia Dolphin Resort 
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As you may be aware, there are a number of reviews be-
ing undertaken by Government Departments across the 
caravan and camping sector. 
 
This includes the review by the Department of Commerce 
of the Residential Parks (Long Stay Tenant) Act 2006. A 
focus of this review includes tenure and transfer of own-
ership of park homes and impacts on both operators and 
residents. The second stage of this review is soon to be 
released and your input will be necessary and required.  
 
The review by the Department of Commerce of the WA 
Dealers and Repairers Acts is continuing and another 
round of information will be sent out to industry for com-
ment. Once again your input will be sought on the issues. 
 
Planning Bulletin 49 has been through a consultative pro-
cess and the Department of Planning has been proactive 
in both seeking out industry’s input but also relevant Gov-
ernment stakeholders. The new updated Planning Bulletin 
should be sent for Ministerial approval soon. 
 
The Department of Local Government and Communities 

Released a draft document for comment on Nature Based 
Parks, Guidelines for Developers and Local Councils. 
   
The first draft closed for comment on the 28th of Febru-
ary 2014. After receiving input from industry and carrying 
out a significant research paper into the fixed cost and 
occupancy levels in commercial caravan parks, the Associ-
ation made a formal submission on behalf of industry. 
 
The Caravan Park and Camping Ground Act & Regulations 
will soon be released by the Department of Local Govern-
ment for comment on changes to the Act & Regs.  
 
Over December and January DLGC hosted six workshops 
with a variety of stakeholders, including the Association, 
to gather input and discuss possible outcomes as Govern-
ment attempts to remove red tape around development 
and to make the Act & Regs more simple to interpret. 
 
The Association will ensure that as the information is re-
leased regarding the various reviews we will communicate 
this to Members, and seek your comment to allow us to 
make informed submissions representing your views.  

GOVERNMENT REVIEWS 
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