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“I travel in order to regulate imagination by reality. Instead of thinking 
how things may be, I see them as they are”. Samuel Johnson 

Greetings everyone,  

I trust you are all well and your busi-
nesses are thriving.  

My message is short this time around 
due to extensive travel commitments 
within my own line of work at Fleet-
wood Lifestyle Products.  

Last time I wrote I was wishing for rain. 
Well, in the space of a few short but 
chilly months I wouldn’t mind a bit of 
sunshine now to be honest.…    

My Appreciation 

The last few weeks have been extreme-
ly busy for CIAWA and I wanted to first 
of all take time out to send a huge mes-
sage of appreciation to all operational 
staff and Board Members who are all 
working very long hours on a number of 
serious issues that are currently facing 
our industry.  

Two in particular are: 

 The reviews of the RPLT Act  

 The review of the CPCG Act.  

Both these reviews require extensive 
consultation by all parties and a colossal 
amount of commitment in order for us 
to submit effective responses to Gov-
ernment. To those members of the 
Board who I know are taking serious 

amounts of time away from your own 
businesses to put the interests of the 
industry first, I applaud your efforts. 
You have my eternal respect for the 
work that you do. I know, along with 
Simon and his staff you will ensure first 
and foremost, it is the protection of our 
members and the industry that moti-
vates you and maintains your passion. 

State Conference 

With that in mind, I ask all members to 
really throw your total support around 
the State Conference being held at the 
Crown Complex August 19th to 21st.  

As President, nothing would please me 
more than to see as many members as 
possible at this event from both Parks 
and Trades, throwing your support be-
hind your industry association with the 
added bonus of learning a few things at 
the workshops to be held. 

 We also have a fantastic Gala Dinner 
planned on the Thursday evening.  

So, for a final time before the Confer-
ence, please commit to attending, this 
is a really important event.  

That’s all for now, look forward to see-
ing you at the State Conference, 

All the best , Craig 
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News from the desk of the CEO 
Hello to all, 

Well here we are into August already, where is the year 
going! Inside this edition you will find further infor-
mation on some major issues facing the industry but we 
have summarised here. 

REVIEW OF CARAVAN PARK ACT AND REGULATIONS 

The Department of Local Government has released a 
Regulatory Impact Statement consultation paper requir-
ing submissions from operators and residents. The Asso-
ciation will be making a submission on behalf of industry. 
Thanks to all those members who responded to the sur-
vey and we ask you all to keep updated as to what is 
happening.  Please see page 12 for more detail. 

REVIEW OF RESIDENTIAL PARKS ACT 

At the same time the Department of Commerce has re-
leased their Regulatory Impact Statement discussion 
paper on the Residential Park (Long Stay Tenant) Act. 
This paper includes options that would have a serious 
impact on how you can operate your property. The Asso-
ciation will be making a submission on behalf of industry, 
thanks to those members who responded to the survey. 
Please see page 8 for more information on the paper.  

GOLDFIELDS CARAVAN & CAMPING SHOW 

We have had an excellent response from exhibitors to 
the display at the Show and will have over 40 exhibitors 
in Kalgoorlie for the Goldfields Show on August 30 and 
31st. This is a great opportunity to showcase the sector 
to people living in the region and promote the industry. 

ANNUAL STATE CONFERENCE 

Registration has officially closed but we have one last 
opportunity to take on Members, please send you dele-
gate form in by Friday 8th of August. Remember full 
members receive one free delegate spot and with dis-
cussions panels arranged for all sessions on Government 
regulations on the industry this is an important to attend 

AGM 

We are scheduling the Associations Annual General 
Meeting in for Thursday October 23rd. Please save the 
date into your calendar and keep an eye out for our 
Member updates on the  AGM and annual reports. 

INDUSTRY TRAINING 

With funding from the State Governments Royalty’s for 
Regions program and in partnership with Tourism WA, 
the Association will be providing training specifically pro-
vided to caravan parks. Thank you to those members 
who responded to our phone calls  regarding courses 
and how to provide them. Please keep an eye out for our 
industry  updates and training schedule. 

MEMBERSHIP RENEWAL 

The new membership year commenced on July 1st 2014, 
thanks to those members who have sent your forms in, 
we must have a new form for each year, it is only one 
page!. If you haven’t sent in your form there is a limited 
time left to renew your membership before having to 
reapply and pay the $110 administration fee. 

CARAVAN WA GUIDE 

The 2015 booking forms were sent out with Membership 
packs and need to be returned to Kool Kreative. Book-
ings close on August 29th, remember full members re-
ceive a 1/8th size advert as part of their membership! 

INDUSTRY RESEARCH TOOL 

By now you will have seen the information from our na-
tional association regarding the research tool that allows 
caravan parks to generate their own economic impact 
for their local community. This is a fantastic tool and we 
highly recommend all members to use it at a local level. 
The Association is here to support you and our Member 
Support Manager is able to explain the process. 

NEW CARAVAN & CAMPING MAGAZINE PROMOTION 

Thanks to funding from the State Government Royalty 
for Regions program, the Association is partnering with 
Tourism WA and the Sunday Times to provide industry a 
56 page magazine. More details about the magazine are 
on page 7 

NEW STAFF 

The Board of Directors have approved a Strategic Action 
Plan that will ensure the Association provides the sup-
port and services Members need and require. To achieve 
these goals the Association has appointed three new 
staff. See page 11 for further information on these staff 
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The Goldfields Caravan & Camping Show will be held at 
the end of August at the Kalgoorlie-Boulder Race Course. 

Applications to exhibit have now closed and all successful 
applicants have been emailed confirmation of site details, 
the Exhibitor Manual and invoice, to the 45 exhibitors 
who will be at the show, thank you for your support! 

If you have submitted a booking form and not yet re-
ceived this information, please contact Event Organiser 
Tracey Clarke at events@caravanwa.com.au 

CIAWA will be producing an 8 page Show Guide in the Kal-
goorlie Miner. All Exhibitors have an advert included with 
their site fees.  

Please ensure you have sent completed graphics to Mar-
keting Manager Wayne Aroozoo by the 6th of August  
marketing@caravanwa.com.au 

If you can not produce an advert CIAWA will be able to 
place an advert with your logo, exhibitor name and site 
number as a standard format. 

All Exhibitor information is in the Exhibitor Manual but 
key information for Move In includes for all Caravan, Mo-
torhome and Camper Trailer exhibitors will commence 
from 12pm on Thursday 28th of August, with all remaining 
exhibitors to Move In between 9am and 5pm on Friday 
29th of August.  

Exhibitor Move Out will be from 5:30pm on Sunday until 
8pm, and continue on Monday from 9am to 12pm. If you 
have any queries regarding this event, please contact 
Tracey Clarke on 08 9358 5622 or 
events@caravanwa.com.au  

There will be a Member & Exhibitor Function Friday 5pm - 
7pm at the Show with complimentary drinks and a BBQ.     

GOLDFIELDS SHOW 

Kalgoorlie Saturday 30th and Sunday 31st August 
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Don’t let your money go down the drain… 
  
If you have a leak, your money is literally going down the drain. Even a hairline fracture in a pipe could 
cause a noticeable increase in water use, yet still be unseen above ground. 
  
Your water meter is a useful tool that can be used to perform a basic leak test. By recording your water us-
age last thing at night, and then first thing in the morning, you can identify whether there is any unex-
plained overnight use and investigate it. 
  
If your site has a data logger fitted, you can drill into the data to look for patterns of water use. By under-
standing these patterns you can easily identify unexpected water use when it happens. Having sub meters 
and isolation valves will also assist greatly with leak detection at your site as you will be able to shut down 
specific areas and then check the data logging graphs to pinpoint the area of concern. 
  
Being aware of and looking for leaks is vital to avoid wasting water. Engage staff and even patrons to re-
port issues such as: 
 Dripping taps or showers 
 Sticking buttons on toilets 
 Faulty float valves and irrigation systems 
 Areas, such as paving, that always appear wet 
 Grounds that are significantly greener or very spongy underfoot 
  
You should also regularly inspect and maintain storage tanks, pools and irrigation system. 

  
If you suspect a leak but you’re unsure of how to proceed, a Waterwise Auditor or Waterwise Plumber can 
help. To find the list of Waterwise Specialists go to www.watercorporation.com.au or call 13 10 39 

  



The Goldfields Caravan & Camping Show  

This year's show is shaping up to be another great event. 
We're promoting the Show in the Kalgoorlie Miner with 
an 8 page lift-out to be published on 23 August 2014. 

All exhibitors receive a print advertisement in the lift-out 
as part of their site fees, deadline as advised on page 4! 

The show will also be promoted via radio, Facebook and 
press advertisements in the Kal Miner and Esperance Ex-
press. We are looking forward to another great turn-out. 

Let’s Go Caravan and Camping Lift-out magazine, in  
Partnership with The Sunday Times and Tourism WA 

CIAWA is partnering with the Sunday Times and Tourism 
WA to produce a 56 page glossy lift-out promoting cara-
van and camping.  

This is a great initiative using our sectors traditional chan-
nel, a printed magazine to reach an audience of over 1.5 
million West Australians. The publication will contain edi-
torial content promoting WA’s South West, with advertis-
ing opportunities for Caravan and Camping related busi-
nesses.  

Another similar publication will be launched to promote 
the North West in May 2015. Visit our website to see how 
you can be a part of this fantastic offer or more on page 7. 

EAST COAST CARAVAN & CAMPING SHOW REPORT 

CIAWA with funding from Tourism WA attended the ma-
jor east coast caravan & camping shows in 2014. 

At the shows CIAWA handled the distribution of the Expe-
rience Perth and Coral Coast planner, the Wildflowers 
Guide, WAITOC map and Department of Parks and Wild-
life flyer as well as our own guide Caravan WA while also 

handing out the other RTO planners for the regions that 
were in attendance, Australia’s Golden Outback, North 
West and South West.  

There was an increase of over 70% in distribution from 
the previous year with 13,000 Caravan WA guides handed 
out across the shows compared to an estimated 7,500 in 
2013. 

In total 219,369 people visited the shows,  Adelaide hav-
ing 27,000 patrons, Melbourne 52,000, Sydney 75,000 
and Brisbane 65,000 (a big increase in numbers with free 
train travel included in pre purchased tickets, a great idea. 

CIAWA WEBSITE REVIEW 

The end of financial year is great time to review website 
stats and we encourage all of our Members to look at 
their site. CIAWA’s homepage has achieved the following; 

 Over 63,000 hits last year 

 Over 74% of our visitors were new visitors 

 61% of visitors viewed the site on a desktop or    
Laptop computer 

 23% of visitors viewed the site on a Tablet 

 15% of visitors viewed the site on their mobile 
phone 

Over time, we plan on making changes to the website to 
optimise increase its visibility to the general public.  

We’re continuously upgrading our site and its functionali-
ty to better serve our members, and will be giving the site 
a broad review in the coming months to give you even 
more benefits. Stay tuned!  

Here’s the way the site performed last financial year: 

MARKETING UPDATE 
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The Caravan and Camping Industries Association of 
South Australia recently announced the departure of 
long serving CEO, Stuart Livingstone. 
 
On behalf of the CIAWA we would like to pass on our 
thanks to Stuart for his work in the industry and wish him 
good luck in his next role, which will see him still heavily 
involved in the industry as CEO of Top Tourist Parks, con-
gratulations!! 
 
CCIA SA have  announced the appointment of David 
Duncan to the role of Chief Executive Officer of the 
Caravan and Camping Industries Association of 
South Australia. 
 
David has a very good understanding of our Industry 
which comes from his previous role as the CEO of 
RVM Australia. 
 
Welcome to the world of Event Management and 
the focus on state based issues David and we wish 
you good luck with your in you new role. 

CTI SA 

CIAWA in partnership with Tourism WA and The Sunday 
Times, are pleased to announce the launch of an exciting 
new initiative thanks to funding received from the State 
Governments Royalty for Region’s program. 

That is a special 56 page glossy magazine, two editions 
that will promote the entire state over both editions. The 
first one to be circulated on October 5th 2014 will be 

 “Let’s Go Caravan & Camping WA Southern Adventures” 

A flyer detailing how those in the caravan and camping 
sector can be part of the magazine has been sent to Mem-
bers already, emailed on the 11th July. Check out your 
inbox, maybe even your junk folder!! Or go to our website 
and under the  What’s Happening tab you will find a link 
to the flyer with information on how to be involved. 

We would like to thank the State Government for provid-
ing funding through the Royalty for Regions program and 
recognise Tourism WA and The Sunday Times as partners. 

LET’S GO CARAVAN & CAMPING 

It’s come around to that time of year again, that’s right, 
it’s annual reporting time! 
 
This year the Association is planning on an Annual General 
Meeting on Thursday the 23rd of October, once again to 
be held at the Associations headquarters in Cannington. 
 
This is your opportunity to hear directly from the Board, 
ask questions and even nominate yourself to the be a 
leader in the industry and get onto the Board. 
 
Please save the date, we will be looking at a 5pm start and 
a networking opportunity at the completion of the 
meeting which we will aim to for 7pm finish. 
 
So if you have never been to an Association AGM then 
make this your first, or if you are a regular—then come 
along and catch up with old friends and maybe meet some 
new ones! 
 
Remember, the Association exists to serve it’s Members, 
without you there is nothing—so be involved and have 
your say, it’s important you do! 

AGM 
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This Government initiative and  
Industry funded glossy coffee table  
product will provide information on  
Caravan and Camping holiday adventures, 
accommodation providers and suppliers  
to the industry. This edition,the first of  
two will provide a focal point  for all  
destinations South of Geraldton & 
Kalgoorlie. Our second edition,  
published in May will focus on the  
Northern Region of WA. 

      Your Opportunity to be involved

Deadlines:
Booking:  4pm Wednesday, Sept 3rd  
Cancellation:  4pm Thursday,  Sept 4th
Material: 4pm Friday,  Sept 5th

For further information or to book your  
advertising, please complete and sign  
the attached booking confirmation form  
and send to:

Julie Johnson
E: julie.johnson@news.com.au 
F: (08) 9326 8100  P: (08) 9326 9832

Linda Psanoudakis
E: linda.psanoudakis@news.com.au
P: 9326 9318

Geraldton

Benefits of Advertising in this exclusive guide:  

• Let’s Go Caravan and Camping will be
inserted into The Sunday Times and on
PerthNow reaching 1.5 million highly
engaged West Australians.

• The magazine will be supported with an
investment from Industry of over $50,000
in promotional advertising through a
combined campaign of online, radio, and
press media, prior to publishing.

• Enquire about our special volume discount
when booking into two or more editions.

The Caravan Industry Association WA have 
worked closely with The Sunday Times to 
develop editorial options and content.
The objective of the Magazine is to generate 
awareness among West Australians of the 
fantastic destinations around the state. The 
expectation is this will generate business for all.  

Source: emmaTM conducted by Ipsos MediaCT, 12 months ending March 2014, WA people 14+.Image: Blackwood River campsite, near Augusta ©Tourism Western Australia

Let’s Go Caravan 
and Camping



RESIDENTIAL PARKS UPDATE 
                                                           

 

 

The Department of Commerce review of the Residential 
Parks (Long-stay Tenants) Act 2006 has entered its sec-
ond phase with the release of a Regulatory Impact 
Statement consultation paper for public comment in 
June 2014.  
 
The consultation paper sets out options developed after 
analysing all feedback received in response to the dis-
cussion paper released as the first stage of this review.  
 
The consultation paper tests the options, sets out some 
of the pros and cons and seeks feedback from stake-
holders.  
 
The Association will be making a submission on behalf 
of industry and has been seeking input from members 
via a survey, thanks to those who have responded. 
 
We will be sending all members a draft of the submis-
sion for your comments and will be providing the com-
pleted submission prior to the September 12th closing 
date for members to include in their own submissions, 
which we strongly recommend you do. 

Key issues identified as options include: 
 Permanent residents being given tenure; 
 Park operator disclosure obligations; 
 Issues around the costs of park living (including 

rent variation, visitors fees and lease costs); 
 Maintenance and provision of shared facilities; 
 Sale of homes (including exit fees); 
 Whether there is a need for greater regulation in 

relation to park rules; 
 Park liaison committees; 
 Park operator conduct; and 
 Dealing with violent or destructive behaviour. 
 
The Commissioner for Consumer Protection Ms Anne 
Driscoll has stated: “We want to ensure that the rights 
of tenants are protected and at the same time ensure 
that the viability of the residential parks sector is main-
tained. I urge residents and the industry to provide us 
with their feedback during the consultation period, so 
that we can get the balance right and have an accurate 
picture of the needs and concerns of everyone involved.” 
 
Make sure you’re at the conference for industry input  

Discussion Paper options will establish Legislation 
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The Regulatory Impact Statement consultation paper and response comment survey are available at the 
Department of Commerce’s website www.commerce.wa.gov.au/consultations 
 
The closing date for submissions is Friday, 12 September 2014. 
 
The Association will be sending our 1st draft of the submission to Members on the 13th August. A panel 
session with the Department of Commerce staff responsible for drafting the legislation and operational 
staff will be one of the sessions at the conference. This is an excellent opportunity for Members to hear 
directly from the Department and to make comments directly to the staff involved in the process. 
 
A copy of the final submission will be sent to Members prior to the closing date for use in individual sub-
missions. 
 

Written submissions can be forwarded to: 
 

Statutory Review of the Residential Parks Legislation 
Department of Commerce (Consumer Protection Division) 

Locked Bag 14 
Cloisters Square PO 
PERTH  WA  6850 

 
or emailed to: consultations@commerce.wa.gov.au 



Oxygen.
Water.
Cash 
flow.
Cash flow is the lifeblood of your business, and at times 
like these it’s never been more important. Consolidate your 
accounts and you’ll get a clear, cost-effective picture of your 
position. Plus, with instant transfers between linked accounts 
and 24/7 real-time access, you’ll get a fast, accurate view of 
what keeps your business alive. 

For more information, contact Caravan Industry 
Association WA on 9358 5622 today.

Important information: Terms and conditions issued by Commonwealth Bank of Australia are available on request. You should consider whether or not this product is appropriate for you. 
Commonwealth Bank of Australia ABN 48 123 123 124. 



The Caravan Industry Association WA State Conference 
will be held at Crown Perth from the 19th to the 21st of 
August. This year’s Conference has something for every-
one, with specifically tailored sessions on important 
Trade and Park issues. If you want to be kept informed 
with up-to-date key information on issues affecting your 
business, then attending this Conference is a must!  

If you have not yet registered for this event, last chance 
registrations will be open until 5pm Thursday 7th August 
and must be sent to Event Organiser Tracey Clarke via 
email to events@caravanwa.com.au or faxed to (08) 9358 
5677.  
As a reminder, each 2014/15 CIAWA Financial Member-
ship includes one free of charge delegate attendance. 
Please note that ALL individuals attending the Conference 
and/or Gala Dinner MUST complete the Delegate Regis-
tration Form. This includes partners attending the Gala 
Dinner only.  

For a copy of the Delegate Registration Form, please con-
tact Tracey Clarke on (08) 9358 5622. 

CONFERENCE 

CROWN 19TH TO 21ST AUGUST 2014 
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The Show will be returning to Claremont Showground  
again next year with new sites, more activities and with 
over $450,000 of promotions and marketing planned, we 
hope more visitors than ever! 

With Reconfirmation Forms provided to existing exhibi-
tors at this years Show and emailed to everyone just to 
make sure they were received, there has already been 
over 100 exhibitors rebook their site. 

Preparations for the Show are underway and we are cur-
rently working through site allocations; if you have sub-
mitted your Reconfirmation Form you will receive confir-
mation of you 2015 site in due course.  

Sites that have been reconfirmed will be released for gen-
eral booking with the goal of this being done on the 1st of 
September 2014. 

If you are unsure as to whether you have submitted your 
Reconfirmation Form, or for further information, please 
contact Event Organiser Tracey Clarke via either email 
exhibitors@caravanwa.com.au or on 08 9358 5622 

PERTH SHOW 

Perth Caravan & Camping Show 19 - 23 March 



Introducing the new team at CIAWA 
 

 

The Board of Directors have developed and implemented a Strategic Action Plan to drive forward the Association in 
providing Members with the most supportive and beneficial structure possible. As part of the Plan there are a number 
of key actions to be implemented and this required the right resources to be allocated to achieving the goals. I am 
please to announce the new team at the Association and ask you to join me in welcoming them to the team. 

 

NEW STAFF 
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Introducing Mr Michael Collins – Member Support and Sales Manager 

The role of Member Support & Sales Manager is exactly that. Provide support to 
Members. This will be achieved by Michael visiting Members and communicating 
with them throughout the year. It is important that Members provide Michael with 
information on issues that are affecting their business, non compliant camping for 
example, councils supporting RV Friendly facilities.  

Michael will also be driving revenue and creating opportunities for Members to be 
involved with us to promote their services. 

Michael has over 25 years’ experience in the Hospitality, Accommodation and Tour-
ism sectors within Australia, and has worked at an executive level with hotel chains 
Austotel, Best Western Australasia and the Hospitality group, opening the Award 
winning Karijini Eco Retreat and the Terrace Hotel in Perth. Welcome Michael. 

Introducing  Karen Hudson - Office Manager 

Many of you may already have dealt with Karen, her role is to make sure the admin-
istration functions of the Association operate smoothly and as effective as possible. 

Karen has over 20 years’ experience in providing office administration, office man-
agement and secretarial business support with strong organisational skills. 

Karen appreciates building and maintaining great working relationships, she enjoys 
an outgoing and friendly team environment and has a passion to provide exceptional 
customer service. 

They also enjoy spending time with their 2 ½ year old Rottweiler, Skye.  They love to 
pack the car to go camping or a weekend away down south, especially down to the 
Margaret River region to visit the wineries, as she is fond of a nice glass of wine! 

Karen will be monitoring the info@caravanwa.com.au email so drop her a line! 

Introducing  Mr Wayne Aroozoo,  Marketing Manager  

Wayne’s role will be in formulating the internal and external communications for the 
Association. But what does that mean for you?   

Well externally for consumers Wayne will create our print and radio adverts, grow 
our online presence and develop a solid brand position for the industry, both around 
promoting caravan and camping and the Show marketing. Internal means the stand-
ard of our communication with you will get better! 

Wayne started with BankWest, has held positions at ANZ, NAB, GESB the Government 
Employees Superannuation Board, and most recently as a Marketing Manager for 
Aspen Group and Aspen Parks. 

Please keep an eye out for Wayne’s emails as he drives value adding for Members, 
that is opportunities to target our over 40,000 consumers online or social media.  



The Department  of Local Government have released a 
Regulatory Impact Statement consultation paper and is 
seeking input from industry on proposals for new legisla-
tion to replace the existing Caravan Parks and Camping 
Grounds Act 1995.  

This consultation paper sets out options for changes to 
the Act and asks what the issues of implementing these 
would be. It is vital that stakeholders take the time to 
read through the consultation paper and are aware of the 
issues surrounding the options. 

The Association has engaged a consultant to provided 
support for the drafting of a submission by the Associa-
tion to the Department. This includes asking our Members 
for input and workshops have been held with the Parks 
Committee seeking information and a survey sent to 
Members asking key questions on the industry position. 

The first draft of the Association submission will be availa-
ble for Members by the 13th August, we are requesting 

Members review the draft and provide feedback by Aug 
20th to allow us to make a final submission that repre-
sents our Members views by the closing date of Sept 1st. 

A session at the conference has been dedicated to a ques-
tion and answer panel forum facilitated by Alyssa Hayden 
MLC with attendee’s including Department of Local Gov-
ernment, Tourism WA and Dep’t Parks and Wildlife.  

We strongly recommend your attendance at the confer-
ence to allow you to hear first hand from the agencies 
responsible for implementing the review and for you to 
be heard directly.  

The consultation paper is available on the Association 
website at www.caravanwa.com.au under the What’s 
Happening tab. There is also a Frequently Asked Ques-
tion’s factsheet and a template for your own response. 

We recommend waiting to make a submission until after 
receiving the first draft of the Association submission. Fur-
ther information will be sent to you as available.   

CARAVAN PARK ACT UPDATE 
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Important Information: Applications are subject to credit approval. Full terms and conditions will be included in our loan offer. Fees and changes are payable.  
Commonwealth Bank of Australia ABN 48 123 123 124 Australian Credit Licence 234945.

To find out about special CommBank offers exclusive to 
Caravan Industry Association of Western Australia members 
call 9358 5622 today.

A special home 
loan offer for 
members of the 
Caravan Industry 
Association of 
Western Australia. 
With the CommBank Wealth Package you can take advantage of 
significant discounts on selected home loans of $150,000 or more, 
as well as great savings on everyday banking, investment and 
insurance options. 



Industry members are advising the Association that they 
have experienced a visit from Worksafe in the past six 
months and have been given work notices, this is true for 
both Park and Trade Members. 

Fortunately the Association identified this at the 2013 con-
ference where there was a session from a Risk Advisor 
who provided information to delegates on what they 
needed to do to put in place the processes to meet work-
place legislation.  

Many Parks have reported they are being visited by 
Worksafe inspectors and are being given work orders to 
comply where gaps have been identified. 

Worksafe are also visiting vehicle repair workplaces to 
look at safety standards due to the high rate of work relat-
ed injuries. 

Risk Assessments and processes for ongoing identification 
of risks are a major focus of visits by Worksafe inspectors. 
Many businesses have raised comment that they are be-

ing told they are not meeting the requirement of record 
keeping for training . This of course is a legal requirement 
that businesses must meet and is there to protect the em-
ployer as much as the employee. 

There are a number of service providers who can provide 
a Risk Assessment for your business . 

Many business operators are not appreciating that a Risk 
Assessment is exactly that, it is a way of identifying that 
there is a risk, putting in place a process for managing the 
risk, showing staff have been trained and the business ac-
tivity continues with safe workplace practices in place. 

The same thing is required for having a process in place 
for incident reports, this is a requirement under regula-
tions relating to operating any business. 

The 2014 conference will include a session from a Risk 
Assessment  company on what your obligations are and 
more importantly on how to handle the issues arising 
from a visit.  

WORKSAFE VISITS 

Risk Assessments and you, what does it mean?? 



 

INDUSTRY 
TRAINING 

  

NEW CARAVAN 
DEFINITION 

Thanks to funding from the State Government Royalty for 
Regions program the Association is rolling out industry 
specific training for caravan park operators and their 
staff. 

This funding has been allocated as per recommendation 8 
of the Caravan and Camping Action Plan which identifies 
a key opportunity for businesses to be able to increase 
business, that being to upskill themselves and staff to 
provide the best visitor experience and business develop-
ment possible, with an objective to increase custom and 
sales. 

Tourism WA and the Association have been working in 
partnership to develop a 4 year service agreement for the 
delivery of the  training. 

The initial phase has included consultation with industry 
to ask what training they would like to see delivered and 
how they would like to see the training delivered. 

The first training will be conducted at the conference. 

The Department of Commerce have released information 
as to the definition of “Caravan” under the Motor Vehicle 
Dealers Act 1973 that commenced in October 2012. 

A caravan, for the purposes of the Act, is defined as: “A 
trailer, including a camper trailer, fitted for human habi-
tation in the course of a journey”. 

The change in definition was caused by amendments to 
the Road Traffic Act 1974 where the original definition 
was drawn from.  

The change does not affect the licensing requirements for 
dealers who sell caravans, campervans and camper trail-
ers, who will still be required to hold a motor vehicles 
dealers license endorsed with Category “C”, which spe-
cifically allows for the sale of these types of vehicles. 

Should you have any questions regarding this change, 
please feel free to contact the Automotive, Marine and 
Trading Hours Branch via their email address;                                                             
automotive@commerce.wa.gov.au  



As part of the national research work being undertaken by 
BDO, coordinated by the national body Caravan Industry 
Association Australia, with funding from state members 
such as CIAWA, an online calculator has been developed 
that will allow individual caravan park operators to gener-
ate their own unique report for the local community. 

This calculator works by using the total annual tourist site 
nights available. The annual tourist site annual income. 
Then using the BDO research value spend by a local park 
and the tourist spend to calculate the value of the caravan 
park and those tourists visiting it to the local community. 

This is obviously important information for individual Car-
avan Park operators to use in their battle with Local Gov-
ernment Authorities who have either approved or are in-
vestigating providing “RV Friendly” sites in their area. 

The Association is able to provide support, information, 
advice and the documents to support Members, but it is 
the individual Member who has to present the infor-
mation to their local council—the Park Operator is after 
all the ratepayer who the council is responsible to. 

 

The Association is attending the WALGA Conference held 
early August in Perth. We use this opportunity to provide 
the councillors who attend the research and information 
on the industry, which shows the massive benefits finan-
cial that local communities get from a caravan park. 

However the onus is on individual local operators telling 
the Association that their own local council is looking at 
the option and if they have been subject to lobbying from 
CMCA on RV Friendly sites in their area. 

CARAVAN PARKS CONTRIBUTE 

Economic benefit of your park to the local community calculator available 

16 

An example of a camper at an “RV Friendly” site in Kalgoorlie 



The above calculation compares the economic benefit generated under two scenarios :

1. The value of economic activity generated by tourists staying in a Commercial Caravan Holiday Park in an annual period

2. The value of economic activity generated by tourists staying the same number of nights in a non-commercial

camping area (eg a fee-free rest area) 

These calculations are based on two research reports commissioned by the Caravan, RV & Accommodation Industry of 

Australia Ltd (CRVA) now the Caravan Industry Association of Australia. The first report required BDO to consider the 

economic impact that commercial caravan holiday parks have on their region from the spending undertaken by the 

park and park operators. Based on the work conducted, a number of economic ‘multipliers’ were calculated to  

quantify the value of the flow-on effect of spending in the local government area. 

Non-Commercial Area

Expenditure 
Category

Local  

Spend

Park  

Income
Multiplier Ratio1

Economic 

Activity

Local  

Spend
Multiplier

Economic 

Activity

Caravan Park Benefit N/A N/A

Tourist Daily Spend *

Total Income to Region

Additional economic income generated in region 

The key data reference for the above calculations is as follows:

Daily spend rate : Commercial Caravan Holiday Park 1 $73 per day incl GST

Daily spend rate : non-commercial2 $52 per day incl GST

Tourism Multiplier per TRA research 20123 1.92 Multiplier

Commercial Caravan Holiday Park Benefit4  1.38 Ratio

Economic Benefit Report for:

*TRA, 2012, Tourism’s Contribution to the Australian Economy, 1997-98 to 2010-11
1BDO, 2013, Economic Benefit Report – Spending Patterns of Commercial Campers & Non-Commercial Campers

My Caravan Park

My Caravan Park

$1,000,000 1.38 $1,380,000

$663,637 1.92 $1,274,182 $481,819 1.92 $925,091

$2,654,182 $925,091

$1,729,091



NEW MEMBERS 
 

The RAC has joined the caravan park industry with the 
purchase of The Pinnacles Holiday Park from Lesley 
Holmes. While we welcome them as a new member we 
also wish Lesley best wishes with her future endeavours 

Here is a statement on the groups first purchase from Mr 
James Hewitt, RAC General Manager Tourism Assets  

“The RAC as a mutual organisation, continues to evolve 
both its services and member benefits to meet the needs 
of more than 800,000 members across Western Australia.  

RAC has a long tradition in the provision of tourism ser-
vices to members and will enhance its tourism offering 
through the acquisition of the Pinnacles Caravan Park in 
Cervantes.  

RAC aims to offer a range of consistent, reliable quality 
tourist accommodation aimed at families and empty nest-
ers in high quality locations, helping to preserve the tradi-
tional WA holiday for current and future generations of 

West Australians.  

The Pinnacles Holiday Park is a superbly located beach-
front caravan park and has a great reputation as an 
affordable family friendly holiday venue. 

RAC will upgrade and improve the park over time with the 
provision of more modern self-contained accommodation 
and facilities, whilst retaining the relaxed beachfront char-
acter of the property.  

Our vision is to set a new benchmark for holiday parks in 
WA. A new park website will be released soon.” 
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Other new members approved at the July Board meeting include Eureka 4WD Training — Established in 1992, 
providing 4WD training courses by accredited instructors and outstanding cutomer service. Ozpig — A family 
owned, Australian Company based in Brisbane.  Soundwave Car Stereo Bunbury, providing goods to the Caravan 
and Camping consumer. Evakool — established in 1994, is a privately owned Australian company  based in 
Caloundra on Queensland’s Sunshine Coast. MickeyBlu — A Mundaring based company, believes sales is sales 
but after sales is more important. “A satisfied customer is the best marketing you can have” 



CURRENT MEMBERSHIP LIST 

If you haven’t sent in a Membership form, please get one in soon!! 
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PARK MEMBERS PARK MEMBERS TRADE MEMBERS 
Albany Holiday Park Kalbarri Tudor Holiday Park Abba Caravans 
Albany Gardens Holiday Resort Kalgan River Chalets & Caravan Park Australia Wide Annexes 
Albany Happy Days Caravan Park Karijini Eco Retreat Camec Pty Ltd 
Back to Nature Caravan Park Kelmscott Caravan Park Cameron Caravans 
Balmoral Holiday Park King River Palms Caravan Park Camprite Campers 
BIG4 Beachlands Holiday Park Kingsway Tourist & Caravan Park Caravan Park Brokers WA & NT 
BIG4 Middleton Beach Holiday Park Lake Clifton Caravan Park Caravans WA 
BIG4 Peppermint Park Lake Joondalup Lifestyle Villages Pty Ltd CIL Insurance (Part of AAI Limited) 
BIG4 Plantation Caravan Park Lakelands Leisure Village  Coast to Coast RV Services 
Bremer Bay Caravan Park Laverton Caravan Park Dometic Australia 
Bridgewater Lifestyle Village Pty Ltd Leonora Caravan Park E-Bikes R Us 
Busselton Lifestyle Village Pty Ltd Mandalay Holiday Resort & Tourist Park Elross Caravans 
Cee & See Caravan Park Midland Caravan Park Engel Distribution Pty Ltd 
Cherokee Village Tourist Park Monkey Mia Dolphin Resort Engel Distribution Pty Ltd 
Coalmine Beach Holiday Park Murchison Caravan Park Kalbarri Eureka 4WD Training 
Coogee Beach Holiday Park Ocean View Carvan Park Evakool 
Cooke Point Holiday Park Peoples Park Coral Bay Explorex Caravans 
Coral Coast Tourist Park Perth Central Caravan Park Fleetwood Lifestyle Products 
Denham Seaside Tourist Village Perth Vineyards Holiday Park Fleetwood Recreational Vehicles Pty Ltd 
Denmark Ocean Beach Holiday Park Pilbara Holiday Park Follow Me Campers 
Denmark Rivermouth Caravan Park Pine Grove Holiday Park Generator Place 
Discovery Holiday Parks - Boulder Pineview Lifestyle Village Pty Ltd George Day Caravans 
Discovery Holiday Parks - Bunbury  Prospector Holiday Park Global Gypsies 
Discovery Holiday Parks - Kalgoorlie Riverside Caravan & Cabin Park Grey Nomad 101 
Discovery Holiday Parks - Koombana Bay Riverview Tourist Park Hire A Camper Trailer.com 
Discovery Holiday Parks - Kununurra Rockingham Holiday Village Jayco Caravanland 
Discovery Holiday Parks - Perth Rose Gardens Beachside Holiday Park Johnno's Camper Trailers (Perth North) 
Dongara Denison Beach Holiday Park Seaspray Beach Holiday Park Kenlow Pty Ltd 
Eighty Mile Beach Caravan Park Seaspray Beach Holiday Park Kent Corporation Pty Ltd 
Emu Beach Holiday Park Serpentine Park Home & Leisure Village K-Mac Powerheads 
Esperance Seafront Caravan Park Swan Valley Tourist Park Leisure Matters Pty Ltd 
Exmouth Cape Holiday Park Tarangau Village & Caravan Park Lewis RV Pty Ltd 
Fonty's Pool Caravan Park & Chalets Taunton Farm Holiday Park Luxury RV's WA Pty Ltd 

Forrestfield Village (RESIDENTIAL) Tom Price Tourist Park 
Manufactured Homes Insurance Agency 
Limited (MHIA) 

Four Seasons Holiday Park Tuart Lakes Lifestyle Village Pty Ltd Mickey Blu Australia 
Fremantle Village Vibe Baldivis Pty Ltd National Luna Australia 
Gateway Caravan Park Vibe Oyster Harbour Pty Ltd Off Road Equipment 
Goldminer Caravan Park Wanneroo Caravan Park Ozpig Pty Ltd 
Gracetown Caravan Park Wintersun Caravan and Tourist Park PMX Trailers 
Hamelin Bay Holiday Park Woodman Point Holiday Park Soundwave Car Stereo Bunbury 
Helena Valley Lifestyle Village   Travelander International Pty Ltd 
Hidden Valley Caravan Park   Ultimate 4wd Equipment 
Hillview Lifestyle Village Pty Ltd   West Coast Campers and Gear 



The Water Corporation have advised the Association of 
the service charges that a Caravan Park can charge a per-
manent resident., both the service fee and consumption. 
 
If a caravan park has no declared long term bays, it is 
treated as a commercial property, the information for 
charges relating to a commercial property can be found at 
http://www.watercorporation.com.au/home/business/my
-account/your-bill-and-charges 
 
If the caravan park has declared long term bays, they will 
be charged in accordance with the following:  

Strata titled and Long-term residential caravan bays 

Service Charge - state-wide: That is an annual service 
charge per long term bay of $153.24 

OPERATORS CAN CHARGE AN ANNUAL FEE FOR EACH 
DECLARED LONG TERM RESIDENTIAL BAY $153.24  

Water Consumption Charges: 

Metropolitan: 

 
Note: For metropolitan customers, the approved 2014/15 price in-
crease applies to water use after 1 July 2013. 
 

Country: Town Steps information can be found at:  
 http://www.watercorporation.com.au/-/media/files/
business/country-non-residential-steps.pdf 

 

If the caravan park has declared long term bays, the ser-
vice charge is adjusted for the number of declared long-
term caravan bays i.e. the residential component. 

 
Prices for 1st 
meter reading 

Prices for 2nd 
meter reading 

First 150 kL 138.1 c/kL 146.4 c/kL 

Over 150 kL 204.3 c/kL 205.6 c/kL 

Steps (c/kL) (c/kL) 

 0 - 150kL 
Over 
150kL 

1 146.4 208.3 

2 146.4 226.8 

3 146.4 246.8 

4 146.4 268.6 

5 146.4 292.7 

6 146.4 318.7 

7 146.4 347.2 

8 146.4 378.0 

9 146.4 411.6 

10 146.4 448.3 

11 146.4 488.0 

12 146.4 531.5 

13 146.4 578.8 

14 146.4 630.3 

15 146.4 686.2 

WATER CHARGES 
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What charges can a caravan park operator charge residents for water? 

Water Corporation are offering two free training events 
taking place at their Leederville office in August 2014.  

These courses are designed for: 

 Facility / Operations Managers 

 Sustainability / Project Officers 

 Local Government Officers 

 Consultants / Engineers 

Water Efficient Business Training Course   

7 August 2014 (9am – 12pm): 

Designed for staff responsible for the day-to-day 

management of facilities, learn about best practice 
water use in large non-residential facilities and be 
challenged to rethink your water use. 

Water Auditing in non-residential facilities 
course  15 August, 2014 (9am – 12pm) 

Learn practical skills to review water use at your site 
analyse and report on potential water saving oppor-
tunities and prepare business cases to support your 
water saving recommendations. 

For more information or to register please visit 
www.watercorporation.com.au 

WATER SAVING COURSES 



Members were sent the following information via email in late June to advise of the new residential tariff’s as off July 
1st 2014. Members have contacted us with questions on the  charges, the main one being does it include GST, the an-
swer is YES! There are also many operators out there not charging the daily supply charge. You are legally allowed to 
do this by the Government and we highly recommend you implement this charge, it is a cost you incur as a business. 
Remember you need to itemise your charges and only cost recovery is applicable to non Synergy or Horizon providers. 
 

RESIDENTIAL TARIFFS FOR PERMANENT RESIDENTS IN A CARAVAN PARK JULY 1ST 2014 
 
The Public Utilities Office, part of the Department of Finance, have provided the Association with advice relating to the new Elec-
tricity Residential Tariffs that will be applicable from July 1st 2014. 
 
Please be advised that the new daily rate charges under the A1 Tariff by Park Operators using Synergy or Horizon Power for resi-
dents effective July 1 2014 is: 

ELECTRICITY CONSUMPTION CHARGE – 27.0016 cents per unit  
 
The consumption charge is the rate per unit. Park Operators who use either Synergy or Horizon Power as electricity 
suppliers are allowed to charge permanent residents up to the quoted Electricity Consumption rate as per the Resi-
dential (A1) Tariff, as above.  
 
Park Operators who use Alinta and Other Commercial Electricity Providers are not restricted to the A1 Residential 
Tariff and are able to on charge to residents a rate per unit higher than the Residential A1 Tariff. The Association rec-
ommend that you charge no more than the amount necessary to recover your costs and use the supplier rate to the 
park as a guide. 
 

SUPPLY CHARGE – 45.1516 cents per day for the first home (one resident) and 35.0581 per 
additional home (all other residents) 
 
The Supply Charge is a fixed daily charge and can be passed on by a Park Operator for every individual resident being 
charged for electricity in the property. Please note, if a park operator is in an area covered by Synergy, even if the park 
is not using Synergy as a provider, that the Supply Charge is capped at the Synergy Supply Charge rate.  
 
The Supply Charge is a rate per day charged by the Park Operator for the provision of electricity infrastructure within 
the park. This means if you send a bill weekly then the calculation is;  
Supply Charge of .451516 cents x 7 (seven days) = $3.16 per week  
 
If there are multiple dwellings (residents’ homes) supplied from one master meter (controlled by the Park Operator), 
the A1 tariff allows the first dwelling to be charged at 45.1516 cents per day and all other dwellings to be charged at 
35.0581 cents per day.  
 
SUMMARY  
• This information is published in the State Gazette and any park operator is able to charge for this service on either a 
daily, weekly, monthly or quarterly frequency.  
• Park operators MUST provide an itemised bill to the resident for electricity charges.  
• Park operators using Horizon Power who are charged a rate above the A1 rate are eligible to apply to Horizon Power 
for the gap between the A1 and A2 and this is paid back by a subsidy from Horizon Power. Please contact Horizon 
Power directly to apply.  
 
REBATES FOR INDIVUDUAL PARK RESIDENTS  
• Eligible park residents claim their individual rebates from Synergy even though the electricity is being supplied by 
another commercial provider.  

2014 ELECTRICITY TARIFF 
What charges can a caravan park operator charge residents for power? 
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CCI’s Employee Relations Advice 
Centre is just a phone call away 
Our team of experienced Employee Relations advisors  
provide CCI members with over the phone advice on a  
range of employee relations and human resources issues

ERAC in an over the phone service offering professional employee relations and  
human resources advice and support to CCI members. The service is free under most 
membership packages. 

Our experienced and qualified employee relations professionals have a broad range of 
expertise in areas including human resource management, industrial and employee relations, 
law, psychology, commerce and other related fields. 

The ERAC team holds a range of practical industry experience extending to occupational safety 
and health, payroll, recruitment, strategic human resources and employment relations across a 
broad range of industry sectors, ensures we can provide relevant advice based on our expertise 
and practical experience.

Areas the ERAC team can provide advice on include (but are not limited to):

�  Minimum Wages and  
Employment Conditions

� Performance Management

� Recruitment

� Termination

� Union Right of Entry

� Industrial Instrument Interpretation

� Equal Employment Opportunity

� Harassment and Bullying

� Common Law Obligations

� Privacy and Surveillance

� Other Employer Obligations

In addition to our over the phone advice service, the ERAC team produces a number of useful 
employee relations publications to help CCI members deal with issues in their workplace.

All ERAC publications are available online and include regular and timely updates in line with 
legislative amendments and emerging case law.

To find out how the ERAC team can help you please contact us on (08) 9365 7660 or 

email advice@cciwa.com 8am to 5pm, Monday to Thursday and 8am to 4pm on Fridays. 

The phone service is closed on weekends and public holidays. 
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INDUSTRY UPDATE JULY
Association of Australia
Caravan Industry

Caravan Industry Association of Australia   Phone: 07 3262 6566  Fax: 07 3262 9989   Email: info@caravanindustry.com.au

Caravan Industry 
Association of Australia 
commences 

Caravan Industry Association 
of Australia, the single 
national body representing 
the caravanning and camping 
industry, commenced operations 
on 12 July 2014. 

Resulting from the merging of the 
Caravan, RV & Accommodation 
Industry of Australia (CRVA) 
and RVM Australia, the new 
organisation will be well positioned 
to generate greater outcomes 
for the caravanning and camping 
industry.

Five pillars will form the basis of 
Caravan Industry Association of 
Australia’s operations: 

• Marketing of the industry to 
consumers 

• Research on and for the 
industry 

• Lobbying and advocacy on 
behalf of the industry 

• Training and education, 
including the hosting of the 
2015 World RV Conference in 
Melbourne 

• Compliance and accreditation 
to lift industry standards 
thereby increasing consumer 
confidence. 

Association of Australia

Appointment of General Manager – Industry 
Development, Compliance & Accreditation

Friday 27 June saw the announcement of the appointment of David de Heus 
into the newly created role of General Manager – Industry Development, 
Compliance and Accreditation for Caravan Industry Association of Australia.

David comes highly credentialed and is well known within the industry through 
previous roles at Aircommand and more recently Thetford Australia.  David 
has also served on both the Boards of CCIA SA and CTIA Victoria including 
stints as Vice President (SA) and Treasurer (Vic) within these organisations. 

David’s managerial experience and strong customer relationships will be 
critical in the organisation achieving these goals on behalf of the industry.  

Sunrise Western Australian roadtrip a success

The second phase of CRVA’s collaboration with Channel Seven’s popular 
morning show Sunrise has wrapped, with the roadtrip of Western Australia 
echoing the success of the previous roadtrip around Tasmania.

Weather presenter Edwina Bartholemew took in the sights and sounds of 
Fremantle, Margaret River and Busselton in a Jurgens caravan, with a full day 
spent at Mandalay Caravan Holiday Park.

The campaign ran for five days, with 32 studio crosses across the week. 
In addition to the on air content, a dedicated online caravanning hub was 
updated with new content each day. The promotion was also supported 
across Sunrise’s social media platforms – reaching a significant audience. 
Sunrise boasts 602,436 Facebook fans and 37,000 Instagram followers, while 
Edwina’s personal Instagram account has 24,000 followers.

Dometic – Presenting Partner for the 2015 World  
RV Conference

Dometic, a worldwide supplier with strong links to the Australian caravanning 
and camping industry, has been announced as the Presenting Partner for the 
2015 World RV Conference.

Principal Sponsor of the 2014 CRVA National Conference that took place 
earlier this year, Dometic is a customer driven, world leading provider of 
leisure products for the RV, automotive, truck, car, and marine markets.

Their support of the 2015 World RV Conference, which will be held from 
25-27 February at the Grand Hyatt in Melbourne, is indicative of the strong 
relationship Dometic has with the caravan and holiday parks sector.

The World RV Conference will be immediately followed by the 2015 Caravan 
Industry Association of Australia National Conference, which will run from 27 
February-1 March at the same venue.


