
Great Southern 
Caravan & 
Camping Show
CIAWA held the first Show of its kind in 
Albany during the October school holidays 
and it  was a well  supported event by 
exhibitors and a well attended Show by locals. 

Most exhibitors told us they had strong sales 
and good leads with many still getting follow up 
contact now. Most locals on their way out told us 
they really appreciated us bringing the Show down 
to Albany and were even looking forward to the 
March Show so they could look at even more!

Local Coromal and Windsor Dealer Mr Michael 
Cameron of Cameron Caravans was very happy to 
have the Show in his “backyard” as even though 
it brought other brands to town the Show helped 
promote caravan and camping and encouraged 
people to reconnect with the experience.   
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WA Tourism Conference

This year for the fi rst time CIAWA partnered with TCWA 
and the VCA to open up the CIAWA annual conference to 
all people in the tourism industry, which was a resounding 
success for the conference with over 350 people attending.

CIAWA know it is important for our Park Members to 
engage with other providers in their local community and 
by bringing everyone together in one place this was the 
perfect opportunity. Visitor Centre sta�  in attendance were 
able to listen to Caravan Park operators about the fi nancial 
pressure from high costs on them and there were many tour 
operators on hand who Park operators were able to talk with 
about packaging their accommodation with tours.

We look forward to next year and delivering another great 
conference.

See more from the conference on page 8.

exhibitors and a well attended Show by locals. 

More 

details on 

page 14
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Everyone has their own sense of adventure. For some it might just be taking the family to a new camping spot, for others it might mean conquering the most 
extreme of off-road tracks. Or it may be hitching up the caravan or boat and seeing where the journey takes you. Wherever you choose to go, there’s a no-nonsense 
Isuzu ute or SUV built with all the advanced features you need to get you there and beyond. Whatever you do, wherever you go – go your own way.

Discover more at your Isuzu UTE Dealer or isuzuute.com.au

GO YOUR
OWN WAY

5 star ANCAP safety rating applies to D-MAX 4x4 Crew Cab variants built from November 2013, 4x2 High-ride Crew Cab variants built from November 2014 and all MU-X models. ̂ 5 years or 130,000km whichever occurs first, 
for eligible customers; excludes accessories and trays. >The Capped Price Servicing Program applies to eligible Isuzu UTE vehicles with a warranty start date after 1 January 2015. The program covers the first 6 scheduled 
services in line with the scheduled service intervals. Program price subject to change. For full terms & conditions and current pricing go to isuzuute.com.au/service-plus.

GO WHEREVER, WHENEVER IN THE ISUZU D-MAX OR MU-X.
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On behalf of the State Government and Minister for Local 
Government Tony Simpson MLA, the Department of Local 
Government and Communities have released the second 
consultation paper on the review of the Caravan Park and 
Camping Ground Act.
There are many key recommendations made by the Department 
that can have signifi cant impacts on your business.
Some may not seem important but in reality are, for instance 
the need to licence a permanent resident’s caravan so it is 
roadworthy or comply to the building code may not impact on 
you now, but if that resident can’t licence it or make it compliant 
or sell it and just walks away from it, then the Park operator will 
have to spend thousands to dispose of it. 
There is a recommendation that Park Operators will have to 
lodge a Management Plan with the Local Council and for the 
Council to approve the plan before a Park can be licenced. The 
fi nancial impact to an operator to produce a management plan 
has been estimated to potentially cost between $25,000 to 
$75,000 depending on the park.
The proposal also includes a recommendation to substantially 
increase the fi nes applicable under the new regulations when 
they are developed, anywhere from $50,000 to $250,000.

Feedback to the survey sent by 
CIAWA to all Members clearly 
captures two main issues. 
1. The proposal to “throw out” the current Act and Regulations 

and replace with a whole new piece of Legislation is not 
needed. There is nothing wrong with the current Act and 
areas that have been identifi ed that require some adjustment 
can be done within the existing Act and Regulations.

2. Local Government Authorities should not be the responsible 
body for the licencing and inspection of Caravan Parks, 
acting as the prosecutor, judge and jury creates a difficult 
operating and compliance environment for both the operator 
and Local Government.  

Of  course  the  consul tat ion  paper  is  exactly  that , 
recommendations based on options. CIAWA will be making a 
submission to the review on behalf of Members and based on 
their feedback. 
It is very important that each individual Caravan Park makes 
a submission in their own right. CIAWA will be distributing 
information from our fi nal submission to all Members and this 
can be used for your own submission, please take the time to 
make a submission.

Update on the review 
of the CPCG Act

A message 
from the CEO
Hello to all and if you are like me you are asking yourself, where 
has this year gone!!
Here it is in November already, Christmas is around the corner 
and then it is into 2016…
Make sure you take time to have a look inside this edition of our 
newsletter, there is plenty of information for you.

2016 Show 
Sites for the 2016 RAC Perth Caravan & Camping Show are 
almost completely sold out with mainly only 3x3 sites remaining. 
Exhibitor site fees have been held at last year’s rates and in fact 
an additional discount has been created for Platinum Members, 
another way the Association is trying to create value adding for 
Members. 
New for 2016 we have created some special 3mx2m sites for 
Caravan Park Members in our tourism pavilion and will be 
making this pavilion a promotional feature of the Show. Already 
a number of Parks have booked these sites. This is a great 
opportunity to sell nights at the Park, people who come to the 
Show are motivated to spend – so o� er GREAT Show deals. Bring 
a laptop or tablet, block out peak periods and book nights in 
your o�  peak and shoulder seasons, at least 25% of per night but 
the best deal is buy one get one free. We will be putting the top 
best deals in the Show guide and using the tourism pavilion as 
another great reason to come to the Show.

Great Southern Show
The recently held Great Southern Caravan & Camping Show in 
Albany was a resounding success and thanks to those exhibitors 
who supported this inaugural Show, more information is inside 
so check out the great photo’s and gate numbers.

Annual Conference
With a change in format and in partnership with Tourism 
Council and the Visitor Centre Assoc, this year’s conference was 
a great event and highly successful.
After consulting with our sector on topics for the “caravan 
specifi c” day, it was disappointing that more Parks were not in 
attendance at the Conference.
Of course beyond the specific workshops for the caravan 
industry there were many great presentations, an opening 
address from the Premier, the Minister for Tourism speaking 
plus the Minister for Regional Development and Minister for 
Environment made presentations.
The new structure of the Conference was designed to help 
all sectors of the industry get together to better understand 
each other’s business, and pressures. It created networking 
opportunities and helped to build relationships, especially 
providing opportunities to tell people in your region about 
your business.   
The Board will be reviewing the success of the Conference and 
making recommendations for next year, we will also be going 
out to our Members to fi nd out why, even at a discounted rate to 
attend of only $110, many of our Members didn’t attend.

Caravan Park and Camping Ground Act Review.
The second consultation paper has been released by the 
Department of Local Government and Communities with a 
submission deadline of November 30th 2015.
CIAWA has recently met with Minister for Local Government 
Tony Simpson who is very aware and understanding of issues 
surrounding recommendations of the Act.
The Association has sent out a survey to Members to gather 
feedback on industries concerns and will be developing a 
submission around this. Once the document has been drafted it 
will be sent to all Members for comment and the fi nal document 
will be available for all Members to use in their own submissions.
Based on  the  way  the  Department  just i f ied  some 
recommendations as being supported by a percentage of 
submissions we strongly suggest to all Members that they make 
an individual submission for each of their properties.
Please contact me if you have any queries regarding the review 
and contents of the recommendations.

Let’s Go Caravan and Camping Marketing
One of the Associations key “reasons for being” is to promote 
the caravan and camping sector, getting West Australians out 
and about in our great outdoors.
Another “reason for being” for the Association is to assist our 
Members in promoting and driving business to themselves. The 
Let’s Go campaign with the Sunday Times allows the Association 
to promote a local region and for Members in that region to have 
an opportunity to advertise themselves.
The campaigns are in the Sunday Times Escape Magazine and 
supported by radio on Mix 94.5 and digital with PerthNow.
com.au. The features are a great opportunity to promote your 
business and we really encourage all Members to be involved.

Christmas Wishes
Finally let me say, even though it is only November, best wishes 
to you, your family and sta�  for a Merry Christmas and Happy 
New Year, let’s make 2016 a good one!!

Simon

CIAWA CEO 
Simon Glossop
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■■ Manufacture, Sale, Lease and lease to buy of Park Homes  
and cabins

■■ Business and financial modelling for Lifestyle Village &  
Tourist Park developments

■■ Financial support and funding options for developments 
including display homes

THE RIGHT CHOICE TO IMPROVE YOUR VILLAGE & PARK BUSINESS

RESIDENTIAL EDUCATION VILLAGES COMMERCIAL

www.fleetwood.com.au  

12
48

8

Call us on 08 9281 7500 or visit us at 1202 Abernethy Rd, Perth Airport

■■ Enhancing yield management and occupancy growth
■■ Capturing short term accommodation needs
■■ Site specific design & engineering services
■■ Turnkey solutions including Development and Shire Applications.
■■ Analyse market trends and demand assessments



Review of the
Residential Park
(Long Stay Tenant) Act 2006 
Thanks to Ms Penny Lipscombe from the Department of Commerce for 
the presentation at the conference in regards to the current status of the 
review into the RPLT Act.
The information provided was that the review is currently with the Ministers 
office and that no decision has been made on the release of the possible 
changes to the Act and regulations.
The timing of course of this review, and indeed the desired Government 
outcome, confl icts with the review of the CP&CG Act. 
Caravan Parks have historically been a provider of both permanent 
residential accommodation and tourism sites and the mix of the two 
changes based on the demands of consumers. When tourism is in a low 
then more sites are available for long term use and when tourism demand 
is high then more sites are available for tourism.  
The fi nancial sustainability of the required business mix between revenue 
from seasonal tourism and annual payment from permanent residents 
never seems to be a consideration in a Government driven review. Indeed 
the desire for each individual business person to manage their business 
how they see fi t (within the legal requirements such as under the CP&CG 
Act) and to change as they need, is being legislated out of a Caravan Park 
operator by options recommended in the CP&CG Act. 
We will keep you informed as the Department makes us aware of the next 
step in the review.

The Association has been making 
enquiries regarding the Department of 
Commerce review into the Acts as to the 
current status of the review. Information 
provide seems to indicate to us that the 
release of the final recommendations is 
due soon, possibly!
CIAWA will be utilising Business 
Improvement Manager Mr Mike Johnson 
to coordinate feedback and input from 
affected Members and then make a 
submission on behalf of industry to any 
potential consultation paper.
It is expected the response period may be 
reasonably short and this will impact on 
our ability to engage Members, meaning 
we will need Members to respond to 
information emailed to you and turn 
around feedback in a prompt manner.
It is important for the Associations benefi t 
that we receive comments and feedback 
from a wide range of Members so as to 
represent a full perspective of industry.

You may see from information in this newsletter that 
operationally we have been very busy of late!
The main focus for late September early October at operational 
level was the State Conference and the inaugural Great 
Southern Caravan and Camping Show held at the Showgrounds 
in Albany, both were resounding successes and congratulations 
to all involved. 

State Conference
This was a first for our Association with this conference 
being held in partnership with Tourism Council and the 
Visitors Centres. 
Was it a success? Well that depends on what you’re looking 
for and what you were there for. For me, this Conference has 
massive potential for our Association. 
The Political muscle getting behind tourism was self-evident 
and now we have a mining boom well and truly behind us 
there’s every reason to be optimistic that Tourism will be a 
key strategy for State and Federal Governments for the 
foreseeable future. 
Would I change a few things? Of course, but I’m not going 
to know what to change unless I attend. Hindsight’s always a 
wonderful thing.
Attendance from our members was well below expectations 
which when we consider there was two workshops concerning 
reviews of the current Acts e� ecting Parks and a signifi cant 
show of State political power including attendance the Premier 
himself it’s di�  cult for me to understand the low turnout. 
Notwithstanding that, we must continue to work at this event. 
It needs your support. 

Great Southern Caravan & Camping Show
This was a very successful event in my opinion and I should 
know – I attended in person!! 
Many of the exhibitors I spoke to were happy with the results 
and the response from the people of Albany was extremely 
positive with so many of them personally thanking staff for 
putting on the show and wishing for it to become a calendar 
event. You can’t get better endorsement than that so well done 
to all involved. 
Attendance was approx. 9,000 people, this against an estimate 
of 5,000 when we discussed implementing it. Over $3,000 
being collected for the Albany Hospice. When you consider 
this was the Grand Final Weekend with a WA team in the fi nal, 
it should be considered a resounding success. 

Trade Sundowners
I urge you all where possible to attend the Sundowner events. 
They are very informative and an excellent networking 
opportunity. I understand the time constraints we all have 
but there’s always something new to learn that could have a 
positive impact on your business. 
That’s all for now The President

INDUSTRY UPDATE OCTOBER
Association of Australia
Caravan Industry

7
Less 
than

... months ‘til 
2016 National 
Conference: 
Let’s Go!

Working collaboratively with Caravan Industry Association of Western Australia on issues which impact the caravanning and camping industry. 

Caravan Industry Taking Studio 10 on 
Weeklong Road Trip

Caravan Industry Association of Australia is excited to announce that 
Channel Ten‘s morning program, Studio Ten, will be going on a caravan and 
camping adventure from November 2 to 6.   This sees a move from breakfast 
TV and is a pilot of what is likely to be a number of one week road trips 
around Australia.

Leaving Sydney in an Avida motorhome their popular roving reporter David 
‘Robbo’ Robinson will be promoting five locations and a sample of activities 
to enjoy.   Each day Robbo will also show the national audience why staying 
in a caravan and holiday park is an enriching experience that can’t be 
matched by other accommodation types.

Channel 10 and Caravan Industry Association of Australia are examining 
options for future road trips encompassing some of Western Australia’s hot 
spots.   

Caravan Industry Association of Australia Advisory Council Meets for 
the First Time

On September 21 the Caravan Industry Association of Australia Advisory 
Council, comprising of each of the State Associations, met to discuss ways 
to collaborate for the benefit of the industry.   We thank Simon Glossop for 
his participation on this council.    

Lap of the Map to finish on October 30 

After 10 months on the road, Sunrise weather presenter Edwina 
Bartholomew is breaking down the Track Trailer Tvan and auctioning it off 
for charity from one of Australia’s most iconic road trip destinations - Uluru.    
The Lap of the Map included a trip through Western Australia and a weather 
cross from Lake Argyle Caravan Park, bringing the sights and experiences of 
the great Aussie road trip into the homes of millions of Australians.   

Let’s Go Caravan & Camping Brand Trademarked

Let’s Go Caravan & Camping, our energetic consumer 
brand has been in use since January 1, and now 
Caravan Industry Association of Australia is proud to announce that we 
have successfully trademarked the logo and associated words for increased 
brand protection.   If you are a contributor, you are entitled to use the Let’s 
Go logo.   For more information email marketing@caravanindustry.com.au 

Accreditation Key Rolling Out Across 
Industry 

The Accreditation Key will soon be front and 
centre of a big national promotional campaign.   
Accreditation is a strong pillar of the Caravan 
Industry Association of Australia – ensure your business is making the 
most of their Accreditation by proudly displaying the key.   Due to the 
close working relationship with CIA WA, all CIA WA members are eligible 
to be accredited at no cost as part of their CIA WA membership (subject to 
meeting program criteria).   Contact Mark Shipton if you are interested in 
accreditation at accreditation@caravanindustry.com.au 

Success of Fathers Day Promotion

In September we ran a Father’s Day promotion with a question and 
prize giveaway each day leading up to Father’s Day (September 6).    The 
responses ranged from touching to hilarious and were a demonstration 
of the community and trust we have built on our Facebook page.   The 
promotion also increased engagement by 370% and our post reach by 
260% compared with the previous week.   

Youth Stream Pilots

If you have just hired a young employee, you may be eligible for up to 
$7,500 to assist with training costs.    The Youth Stream Pilots commenced 
on 1 March 2015 in selected regions, and in recognition of the high rate of 
youth unemployment across the country.    For further information please  
visit www.business.gov.au/youth or call 13 28 46.

Future Leaders Committee Meeting 

The Future Leaders Committee met on October 2 to discuss the best 
youth marketing strategy, and best ways to create a social forum for 
youth to interact, including creating networking opportunities for youth 
industry participants.   Thank you to CIA WA Member Laura Cocking for her 
participation on this committee.   If you or anyone you work with is aged 
40 or under and wants to be involved in leading the future of the industry, 
email futureleaders@caravanindustry.com.au.   

Caravan Industry Association of Australia builds links with Australian 
Regional Tourism Network (ARTN)

Stuart Lamont, CEO of Caravan Industry Association of Australia will be 
addressing the ARTN conference, attracting regional tourism operators, 
agencies and local councils, showcasing the caravan and camping sector 
and its impact on regional Australia.    With 90% of travel in regional areas, 
it is logical that we have a strong relationship - ensuring strong caravan 
messaging in regional tourism, and building strong connections with Local 
Government Associations.    

Caravan Industry to be in Canberra in Coming Weeks 

Following the Turnbull Cabinet re-shuffle, which saw key industry contacts 
relocated to other roles within Government.   Caravan Industry Association 
of Australia will be in Canberra in the next couple of weeks to re-engage 
with existing contacts in their new roles, as well as meeting with key new 
Ministers and their staffers on important concerns relating to our industry 
ahead of a 2016 Federal election.   

11-13 May

Thank you to our partners...
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CIAWA President 
Craig Kenyon

President’s 
Address

Review of the 
Motor Vehicle 
Dealers & 
Repairers Act



Karin Kemp  |  M: 0428569059E: 
karin@fronds.com.au  |  www.fronds.com.au

LANDSCAPE DESIGN 
AND TOURIST PARK 
REDEVELOPMENT PLANNING

Specialising in the 
following for Shire 
Planning Approvals:

- Development/Master 
Concept Plans;

- Outline Development Plans;

- Site Plans;

- Commercial Landscape 
Design;

- Fire Wise Landscape Plans 
(FESA compliant).
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2015 WA 
Tourism Conference

We would like to extend our thanks to the CIAWA members 
who attended the inaugural 2015 WA Tourism Conference at 
Crown Perth on the 21st to 23rd of September. 

The event, which featured more than 50 speakers and was the 
fi rst held in partnership with Tourism Council WA and Visitor 
Centre Association WA, was attended by more than 350 people 
across the three Associations. 

A special thanks to Principal Sponsor Tourism WA, Platinum 
Sponsor Crown Perth, Gold Sponsor Commonwealth Bank, 
plus our many silver and bronze sponsors, speakers, facilitators 
and panellists. 

We are always looking for ways to improve upon and develop 
our events, and would therefore appreciate your feedback. For 

those who attended this year’s Conference – what were your 
thoughts? What would you like to see added in? What did you 
like, and what would you like to see changed? For those who 
didn’t attend, why not? What would entice you to attend in 
the future? Your input is essential in ensuring the conference 
covers topics that are of relevance and interest to our members. 

Discussions are currently taking place regarding the 2016 WA 
Tourism Conference and we hope to provide you with more 
information, including dates, in due course. 

Get in touch with us at parks@caravanwa.com.au and share 
your feedback on the event and tell us what would you like to 
see at next year’s conference.

Vi
sit

or
 C

en
tre

 Association of Western Australia (Inc)

“Leading Visitor Centres into the Future”

General Conference - Digital Marketing

Premier Colin Barnett

L-R  John Wood, Simon Glossop, Matt Norton

Ric Charlesworth

L-R Clive Johnstone, Scott Wilson and Dale Wood
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Congratulations on your role in the recent Western Australian 
Tourism Conference. Having three industry groups come 
together for the fi rst time to present a united conference is a 
significant achievement and l am sure it will become one of 
the most anticipated features of the Western Australia (WA) 
tourism industry calendar.
It was also a pleasure to see so many people from WA’s caravan 
industry in attendance. Those at the conference on the first 
morning would have seen my presentation which included an 
example of a marketing initiative with Channel Seven’s Sunrise 
program titled ‘Lap of the Map’. This is a good example of the 
way industry and government can work together to maximise 
exposure for WA’s spectacular tourism assets. Unfortunately, l 
failed to mention the role the Caravan Industry Association of 
Australia (CIAA) and Caravan Industry Association of Western 
Australia (CIAWA) played in this marketing initiative. This 
was an honest oversight on my behalf for which I apologise. 
l acknowledge the signifi cant fi nancial and time investment of 
the CIAA, CIAWA and individual members in making ‘Lap of 
the Map’ a reality.
While in no way diminishing the role of the CIAA and CIAWA, 
my presentation on the role Tourism Western Australia 
(Tourism WA) played in the campaign still stands. We assisted 
by way of logistical support, covering all accommodation, 
tours and fl ights within WA, to the value of $40,000. Tourism 
WA also provided significant assistance to the presenter, 

Edwina Bartholomew, through 
pitching location and segment 
ideas, developing and briefi ng 
her on key messages, and 
working with industry to 
secure accommodation, 
tours and more.
I would Iike to take this 
opportunity to congratulate the 
caravan industry members throughout WA who worked 
to make this promotion a success. Over three weeks, Sunrise 
showcased many of our State’s top tourism experiences and 
attractions including the National Anzac Centre in Albany, 
Margaret River Pro surfing event, swimming with the whale 
sharks at Ningaloo Reef and the Horizontal Falls and Ord 
Valley Muster in the Kimberley to name a few. At each step 
of the way the Sunrise broadcast was supported by industry 
members o� ering support and knowledge.
The initiative can be hailed a success, resulting in an estimated 
$24 million in advertising value. So again, thanks to the CIAA 
for the idea and to all members who contributed so generously. 
Tourism WA Iooks forward to a continued collaborative and 
benefi cial working partnership with you.
Yours sincerely

Stephanie Buckland
Chief Executive O�  cer

CIAWA Marketing

Remember building cubbies, climbing trees and just generally 
mucking about with your mates while your parents did 
the adult stuff adults do? Chances are that most of your 
cherished memories of childhood happened outdoors and it 
turns out those moments had a big part in making you who 
you are today.  

A growing body of research is now showing that mucking 
around outdoors (or ‘nature play’ as we call it) is fundamental 
to way kids develop physically, intellectually, and emotionally. 
In short, kids need play as much as they need food or sleep.

But, sadly, we are also witnessing the greatest decline in 
nature play in history. In fact Aussie kids now spend less than 
two hours a day outside and that is less than our maximum 
security prisoners.

At Nature Play WA we are committed to getting kids (and 
their families) outdoors more often to reap all the benefi ts that 
come from unstructured play in nature.  Our work is supported 
through our relationship with CIAWA, and we’re excited to be 
into our second year of working together to promote camping 
and the great outdoors to our audience.

To help families get outdoors more often, we’re developing 
a Friends of Nature Play WA Family Membership offer, and 
we’re engaging with outdoor-related organisations to become 
supporters, in the way of discounts o�  goods and services, and 
special o� ers for our members and we’d like you to be part of it.

When you help us reward our members, you not only support 
the Nature Play WA mission, you are also connecting 
active outdoor consumers to your business, and helping 
build a generation of outdoor enthusiasts; your customers of 
the future.

Nature Play WA can help support your organisation through 
promotion of your business on our Facebook page, website 
(through our Friends of Nature Play WA partner page and 
membership pack material, blogs, news articles and product/
service reviews) and our email newsletter to 9,500+ subscribers.

We’re launching the Friends of Nature Play WA Family 
Membership on December 1st, 2015, and in the weeks 
leading up to the launch will 
be promoting our partner 
organisations as they come 
o n  b oa rd ,  t h rou g h  news 
articles on our site, facebook 
posts and other social media 
communications.

To become a Friends of Nature 
Play WA membership partner, 
or to find out more about how 
you can work with Nature Play 
WA, please contact Katherine 
Healy, Communications and Membership Manager, on 
(08) 9389 4050 or katherine@natureplaywa.org.au

Friends of Nature 
Play WA Family 
Membership Offer

We asked our  audience (10,000+ email 
subscribers, and a social media audience of 
14,000+) about who they were and what they 
would like to see from the Friends of Nature Play 
WA. Here are some of their answers:

OUR AUDIENCE ARE:

 Working Hard:
 62 %  h a v e  a  h o u s e h o l d  i n c o m e  o f 

$100,000+ per year, and 
 2 8 %  h a v e  a  h o u s e h o l d  i n c o m e  o f 

$150,000+ per year

 Nature Lovers: They engage in nature play
 more than once a week - 61%
 once a week - 20%
 more than once a month - 15%

What They Do:

 88% of them go bushwalking or hiking

 74% of them go cycling or mountain biking

 58% of them go caravanning or camping

IN THE LAST 12 MONTHS: 

 50% of them have bought general camping 
gear and accessories (like sleeping bags, 
cookware, torches), and 

 22% of them have bought large camping gear 
(like tents, annexes, caravan-related)

 30% of them have bought bicycles, surfboards 
(or similar), kayaks or canoes

 57% of them have bought accessories related 
to cycling and water-related activities

WHAT THEY WANT:

 Discounts on experiences (like staying at a 
caravan park!)

 Prize draws and competitions

 Special member pricing for Nature Play 
WA-run events

 Discounts on outdoor gear and related 
products

Dear CIAWA Members...

Edwina Bartholomew, through 
pitching location and segment 

opportunity to congratulate the 
caravan industry members throughout WA who worked 



Trade 
workshops 
a success! 
This year the Association took the 
step of creating a monthly information 
workshop combined with a networking 
sundowner. These free events are 

proving to be increasingly popular with Trade Members, as they 
are mostly held after hours and, contain important advice and are a 
good way of catching up with colleagues.

The Association will continue this program late this year and 
ongoing into next year and we encourage all members to attend, 
if not for the information then for the networking opportunity! 

Future sessions
Our next couple of workshops will be all about helping 
Members prepare for next year’s show with advice on how 
to present and market your business in a show environment, 
how to ensure your RV’s comply with Department of Transport 
licensing requirements and how to ensure your display and 
marketing signage complies with advertising laws.

If you were unable to attend any of previous workshop and 
would like some advice or information about the topic covered, 
or have some new ideas for future workshops then please do 
not hesitate to call me on my mobile 0419 954 764.

To recap on the previous workshops, subjects covered where;

June workshop
June’s guest speaker was Angelo Barbaro, Manager of the 
Automotive, Marine and Trading Hours Branch from the 
Department of Commerce who presented key information on 
advertising compliance for caravan dealers and requirements 
under the Australian Consumer Law. 

July workshop
July’s speaker was Kevin Hooper, Chief Gas Inspector, from 
the EnergySafety division at Department of Commerce who 
discussed issues around gas safety in recreational vehicles. 

Customer Service: A key to 
repeat business and profi tability
In this day of high tech communication and quick business it 
might be easy to forget some of the fundamentals that keep your 
customers coming back.  And if you don’t have customers then it’s 
highly probable you won’t make money.

One the “fundamentals” is good customer service.  After thirty years 
at Consumer Protection resolving thousands of disputes between 
traders and consumers, I can attest to the fact that while most 
disputes start with a faulty product or poor service quality, they most 
often escalate because of poor customer service.  

At the core of good customer service is communication and the 
starting point for good communication, is good listening.  

The issues covered included

• Transporting gas safely and the industry’s role in educating 
customers 

• Using LPG safely
• LPG installations in caravans, campervans and annexes, 

including current Australian Standards and state regulations 
specifi cally as they relate to ventilation requirements 

• Recent and important safety recalls

August workshop
Robyn Binks, Business Advisor, from the Small Business 
Development Corporation presented the August workshop.

Robyn gave an overview of the services available to small 
businesses, including their Industry Link Program which 
is designed to help educate small business operators in 
the efficient, sustainable and successful operation of their 
business for the ongoing benefi t of the industry, and the small 
business sector in WA.  

The training seminars provide under this program includes 
important topics for small business such as, understanding 
business fi nancials, developing a business plan, promoting 
your business and running a website. 

September workshop
The Association, in conjunction with the Department of 
Infrastructure and Regional Development, hosted a half day 
information seminar on Vehicle Standards Bulletin 1 (VSB1) 
at the CIAWA o�  ce in Cannington. 

The seminar was presented by Martin Handley from the 
Vehicle Safety Standards Branch at the Department of 
Infrastructure and Regional Development, and the second 
half of session involved some very lively debate about the 
problems arising from the standards as they related to issues 
such as RV marker lighting, braking systems, suspension and 
electrical safety.

One discussion exemplified why these workshops can be 
so useful - the vexed issue of the height at which licence 
plates must be installed on RVs.  The height limit of 
1300 mm is mandatory because plate recognition cameras 
mounted in police vehicles are not capable of reading 
higher – a simple but logical explanation for a previously 
mysterious requirement .
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Trade 
workshops
a success! 
This year the Association took the 
step of creating a monthly information 
workshop combined with a networking 
sundowner. These free events are 

proving to be increasingly popular with Trade Members, as they 

Mike Johnson

Message from 
the Business 
Improvement 
Manager (Trades)

If you are selling, then it is a must that you understand what it is 
the customer wants; to do so, you should be inquisitive and most of 
all, sound friendly and interested.  In no circumstances should you 
disparage a competitor’s product nor should you tell your customer 
not to look at your competitor’s product because that simply says 
to your customer “you are not smart enough to make an intelligent 
choice” – it is not wise to infer your customer is not smart!

If, after a sale, the customer is unhappy because of an issue with the 
product or the service you have provided, don’t ”put up the shutters” 
but sound like you want to know why.  Even if you suspect the 
customer’s complaint is not fair and reasonable, good and friendly 
communication and advice will often resolve the matter.  This means 
you should acknowledge that they believe they have a problem 
which might require some assistance.  You don’t have to agree that 
it’s your problem to fix, you simply need to empathise and offer 
to help fi nd a solution regardless of who is responsible.  So many 
potential disputes can be easily resolved by careful explanation and 
taking opportunities to assist even if you do not have an obligation 
to do so.

Another way to ensure good customer service is to go that little 
bit further in advice and help – in other words if you exceed your 
customer’s expectations then it is almost certain they will give a 
good report to their acquaintances.  But the reverse also applies so 
you should be aware that almost 50% of unhappy customers will tell 
10 other people.

Finally all your customer service sta�  should present themselves 
as warm, friendly, helpful and courteous.    They should be trained 
to say to all customers, “no matter how di�  cult the problem or the 
challenge, our business will help you fi nd a solution.” 

Mike Johnson
Business Improvement Manager (Trades)
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The Great Southern Caravan 
& Camping Show 2015 

Wow! We are pleased to 
announce that the fi rst 
bi-annual Great Southern 
Caravan & Camping Show 
in Albany recently was a 
huge success!
The Association as organisers were very happy with numbers 
through the gate. Exhibitors had a great Show with over a 
dozen caravans, 10 camper trailers sold at the Show and plenty 
of accessories and other lifestyle product sold. And the local 
community showed their appreciation of the event! 

The three day event ran from Friday 2nd through to Sunday 
4th of October at Centennial Park in Albany and showcased 
over 45 exhibitors, with product ranging from caravans, 
motorhomes, camper trailers, 4wd’s, accessories and tourism 
information. 

Visitor  attendance exceeded our expectations with 
approximately 9,000 visitors attending the event across the 
three days, and this is especially encouraging given this 
is the first year of the event being held in Albany and also 
being Grand Final weekend.

During the Show, we raised over $3,000 for the Albany 
Community Hospice and we’d like to thank the local 
community for their generosity and overwhelming support. 

Feedback received from visitors and exhibitors has been 
positive and we will be looking at ways to further improve 
upon and develop the event for when we return again in 
2017. This is likely to include expanding our marketing 
opportunities and targeting local exhibitors to become 
involved. We are confident that the next Great Southern 
Caravan & Camping Show will be even bigger! 

A big thanks to all of the exhibitors who participated in this 
year’s regional Caravan & Camping Show; we appreciate 
your ongoing support of the Industry and look forward to 
working with you for the next event. 

And lastly, we would like to extend our appreciation to the 
City of Albany for their support of the Show. Community 
involvement is essential in the success of any event, and we 
look forward to working together for the next Show. 

Tracey Clarke
Event Organiser 

The event team

Success!



WANT TO KNOW WHERE 
YOUR CLIENTS ARE COMING FROM?
Good customer service is integral to fostering brand loyalty. 
Almost a quarter of customers will seek out repeat business for 
two or more years following a good customer service experience, 
whilst 39% will avoid a business for two or more years after they 
have had a bad experience with them.

In this competitive market, customer service built on a 
foundation of technology could be the key difference your 
business needs. You will have a clear advantage over competitors 
if your business is responsive to customer queries, complaints 
and preferences.

Key data about your own business that is updated daily is 
available in the palm of your hand. And it’s free if you are a 
CommBiz customer.

With the Commonwealth Bank Daily IQ app, you can get 
valuable data about your customers, that you may not have even 
thought possible.

With Daily IQ you can:
• See the demographics of your customers including their 

locality and spending patterns*.
• See where and when your best sales take place, and get 

average transaction sizes.
• Track payments and stay on top of your cash fl ow through 

easy to understand graphs.
• Assess your cash fl ow projection for the next month or year, 

with our trend analysis tool.
• Assess the impact on your working capital as a result 

of changes to your cash flow with our Working Capital 
Calculator.

Important information: 
O� ers available to referrals made via Caravan Industry Association WA between 01/09/2015 and 31/12/2015. ^This o� er is applicable to existing and eligible new 
merchant facilities. #To maintain the fee waiver, you must retain the required products contained in this o� er. (O� er includes settling your merchant facility to 
your linked Commonwealth Bank Business Transaction Account, with a monthly account maintenance fee of currently $10.) Otherwise the o� er may be withdrawn. 
Establishment fee waiver and two free tokens are available to new CommBiz customers only. This o� er may be extended beyond the specifi ed end date at the discretion 
of the Commonwealth Bank. Caravan Industry Association WA may receive a fee from the Commonwealth Bank of Australia for each successful referral. Referral Fees 
are not payable on referrals from existing relationship managed Commonwealth Bank customers. This has been prepared without considering your objectives, fi nancial 
situation or needs, so you should consider its appropriateness to your circumstances before you act on it. Terms and conditions are available from commbank.com.au  
Commonwealth Bank of Australia ABN 48 123 123 124. Australian credit licence 234945.

Daily IQ has been prepared as a research tool for general informational purposes only and should not be relied on to make business decisions or for account 
reconciliation. The information may be incomplete or not up to date and may contain errors and omissions. Any projections and forecasts are based on a number of 
assumptions and estimates, including future events and contingencies, which may be inaccurate. *Merchant insights uses transactions processed via Commonwealth 
Bank Merchant terminals and demographic data from Commonwealth Bank issued credit and debit Cards. Apple, the Apple logo and iPad are trademarks of Apple 
Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc.

Consumer Protection has seen a recent increase in the number of 
complaints regarding the fitment of solar battery charging 
systems to caravans, camper vans and camper trailers. The 
majority of these complaints are about either the quality of 
workmanship in fitting the solar systems, or the stated 
performance capacity and ability to maintain battery charge levels 
not being achieved, resulting in fl at batteries.

Dealers and repairers alike are reminded of their requirements 
under the Australian Consumer Law (ACL) that any goods 
supplied must be as described, of acceptable quality and fi t for the 
purpose sold. In addition to this, any installation work or repairs 
undertaken must be done with due care and skill and to acceptable 
industry standards.

Some consumers have been advised by dealers that a specific 
charging system would allow the caravan accessories and 
appliances to be used, fully powered, away from mains power for 
extended periods of time. However, this has proven not to be the 

Daily IQ is like nothing any other bank can o� er. Commonwealth 
Bank is the fi rst bank to deliver these sorts of insights into your 
customers on a mobile device and with data updated overnight.

Get access today – For existing CommBiz clients ask your 
administrator to provide access via the permissions tab, 
download the app and log in with your existing CommBiz log 
in and password.

To help keep your business moving, Commonwealth Bank has a 
special o� er for the Caravan Industry Association WA members. 
Just open a new Commonwealth Bank Business Transaction 
Account by 31st December 2015 and link it to your existing or 
new Commonwealth Bank merchant facility.

$0 terminal rental for 6 months, for Mobile devices^

$0 terminal rental for 3 months, for Albert devices^

$0 monthly account fee on a Business Transaction Account#

$0 CommBiz online banking establishment fee and first 2 
tokens free

Want to know more?
Visit www.commbank.com.au/dailyiq

Not an existing Commonwealth Bank customer? No problems! 
Caravan Industry Association WA can organise for a Business 
Banking Specialist to call you to discuss your businesses needs. 
Call 9358 5622 today! 
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case when the consumers used caravan and appliances for only 
relatively short periods. This was also the case even though the 
consumers had made it very clear to the dealer how they were 
intending to use the caravans. 

Dealers should be careful when representing the characteristics or 
performance capabilities of solar power systems. This is even 
more critical if your customer makes known what their 
requirements are. 

Misleading and deceptive conduct, whether it actually misleads or 
is likely to mislead, is prohibited by the ACL. Therefore it is 
irrelevant whether you intend to do this or not, the prohibition can 
be breached by both deliberate and inadvertent conduct.

I also take this opportunity to remind you that anyone undertaking 
repairs or modifi cations to caravans or campers needs to be licensed 
as a motor vehicle repair business and engage only appropriately 
certifi ed or supervised repair sta�  to undertake the work.

In order to ensure repair business licensing and certification 
requirements contained in the Motor Vehicle Repairers Act 2003 
are being understood and complied with, Consumer Protection 
Automotive Branch O�  cers are currently visiting licensed motor 
vehicle repair businesses to o� er help and education.  

If you operate a licensed motor vehicle repair business, o�  cers 
will be assessing that persons working within your business hold 
the appropriate repairer’s certifi cate, or are being supervised by a 
person who holds the appropriate certifi cate (supervision ratio of person who holds the appropriate certifi cate (supervision ratio of 
1 certifi ed repairer to every 3 uncertifi ed repairers). 

Further information on obtaining a repair Business Licence or 
Repairers Certificate can be found on the Department of Repairers Certificate can be found on the Department of 
Commerce website at: 
www.commerce.wa.gov.au/consumer-protection/motor-vehicle-repairerswww.commerce.wa.gov.au/consumer-protection/motor-vehicle-repairers

With Acting 
Commissioner 
for Consumer 
Protection 
Gary Newcombe



CCI Business Advice Hotlines 
Caravan Industry Association members are eligible for CCI phone advice  
on a wide range of issues*

Employee Relations  
Advice Hotline:
Free and unlimited phone advice and  
email advice on issues including:

�	Employee Pay and Conditions

�	Performance Management Queries

�	Information on termination

�	HR Support (policy, procedure, recruitment)

Contact CCI’s Employee Relations Advice 
Centre (ERAC) experts now.

Ph: (08) 9365 7660  

Email: advice@cciwa.com 

CCI ERAC Advice Line Hours 

Monday - Thursday: 8am - 5pm 

Friday: 8am - 4pm

Weekends and Public Holidays: Closed

Occupational Safety and  
Health Hotline:
Free and unlimited phone advice and  
email advice on issues including:

�	 Injured employee management and workers’  

compensation claims

�	Risk assessments

�	Worksafe Inspector visits

�	Developing and implementing a safety system

Contact CCI’s Occupational Safety and Health 

specialists now.

Ph: (08) 9365 7415  

Email: osh@cciwa.com

CCI Safety and Risk Advice Line Hours 

Monday - Thursday: 8am - 5pm 

Friday: 8am - 4pm

Weekends and Public Holidays: Closed

Do you need advice on any other business issue? 
CCI offers a wide range of business services. Call CCI’s Membership Team now on  
1300 4 22492 or email membership@cciwa.com for more information. 

CCI provides that sounding 
board and sound advice on 
business challenges and issues. 
Peter Addison  
Business Development Manager,  
Analytical Reference Laboratory

Kendall Scott

Manager,  
Employee Relations  
Advice Centre
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CCI professional services available to 
you as a member
Expert Employee 
Relations and  
OSH advice
Employee Relations Advice Centre

Phone advice and email advice on  

issues including:*

�	Employee Pay and Conditions

�	Performance Management Queries

�	Information on termination

�		HR Support (policy, procedure, 

recruitment)

Occupational Safety and Health Hotline

Phone advice and email advice on  

issues including:*

�	 Injured employee management and 

workers’ compensation claims

�	Risk assessments

�	Worksafe Inspector visits

�		Developing and implementing a  

safety system

Workforce 
Productivity and 
Efficiency
Migration Services (MARN 1382192)

We are a highly skilled, cost-effective migration 

agency with unrivalled knowledge in both 

policy and process that gives our customers the 

confidence that we will do all we can to secure 

who they want, when they want.

Employee Relations Consulting

We provide practical, cost-effective industrial 

relations and HR solutions for employers.

Safety and Risk Services

We protect your business by preventing and 

solving your workplace health and safety and 

workers’ compensation problems.

Learning Solutions

We deliver customised, public schedule,  

onsite and tailored learning solutions for 

businesses and individuals. Our programs  

are designed to extend learning beyond  

the classroom, providing participants with 

practical skills, knowledge and tools to  

enhance workplace performance.

Apprenticeships Australia

We make it easier for employers to build a 

skilled, job-ready workforce by providing 

apprentice and trainee management 

programs that effectively build a safer, better 

skilled future labour force.

Apprenticeship Support Australia

We help employers navigate the 

apprenticeship and traineeship process 

by providing free information, advice and 

administrative assistance in selecting training 

options and maximising their benefits.

Energy Apprenticeships Group 

We are a group training organisation which 

offers a range of programs designed to 

increase the supply of safe and qualified 

employees in the oil and gas industry.

Workforce Development Services

We work with Members and the community 

to promote equitable labour market 

outcomes, build linkages between employers 

and students and advocate for robust, 

workforce policies to the benefit of Members 

and industry.

VTEC

We are one of a nation-wide network of 

vocational training and employment centres 

funded by the Australian Government to 

deliver 5,000 jobs for Aboriginal and Torres 

Strait Islander Australians.

Industrial Training Institute

We are a fully-compliant Registered Training 

Organisation (RTO) and a provider of 

apprenticeship training for the electrical, 

mechanical and fabrication trades.

WIL

We make navigating Work Integrated 

Learning placements easier for employers. 

Ultimately, WIL aims to lift productivity 

through linking businesses and students 

together to develop our current and future 

workforce.

Amplify your business’ 
voice
Economics and Policy

Through our range of economic publications, 

we keep businesses up-to-date and informed 

about current trends and issues in the WA 

economy. Our policy development aims to 

influence Government to adopt policies that 

are good for business and in support of free 

enterprise.

Grow your business
CCI Industry Connect

We bring together a range of information  

and consultancy services in the resource  

and energy industry of WA. CCI Industry 

Connect comprises:

Project Connect

We make it easier for project developers  

and quality WA project suppliers to do  

business together.

Resource and Energy Projects Service (REPS)

We provide subscribers with a newsletter  

every fortnight detailing the latest projects in 

Western Australia, as well as providing access 

to up-to-date online news articles. Members 

can also connect with major projects and 

suppliers with a listing in our annual  

REPS Directory.

Industry Capability Network of Western 

Australia (ICNWA)

The Industry Capability Network (ICN)  

makes it easier for project developers and 

quality Australian project suppliers to do 

business together.

Entrepreneurs’ Programme 

As a Federal Government initiative, we 

provide a comprehensive business review  

for businesses across a range of industry 

sectors that help you develop business 

growth strategies.

Events, Functions and Sponsorship

We provide opportunities for Members and 

clients to network and build relationships, 

keep abreast of important business issues 

and access respected and influential  

business leaders. 

International Trade Services

We are your first port of call for information 

and advice on importing and exporting. Our 

team of trade specialists provide advice on 

all aspects of international trade.

Business Consulting

CCI can support small and medium sized 

businesses to achieve swift and quantifiable 

growth and turnaround results.

* Free for Member Advantage Members and other selected membership packages. 
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Members

Welcome 
to our New 
Members

Ausco Modular Pty Ltd Platinum

Australian Pacifi  Touring (APT) Silver

Bluewater Campers Pty Ltd Platinum

Driven 4x4 Silver

Minimal Footprints P/L Bronze

Pilgrims (WA) Pty Ltd Gold

Trackabout O�  Road Campers Bronze

United Fuel Injection Platinum

Wilford Plastic & Canvas  Gold

A1 Caravans  Bronze
Abba Caravans  Platinum
Absolute Caravan Care & Accessories Silver
Acclaim Gateway Tourist Park - Norseman Silver
Acclaim Goldminer Tourist Caravan Park Silver 
Acclaim Kingsway Tourist Park Silver
Acclaim Pine Grove Holiday Park Silver
Acclaim Prospector Holiday Park Gold
Acclaim Rose Gardens Beachside Holiday Park  Silver
Acclaim Swan Valley Tourist Park Silver
Adventure Wild Pty Ltd Silver
Albany City Motors Gold 
Albany Gardens Holiday Resort Silver
Albany Happy Days Caravan Park Bronze
Albany Holiday Park  Silver
Albany Visitor Centre Associate
All Boats & Caravans Gold 
All Parks Insurance  Bronze
Amblin Holiday Park Silver
Anaconda Innaloo Silver
Apex Camp Jurien Bronze
Apollo Motorhome Holidays Bronze
ARB Corporation  Platinum
Aspen Parks Coogee Beach Holiday Park  Bronze
Aspen Parks Cooke Point Holiday Park  Bronze
Aspen Parks Perth Vineyard Holiday Park Platinum
Aspen Parks Pilbara Holiday Park  Bronze
Aspen Parks Woodman Point Holiday Park Bronze
Australia Wide Annexes Silver
Australian O� road Platinum
Ayr Sailean Bronze
Back to Nature Caravan Park Silver
Balmoral Holiday Park Bronze
Banksia Tourist Park  Bronze
Batavia Coast Coromal Bronze
Bauer Trader Media Silver
Bayview Coral Bay Silver
Belair Gardens Caravan Park Silver
Big4 Beachlands Holiday Park Silver
Big4 Emu Beach Holiday Park Silver
Big4 Middleton Beach Holiday Park Platinum
Big4 Peppermint Park Platinum
Bremer Bay Beaches Resort & Tourist Park Gold 
Bremer Bay Caravan Park Silver
Brighthouse Bronze
Broome Vacation Village Bronze
Bunbury Glade Caravan Park Silver
Burns Beach Sunset Village Caravan Park Silver
Camec Platinum
Cameron Caravans Platinum
Camprite Campers Silver
Cannington RV Centre  Platinum
Capricorn Holiday Park Silver
Caravan & Camper Megastore  Platinum
Caravan Park Brokers WA & NT Bronze
Caravans WA Bronze
Carine Gardens Caravan Park  Bronze
Cee & See Caravan Park Silver
Cherokee Village Tourist Park Silver
Cheynes Beach Caravan Park Silver
Christie Parksafe Bronze 

Member Membership  
 Level

Member Membership  
 Level

Member Membership  
 Level

Member Membership  
 Level

CIL Insurance Silver
Coalmine Beach Holiday Park Bronze
Coast to Coast RV services Silver
Coral Coast Tourist Park Silver
Denham Seaside Tourist Village Silver
Denmark Oceanbeach Holiday Park Silver
Denmark Rivermouth Caravan Park Silver
Dependable Laundry Solutions Platinum
Digital Rez Australia Bronze
Discovery Holiday Park Kalgoorlie Gold
Discovery Holiday Park Koombana Bay Gold
Discovery Holiday Park Lake Kununurra Gold
Discovery Holiday Park Perth Gold
Discovery Holiday Parks Boulder Gold
Discovery Holiday Parks Bunbury Village Gold
Discovery Holiday Parks Onslow Bronze
Dometic  Platinum
Dongara Denison Beach Holiday Park Silver
Dongara Tourist Park Silver
Double Beach Holiday Village Silver 
Dove Camper Conversions Platinum
Eagle Trailers & Campers  Gold
E-Bikes R US Silver
Eighty Mile Beach Caravan Park Bronze
El Cabello Lifestyle Village Bronze
Elite Caravans  Bronze
Engel Distribution Silver
Esperance Bay Holiday Park Silver
Esperance Seafront Caravan Park Silver
Eureka 4WD Training Bronze
Evakool Silver
Exmouth Cape Holiday Park Platinum
Explorex Gold 
Fitzroy River Lodge Silver
Fleetwood Pty Ltd (lifestyle) Silver
Fleetwood Recrational Vehicles Platinum
Flinders Bay Caravan Park  Bronze
Follow Me Campers Platinum
Fonty’s Pool Caravan Park & Chalets Silver
Forrestfi eld Villages Bronze
Four Seasons Holiday Park Silver
Fremantle Village Silver
Fronds Landscape Design Silver
Generator Place  Bronze
George Day Platinum
Global Gypsies Bronze
Goldfi elds Touism Network Bronze
Gracetown Caravan Park Gold
Gra�  tti Doctors/ Downunder RV Silver
Grey Nomad 101  Bronze
Halsall & Associates Associate
Hamelin Bay Resorts Silver
Hamelin Pool Caravan Park Silver
Hidden Valley Caravan Park Silver
Hillside Garden Village Silver
Horrocks Beach Caravan Park Silver
Itech World Silver
Ivan Campers & Trailers Bronze
Jayco Caravanland platinum
Johnnos Campers Perth Platinum
Jurien Bay Tourist Park Silver

Kalbarri Tudor Holiday Park  Silver
Kalgan River Chalets & Caravan Park Bronze
Karijini Eco Retreat Platinum
Karrinyup Waters Resort Platinum
Kelmscott Caravan Park Silver
Kenlow Gold 
Kimberleyland Holiday Park Silver
King River Palms Caravan Park Bronze
K-Mac Powerheads Bronze
Kookaburra Caravan Park Silver
Lakelands Leisure Village Bronze
Laverton Caravan Park Bronze
Ledge Point Holiday Park  Silver
Leisure Matters WA Gold
Leonora Caravan Park Bronze
Lewis RV Gold
Lifestyle Camper Trailers Silver
Luxury RV’s WA Platinum
Mandalay Holiday Resort & Tourist Park Platinum
Mandurah Caravan & RV Centre Platinum
Mandurah Caravan & Tourist Park Gold
Mandurah Gardens Estate  Bronze
Manufactured Homes Insurance Agency Bronze
Margaret River Tourist Park Silver
Market Direct Campers Platinum
Merredin Tourist Park Silver
Midand Tourist Park Silver
Molloy Caravan Park Silver
Monkey Mia Dolphin Resort  Gold
Murchison Caravan Park Kalbarri Silver
National Lifestyle Villages- Joondalup Platinum
National Luna Bronze
NLV- Bridgewater Lifestyle Village Bronze
NLV- Busselton Lifestyle Village Bronze
NLV- Hillview Lifestyle Village Bronze
NLV- Oyster Habour Lifestyle Village Bronze
NLV- Pineview Lifestyle Village Bronze
NLV- Tuart Lakes Lifestyle Village Bronze
NLV- Vibe Baldivis Lifestyle Village Bronze
Northam Caravan Park Bronze
Oceanview Caravan Park Silver
Odyssey Expeditions Bronze
O�  Road Equipment Platinum
One Tide Charters Bronze
Ozpig Pty Ltd Bronze

Palm Grove Holiday Resort Bronze
Paradise Motor Homes Bronze
Park It Powersports Bronze
Parkford Industries/Trackstar Gold 
Parkland RV Centre  Platinum
Parkside Towbars Silver
Peaceful Bay Caravan Park Silver
Peel Caravan Park  Bronze
Peoples Park Coral Bay Bronze
Perth Central Caravan Park  Silver
Pinjarra Caravan Park Silver
Pinnacles Holiday Park  Silver
Pioneer Campers/ Hire a Campertrailer Silver
PMX Pty Ltd Platinum
Quick Pitch Campers Bronze
Rest Point Holiday Village  Silver
Riverside Cabin Park Bronze
Riverside Gardens Estate Bronze
Rockingham Holiday Village Bronze
Rockingham RV  Gold
Roebuck Bay Caravan Park Silver
Seaspray Beach Holiday Park Silver
Serpentine Falls Park Home & Tourist Village Silver
Shire of Dalwallinu Caravan Park Silver
Shire of Northam Associate 
Smartsat Silver
Soundwave Car Stereo Silver
Sunset Beach Holiday Park  Bronze
Tarangau Caravan Park Silver
Tathams Caravan Park Silver
Taunton Farm Holiday Park Bronze
The Caravan Shed Gold 
Thetford Australia  Silver
Tom Price Caravan Park  Silver
Toodyay Caravan Park Bronze
Toodyay Holiday Park & Chalets Bronze
Tubal Pty Ltd Bronze
Turner Caravan Park Bronze
Ultimate 4WD Equipment  Bronze
Wandering Star Trailers Bronze
Wanneroo Caravan Park Bronze
West Coast Campers & Gear  Silver
Wintersun Caravan Park  Silver
Yalgoo Caravan Park Bronze
Yallingup Beach Holiday Park Bronze• C

ur
re

nt
ly

 u
p 

to
 d

at
e 

as
 o

f 7
 O

ct
ob

er
 2

01
5



If you are a previous exhibitor and have not received your 
booking form or if you are a new exhibitor and would like 
information on the Show, please call or email Tarryn on 08 9358 
5622 or  exhibitors@caravanwa.com.au 

This year the Association is o� ering three tiers of discount to 
Members, Platinum receive 30% o�  their site fees, Gold 20% 
and Silver 10% - being a Member of the Association brings 
plenty of benefi ts.

2016 looks like being even bigger and better than ever before 
with new space, changed layouts, more shade and seating and 
most importantly an abundance of exhibitors! 

We have had a lot of interest from new business and companies 
keen to exhibit at the 2016 show, a clear sign that the RAC 
Perth Caravan & Camping Show is still the biggest exhibition 
show for caravanning and camping products and a great 
opportunity not just to sell your products but increasing your 
brand awareness for full year sales. 

the National Employment Standards (NES) and therefore be 
unenforceable. 

In addition, national system employees are entitled to be paid 
where they are absent from work on a public holiday. This 
payment must be made at their base rate for the ordinary 
hours of work they would have performed on that day. This 
entitlement does not extend to casuals who are not rostered to 
work on a public holiday or to any employees who do not have 
any ordinary hours on a public holiday. This entitlement to a 
paid day o�  is independent of the entitlement to public holiday 
penalty payments and must be observed on all four of the days 
indicated in the dot points above. 

State System Employers

Public holiday penalties operate slightly differently for 
state system employers. State awards and agreements may 
substitute public holidays as the PH Act allows for these state 
instruments to prevail over terms in the PH Act to the extent 
of inconsistency. Employers bound by one of these industrial 
instruments may, subject to the terms of their award or 
agreement, only be required to pay the public holiday penalties 
on either Saturday, 26 December 2015 or Monday 28 December 
2015, but not on both. However this will depend on how the 
relevant award or agreement is drafted and it is recommended 
that advice be sort on the interpretation of this part. 

Considering Making Roster Changes?
Be cautious of making roster changes to avoid public holiday 
payments, particularly for part time and regular casual 
employees. For national system employers bound by a 
modern award, there may well be an obligation to undertake 
a consultation process where considering making changes 
to roster patterns. Additionally, most awards require a notice 
period be provided for proposed rosters changes so planning 
well in advance is key. In some cases, a one-off change to a 
regular roster pattern may see employers incur overtime 
penalties.

For more information on employer obligations and strategies 
to minimise cost on public holidays specifi c to your individual 
circumstance, contact the CCI Employee Relations Advice 
Centre on (08) 9365 7660 or advice@cciwa.com

The RAC Perth Caravan & Camping show will be returning to 
Claremont Showground, Wednesday 16th March to Sunday 
20th March 2016. Site fees have been kept to the same rate as 
2015 and indeed an extra 10% discount is available if you are a 
Platinum Member.

With the Show less than 6 months away, bookings and 
enquiries are coming in thick and fast! 

The Association have already sent out rebooking forms in 
September for all exhibitors who attended the 2015 show, 
giving them fi rst option on their site for the 2016 Show. So far 
over 100 exhibitors have responded and rebooked their site for 
the 2016 Show. 

The deadline for previous exhibitors to have fi rst opportunity 
to rebook their site is closed. That means all remaining sites 
are available to be booked. If you haven’t rebooked and want 
your existing site – you better send your form in ASAP!! 

With the Christmas and New Year period fast approaching, now 
is the time to start planning for the upcoming public holidays. 
This period can often be a minefi eld for employers navigating 
the public holiday penalties under their industrial instrument 
and consequently deciding whether to remain open or to shut. 

Christmas Day falls on Friday, 25 December in 2015 which 
means that Friday is observed as a public holiday. In Western 
Australia the Public and Bank Holidays Act 1972 (WA) ‘the PH 
Act’ requires an additional public holiday be observed where 
Christmas Day, Boxing Day, New Year’s Day and ANZAC Day 
fall on a Saturday or Sunday. As Boxing Day falls on Saturday 
in 2015, both Saturday, 26 December 2015 and Monday, 28 
December 2015 will be observed as public holidays in WA. 

Where employers choose to remain open on public holiday’s, 
penalty rates may be applicable for employees who work those 
days. 

National System Employers
Modern awards generally require public holidays to be 
observed as outlined in the National Employment Standards 
‘NES’ of the Fair Work Act 2009 (Cth) ‘the FW Act’. With 
respect to public holidays, the NES simply refers to state law 
for the observance of public holidays. In WA this is the PH Act. 

Modern awards also generally require public holiday penalties 
to be paid for work performed on public holidays as prescribed 
by the NES. This means that, in the absence of any provision to 
the contrary, public holiday penalties will be payable for work 
performed over the Christmas period this year on each of the 
following days:

- Friday, 25 December 2015

- Saturday, 26 December 2015

- Monday, 28 December 2015 

- Friday, 1 January 2015

A limited number of modern awards and enterprise agreements 
‘EAs’ may contain terms that restrict the days on which public 
holiday penalties are payable. It is important to note that 
modern awards and EA’s must not limit the days on which 
public holidays are observed or such terms will contravene 
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or Nice?  
What public holiday penalties will you be up 
for over the Christmas & New Year Period?
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We have put together a simple 4 point check list to ensure your laundry room is running at 
its most efficient, to cut cost and maximize your profits from each wash and dry cycle.  

1.   Offer cold water only cycles, heating the water equates for 90% of your washer       
energy costs. 

2.   Maintain equipment to save downtime and losses, including checking hose con-
nections, seals and pumps regularly for leaks and blockages.  

3.   Ensuring Dryer Fluing is free of lint for faster dry times and lower running costs. 

4.   Upgrade to new high efficiency washers and dryers, slashing your water and    
power bill. 

Upgrading from an Old Maytag commercial top load washer to Maytag’s new high        
efficiency  MVW18CS top load washer can save you as much as 100L per cycle.  

For more information call Sam or Chad at DLS Maytag on 9470 6868 

Bonus Tip; increase your pricing!  
Did you know the average charge for a top load washer in W.A is $4 per wash or $5 per wash for a 9kg front load washing    
machine? Look at what you are charging and see if you can bring it into line with everybody else to increase your profits.  

With the cost of doing business continually increasing and putting a squeeze on profits, now more than ever it is important to 
be looking at your day to day costs of doing business and how they can be kept to a minimum. While we all know the big 
things to look at to keep our running costs down, it’s often the little forgotten aspects that can dramatically increase your 
costs. 

Increase Your Laundry Profits 

We are proud to announce that the RAC Perth Caravan & 
Camping Show was recently named as a finalist in the 2015 
Perth Airport WA Tourism Awards in the category of Festivals 
and Events. 

Congratulations to CIAWA Members Coral Coast Tourist Park, 
Denmark Ocean Beach Holiday Park and Kimberleyland 
Holiday Park who were also announced as fi nalists in Category 
17, Caravan and Holiday Parks – sponsored by Caravan Industry 
Association WA! 

The winners will be announced at a gala dinner on Saturday 
14th of November at Crown Perth, with the gold medallists in 
categories 1 – 26 going on to represent Western Australia at the 
national Qantas Australia Tourism Awards.

Congratulations and best of luck to the other finalists in all 
categories; we are eagerly awaiting the results! 

More information on the Awards, including the full list of 
finalists, can be found on the Tourism Council WA website: 
www.tourismcouncilwa.com.au 

The RAC Perth 
Caravan & Camping 
Show named as a 
Finalist in the WA 
Tourism Awards!

C ngratulations!
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Australia’s largest holiday parks group, Top Tourist Parks, has 
today announced its nearly 200 parks will operate under the 
new name, Top Parks, as part of a multi-million dollar national 
rebrand campaign.

Unveiled in front of delegates at its annual conference on the 
Gold Coast, the major rebrand also includes three new categories 
of parks – Top Caravan Parks, Top Holiday Parks and Top Resort 
Parks – o� ering choice to the traveller and making it easier than 
ever to select the park that most suits them.

The nationwide rollout of Top Parks is expected to be completed 
early next year and Top Tourist Parks of Australia will remain 
the company’s holding name.

“This name change will make our brand the most looked for and 
recalled in Australia,” Top Tourist Parks Chief Executive O�  cer 
Stuart Livingstone says.

“Top Parks rolls o�  the tongue more easily and these changes 
will make our tourism brand more relevant and recognisable to 
people who love the great outdoors and the types of amazing 
holiday experiences our parks provide.”

Mr Livingstone said the new park categories came out of 
research clearly showing that people were seeking different 
experiences from their stay.

“Some travellers may want a quiet, grassy spot to park their 
caravan or pitch a tent however others may want more such as a 
luxury cabin or villa, jumping pillow, waterpark and swimming 
pool for the kids.”

Top Parks has also stepped up its offering of marketing, 
communications and business development support to its 
members to help spread the word about its parks being the 
fi rst choice among Australian travellers, whether it’s families, 
retirees, couples and other holidaymakers.

“We are smashing the myth that holiday parks are only for 
travellers with a caravan,” he said.

“Top Parks o� ers the complete holiday experience at some of 
the most prime locations around Australia with multi-million 
dollar ocean views as well as pet friendly parks.”

The caravanning industry is worth more than $7 billion 
nationally each year and provides at least 620,000 Australian 
holidays annually. In Australia, production of Recreational 
Vehicles (RVs) such as towed caravans or self-powered motor 
homes is booming with over 330,000 RVs registered.

“It’s an exciting time for Top Parks as 
we continue to build on our Australia-
wide network of quality parks which are 
recognised for their great value, unforgettable 
friendliness, cleanliness, and outstanding 
guest services and local community 
involvement,” Mr Livingstone said.

Stuart Livingstone, 
CEO, Top Tourist Parks

Top Tourist Parks changes name in major rebrand

Congratulations to Chris and Nella 
Sialtsis from Central Caravan Park.
The team, seen here with CIAWA President Craig Kenyon, 
entered into the Marketing Category  in the Belmont 
Small Business awards held on Saturday the 24th October.

It is great to see small businesses being involved in their 
local community and it helps our industry be recognised 
for the great work and local economic benefits our 
industry brings to their community.
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Payload Estimator Mobile App Developed

Caravan Industry Association of Australia’s new mobile app for towable recreational vehicles to assist Dealers and Manufacturers is now LIVE.Providing for suffi cient 
payload has become a major challenge for manufacturers and dealers alike.

Caravan Industry Association of Australia has developed a quick and easy “Payload Estimator” to simplify the task of calculating the approximate minimum load 
carrying capacity required for any particular towable Recreational Vehicle.

Simply fi ll in your weights for whatever options or travelling gear the Recreational Vehicle is likely to be carrying and you will get a total fi gure for the approximate 
payload you should allow.  With this information, you can specify suspension, components and the overall design accordingly.

The mobile app steps you through common payload items, with predetermined average weights, without having to remember them all.  Dealers can sit down with 
their customers and go through all of the options and quickly and easily determine the consumers minimum required load carrying capacity.

The information obtained by using the mobile app will assist the manufacturer and dealer in designing and manufacturing a recreational vehicle to meet the 
consumer’s needs and comply with relevant regulations and standards.

To access Caravan Industry Association of Australia’s new mobile App, go to the link below, accept the conditions of use and follow the prompts 

http://www.caravanindustry.com.au/payloadestimator/

MVSA Update

The Motor Vehicle Standards Act is currently undertaking a Review 
through Cabinet.

While industry had put strong representation towards the Review, 
with the change in Cabinet Ministers, it is necessary to continue 
to work hard with the new Minister to ensure that the industry’s 
view is heard.

The industry is strongly pushing as part of this review to 
increase the powers of the Minister and Department to enforce 
compliance prior to supply to market as a recreational vehicle.  
This includes conversions of self-drive and camper trailers so that 
local manufacturers and business importers who are supplying 
to market in accordance with Australian Design Rules are not 
disadvantaged.  The industry also strongly advocates stronger 
measures against personal importers to ensure that the level of 
compliance within the industry improves.

Caravan Industry Association of Australia is meeting with the new 
Minister responsible the Hon Paul Fletcher MP in the coming 
week, and will be meeting the Deputy Prime Minister next month to reinforce the industry’s position.

Industry Statistics Matter

Caravan Industry Association of Australia conducts a number of research projects on behalf of the industry with strong fi nancial support of each of the state 
caravanning and camping associations including CIA WA.

These research projects include tourist accommodation data, registration data, local production data, economic contribution and many other items.

DID YOU KNOW

• ·         90% of the activity in the caravanning and camping sector occurs in regional Australia

• ·         There were 556,844 campervan and caravan registrations as at 31 January 2014

• ·         Caravans and other towed product made 501,087 units

• ·         Year ending 31 January 2014 saw 5.5% growth in caravan registrations

• ·         There were a total of 81,453 registered campervans and caravans in WA

• ·         WA has the highest combined caravan and campervan registration per 1,000 people in Australia at 31.7 per 1,000

• ·         The average age of WA registered campervans and motorhomes is over 20 years, compared to the Australian average of 17.6 years

• ·         Mandurah has the highest combined number of caravan and campervan registration in Australia at 4,727

• ·         Busselton and Joondalup saw increases in registrations from 2013 to 2014 from 9.3% to 9.7%
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Less 
than

... months ‘til 
2016 National 
Conference: 
Let’s Go!

Working collaboratively with Caravan Industry Association of Western Australia on issues which impact the caravanning and camping industry. 

Caravan Industry Taking Studio 10 on 
Weeklong Road Trip

Caravan Industry Association of Australia is excited to announce that 
Channel Ten‘s morning program, Studio Ten, will be going on a caravan and 
camping adventure from November 2 to 6.   This sees a move from breakfast 
TV and is a pilot of what is likely to be a number of one week road trips 
around Australia.

Leaving Sydney in an Avida motorhome their popular roving reporter David 
‘Robbo’ Robinson will be promoting five locations and a sample of activities 
to enjoy.   Each day Robbo will also show the national audience why staying 
in a caravan and holiday park is an enriching experience that can’t be 
matched by other accommodation types.

Channel 10 and Caravan Industry Association of Australia are examining 
options for future road trips encompassing some of Western Australia’s hot 
spots.   

Caravan Industry Association of Australia Advisory Council Meets for 
the First Time

On September 21 the Caravan Industry Association of Australia Advisory 
Council, comprising of each of the State Associations, met to discuss ways 
to collaborate for the benefit of the industry.   We thank Simon Glossop for 
his participation on this council.    

Lap of the Map to finish on October 30 

After 10 months on the road, Sunrise weather presenter Edwina 
Bartholomew is breaking down the Track Trailer Tvan and auctioning it off 
for charity from one of Australia’s most iconic road trip destinations - Uluru.    
The Lap of the Map included a trip through Western Australia and a weather 
cross from Lake Argyle Caravan Park, bringing the sights and experiences of 
the great Aussie road trip into the homes of millions of Australians.   

Let’s Go Caravan & Camping Brand Trademarked

Let’s Go Caravan & Camping, our energetic consumer 
brand has been in use since January 1, and now 
Caravan Industry Association of Australia is proud to announce that we 
have successfully trademarked the logo and associated words for increased 
brand protection.   If you are a contributor, you are entitled to use the Let’s 
Go logo.   For more information email marketing@caravanindustry.com.au 

Accreditation Key Rolling Out Across 
Industry 

The Accreditation Key will soon be front and 
centre of a big national promotional campaign.   
Accreditation is a strong pillar of the Caravan 
Industry Association of Australia – ensure your business is making the 
most of their Accreditation by proudly displaying the key.   Due to the 
close working relationship with CIA WA, all CIA WA members are eligible 
to be accredited at no cost as part of their CIA WA membership (subject to 
meeting program criteria).   Contact Mark Shipton if you are interested in 
accreditation at accreditation@caravanindustry.com.au 

Success of Fathers Day Promotion

In September we ran a Father’s Day promotion with a question and 
prize giveaway each day leading up to Father’s Day (September 6).    The 
responses ranged from touching to hilarious and were a demonstration 
of the community and trust we have built on our Facebook page.   The 
promotion also increased engagement by 370% and our post reach by 
260% compared with the previous week.   

Youth Stream Pilots

If you have just hired a young employee, you may be eligible for up to 
$7,500 to assist with training costs.    The Youth Stream Pilots commenced 
on 1 March 2015 in selected regions, and in recognition of the high rate of 
youth unemployment across the country.    For further information please  
visit www.business.gov.au/youth or call 13 28 46.

Future Leaders Committee Meeting 

The Future Leaders Committee met on October 2 to discuss the best 
youth marketing strategy, and best ways to create a social forum for 
youth to interact, including creating networking opportunities for youth 
industry participants.   Thank you to CIA WA Member Laura Cocking for her 
participation on this committee.   If you or anyone you work with is aged 
40 or under and wants to be involved in leading the future of the industry, 
email futureleaders@caravanindustry.com.au.   

Caravan Industry Association of Australia builds links with Australian 
Regional Tourism Network (ARTN)

Stuart Lamont, CEO of Caravan Industry Association of Australia will be 
addressing the ARTN conference, attracting regional tourism operators, 
agencies and local councils, showcasing the caravan and camping sector 
and its impact on regional Australia.    With 90% of travel in regional areas, 
it is logical that we have a strong relationship - ensuring strong caravan 
messaging in regional tourism, and building strong connections with Local 
Government Associations.    

Caravan Industry to be in Canberra in Coming Weeks 

Following the Turnbull Cabinet re-shuffle, which saw key industry contacts 
relocated to other roles within Government.   Caravan Industry Association 
of Australia will be in Canberra in the next couple of weeks to re-engage 
with existing contacts in their new roles, as well as meeting with key new 
Ministers and their staffers on important concerns relating to our industry 
ahead of a 2016 Federal election.   

11-13 May



 

Exciting New Times Ahead 

for Ausco Modular  

Ausco Modular have been in Australia for 

over 50 years manufacturing for the 

Education, Accommodation, Tourism, 

Mining and Resource sectors, and have 

expanded throughout the country to 

become the biggest producer of modular 

commercial kitchens, camps and offices 

in Australia. 

Globally Ausco is part of the Algeco 

Scotsman group based in Baltimore, USA. 

With a turnover of US $2 Billion, they are 

the largest modular construction 

company in the world. 

With the slowdown in mining and 

resources, Ausco has switched its focus 

more towards expanding markets.       

Kent Corp’s innovation and strong 

reputation was exactly what they were 

looking for in WA. Along with an 

experienced team of out-of-the-box 

thinkers led by Steve Suttie, Kent Corp has 

added lifestyle products in Cabins for 

Holiday Parks, Park Homes in Lifestyle 

Villages, Country Homes, and Residential 

Homes to the Ausco range of products. 

Ausco are now members of the CIAWA 

and want to be a part of the Tourism and 

Holiday Accommodation Industry.

 
 
 
 

 
 
 

 

At Our O’Connor Branch 

steve.suttie@ausco.com.au 

08 9333 5113 

 
steve.suttie@ausco.com.au

ausco.com.au 

 

NEW KENT “WATTLE”

FROM 

$59,750 Colorbond® Roof 

Vinyl  Clad 

Jarrah Deck 

Stainless Steel Wire  
Balustrade 

 
Also avai lable in  
“Wattle Duplex”  

BY AUSCO MODULAR 

 FROMEX-FACTORY 

 


