
We hope you had a great Christmas and new 
Year, best wishes to you for a successful 2016 
from the board and Staff  of the Caravan Industry 
Association WA.

CIAWA works with a number of stakeholders to 
bring improvements, benefits and initiatives to 
the industry and in this edition we have a focus on 
saving water.

Anyone in WA knows that we are getting less 
rain and fl ow into our dams than ever before and 
we are using more water than ever as well, not a 
good combination! Did you know caravan parks 
are in the top three industry sectors for water 
consumption? not only do we use a lot of water but 
it also costs us a lot of money.

Inside this edition there is information from 
Water Corp on our water issues and case 
study examples from Fremantle Village and 
Mandurah Gardens.

All we can say is if you save water, you 
save money so contact the Water 
Corp and fi nd out how they can 
help you. 

INDUSTRY NEWS
CaraVaN Wa

Mick Kennedy, Fremantle Village Manager using 
all kinds of gizmo’s to check on water  
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Everyone has their own sense of adventure. For some it might just be taking the family to a new camping spot, for others it might mean conquering the most 
extreme of off-road tracks. Or it may be hitching up the caravan or boat and seeing where the journey takes you. Wherever you choose to go, there’s a no-nonsense 
Isuzu ute or SUV built with all the advanced features you need to get you there and beyond. Whatever you do, wherever you go – go your own way.

Discover more at your Isuzu UTE Dealer or isuzuute.com.au

GO YOUR
OWN WAY

5 star ANCAP safety rating applies to D-MAX 4x4 Crew Cab variants built from November 2013, 4x2 High-ride Crew Cab variants built from November 2014 and all MU-X models. ̂ 5 years or 130,000km whichever occurs first, 
for eligible customers; excludes accessories and trays. >The Capped Price Servicing Program applies to eligible Isuzu UTE vehicles with a warranty start date after 1 January 2015. The program covers the first 6 scheduled 
services in line with the scheduled service intervals. Program price subject to change. For full terms & conditions and current pricing go to isuzuute.com.au/service-plus.

GO WHEREVER, WHENEVER IN THE ISUZU D-MAX OR MU-X.
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A message 
from the CeO

Welcome to our fi rst edition for 2016, hard to believe we are into 
February already! I hope you had a nice Christmas and got to 
spend time with friends and family.

Member Communication
As we head into the new Year there is plenty of things 
happening, both as an Association and in the industry. Whilst 
we communicate via this newsletter we also are rolling out a 
much more improved e-newsletter for Members. It is important 
(well to us it is) to make sure emails from us aren’t going to your 
junk folder. 
Emails can come from us as info@caravanwa / marketing@
caravanwa / ceo@caravanwa / accounts@caravanwa and 
parks@caravanwa. Please check your junk folder to make sure 
these aren’t going straight in to it as there will be plenty of 
information over the coming months being sent to you that 
impacts on your business.
It is also worth noting that the email address listed on your 
membership form is where we send emails to, please let us know if 
you want an email added.

Welcome to new Marketing Manager
We have recently appointed a new Marketing Manager to the 
Association, Melissa Souter-Robertson. Melissa has already 
made a signifi cant impact on how we communicate and present 
ourselves. As part of our marketing development Mel will be 
working on social media and our online profi les.
Inside this edition you will see a marketing update and some of 
the new concepts being rolled out. Mel is available for members 
to contact for advice and information, indeed we always require 
content for our consumer e-newsletters so please send deals or 
specials you may have to Mel for inclusion.

Submission to the CP&CG Act
Prior to Christmas the Association made a submission to the 
Department of Local Government review into the Act. Our 
submission was based on survey responses from Members and 
input from the Parks Committee and was formulated by Ms Robyn 
Fenech of Edge Marketing Consultants.
We understand there were over 600 submissions made and we 
thank those members who made individual submissions. The 
recommendation to repeal the Act is not supported by industry 
and many recommendations would have a negative eff ect on the 
industry. Of major cause for concern is the potential for diff erent 
standards to be applied that will create an unequal platform for 
providing facilities, to the detriment of consumers and providers. 
The Association has requested meetings with the Minister for 
Local Government and Ministers from Housing, Environment, 
Tourism and Commerce as areas impacted by proposed 
recommendations and we will be ensuring that the operational 
and business perspective of the industry is presented 
to Government.

Review of the Residential Park (Long Stay Tenant) Act
The Department of Commerce has released its report into the 
review of the Act and submissions close on the 31st March. More 
information is inside this edition of the newsletter. 

We will be sending out survey questions to Members and it 
is important for us to have your comments and input for the 
development of our submission.

Accreditation
The Association is working with Caravan Industry Association 
Australia and Tourism Council WA to work towards getting 
all caravan parks accredited. Under an agreement with the our 
national body, CIA A, as part of our Platinum, Gold and Silver 
membership we provide free accreditation for CIAWA members. 
This gives members use of the Caravan Key brand to promote 
their property as an accredited Park. For more information on this 
program please contact business Improvement Manager (Parks) 
Mike Collins.

RAC Perth Caravan & Camping Show
With less than 8 weeks to the Show things are ramping up to have 
all of our activities fi nalised, which thanks to the great work of our 
team they certainly are. 
There are only a few 3m x 3m sites indoors and out still available 
and with new exhibitors, displays and layout we look forward to 
the biggest Show ever.
Ticket sales are available online now and our marketing will be 
cranking up late February. 

New Event
As part of the Associations efforts to provide Members with 
opportunities to sell their product we will be launching a new 
Perth Event at our exhibitors function on Thursday the 11th of Feb. 
we encourage all exhibitors to the function and information will 
be sent to members on this exciting opportunity after the launch.

Telethon Raffl  e
In another exciting development the Association, in partnership 
with PMX Camper Trailers and Goldstar Caravans have organised 
a raffl  e with a $50,000 caravan package as the major prize. Tickets 
are $5.00 each, there are 20,000 available and ALL proceeds will 
be going to Telethon. 
We hope that all members will support the promotion of the raffl  e 
to customers and buy some tickets yourself. The raffl  e is being 
conducted completely online and it is a simple process to send an 
SMS. Details are on the back cover of the newsletter and we will be 
sending emails with links to the website, information and posters 
for you to put up.
This is a great opportunity for the industry to support Telethon 
and contribute to our community.
best Wishes for 2016.

Simon

CIAWA CEO 
Simon Glossop
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In December the Department of Commerce released its report 
into the review of the Residential Park (Long Stay Tenant) Act, a 
light reading document of 247 pages….

The document and information has been distributed to 
members and it is accessible online at www.commerce.wa.gov.
au/consumer-protection/residential-parks-law-review-statutory-
review-report 

The association will be making a submission to the Department 
and requires input from Members to do so. A survey was sent to 
Members on the 20th January asking for comments to key issues 
that have been identifi ed by the Parks Committee and we ask all 
members to respond to this survey.

We will be holding a Members Forum at the CIAWA offi  ces 5pm 
on Tuesday the 9th of February, it is important that we have as 
many Members present as possible to allow for information to be 
provided for the development of our submission. Refreshments 
will be provided after the workshop.

Then at 1pm Monday the 22nd February we will be hosting an 
online webinar to present members with an update and content 
of the draft submission. This will allow all Members, especially 

regional Members, to watch online and see what the Association 
is looking at including with the submission. 

On the 8th of March we will have our draft final submission 
formalised and available for distribution to Members. We 
strongly encourage all Members to make individual submissions 
to the Department of Commerce. Submissions close on the 31st 
of March 2016.

Areas of concern identifi ed by the Parks Committee include the 
ability for leaseholders to lodge a Caveat. The issue of disclosure 
by a Park Operator that includes commercially sensitive 
fi nancial information. Compensation payments to be made to a 
tenant. The removal of market reviews as a form of rent review. 

Many of the options recommended by the Department are 
clearly identifi ed as requiring additional administrative work for 
operators and will increase the regulatory burden. This is clearly 
against what the stated objective of the review is and the barnett 
Governments “red tape reduction” policy. Which is why we can 
not understand why the Department would recommend so many 
of the options that will make it harder for a Park Operator to 
provide permanent residential sites in the future.

residential Park 
(Long Stay Tenant) act update  (Long Stay Tenant) act update  (Long Stay Tenant) act update  (Long Stay Tenant) act update  



Happy New Year to you all
Christmas and new Year is traditionally a very busy time for 
the industry so I hope you all had a great holiday season but 
also managed to spend some valuable time with family and 
friends.  
At CIAWA we seem to be continuing on from where we left 
of last year and its full steam ahead on a number of industry 
issues and future events.

Second Review Document – Consultation Paper 
Proposal for Holiday Parks and Camping Ground 
Legislation 
The second review of the proposed changes to the act is well 
under way by the Parks Committee with legal council on 
board to assist with what will be our revised submission back 
to DoLGC. I urge all Park Members to get involved with the 
review of this critical piece of legislation as it will have an 
impact on your business if you have a mixed use park. Whilst 
the board and Sub Committees of CIAWA are elected and 
serve as the task masters of the organisation, this review has 
far reaching consequences and we must be seen to be united as 
a collective. There are interactive workshop sessions planned 
soon for all members to get more involved so please play a part.  

AICD Corporate Governance Course – February 2016
The board will be attending a Corporate Governance Workshop 
in early February as part of their ongoing requirements 
for training and development. The day will be hosted and 
facilitated by the Australian Institute of Company Directors 
and we have a very full agenda with a range of topics to get 
through that will ensure we are far better informed on our 
duties and obligations as Directors once completed. A request 
has also gone out to CIA WA members who may wish to join 
us as there are a few extra spots available as we have room for 
24 people. Might be a good opportunity for anyone considering 
becoming future board Members to see behind the scenes….  

CIAWA Board Workshop – February 2016
Our Annual Workshop is also locked in for early February.  
Again, a full day and a half will be spent reviewing our 
Strategic Action Plan and looking at some of the challenges, 
and opportunities ahead and a range of actions and ideas that 
solidify our future vision for the CIA WA.   

Tourism Conference 9-10 August 2016 – PCEC
The Conference Agenda continues to be refined and we 
are working with Tourism Council and a number of other 
entities to ensure we put on a vibrant, relevant and interesting 
conference this year. We have ambitious targets to meet in 
terms of CIAWA members attending and more information 
will be forthcoming in the next few weeks on the fi nal topics 
and agendas for the 2 day conference.

Meeting – Tourism WA
We have received confirmation from TWA regarding our 
request to to a short presentation to their board on the current 
and future opportunities for the Caravan Industry. Simon and 
I will be attending.

Meeting – Environment Minister Albert Jacob
We have meeting scheduled with Environment Minster Albert 
Jacob on Tuesday Feb 2nd to discuss a range of topics. Simon 
and I will attend.

Meeting – Parliamentary Secretary to the 
Minister for Commerce-Paul Miles MLA
Meeting scheduled for 1st February to discuss the Second 
Review Document – Consultation Paper Proposal for Holiday 
Parks and Camping Grounds Legislation that Simon and I will 
attend.
That’s all for now.

Craig

INDUSTRY UPDATE OCTOBER
Association of Australia
Caravan Industry

7
Less 
than

... months ‘til 
2016 National 
Conference: 
Let’s Go!

Working collaboratively with Caravan Industry Association of Western Australia on issues which impact the caravanning and camping industry. 

Caravan Industry Taking Studio 10 on 
Weeklong Road Trip

Caravan Industry Association of Australia is excited to announce that 
Channel Ten‘s morning program, Studio Ten, will be going on a caravan and 
camping adventure from November 2 to 6.   This sees a move from breakfast 
TV and is a pilot of what is likely to be a number of one week road trips 
around Australia.

Leaving Sydney in an Avida motorhome their popular roving reporter David 
‘Robbo’ Robinson will be promoting five locations and a sample of activities 
to enjoy.   Each day Robbo will also show the national audience why staying 
in a caravan and holiday park is an enriching experience that can’t be 
matched by other accommodation types.

Channel 10 and Caravan Industry Association of Australia are examining 
options for future road trips encompassing some of Western Australia’s hot 
spots.   

Caravan Industry Association of Australia Advisory Council Meets for 
the First Time

On September 21 the Caravan Industry Association of Australia Advisory 
Council, comprising of each of the State Associations, met to discuss ways 
to collaborate for the benefit of the industry.   We thank Simon Glossop for 
his participation on this council.    

Lap of the Map to finish on October 30 

After 10 months on the road, Sunrise weather presenter Edwina 
Bartholomew is breaking down the Track Trailer Tvan and auctioning it off 
for charity from one of Australia’s most iconic road trip destinations - Uluru.    
The Lap of the Map included a trip through Western Australia and a weather 
cross from Lake Argyle Caravan Park, bringing the sights and experiences of 
the great Aussie road trip into the homes of millions of Australians.   

Let’s Go Caravan & Camping Brand Trademarked

Let’s Go Caravan & Camping, our energetic consumer 
brand has been in use since January 1, and now 
Caravan Industry Association of Australia is proud to announce that we 
have successfully trademarked the logo and associated words for increased 
brand protection.   If you are a contributor, you are entitled to use the Let’s 
Go logo.   For more information email marketing@caravanindustry.com.au 

Accreditation Key Rolling Out Across 
Industry 

The Accreditation Key will soon be front and 
centre of a big national promotional campaign.   
Accreditation is a strong pillar of the Caravan 
Industry Association of Australia – ensure your business is making the 
most of their Accreditation by proudly displaying the key.   Due to the 
close working relationship with CIA WA, all CIA WA members are eligible 
to be accredited at no cost as part of their CIA WA membership (subject to 
meeting program criteria).   Contact Mark Shipton if you are interested in 
accreditation at accreditation@caravanindustry.com.au 

Success of Fathers Day Promotion

In September we ran a Father’s Day promotion with a question and 
prize giveaway each day leading up to Father’s Day (September 6).    The 
responses ranged from touching to hilarious and were a demonstration 
of the community and trust we have built on our Facebook page.   The 
promotion also increased engagement by 370% and our post reach by 
260% compared with the previous week.   

Youth Stream Pilots

If you have just hired a young employee, you may be eligible for up to 
$7,500 to assist with training costs.    The Youth Stream Pilots commenced 
on 1 March 2015 in selected regions, and in recognition of the high rate of 
youth unemployment across the country.    For further information please  
visit www.business.gov.au/youth or call 13 28 46.

Future Leaders Committee Meeting 

The Future Leaders Committee met on October 2 to discuss the best 
youth marketing strategy, and best ways to create a social forum for 
youth to interact, including creating networking opportunities for youth 
industry participants.   Thank you to CIA WA Member Laura Cocking for her 
participation on this committee.   If you or anyone you work with is aged 
40 or under and wants to be involved in leading the future of the industry, 
email futureleaders@caravanindustry.com.au.   

Caravan Industry Association of Australia builds links with Australian 
Regional Tourism Network (ARTN)

Stuart Lamont, CEO of Caravan Industry Association of Australia will be 
addressing the ARTN conference, attracting regional tourism operators, 
agencies and local councils, showcasing the caravan and camping sector 
and its impact on regional Australia.    With 90% of travel in regional areas, 
it is logical that we have a strong relationship - ensuring strong caravan 
messaging in regional tourism, and building strong connections with Local 
Government Associations.    

Caravan Industry to be in Canberra in Coming Weeks 

Following the Turnbull Cabinet re-shuffle, which saw key industry contacts 
relocated to other roles within Government.   Caravan Industry Association 
of Australia will be in Canberra in the next couple of weeks to re-engage 
with existing contacts in their new roles, as well as meeting with key new 
Ministers and their staffers on important concerns relating to our industry 
ahead of a 2016 Federal election.   

11-13 May

Thank you to our partners...
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Craig Kenyon



Most councils are now actively regulating the establishment of 
on-site homes in caravan parks as well as in parks licensed only 
for Park Homes. The power they are exercising is sometimes 
incorrectly construed as an exercise of their planning powers, 
but in reality it is a direct application of the Caravan Parks and 
Camping Grounds Act and Regulations which provides for how 
park homes may be brought onto a caravan park, but prohibits 
them from being “constructed” on a caravan park. 
Regulation 28 specifi cally prohibits a Park home from being 
constructed in a caravan park or camping ground.  It must be 
constructed off  site and assembled at the caravan park. The 
relevant defi nitions are:

assemble, in relation to a park home or annexe, means the 
work required —
(a) where a park home or annexe arrives at a site in more 

than one piece, to assemble, position and stabilise the 
park home or annexe; or

(b) to position and stabilise the park home or annexe on 
a site;

components, in relation to a park home which is to be, or 
has been, assembled from parts, means the 2 or more main 
parts of the park home;

construct, in relation to a park home or annexe, includes all 
work necessary to manufacture or construct the park home 
or annexe other than such work as is necessary to assemble 
the park home or annexe at a site;

Regulation 30 prohibits any person from bringing a park home 
on to a facility without prior written approval of the local 
government, in accordance with Regulation 31.
The regulations go on to set out the process for getting approval 
from a council to bring a Park Home onto a caravan park which 
includes a requirement that the that the Council classify the 
park home under Part 1.3 of Volume 2 of the building Code. 
notwithstanding the defi nition of park home in the Act means 
a vehicle of a prescribed class or description that is fi tted or 
designed for habitation, the reality of a park home is that it is 
now construed as a class of building and accordingly it is also 
necessary for all park homes to comply with the Australian 
building Code and not be erected without a building approval 
under the building Act 2011. 
Contact Greg Mohen or Philip Mavor for a no obligation chat 
and to fi nd out more about how Kott Gunning can assist you 
and your business.

If a Park Home is a Vehicle why is 
Council approval required?



The annual RAC Perth Caravan & Camping Show 
returns to Claremont Showground next month 
from Wednesday 16 March to Sunday 20 March 
2016, and is open from 9:00am to 5:00pm daily.
There’s loads of entertainment and always 
something new to see and do, with daily 
demonstrations and over 300 exhibitors on 
display. Plus, with free entry for children under 16 
and plenty of free activities for kids to enjoy on 
the weekend, it’s a guaranteed fun day out for the 
whole family!
Purchase your ticket online to receive free public 
transport with Transperth to and from the event; 
a great way to avoid the parking hassles! The 
Fremantle Line train services will stop at the 
Showground Station on Show days between 
8:00am and 6:00pm, with the exception of Express 
Services. 
Don’t forget to keep an eye out for the offi  cial Show 
Guide magazine which will be available in The 
Sunday Times the week prior to the Show, Sunday 
13th March. 
Tickets are available online now; visit
www.caravanandcampingshow.com.au 
for further information.

reTurNS

MarCH 16 – 20!

EXHIBITOR INFORMATION
Available Sites:
There are still a number of 3m x 3m indoor and outdoor 
sites available. To enquire, or for further information, 
contact Tarryn Leslie via email exhibitors@caravanwa.
com.au or phone (08) 9358 5622.

Exhibitor Briefi ng:
The pre-show Exhibitor briefi ng will be held at the CIAWA 
offi  ce in Cannington on Thursday 11th February from 4pm 
to 6pm. It’s important that at least one representative from 
each booking attends to be informed of updates for 2016 
and of course to collect your exhibitor pack, including 
passes.
To RSVP your attendance, email 
exhibitors@caravanwa.com.au or phone (08) 9358 5622.

Outstanding Payments and Forms:
Site payments are now overdue therefore if you have not 
yet fi nalised your a ccount, call (08) 9358 5622 to pay your 
overdue invoices. As a reminder, you will nOT be able to 
collect your Exhibitor Pack OR move onto Site until all 
invoices have been paid and all required forms submitted. 
If you are unsure of whether you are up to date, contact 
Tarryn Leslie on (08) 9358 5622.
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reTurNS

MarCH 16 – 20!

Win a $50,000 
Columbus aquarius 
Caravan Package 
Telethon Raffle Draw – 
Tickets Available Now!

Caravan Industry Association WA, in partnership with the RAC 
Perth Caravan & Camping Show and Telethon have organised 
a raffl  e to win a $50,000 Columbus Aquarius Caravan package 
thanks to PMX Camper Trailers and Gold Star Caravans.
Tickets are $5.00 and are available on sale now until 5pm (WST) 
on Sunday 17th April 2016 and the winner will be drawn 11am 
(WST) 20th April 2016 with results of the raffl  e draw published 
in The West Australian newspaper on Saturday 23rd April 2016.
To purchase tickets, SMS caravan and your full name to 
0428 520 199 or visit www.galabid.com/caravan

For further information, and for terms and 
conditions, please visit: telethon.7perth.com.au
100% of proceeds go to Telethon, and the Association is very 
proud to be assisting in fund raising for this important West 
Australian charity and we thank PMX Camper Trailers and 
Goldstar Caravans for their support without whom we wouldn’t 
have a prize!!
We hope all members will promote the raffl  e to their customers 
and buy some yourself.

Columbus aquarius 
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Marketing update
Melissa Souter-Robertson, Marketing Manager

Our consumer focused Facebook page “Caravan WA” is 
steadily growing. The attention in 2016 will be grow this 
page and become a centre of information for all things 
caravan and camping in Western Australia.

Have you and your business page liked us on Facebook? 
If not, head to facebook.com/caravanwa

Members Facebook Group
Would you like to chat with fellow business owners in 
the WA caravan and camping industry? This is a group 
that has been set-up as a channel for members to talk 
about issues and ideas in a casual manner. Head over to 
Facebook and search ‘Caravan Industry Association of WA’  
(https://www.facebook.com/groups/CIAWA/) and join 
our private group.

SOCIAL MEDIA



We are now emailing members 
regular communications via our 
“CIAWA Members eUpdate”. Please 
keep a look out for this in your inbox 
(and check your Junk mail if you 
haven’t received a copy) as it does 
contain important  and t imely 
information. Don’t forget to add 
info@caravanwa.com.au to your 
‘safe sender’ list! If you haven’t 
received an eUpdate please contact 
Melissa at CIAWA.
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GREAT BEYOND EXPLORER’S HALL OF FAMEAugusta Street, Laverton WA 6440P: 08 9031 1361
W: www.laverton.wa.gov.auE: greatbeyond@laverton.wa.gov.au

MENZIES VISITOR CENTRE37 Shenton Street, Menzies WA 6436P: 08 9024 2702
W: www.menzies.wa.gov.auE: visitorcentre@menzies.wa.gov.au

WILUNA VISITOR CENTRE
Lot 1486 Scotia Street, Wiluna WA 6646P: 08 9981 8000
W: www.wiluna.wa.gov.auE: reception@wiluna.wa.gov.au

KALGOORLIE BOULDER VISITOR CENTRE316 Hannan Street, Kalgoorlie WA 6430P: 08 9021 1966
W: www.kalgoorlietourism.comE: visitors@kalgoorlie.com

COOLGARDIE VISITOR CENTRE62 Bayley Street, Coolgardie WA 6429P: 08 9026 6090
W: www.coolgardie.wa.gov.auE: visitors.centre@coolgardie.wa.gov.au

LEONORA VISITOR CENTRECnr Tower & Trump Sts, Leonora WA 6438P: 08 9037 7016
W: www.leonora.wa.gov.au/tourismE: library@leonora.wa.gov.au

wwwwww.gggoollddfi elldddstouurism..com..au

GOLDFIELDS TOURISM NETWORK ASSOC. INC.PO Box 10416, Kalgoorlie WA 6433P: 0408 511 969
W: www.goldfi eldstourism.com.auE: info@goldfi eldstourism.com.au

COMPLETELY REVISED & UPDATED EDITION NOW AVAILABLE
www.goldenquesttrail.com

NEW

Free

CaravanWAYOUR 2016 GUIDE TO CARAVANNING, CAMPING & MOTORHOMING IN WESTERN AUSTRALIA

AnnUAL 2016 CARAVAn WA GUIDE

The 2016 Caravan WA 
Guide is out now! Over 
40,000 copies have 
already been distributed 
across Australia to 
various parks, retailers, 
and visitor centres. 

The guide is a great 
collaboration of tips 
and information about caravan and camping in 
Western Australia, places to stay, and things to see and do. 

To order copies of the guide head to the website 
www.templaronline.com.au, 

1. Click on brochure Ordering;

2. Click ‘Western Australia’

3. no login or password required. Just click on the ‘here’ under 
‘Visitor and Information Centres / Motoring Assoc / Others’

4. Check the box next to ‘WA Caravan Camping Guide 2016’. 
Then click ‘Add to Order’ and enter your address details and 
click ‘Send to Templar’. It’s that easy!

CIAWA MEMbER 
E-nEWSLETTERS



raC Perth Caravan 
& Camping Show 
Marketing update

Key exhibitors are provided with the opportunity to display 
posters and fl yers advertising the show in high traffi  c areas 
of their business. This activity assists in reinforcing pre-
show promotion. Copies have been sent out to exhibitors 
and Tourist Parks for them to display on their notice boards 
and place fl yers on their customer service desk. If you would 
like to display these fl yers please contact our Marketing 
Manager, Melissa Souter-Robertson on 9358 5622 or email 
marketing@caravanwa.com.au 

Over a 7 week period leading up to and including 
the week of the show, we will be utilising a broad 
range of advertising methods across print, radio, 
tv, outdoor, and digital to broadcast our key 
messages and promote the show. Advertising will be 
featured on:

Print: 
The Sunday Times, The West Australian and 
selected regional newspapers

TV:
Channel 7, 7 Two, 7 Mate, Channel 10, OnE 
and GWn

Radio
96fm, 94.5fm, nova fm, 6PR, 6ix, Red fm and 
Spirit radio

Outdoor: 
billboards and bus backs

Digital: 
perthnow.com.au, thewest.com.au, nova.com.au, and 
consumer email campaigns.

12 | February 2016 | 16th Edition

POInT OF SALE 
FLYERS AnD POSTERS

ADVERTISInG

February 2016 | 16th Edition



16th Edition | February 2016 | 13

The RAC Perth Caravan & Camping Show’s dedicated 
website: www.caravanandcampingshow.com.au is 
constantly being updated with information about the 
show including details about confirmed exhibitors at the 
show, as well as activities and demonstrations during 
the show. In the lead up to the show, we’ll see a steady 
increase in the number of visitors to the website who 
like to source information about what they are going to 
do and see at the show.
We are also starting to ramp up our activity on the 
Perth Caravan & Camping Show Facebook page. Posts 
in the past few weeks have started active engagement 
and got people talking about when they went to last’s 
years show. Don’t forget to like our Facebook Page  
https://www.facebook.com/PerthCCShow and share 
posts about the show to your own business Facebook 
followers.

WEbSITE AnD 
SOCIAL MEDIA

Wed 16March

Sun20March

to



While the groundwater replenishment scheme will come 
online in the next two years we still need surface water to meet 
current demand. 

by making it your business to save water, you’ll not only be 
saving our most precious resource, you’ll be saving your 
business money too. 

Here is the top water saving tips for caravan parks: 

- Use your water meter to check for leaks. To fi nd out how, 
visit watercorporation.com.au/leaks

- Replace inefficient showerheads with water efficient 
models and save up to 7,000 litres of water per 
showerhead every year.

- Apply a soil wetter to lawns and mulch garden beds to 
help soil retain moisture.

We can work with you to make changes to water use at your 
business. To find out who you can save water and money in 
your business visit watercorporation.com.au/business

The heat is on
to save water

This year many parts of Western Australia have experienced 
a drier than average winter, with Perth dams receiving the 
lowest infl ow on record. We have also had the warmest spring 
days on record across the state which has led to more water 
lost through evaporation from our dams than was received 
through infl ow. 

This unprecedented warm weather has brought with it a 
massive increase in water use by the community. We are 
already over our water supply target and with a hot and dry 
summer predicted, it is more important than ever for us all to 
act now and save water. 

We are asking businesses and households to do their part to 
reduce water use and help get the word out to the community. 
We have done it before and together, we can do it again. 

Our desalination plants are already producing water to supply 
about half of Perth’s water needs and construction is well under 
way to build a full scale groundwater replenishment scheme in 
Craigie – the fi rst of its kind in Australia. These two sources will 
eventually produce enough water so we will no longer need to 
rely on rainfall. 

Shorter  
showers save  

water. Report  
leaks and  

save water. Running  
water wastes  

water.Save water,  
use the  

half-flush.

Catherine Ferrari, 

General Manager Customer and Community, 
Water Corporation
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SaVe WaTer aND MONey 

WITH THE MAYTAG MHN30

When thinking water saving the big things that pop into 
your mind might be reticulation, shower heads and pools, 
but your in-house and coin operated Guest laundry may 
be one the worst items for guzzling water. 

For example, a small laundry room that only has 5 older 
commercial top load washers doing an industry average 
of three washers per day is going to consume over 657,000 
Litres of water per year.

Laundries are often the forgotten area in any situation 
but there is plenty that can be done to increase effi  ciency 
and implement water saving strategies in your laundries 
on site. 

new worldwide water standards are seeing commercial 
and industrial laundry equipment being built to the latest 
water savings requirements, and Maytag is going above 
and beyond to beat these requirements. 

The latest model of the Maytag front load washer being 
the MHn30Pn has an average water usage of only 47L per 
wash. If we upgraded the same laundry example we used 
earlier with 5 of Maytag’s MHn30Pn, your yearly water 
consumption in the laundry would drop to 257,325 litres, 
a saving of 399,675 litres ongoing per year. How much 
extra money saved from your water bill will now be in your 
pocket over the machines lifetime? 

Aside from upgrading your laundry equipment, here are a 
few ways you can ensure you are not wasting water in your 
laundry room right now;

- Check leaking water inlet hoses and washers, hot 
and cold

- Make sure there is no water leaking from the drum of 
the machine 
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- Set all washers to use a low and cold water cycle 
as standard, charge extra for high water washers to 
cover your costs.

- Regular servicing of machines particularly before 
and after peak times can drastically increase the life 
and effi  ciency of your machine.

Dependable Laundry Solutions can organise a site visit 
and laundry audit to see where you can save money in 
your industrial or coin operated laundry, Give Chad 
or Sam a call from Dependable Laundry Solutions on 
(08) 9470 6868 
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Save water and money 
with sub meters 

Installing sub meters can help Caravan Parks use less water, as 
a number of Caravan Industry Association Western Australia 
members have discovered. 

Monitoring water use at your caravan park helps to better 
understand how water is used so you can take steps to make 
changes that will save water and money in the long run. 

Tracking your water use can be made easier by installing sub 
meters. Installing sub meters for individual sites can improve 
your ability to monitor water use in diff erent areas of the park. 
In some caravan parks sub meters have also been effective in 
changing the water use behaviour of permanent residents, simply 
by making them aware of how much water is actually used. 

The owners of Mandurah Gardens Estate installed sub-meters 
on each of its permanent residents’ sites. Manager Helen Job 
believes communication with residents is the most important 
ingredient to help them save water. 

“Sub meters are a tool that allows residents to review their own 
use,” Helen said.

“Data collected from the meter readings are discussed at 
appropriate meetings with residents within the Estate. 

A comparison is done between the residents and tips are shared 
on how to conserve the water usage.”

“It is only early days, but I expect to see a reduction in their water 
use,” Helen said. 

Management at Fremantle Village Caravan Park installed sub 
meters on all long term resident sites fi ve years ago. before the 
meters were installed residents had no useful measure for water 
use.  by simply having the meters in place residents have changed 
their behaviour and there has been a decline in water use. 

“It was very challenging to educate residents about being 
waterwise when we could not tell them how much water they 
used. Within one month of having the sub meters we saw a drop 
in consumption of 6,000 litres, and we now monitor water use and 
send letters out to residents whose water use is above average.”

A waterwise plumber or any licensed plumber can source and 
install sub meters. To fi nd a waterwise plumber in your local area 
visit watercorporation.com.au 

Do you have a great idea to save water in your caravan park? Why 
not share it with others on the CIAWA Members Facebook page!

Isolation valves and 
submeters were installed 

to make leak detection and 
monitoring easier. Photos 

courtesy Mick Kennedy.



Caravan Industry Association WA is excited to present a new 
Perth Event, the Super Spring Sale, specifi cally for Association 
Members to exhibit at and providing an opportunity to sell 
clearance, end of line or just everyday stock on hand, with the 
only proviso being all product must be new. 

This event will be held on the weekend of October 14th to the 
16th at Claremont Showground immediately after the Royal 
Show and the school holidays, using the “sideshow alley” area 
of the grounds.

Tickets will be on sale to the public for $10 and entry numbers 
are expected to exceed 20,000 across the three day event, with 
opening hours to the public on Friday / Saturday / Sunday 
from 9am to 5pm. 

With this event being specifi cally targeted to promote the sale 
of Recreational Vehicles at a special discount it is expected 
to attract motivated buyers and exhibitors with towable or 
driveable product.

NEW
PERTH
S H OW

There are only 28 sites available ranging in size from 900sqm 
to 150sqm. We expect applications for sites to exceed supply 
and applications will be given on a fi rst in basis with one site 
per Member. 

The Expression of interest form will be launched at our 
Exhibitor briefi ng night on February 11th so don’t miss out.

The Association will be spending over $200,000 in advertising 
and promotion of the event, providing a great platform for you 
to showcase your brand and hit Spring with a bang.

Members who exhibit at the RAC Perth Caravan & Camping 
Show will be the only exhibitors accepted and will receive a 
discounted rate at this second event. 

Discounted prices are reflected in this table and are GST 
exlusive. 

Size of Site Cost per site
900sqm $10,000
800sqm $8,500
600sqm $6,500
400sqm $4,500
340sqm $3,500
200sqm $2,500
150sqm $2,000

For more information please contact Exhibitor Coordinator 
Tarryn Leslie on 9358 5622 or exhibitors@caravanwa.com.au

Dates: Monday 8 to Wednesday 10 August 2016
Venue: Perth Convention and Exhibition Centre

We’re looking forward to bringing you new and  
exciting speakers, with a range of relevant industry  

topics to suit Members.  
Stay tuned for more information to be released soon! 

SAVE THE DATE!

6
2 0
1 6
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WaNT TO KNOW WHere 
yOur CLIeNTS are COMING FrOM?
Good customer service is integral to fostering brand loyalty. 
Almost a quarter of customers will seek out repeat business for 
two or more years following a good customer service experience, 
whilst 39% will avoid a business for two or more years after they 
have had a bad experience with them.

In this competitive market, customer service built on a 
foundation of technology could be the key difference your 
business needs. You will have a clear advantage over competitors 
if your business is responsive to customer queries, complaints 
and preferences.

Key data about your own business that is updated daily is 
available in the palm of your hand. And it’s free if you are a 
Commbiz customer.

With the Commonwealth bank Daily IQ app, you can get 
valuable data about your customers, that you may not have even 
thought possible.

With Daily IQ you can:
•	 See	the	demographics	of	your	customers	including	their	

locality and spending patterns*.
•	 See	where	and	when	your	best	sales	take	place,	and	get	

average transaction sizes.
•	 Track	payments	and	stay	on	top	of	your	cash	fl	ow	through	

easy to understand graphs.
•	 Assess	your	cash	fl	ow	projection	for	the	next	month	or	year,	

with our trend analysis tool.
•	 Assess	the	impact	on	your	working	capital	as	a	result	

of changes to your cash flow with our Working Capital 
Calculator.

Important information: 
Offers available to referrals made via Caravan Industry Association WA 
between 01/01/2016 and 30/06/2016 . ^This off er is applicable to existing and 
eligible new merchant facilities. #To maintain the fee waiver, you must retain 
the required products contained in this offer. (Offer includes settling your 
merchant facility to your linked Commonwealth bank business Transaction 
Account, with a monthly account maintenance fee of currently $10.) Otherwise 
the off er may be withdrawn. Establishment fee waiver and two free tokens are 
available to new Commbiz customers only. This off er may be extended beyond 
the specifi ed end date at the discretion of the Commonwealth bank. Caravan 
Industry Association WA may receive a fee from the Commonwealth bank of 
Australia for each successful referral. Referral Fees are not payable on referrals 
from existing relationship managed Commonwealth bank customers. This 
has been prepared without considering your objectives, financial situation 
or needs, so you should consider its appropriateness to your circumstances 

Daily IQ is like nothing any other bank can off er. Commonwealth 
bank is the fi rst bank to deliver these sorts of insights into your 
customers on a mobile device and with data updated overnight.

Get access today – For existing Commbiz clients ask your 
administrator to provide access via the permissions tab, 
download the app and log in with your existing Commbiz log 
in and password.

To help keep your business moving, Commonwealth bank has a 
special off er for the Caravan Industry Association WA members. 
Just open a new Commonwealth bank business Transaction 
Account by 31st December 2015 and link it to your existing or 
new Commonwealth bank merchant facility.

$0 terminal rental for 6 months, for Mobile devices^

$0 terminal rental for 3 months, for Albert devices^

$0 monthly account fee on a Business Transaction Account#

$0 CommBiz online banking establishment fee and first 2 
tokens free

Want to know more?
Visit www.commbank.com.au/dailyiq

not an existing Commonwealth bank customer? no problems! 
Caravan Industry Association WA can organise for a business 
banking Specialist to call you to discuss your businesses needs. 
Call 9358 5622 today! 

before you act on it. Terms and conditions are available from commbank.com.
au  Commonwealth bank of Australia Abn 48 123 123 124. Australian credit 
licence 234945.

Daily IQ has been prepared as a research tool for general informational 
purposes only and should not be relied on to make business decisions or for 
account reconciliation. The information may be incomplete or not up to date 
and may contain errors and omissions. Any projections and forecasts are 
based on a number of assumptions and estimates, including future events and 
contingencies, which may be inaccurate. *Merchant insights uses transactions 
processed via Commonwealth bank Merchant terminals and demographic data 
from Commonwealth bank issued credit and debit Cards. Apple, the Apple 
logo and iPad are trademarks of Apple Inc., registered in the U.S. and other 
countries. App Store is a service mark of Apple Inc.
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The motor vehicle industry’s old 
catchphrase of ‘drive away, no more 
to pay’ should mean just that!

The single price for any vehicle, 
including towed caravans or self-
powered motor homes, is calculated 
by adding up each of the price 
components that make up the price 
representation. 

The law specifi es the components 
which you are required to include. Most commonly these are:

•	 vehicle	purchase	price
•	 stamp	duty
•	 registration	and	licence	fee
•	 dealer	delivery	fee

The sum of these component prices must be given in any 
advertising as a single fi gure that is at least as prominent as 
any component or partial price. This may also vary depending 
on whether you are advertising a new or used vehicle.

The single price should relate to the featured model of the 
vehicle. We no longer see the bad old days of a ‘cab chassis’ 
vehicle, advertised as ‘Drive away, no more to pay’ when the 
price did not include the price of the tray or body.

If you are advertising a new vehicle and the single price 
includes less than 12 months registration, the advertisement 
should tell your potential customers. For example, if the vehicle 

is registered for 3 months, the advertisement should state 
this, so the consumer is fully aware that they will need to pay 
licensing fees in 3 months. (You could also inform consumers 
that caravan licensing fees are listed on the Department of 
Transport website at: www.transport.wa.gov.au/licensing/
license-a-caravan-or-camper-trailer.asp).

It is common practice for the transfer fee and stamp duty on 
used vehicle sales to be paid by the purchaser, and this is not 
usually included in the advertised sale price. However, if you 
advertise a used vehicle as ‘Drive away, no more to pay’, then 
the advertised price must include the cost of both the transfer 
fee and stamp duty along with any other fee that may be 
applicable e.g. luxury goods tax. 

In all instances the advertisement should be clear and there 
should not be any potential to mislead the purchaser or 
misrepresent the vehicle in any way.

The Australian Consumer Law (ACL) prohibits misleading and 
deceptive conduct, whether it actually misleads or is likely to 
mislead. Under the ACL it is irrelevant whether you intend to 
do this or not; the provision can be breached by both deliberate 
and inadvertent conduct. Whether you are advertising a new or 
used vehicle, it is important that the overall impression created 
by your advertisement is an accurate one. This includes any 
representations, written or pictorial, about the price, model, 
features, and other essential information.

Simple and accurate advertising information is vital. After all is 
said and done, you are in this business to sell product, develop 
your market and benefit from referral and repeat business. 
Customers who feel misled are not likely to come back.

Acting Commissioner for Consumer Protection, 
David Hillyard.

Drive away, 
No More to Pay



 

4 STAR CORPORATE TRAVELLER 
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Contact Steve at  
steve.suttie@ausco.com.au 

0437 355 724 
www.ausco.com.au 

Improvements to camping ground experiences in priority 
destinations will continue to be seen this year thanks to 
investment through the Royalties for Regions  funded WA 
Caravan and Camping Action Plan (Action Plan).
Local governments are collaborating in the Mid West region 
and along the south coast from Esperance to Denmark to 
upgrade nature based camping grounds that are under pressure 
from visitation. Action Plan funding is being used to improve 
access, visitor facilities, waste and environmental management 
of camping grounds that are managed by participating local 
governments. Investment includes:

� Creating and upgrading vehicle and pedestrian access 
tracks

� Fencing to protect vegetation and prevent dune erosion 
� Defi ning camp sites to improve amenity and management
� Upgrading self-composting toilets
� Installing dump points
� building shade shelters and seating
� Establishing and improving waste disposal systems 

More good news is that the commercial camping ground at 
the Imintji Aboriginal community, located a 2.5 hour drive 
from Derby at the western gateway on the Gibb River Road, 
will be operational for the 2016 season. Imintji is the first 
camping ground to be developed with support of Action Plan 

Ausco Ad

funding under the Camping with Custodians initiative, which 
will provide camping ground visitors with opportunities 
to learn about Aboriginal culture and tour attractions with 
traditional owners. 

Action Plan marketing initiatives in 2016 will include 
promotion of the improvements to local government managed 
nature based campgrounds as well as the increased supply 
of campsites and upgrades to visitor facilities in national 
Parks and reserves. Increased visitation to these destinations 
will provide fl ow-on benefi ts to commercial caravan park and 
camping ground operators and local communities. 

negotiation of a new training contract between Tourism 
WA and CIAWA will provide eligible licensed caravan park 
operators who participate in the CIAWA Online Diagnostic 
Tool project with the opportunity to access, at no cost, a 
customised business Information and Advisory Service 
(bIAS). The Action Plan funded bIAS will be delivered by 
Michael Collins in the fi rst half of 2016 and aims to improve 
caravan park operator participation in the Australian Tourism 
Accreditation Program and in training activities delivered by 
industry and formal providers. 

Tourism WA wishes all CIAWA members good health and 
success in 2016. 

• Update Update •



In november, Western Australia’s top tourism operators and experiences were 
recognised for their commitment to excellence at the 2015 Perth Airport WA 
Tourism Awards Gala Dinner at Crown Perth.
The Awards, which showcase the best in the industry for their outstanding 

customer service and business excellence, were handed out in front of more than 
750 industry representatives.

Western australian Tourism awards

Coral Coast Tourist Park - Liz and Jon Watts with  
James Hewitt from RAC

BIG4 Peppermint Park - L to R: Helen Robins,  
the Hon Doc. Kim Hames Tourism Minister, Catherine and  

Quentin Schofield and Craig Robins.
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Gold Winners –  
Coral Coast Tourist Park

The Coral Coast Tourist Park took home the gold award in 
the Caravan & Holiday Parks category of the awards, ahead 
of Kimberleyland Holiday Park and Denmark Ocean beach 
Holiday Park which won silver and bronze respectively.

The Caravan & Holiday Parks category recognises excellence 
in caravan or holiday parks that offer cabin and tented 
accommodation and enhance the tourism experience of  
the destination.

After tackling some setbacks in early 2015 when Carnavon 
was hit by Cyclone Olwyn, and then recovering just in time 
for the busy winter season, the Coral Coast Tourist Park were 
extremely honoured to have received this very prestigious 
award. They thanked their wonderful guests, all their valued 
trades and of course all their fabulous staff who all contributed 
greatly to the awards.

Hall of Fame –  
BIG4 Peppermint Park

bIG4 Peppermint Park we also big winners ,  being 
inducted into the WA Tourism Hall of Fame. The park was 
acknowledged and rewarded for all the hard work and the 
consistent level of service over many years to become one of 
the best family holiday parks in WA where families can have a 
real holiday. bIG4 Peppermint Park thanked all the wonderful 
families who have continued to support the park over the last 
year 11 years.

The Hall of Fame Medal is awarded to an entrant who receives 
a gold medal in the same category for three consecutive years, 
a title they will hold for all time.

Coral Coast Tourist Park will go on to represent Western 
Australia in the Caravan & Holiday Parks category at the 
national Qantas Australian Tourism Awards in Melbourne on 
Friday, 5 February 2016.

Congratulations Coral Coast Tourist Park and bIG4 
Peppermint Park!
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As we eagerly await the Review of the Caravan Parks and Campground Act after 
submissions closed late november last year, we now have the review of the Residential 
Parks Act to keep the Association busy for the start of 2016. 
This year will see me continue the roll out of the online data collection and 
benchmarking audit tool and continue the visitation and business improvement 
schedule across the state.

Data Collection/Benchmarking Tool
by now all park members would have received their logins to participate in the online 
Data and Audit Collection and benchmarking program. I do urge all members to take 
the time to participate and provide this much needed information. 
The objective for the audit is to gather comprehensive information on the total number 
of sites, employees, residents, occupancy and visitors across all varieties of facilities 
that provide tourist cabin, powered and unpowered sites and permanent residential 
accommodation in the sector. 
This will allow for informed decisions to be made by those regulating the industry and 
for key measures to be put in place to ensure that trends in occupancy or sites is tracked 
and allow for accurate information on the state of the overall Caravan and Camping 
sector in Western Australia. 
The collective results from this audit will provide much needed and vital base 
information about the state of the industry and be structured in a way that will allow 
for the continuing capture of key information such as occupancy as an ongoing feature. 
Capturing this information will allow the Association to provide accurate industry 
related statistics to all stakeholders and especially all levels of Government. 
Gathering visitor information and demographics will benefit industry by assisting 
the Association in developing future marketing programs and to structure activities 
to directly target specific consumer groups across all markets, local, interstate and 
international. 
Importantly, this audit will go a long way towards building capacity within the industry, 
by identifying current industry skill levels and tailoring training and mentoring to 
upskill the workforce. 
The benchmarking tool is an important program for the long term future of the sector 
and we value your time and contribution in helping us collect this valuable data. Whilst 
recognising the large amount of data required for entry into the tool and the large 
number of questions, the data is stored and saved on our servers allowing you to access 
numerous times prior to submitting. 

Standards
In an increasingly changing travel market and at a time when we are dealing with the 
challenges of illegal camping, 24 -72 hour parking in towns, and increased competition 
from other accommodation providers, I cannot stress the importance of lifting standards 
and providing greater value within parks around WA. Just being open is now no longer 
a guarantee of success, mediocrity is not accepted by today’s consumer. As I travel 
around the state visiting parks, I am continually being confronted by the huge diff erence 
in quality standard being off ered. 
A further part of the Data and Audit Collection and benchmarking program, is a 
commitment to visit every park across the length and breadth of state. Firstly, the visit 
is to discuss and promote current industry driven training programs on off er, highlight 
and promote the importance of industry accreditation programs, provide business 
mentoring where appropriate, encourage a greater participation in industry driven 
marketing initiatives. Then to encourage parks to lift standards and provide a better 
visitor experience and fi nally to gather a photographic portfolio of each park visited.

Main Roads Assessment Panel
The Association has been asked to participate in the Main Roads Assessment Panel 
for the introduction of the new 60 metre Quad Road Trains into the Pilbara. These very 
large vehicles will traverse the Great northern Highway between the Auski Road house 
and Port Hedland. 

Message from the Business     Improvement Manager (Parks)

Think about how the look of your park will refl ect 
on your brand and what customers will say and 
experience.

Mike Collins



This section of road has the highest number of heavy haulage vehicles in use and 
unfortunately has, the greatest number of single vehicle accidents of any location in the 
country and is regularly travelled by recreational vehicles, many of whom have never 
encountered such large vehicles. 
The association is looking to work closely with Main Roads, haulage companies and 
the Road Safety Commission in establishing an education program with a focus of safe 
driving when sharing the road with these vehicles as well as the existing triple road trains.

Review of the Residential Parks Act
The Department of Commerce has released a report into the recommendations from 
the review of the Residential Parks (Long Stay Tenant) Act 2005. This is the fi nal stage 
of the review into the Act with the next step being to introduce legislation based on the 
recommendations into Parliament.
There are a number of recommendations that would impact negatively on residential 
and mixed use caravan parks and the Association believe it is important to have 
detailed and thorough advice on the ramifi cations of some recommendations being 
implemented.
The Association will be making a submission on behalf of industry and is seeking your 
fi nancial support to contract expert legal counsel to assist with the submission and at 
meetings with the Minister for Commerce.
For any questions or further information on this matter please contact Parks Vice 
President, Mr Chris Sialtsis on 0416 500 552, CEO Simon Glossop via ceo@caravanwa.
com.au or myself on 9358 5622 or parks@caravanwa.com.au

Community Welcomes RV Program
Over 60 towns have now signed up for the CWRV program, all signs have been sent to 
each locality/town and the website is close to completion. This year will see a greater 
emphasis on the marketing of this program across the state. 

Shire of Murray
Along with Chris Sialtis, I will be attending a business Strategic Plan workshop with the 
Shire of Murray on Wednesday 3 February. This is in response to a presentation made to 
the Shire back in October relating to the 24 overnight stop in Pinjarra 
The broad objectives of the small business strategic plan is to:

•	 Create	a	closer	partnership	with	the	business	sector	of	the	community;
•	 Understand	what	the	Shire	can	do	to	assist	current	and	future	business	and	

investment;
•	 Identify	those	projects	that	the	business	sector	wish	the	Shire	to	develop	and	

progress, to foster business and tourism;
•	 Obtain	feedback	on	major	future	projects	such	as	the	Pinjarra	Bypass,	Pinjarra	

Foreshore and George Street upgrade;
•	 Formulate	and	document	strategies	to	attract	tourists,	including	day	trippers,	

overnighters, caravaners and the RV market segments;
•	 Determine	how	the	business	sector	will	best	work	with	the	Shire	to	increase	retail	

spending within the Shire.

City of Albany
There will be a follow up stakeholder forum ‘GROWInG THE PIE’ held in June last year
This forum is to discuss the future direction for caravan and camping in the City of 
Albany. The aim of this forum is to consider ways that we can attract more visitors to the 
Great Southern in a manner that grows the camping pie and benefi ts all stakeholders.
Topics to be discussed include:

•	 How	the	City	can	work	with	industry	stakeholders	to	meet	the	changing	needs	of	
the caravan and camping market;

•	 Illegal	camping	enforcement.
RSVP by Monday 15 February 2016 Steve Grimmer, 9841 9342 or 
stepheng@albany.wa.gov.au

All the best – Mike Collins
business Improvement Manager (Parks)
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Message from the Business     Improvement Manager (Parks)

It’s important to present your park in the best 
possible way for your customers. A well-presented 
park creates a lasting and positive impression.
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The last quarter of the year saw the CIAWA focus on the three 
important policy initiatives which will far reaching implications 
for members going forward:

•	 Firstly,	an	analysis	of	how	CIAWA	might	implement	the	
national Service Safe program in Western Australia.

•	 Secondly,	our	further	submission	to	Government	on	
the future regulation of recreational vehicle sellers and 
repairers.

•	 Thirdly, 	 a	 submission	 to	 Government	 to	 set	 up	
Recreational Vehicle Safety inspections for RV owners in 
Western Australia.

Service Safe
Service Safe is an accreditation process, recently introduced 
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Service Safe in Western Australia
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industry in Western Australia.
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3. The system relies on a consumer complaint process to 
identify industry failure.

4. The system does not include a set of service, repair 
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Regulation of recreational vehicle sellers  
and repairers
In December we submitted our response to the Department of 
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for the Review of the Motor Vehicle Dealers Act and the  
Motor Vehicle Repairers Act, released november 2015 for 
public comment. 

Our response was prepared after consultation with members 
through an online survey and commentary process. In short 
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existing licensing system.

As a consequence our submission indicated its ongoing 
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Key Recommendations supported by CIAWA
1 Changes which would clarify the definitions of caravan 

and camper trailers under the Motor Vehicle Dealers Act 
so that sellers are not able to avoid licensing.

2 Aligning vehicle definitions between the MVDA and 
MVRA, and recommends the licensing of sellers of 
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3 The retention of licensing for salespersons under the 
Motor Vehicle Dealers Act.

4 The re-introduction of interim authorisations for the 
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5 The continuation of the requirement that hire car 
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Recreational vehicle safety inspections
In December our CEO, Simon Glossop wrote to relevant state 
government ministers seeking support for the introduction of 
a service under which privately owned recreational vehicles 
could be examined for safety by suitably qualified examiners. 

We proposed that CIAWA would coordinate the “event” and 
members of the public would be invited to register their 
interest to have their recreational vehicle inspected, free of 
charge, at a suitable venue. We suggested that these inspection 
events should occur just prior to key holiday periods, as owners’ 
attention would be focussed on preparing their vehicles.

We sought the assistance of inspectors from the Department of 
Transport and the EnergySafety Division of the Department of 
Commerce who would check RVs for mechanical safety issues 
arising from a vehicle’s compliance with the Australian Design 
Rules, electrical safety, and gas safety.

We are currently waiting for a formal response.

Mike Johnson
business Improvement Manager (Trades)



In  Western  Austral ia ,  sales  of 
recreational vehicles are regulated 
by the Motor Vehicle Dealers Act 
(MVDA).

To legally carry on the business of selling recreational vehicles 
a person must:

1. Hold a motor vehicle dealers licence.
2. Only enter into contracts to sell recreational vehicles 

using the statutory contract (that is, the contract required 
by law) known as the “CONTRACT TO BUY A MOTOR 
VEHICLE”. 

Under Section 42A of the MVDA, a contract or agreement for 
the sale of a vehicle by a dealer must be in writing and signed 
by all parties, and must contain the required information 
(“Terms and Conditions”) and details of the vehicle being sold.  
A dealer and purchaser of a motor vehicle must comply with 
those “terms and conditions of sale” which must be printed 
on the reverse side of the sales contract. Please contact me if 
you want to check that your terms and conditions are up to date.

If a dealer fails use this contract or to give these terms and 
conditions to the purchaser at the time the contract is signed, 
the contract will be invalid and the purchaser may be able to 
walk away without penalty.

In addition the purchaser does legally not make an offer to buy 
a vehicle unless they are provided with a copy of the contract 
at the time it is signed by them. 

Are your sales contracts valid?
The contract only becomes binding when it is accepted by the 
dealer which means:

•	 the	 contract	 is	 signed	 by	 the	 dealer	 or	 a	 person	
authorised by the dealer; and

•	 notice	of	the	acceptance	is	given	to	the	purchaser.	

A purchaser’s offer may be withdrawn at any time before it is 
accepted by the dealer. It will automatically lapse at the close 
of business on the next normal business day for motor vehicle 
dealers if not accepted by the dealer.

A dealer must also ensure that all details and all required 
particulars of a document are filled in and completed before 
it is given to the purchaser to sign. A dealer failing to abide 
by these rules can be prosecuted and the maximum penalty 
is $5000. 

Finally, where a dealer takes an order for a van which is being 
custom built, it is essential that all design requirements and 
specifications are completely and clearly documented and 
preferably signed by the purchaser. If there is a subsequent 
dispute and the Commissioner for Consumer Protection 
considers that the vehicle delivered is substantially different 
from the vehicle as represented to the purchaser, then the 
Commissioner can make an application to the Magistrates 
Court for an order to rescind the sale of the vehicle.

Mike Johnson
business Improvement Manager (Trades)
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Working collaboratively with Caravan Industry Association of Western Australia on issues which impact the caravanning and camping industry. 

Chance to Win $250,000 Promoting the 
Accreditation Key 

Caravan Industry Association of Australia launched our biggest ever 
consumer promotion - the Chance to Win $250,000 on December 10 in 
partnership with Channel Seven’s ‘Sunrise’.

The promotion, designed to raise national consumer awareness and 
highlight the importance of the Caravan Holiday Park Accreditation Key, 
will run from December 10 – January 29.

From January 27, Sunrise hosts Kochie, Sam, Nat and Beretts will be on 
the road, broadcasting LIVE from three different accredited caravan holiday 
parks each day, resulting in over 9 hours of prime time breakfast TV from 
within accredited caravan holiday parks.

Throughout the week the hosts will talk about why they love caravanning 
and camping, recalling their memories recent and past with their loved 
ones and friends.

During the promotion period four contestants will be brought along for the 
ride, with one of the four selected live on Sunrise on January 29 – the final 
day of the roadtrip - for a chance to win the $250,000!

To enter, consumers need only stay in a Caravan Industry Association of 
Australia Accredited caravan holiday park during the competition period, 
and enter online. 

This promotion is designed to stimulate interest and raise awareness of 
accredited caravan holiday parks and product coming out of a holiday 
season, where people start to look to Easter plans, as well as rolling into the 
major caravan show season.

The competition branding and rollout will assist consumers in recognising 
the Accreditation Key as a point of difference.

Caravans and Campervans Fastest Growing Vehicle Type in Australia

Caravan and campervan registrations have increased by 5.34 percent, 
with a total of 586,585 registered, according to the 2015 Caravan and 
Campervan Data Report released in December. Caravan and campervans 
remain the fastest growing vehicle type in Australia by registration for the 
sixth year running.

WA had 83,815 caravans and campervans registered as of January 2015, 
an increase of 5.14 percent from 2014. Of all postcodes identified in the 
data, Mandurah, WA had the highest combined number of Caravan and 
Campervan registrations recorded

Success of 12 Days of Christmas

In December we ran our Annual 12 Days of Christmas promotion on both 
the Camping for Kids and Let’s Go Caravan & Camping consumer Facebook 
pages. 

For 12 consecutive days, our Facebook community had the chance to win a 
prize every day on each page  ranging from caravan holiday park vouchers 
and iceboxes, to towing courses and even camp stoves!

This time we mixed up our promotion a bit in order to respond to changes 
to Facebook’s promotion algorithms - this time our daily competition posts 
were in video format! 

The results were a reach of 250,000 and over 40,000 video views. It is thanks 
to our generous sponsors and our highly engaged Facebook community 
that we are able to run this promotion so successfully each year.

Caravan Industry Association of Australia expands Research capability 
with new Appointment

Industry research on the caravanning and camping industry is facilitated 
through Caravan Industry Association of Australia with financial support 
from each state caravanning association.  To increase capability in this 
area, we have recently appointed Peter Clay to the stand alone position 
of Research to assist in the collection of specific caravanning data, to 
develop new research projects on the attitudes and purchasing behaviours 
of consumers, and to identify economic contributions by the industry to 
geographical regions.  This information will be available to the national 
office, state caravanning associations and individual businesses to support 
their own business activities and lobbying efforts.

Peter is a teaching associate and tutor at Monash University in the Tourism 
Program and is currently completing his PhD after getting a Double Major 
in Ecotourism and Tourism and a Master of Arts in Tourism.

He has been a tourism researcher in ethical tourism in Indonesia, has 
implemented an IVS survey for Uzbekistan, provided a situation analysis 
and needs assessment for the World Heritage listed Chang’an-Tianshan 
Heritage Corridor spanning China, Kazakhstan and Krygystan as well as 
undertaking tourism sustainability projects in Australia.  Peter is incredibly 
confident, has a commercial background in tourism (travel agents, travel 
recruitment and cruising), and has a great grasp of tourism data within 
Australia as well as having both University contacts and knowledge of the 
Tourism Research Australia Satellite Accounts.

Peter commences employment on February 1 and can be contacted on 
peterc@caravanindustry.com.au
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Caravan Industry Association of 
Australia lifts focus on compliance 
through Accreditation Key

In 2016 Caravan Industry Association of Australia will lift it’s focus on 
complance using the Accreditation Key as the key mechanism in improving 
standards of industry businesses carrying the key, as well as building profile 
to the consumers of the relevance of choosing an industry business which 
carries the key.  Accreditation will also form an important part in Government 
communication around industry auditing in conjunction with Government 
legislation to improve standards within the industry.

Accreditation Key becomes trademarked 

Late last year the process of trademarking the Accreditation Key was 
completed allowing for greater protection by the Industry against 
businesses incorrectly representing themselves as being part of the Industry 
Accreditation program.

For those businesses accredited under the Industry Accreditation program 
new electronic files updating the Key with the trademark logo will be 
forwarded shortly.

RVMAP Licence fee introduced 

To support the trademarked accreditation key, a new licence has been 
introduced for manufacturers wishing to carry the Industry accreditation 
branding.  Supported by an unprecedented level of manufacturing audits 
both at the manufacturing premises and where product is displayed, the 
new licence will impose greater obligations on participating manufacturers 
which in turn will be rewarded with a level of promotion not seen with regard 
to manufacturing accreditation in the past.  The licence agreement will also 
allow greater powers by Caravan Industry Association of Australia to protect 
the Industry branding by providing access only to manufacturers who can 

prove their commitment to manufacturing in accordance with Australian 
Design Rules and relevant Australian Standards.

A consumer promotion featuring the Accreditation Key will be launched on 
February 17.

To find out more information please contact GM – Industry Development 
Chris Johnson on chrisj@caravanindustry.com.au

Accreditation available Free of Charge for some CIA WA members 

CIA WA is committed to improving the quality of offerings by its members 
and has entered into a partnership with Caravan Industry Association of 
Australia to provide access to the Industry Accreditation Program free of 
charge exclusively for Platinum, Gold and Silver caravan park members as a 
value add benefit for these members.

CIA WA is the first state association in the country to offer such a deal for its 
premium members, and we will be working closely with Michael Collins from 
CIA WA to showcase the benefits of accreditation for industry businesses.

Further for those businesses which are part of the ATAP accreditation 
program, due to some commonality amongst the accreditation criteria, it 
has never been easier to gain access to the Industry accreditation program 
and use the trademarked Accreditation Key as part of your marketing mix.

To find out more on the above please contact Mark Shipton on 07 3262 
6566 or marks@caravanindustry.com.au

MVSA Update

At the end of November, Caravan Industry Association of Australia met with Robert Hogan, the Administrator of Vehicle Safety Standards, bringing to his attention the 
industry’s frustration with the lack of advancement of the Motor Vehicle Safety Act (MVSA) review.

While we appreciate the delicate nature of the review given the departure of the local car manufacturing industry, the lack of enforcement around compliance matters 
at a Federal level remains one of our greatest frustrations, allowing for inconsistency in product being delivered to consumers, and providing an unfair operating 
environment for those industry businesses committed to manufacturing in accordance with the Australian Design Rules.

We remain hopeful that the industry’s positions on MVSA – including greater enforcement capabilities for the Minister, and a certification scheme for vehicles 
irrespective of volume replacing the current system of self-certification – will generate significant benefits for both genuine industry businesses and consumers alike.

Caravan Industry Association of Australia continues to work closely with the Federal Government in an effort to increase compliance within the industry.

Assisting WA Lobbying

Caravan Industry Association of Australia has a close working relationship with CIA WA and assists wherever possible in supporting Government legislative reviews.

At the back end of 2015, we were pleased to be able to support CIA WA’s position in both the Regulatory Impact Statement relating to the review of the Motor Vehicle 
Dealers Act and the Motor Vehicle Repairers Act by the Department of Commerce (DoC), as well as the second Consultation Paper relating to the review of the Caravan 
Parks and Camping Grounds Act by the Department of Local Government and Communities.  This support came in the provision of research to support CIA WA’s 
submission, as well as making an individual submission in support of the recommendations made by CIA WA.

This is a great example of how we can provide national support to CIA WA’s lobbying activities, and showcase to the WA State Government the importance of the 
caravanning and camping industry to the state of Western Australia, and how decisions that are made at a State level can impact cross-border activity.  Western 
Australia has some of the most practical licencing arrangements for business as it applies to the caravanning industry for the protection of consumers and it is a pity 
that some other State Government’s are not as receptive to such ideas to clean out some non-genuine business operators.
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Win a $50,000 Columbus 
Aquarius Caravan Package

ALL PROCEEDS TO TELETHON 

PERMIT NO. LS208131915

To purchase tickets, SMS caravan and your full name to 
0428 520 199 or visit telethon.7perth.com.au
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