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INSIDE this edition find out more on the photo below of Pat and Alistair Strahan.  
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CIAWA President 

Craig Kenyon 

Presidents Message 

In what is my first newsletter article to the 
members as President, I would like to firstly 
congratulate our CEO Simon Glossop and 
his fantastic support staff (Tracey, Jenna 
and Amy) for the professionalism and pas-
sion shown in delivering what was a very 
well attended AGM at the new CIAWA 
premises in Cannington. 

In my time on the Board I haven’t witnessed 
an AGM that ran as smoothly and with 
clearer a sense of purpose. Times are defi-
nitely changing. We needed to raise the bar 
in every facet of our organisation and the 
AGM was a great example of the changes 
that have been put in place to become 
better communicators with our members as 
well as having a proper sense of direction.  

Well done to you all.    

I would also like to send a warm welcome 
to the new members of the Board as well as 
a message of gratitude for those existing 
members who have made the decision to 
continue dedicating their time and energy 
to the organisation for another term. I look 
forward to working with you and the robust 
discussions that are sure to ensue. 

2014 is sure to be a lively 12 months for all 
of us, but as long as we have the drive and 
the passion to deliver what our members 
want whilst protecting our position in the 
industry then we will succeed.  

Now that the AGM and election of new 
office bearers has concluded it’s time to get 
on with the commitments made to our 
members in regards to advocacy and con-
tinuing to improve our methods of commu-
nication. We have hit the ground running. 

In November, Simon and I visited Parlia-
ment House to meet with Tourism Minister 
Lisa Harvey and her team. The meeting 

went very well and the Minister showed a 
keen interest in what we had to say with a 
commitment to investigate further the is-
sues raised by CIAWA.   

We have already had a fantastic outcome 
from this meeting and Simon received news 
from Tourism WA that they will contribute 
$77,000 to support our Marketing and Pro-
motions Strategy in the eastern states. 

CIAWA operational staff will be attending all 
major east coast shows during 2014 to pro-
mote the Caravan and Camping lifestyle. 
Interstate visitors are an integral part of the 
tourism demographic for our state and we 
are committed to playing our part in in-
creasing this market.   

As reported at Novembers AGM, CIAWA is 
currently dealing with a number of major 
advocacy issues across Parks and Trades, so 
it was pleasing to see the outcome to one 
of the issues: The proposed changes to GST 
ruling from the Tax Department. This truly 
was a combined effort by the State & Na-
tional Associations and individual Members.  

As members you can be proud of the contri-
bution that CIAWA made in response to the 
Department that resulted in a withdrawal 
of the proposal by the Tax office.  

Well done to our CEO, Board Members and 
external consultants on putting together 
the response along with the rest of the oth-
er focus groups across the country. A fan-
tastic example of ‘the power of the collec-
tive’.  

There are a number of initiatives I hope to 
see brought forward that will benefit you, 
our Members. Keep yourself informed as to 
what is happening in your Association and 
get involved. 

You never know where it may take you…….  

‘The power of the collective’ 
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News from the desk of the CEO 

Welcome to our new President 

Well the saying is “Out with the old and in with the 

new”, which seems a bit harsh but that’s the reality fol-

lowing an AGM. 

We saw past President Dennis Haughan sail off into the 

sunset as he enjoys life post park ownership to be re-

placed by the dynamic new President, Craig Kenyon. 

Congratulations Craig and best wishes from all the staff. 

Welcome new Board Members 

We also welcome three new Board Members, well two 

have past experience but new to 2014! John Layman and 

Andrew Fardon were elected at the 2013 AGM and at 

the Boards first meeting in 2014 Mr Frank Delanotte was 

co-opted onto the Board. 

Welcome and congratulations to you all. 

Update on the Perth Caravan & Camping Show 

Planning has been completed and it is implementation 

time! There are a few sites left available, mainly in the 

Silver Jubilee Pavilion so if you were thinking “I’ll do it 

next week”, then you better think again and call Tracey!! 

Jenna has operations under control, more detailed infor-

mation is on page 15. One good bit of news for us is 

Soundwave has been moved from Claremont Show-

ground and we hope the oval will be in immaculate con-

dition and bump in will be a smooth process this year. 

East Coast Show attendance 

After many months of discussion with Tourism WA a ser-

vice agreement has been signed for CIAWA to provide 

the state presence at the Adelaide, Melbourne, Sydney 

and Brisbane Shows. 

This is a positive step forward in conversion of people 

already interested in the caravan segment to take the 

trip across the Nullarbor or the Top End and we will be 

using the new look Annual Guide as the tool to promote 

the industry. 

The first year will see the Regional Tourism Organisa-

tions of Australia’s North West, Golden Outback and 

South West present on the stand and be a transition 

year towards a dedicated Western Australia stand. 

Marketing 

This year will see us further define our position with a 

simple message of aspirational travel and lifestyle 

equating to purchase of product and park accommoda-

tion. 

With 40% of the Associations expenditure budget going 

to promotion of the industry it is a major part of the role 

we play in creating demand for our industry. 

We continue to promote the website as our call to action 

and are adding an events calendar to promote not just 

our own activities but also opportunities for Members to 

have their tours, clinics and other events listed. Keep an 

eye out for more information as this is rolled out. 

Social Media 

As consumers change their habits and response to tradi-

tional marketing so needs the business to keep their 

message to the fore. For this reason the Association 

have engaged a professional consultant to provide a ser-

vice to promote the Show and Association Facebook and 

twitter presence, with immediate results. See page 9 for 

full story. 

New 2014 Caravan WA Guide 

Everyone should by now have received their new annual 

guide and we hope have had plenty of copies move off 

the shelf! 

The guide has been repositioned in line with our con-

sumer brand Caravan WA and expanded in pages pro-

moting destinations and drive ideas. 

Our aim for the 2015 guide will be to even further ex-

pand the destination promotion of the regions and the 

attractions around the state including activities. 

As the only state drive guide it is a sought after product 

by travellers and the new style has been well received. 

For the first time we have the Department of Parks and 

Wildlife promoting the states national parks and this will 

play a big part in our ability to convert east coast travel-

lers to take the journey west. 

So welcome to 2014 and best wishes to you and your 

family for a prosperous year! 
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As the major individual honour awarded by the Tour-
ism Council Western Australia as the culmination of the 
nights events, Pat Strahan was recognised at the Gala 
2013 Awards night in November. 

Pat was recognised for the work she has done across 
the tourism industry, including being a key driver of 
TCWA in the early 1990’s as it re-structured itself. 

Pat has developed a number of events, lifted the pro-
file of tourism in Western Australia and given gener-
ously of her time to operators to help them further 
their business.   

As CEO of Caravan Industry Association WA, Pat lob-
bied government for recognition of the caravan indus-
try in tourism and the issues it faced.  

Pat also organised education seminars to increase tour-
ism professionalism and has made a major contribution 
professionally and as a volunteer to the industry. 

Having held board positions with Tourism Council WA, 
Meetings and Events Australia, Events Industry Associa-
tion WA, Caravan Industry Association WA, National 
Board of Caravan RV & Accommodation Industry of 
Australia and associated sub-committees, many hours 
have been dedicated by Pat to a wide range of the in-
dustry. 

Pat also sat on the Organising Committee of the Aus-
tralian Tourism Awards and the outback Safaris Nation-
al Committee. Ran the first Travel Expo in WA for travel 
agents when it was held at the University of Western 
Australia in what was the precursor to her successful 
event management business, Strahan Consultants. 

Pat has since organised tourism exhibitions and events 
such as Perth Holiday & Travel Expo; Perth Caravan & 
Camping Show; Goldfields Caravan & Camping Show; 
West Coast Fishing Expo; GWN7 Top Tourism Awards; 
Australian Tourism Awards; Western Australian Tour-
ism Awards incorporating Sir David Brand Award; 
Western Australian Environment Awards; Launch of 
Palandri Wines; Avon Descent; Top Tourism Town 
Awards; plus several tourism promotions. 

Outside of her time dedicated to the Caravan Industry 
Pat has performed many roles in the tourism industry 
and is only the second woman to receive the prestig-
ious Sir David Brand Award.  

Story thanks to our media partner and major sponsor 
of the Tourism Council Awards, The Sunday Times. 

TOURISM COUNCIL AWARDS 

Congratulations to Pat Strahan, Winner of the 2013 Sir David Brand Award 

 

CIAWA would like to pay 
tribute to Noel Patrick 
(Gus) Guthrie, who sadly 
passed in January follow-
ing a stroke. 

A friend to the caravan-
ning and camping indus-
try, Gus as CEO, steered 
the development of the 
Trans-Tasman Family 
Parks Chain from 45 
parks to over 200 at it’s 
peak. 

 with the Chain continu-
ing to be one of the in-
dustry’s leading park 
groups today.   

He also headed up an 
advertising agency which  

 

 

included for several 
years managing the pro-
duction and advertising 
for the CIAWA Guide. 

For services to the indus-
try, Gus was awarded the 
industry’s highest hon-
our, the Eric Hayman 
Award for Excellence in 
2007. 
 
An industry stalwart and 
wonderful contributor, 
Gus will be sadly missed. 
 
On behalf of the CIAWA 
Board, staff and Mem-
bers we extend our sin-
cere condolences to the 
Guthrie family. 

Image; Pat Strahan & Dr Jennie Bickmore-Brand with the Sir 

David Brand Award 

 

VALE NOEL GUTHRIE 
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Tourism Council Awards 

Congratulations BIG4 Peppermint Park, Winner of the  

2013 Best Caravan Park Award 

FOR the second year in a row BIG4 Peppermint Park 

came away with the Award for best Caravan Park in 

Western Australia. The Park will now go on to represent 

Western Australia at the National Awards in February—

good luck to Craig and the team!!  

Right; the scenic property 

Below; Craig, the team and hanger-ons at the awards!!  
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In good news for the industry the ATO handed down a 
revised ruling on the GST for Permanent Residents and 
GST payable. 
  
For those not up to date on the information, CIAWA 
commissioned a submission on behalf of members to 
the ATO outlining the negative impacts that the original 
ruling (to pay more GST) would have on the thousands 
of residents and hundreds of businesses. 
 
The withdrawal of the draft ruling (GSTR 2013/D2) 
means that residential villages will continue to be treat-
ed as commercial residential premises with the same 
GST rules for long-term accommodation, allowing for 
operators to continue to apply unchanged a concession-
al 5.5% GST, or input taxed option. 
  
CRVA played a major role lobbying federal politicians 
and CEO Mr Stuart Lamont said “The announcement by 
the ATO is welcomed to take away the concerns from 
residents facing uncertainty on what the GST decision 
may have meant for their rental payments”. 
 
  

All state associations discussed this issue a number of 
times and worked collaboratively on submissions which 
were developed by each association. 
 
It was these submissions and industry feedback that cre-
ated the reversal by the ATO. 
 
“This outcome is an example of what can be achieved 
when the entire industry comes together united in a 
common cause,” Mr Lamont said. 
  
In what was a truly national effort, we would like to 
thank Bob Browne of CCIA NSW who led industry consul-
tation with the ATO on behalf of CRVA and the individual 
State Associations. Also thanks to  the many WA mem-
bers for making submissions while actively participating 
in the collective campaign.  
 
Theo Whitmont from CCIA NSW and James Kelly from 
Vic Parks were also at the forefront of advocacy on be-
half of the national industry in this important matter and 
we thank them for their time and effort 
 

ATO GST RULING 

The Australian Tax Office Hands Down GST Ruling 
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The 2014 Guide has been distributed, in fact it was out 

in December to have it available for the peak season and 

we see by reorders it has been flying off the shelf! 

This year the guide is 60 pages and 110,000 copies have 

been printed.  15 pages dedicated to promotion of the 

state as a destination with each of the regions having a 

map, top 12 things to do and a drive option or trail.  

There are camping, towing and travel tips and a double 

page spread on the top ten extraordinary experiences to 

be had around the state plus border protection infor-

mation. All designed to help the traveller enjoy their trip 

We had a great response from Trade Members to our 

offer of a full membership that included a heavily dis-

counted ad in the guide with over 30 members taking up 

this option and the dedicated Trade section looks great. 

The guide is on our website as a flipping book and looks 

fantastic, screen capture below.                                          

Check it out at caravanwa.com.au 

CARAVAN WA GUIDE 

New Annual Members Guide Out Now! 
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Recently a number of Parks have contacted the Associa-
tion to ask about charges they can make to residents 
over water consumption. 

The advice from Water Corporation (WC) is that it is real-
ly up to the owner how they choose to charge their resi-
dents, however if sub meters are in place then they sug-
gest that the resident is charged the same as WC would 
charge the caravan park and build any outgoings (annual 
charges, water use and sewer volume charges where 
applicable) into any charges they apply.   

At the moment, caravan parks are considered non-
residential property and the standard non-residential 
water use charges apply.  In the metropolitan area, that 
means all water use is charged at $2.043 per kilolitre. In 
country areas it depends on the class or band applicable 
to the town, with the first 300 kilolitres charged at a re-
duced rate and use over 300 kilolitres based on cost.   

Caravan park owners have the option of declaring long 
term residential bays.  This is where it become complex 
as long term bays attract different charges.  WC leave 

the choice to the owners because they may or may not 
be better off declaring long term bays – it depends on 
the number of bays in total, the number that are long 
term, the amount of water used and whether or not the 
property is sewered. 

When long term bays are declared, the customers are 
allowed 150 kilolitres at the basic residential price per 
declared long term bay. Water use above that is charged 
at the commercial rate. In country areas, all water use 
over 150 kilolitres is charged at the over 300 kL rate ap-
propriate to the town.   

This is outlined in more detail on the WC website (under 
the section titled “variations for caravan parks”):  

http://www.watercorporation.com.au/my-account/rates
-and-charges  

http://www.watercorporation.com.au/my-account/rates
-and-charges/country-rates 

For Park specific advice call Rating Services direct on 13 
13 85, they will be able to provide exact information. 

INDUSTRY INFORMATION 

 

WATER CHARGES FOR RESIDENTS 

In June 2010, the ABS Survey of Tourist Accommodation 

ceased to report industry statistics on the caravanning 

and holiday park industry.  A subsequent attempt by 

Government through the Small Scale Accommodation 

Survey to replicate this data was unsuccessful.   

This has meant there is now only very limited data being 

provided to Government on the size and success of the 

caravanning and holiday park industry. To combat this, 

CRVA & RMS have worked together to provide a solu-

tion. 

What is more ... it is free for parks to participate, it is 

anonymous, and it is automatic, meaning once you have 

completed one simple set-up (which should take less 

than five minutes) you are ready to go.  No more phone 

calls, no more forms to fill out.  And you can opt out at 

any time. 

Information on available sites, occupied sites, and reve-

nue from sites will be accessed by RMS directly through 

your reservation system, who will then pass anonymous 

data (each caravan park will be identified purely through 

a code number) to BDO to create an industry report 

looking at industry performance, and trends which will 

be available for PR releases and lobbying and advocacy.   

It will also allow businesses to benchmark their individu-

al data against national data. Importantly RMS is not 

able to pass on any data unless a business opts in and 

CRVA will never see an individual park’s raw data.  Again, 

this has been set up so that park information remains 

anonymous. 

In order to participate, parks must be using RMS Version 

9.  A step-by-step guide on how to enable data export 

for the purposes of the scheme is available in this in-

structional Youtube video.  Once this simple set-up has 

been completed, the process is fully automated. 

If you have any questions regarding this project please 

do not hesitate to contact David Jones at RMS via email 

on dj@rms.com.au or Stuart Lamont from CRVA direct at 

stuart@crva.com.au 

CRVA PARTNER WITH RMS TO GATHER INDUSTRY RESEARCH 

http://www.watercorporation.com.au/my-account/rates-and-charges
http://www.watercorporation.com.au/my-account/rates-and-charges
http://www.watercorporation.com.au/my-account/rates-and-charges/country-rates
http://www.watercorporation.com.au/my-account/rates-and-charges/country-rates
http://www.vision6.com.au/ch/7711/2dpb3q8/1962166/82f26bxcd.html
http://www.vision6.com.au/ch/7711/2dpb3q8/1962166/82f26bxcd.html
mailto:dj@rms.com.au
mailto:stuart@crva.com.au
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SOCIAL MEDIA 

As consumers are bombarded with more and more messages across all forms of advertising it can be hard to get 
your message across to those people looking for your product. Social media allows you to target and interact with 
those very people and used well can help grow your business and keep people engaged with you. 

Looking for a boost to the Perth Caravan & Camping Show and aware that social media requires an active level of 
involvement, we appointed a consultant to provide this service for the 2014 Show. 

“Invitation to Join the Conversation” 
Please join the conversation on our Facebook page… like our page; like, comment & share our content and most 
importantly post items to our timeline or tag us in your posts.  

 

We also have an Association page, we are currently creating a dedicated consumer page to promote the industry 
and will have an internal or group use site for industry. As members we invite you to utilize the Caravan Industry 
Association Inc Facebook page to join our online community and encourage Caravanners & Campers to explore 
Western Australia.  

 

Our page: https://www.facebook.com/caravanwa 

 

The Show will also be promoted heavily on Twitter: @PerthCCShow2014.  Please include the event hashtag in all 
tweets #PerthCCShow2014 

 

We are increasing our Social Media presence this year and we encourage you to help us lift the success of the 
event.  For Show exhibitors more social media information will be included in the Exhibitor Manual. For Members 
we will be holding a free workshop where you can learn more on how to effectively use social media. 

 

As the market changes so do we need to,  having the ability and knowledge to move with new opportunities can 
be hard to gain. As part of the benefit of having our own facility we have a large meeting room. In 2014 we will 
commence a series of networking workshop sessions “President Sundowners” where the Association will provide 
refreshments and host a short seminar by invited guests with specific knowledge to benefit our Members and to 
provide opportunities to get more involved from the events. Keep your eye out for more on this!!!! 

 

The Association has recently contracted Talk Social Media to provide ser-

vices to promote the Show and Industry on Facebook and Twitter 

From a start of 541 “Likes” from the page after the 2013 

Show, we have now grown to 2,967 Likes (and growing) with 

almost 1,000 people talking about the page on work days 

(Mmmmm, so how much work IS getting done!!!!) 

Importantly this is a great way / opportunity for individual 

exhibitors to talk about their product and involvement in the 

Show. 

https://www.facebook.com/caravanwa
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Cameron Caravans Albany, the longest-continually trading Coromal dealer in Australia (appointed 1988), has won the 
prestigious Coromal Windsor Dealer of the Year Award for 2013. 

Michael Cameron, Dealer Principal, was presented with the award at the Coromal Windsor National Dealer Conference 
in Perth in December, following a very successful year which saw his team deliver the highest quality service to Coro-
mal and Windsor customers in the Great Southern Region of WA. The award recognises excellence in caravan sales, 
aftersales (parts and accessories), service and repairs, dealership presentation and above all, outstanding customer 
service. 

It was noted at the presentation that despite having only 3% of the WA population in their sales territory, the Cameron 
Caravans team had been able to achieve sales and customer service results far exceeding any metropolitan or rural 
dealer across Australia. 

On receiving the award, Michael reflected on the thrill of receiving Dealer of the Year in their 25th Anniversary Year, 
and on top of previous awards, including Country Dealer of the Year 2011 and Service Dealer of the Year 2012. Michael 
gave high praise to his entire team at Cameron Caravans and acknowledged their outstanding efforts throughout 
2013. 

Coromal Caravans and Windsor Caravans are manufactured by Fleetwood Recreational Vehicles in Perth, Western 
Australia and are retailed and serviced through a (growing) network of 21 Coromal Windsor Dealers - and over 70 ser-
vice agents – located across Australia. 

 

MEMBER STORY 

Michael Cameron receiving the applause from Paul Sparkes, Richard Raven and Brad Van Hemert 

Cameron Caravans Clean Up Awards!!  



11 

Information Provided By K-Mac Powerheads 

From January 2013, the exemption for energy meters 
used for trade (used for billing customers) in Caravan 
parks, Park homes, and similar businesses was lifted. 

In the past, meters used for sub-metering, such as in car-
avan parks, were not required to meet the more strin-
gent testing standards of other energy meters. (e.g. resi-
dential) 

The lifting of this exemption meant that, from January 
2013, any new meter installed and used for trade in a 
caravan park must have: 

 Pattern approval 

 Verification certificate 

The new regulations relate to meters measuring less 
than 750 MWh per year. (1MWh = 1000kWh) Safe to say 
that all caravan park energy meters would measure less 
than 750,000 kWh per year. A site using 750,000 kWh at 
$.30/kWh would pay $225,000 pa – enough to buy a hol-
iday house! 

 

The new regulations are not retrospective. 

That is, any existing energy meters in caravan parks that 
are being used by the park to bill their customers for 
electricity consumption, may continue to be used. 

 

Supplier reprieve: 

After some market collaboration, Australia’s National 
Measurements Institute (NMI) realised that many suppli-
ers still held existing stock of quality meters that were 
not Pattern Approved and Verified. 

Upon individual application to NMI, a supplier was able 
to apply for ex stock meters to be ‘grandfathered’.  

Grandfathering effectively registers the meters with 
NMI, (type, model and serial numbers), and allows for 
that stock only, to be installed and used for billing. 
Grandfathering gives the meters an interim (or tempo-
rary) Pattern Approval and Verification certificate. 

 

The technical bit: 

Some changes to the meter testing have been flagged for 
the future, as NMI (Aust) and other international author-
ities attempt to introduce common standards for energy 
meters throughout the world. 

It is Australian Government policy to harmonise Australi-
an standards with international metrological require-
ments to the greatest possible extent. For regulatory 
measurements, the relevant international standards are 
the recommendations of the International Organisation 
of Legal Metrology (OIML). Currently NMI is working 
closely with OIML to produce a new international recom-
mendation for electricity meters which NMI will adopt 
once it is published. 

The International Organization of Legal Metrology 
(OIML) is an intergovernmental treaty organisation. The 
international recommendation for energy meters, OIML 
R 46 has been approved through the technical com-
mittee stage and the OIML international committee 
(CIML), but has not yet undergone final editing. It is cur-
rently published as a final draft recommendation. 
 

However, the important issue for Caravan parks is 
simply ensuring that they install Pattern Approved and 
Verified meters. 

 

NMI M6-1 

The document (NMI M6-1) contains requirements for 
the metrological control of electricity meters intended 
for use for trade. It specifies the metrological and tech-
nical requirements for the pattern approval and verifica-
tion of active-energy electricity meters of accuracy clas-
ses 0.2, 0.5, 1 and 1.5.  

The requirements apply to all watt hour meters used for 
single-rate or multi-rate operation, in single or polyphase 
installations, having a nominal operating frequency of 50 
Hz and a connection voltage not exceeding 600 V. 

Some questions members may have: 

What does ‘Pattern Approved’ and ‘Verification certifi-
cate’ mean? 

A Pattern Approved meter is one that NMI have tested 
and passed as meeting the design and performance re-
quirements of the standard NMI M6-1. 

Once a Pattern Approval certificate has been granted for 
a particular model/type of meter, each batch of meters 
that is manufactured needs to tested (verified) prior to 
being released for sale. This Verification Certificate pro-
cess ensures ongoing consistent build and performance 
of the meters after the Pattern Approval has been is-
sued. 

Continued on the next page………………………………………. 

Explaining the changes to Energy Meter requirements in 2013/14 

Specifically for Caravan Parks and similar businesses.  
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How do I know that the meters I am installing are Pattern 
Approved and Verified? 

Meters which are tested successfully to the standard NMI 
M6-1, receive a Pattern Approval number which must ap-
pear on the meter face. 

The Verification certificate number may appear on the 
meter, or a Verification certificate number may be sup-
plied for a batch of meters. If the meters have a batch cer-
tificate number, that number may not appear on the me-
ter, but should be provided with the meters / powerheads 
by the supplier. The meters in the batch will be identified 
by their serial numbers. Tamper evident seals are also an 
important requirement, to ensure the integrity of the me-
ter. 

  

If the meters I am installing don’t have a Pattern Approv-
al number on them, they may be ‘grandfathered’ stock. 
How can I tell? 

Any meters that have been grandfathered by NMI are is-
sued an interim Pattern Approval number and accepted as 
verified. 

Although no markings may appear on the meter, the park 
should receive the Interim Pattern Approval number with 
their meter or powerhead consignment documentation. 
The interim Pattern Approval will have a list of meter seri-
al number which can be used for referencing the meters 
supplied. 

Why has the meter exemption for caravan parks been 
lifted? 

The Australian Government is committed to bring as many 
of our standards as possible in line with international 

standards.  

NMI, the Australian body responsible for ensuring the ac-
curacy of measuring devices such as energy meters, needs 
to ensure that any person being charged for the electricity 
that they consume, are having accurate readings taken. 
The new meter testing regime ensures that Pattern Ap-
proved and Verified meters will continue the produce ac-
curate readings, even after significant stresses, such as 
power surges, over currents, and extreme temperature 
variations. 

Who’s responsible for making sure the meters being in-
stalled in the park are Pattern Approved and Verified? 

Initially, as with all electrical installations, the electrician 
or electrical inspector is responsible for signing-off the 
works as compliant. However, as soon as the park com-
mences charging the tenant for electricity consumed, then 
the responsibility is with the park. 

Electricity Consumption Trend 

Between 1999 and 2010, Australia’s annual electricity use 
increased. However, the inaugural National Electricity 
Forecasting Report released in 2012 showed a 2.4% drop 
in annual energy demand, the first time Australia had seen 
such a decrease in electricity use since the establishment 
of the NEM. 

Reasons for the changes in consumer usage include lower-
than-forecast economic growth, a stronger Australian dol-
lar adding pressure to local manufacturing, increasingly 
energy-conscious consumers, the impact of rooftop solar 
photovoltaic installations, and milder weather reducing 
demand on heating and cooling appliances.  

Rising retail electricity prices are also a factor in electricity 
consumers’ changing energy use. Investment needed to 
upgrade ageing transmission and distribution. 

Footnote on Energy Consumption trends. 

K-Mac Powerheads has case studies on customers who 
have installed energy meters and Orto-Mate, our remote 
meter reading system.  

The figures show a reduction in all of the parks electricity 
consumption after the installation of the metered system. 
The user-pays system also provided a healthy new income 
stream for the parks. 

For more information on these case studies or Orto-Mate 
remote metering system, contact K-Mac Powerheads di-
rectly. 

(Thank you to K-Mac Powerheads for this information.) 

Explaining the changes to Energy Meter requirements in 2013/14 
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In our last newsletter we highlighted the number of re-
views underway in the industry and the Associations re-
sponse to these on behalf of Members. Here is a brief up-
date, all information is available on the CIAWA website. 

Residential Parks (Long Stay Tenant) Act 2006 

In December members of the Board met with senior staff 
from the Department of Commerce who outlined the next 
stage in the ongoing review of the Act. 

This will be the release of a discussion paper with recom-
mendations on changes based on feedback to the first 
round of discussion. The second stage is due for release 
mid 2014. the Department will work with other agencies 
to ensure as best is possible papers are not released for 
comment at the same time. 

Nature Based Parks Guidelines for Local Government 

Submissions close on the 28th Feb 2014, please make sure 
you take the time to comment on this paper as there are 
ramifications for commercial caravan park operators who 
will be disadvantaged by a slackening of regulations for 
alternative style parks who will not be regulated under the 
Act like a normal caravan park who has to comply with it. 

 Motor Vehicle Dealers and Repairers Act 

The Department of Commerce will be reviewing feedback 
and comments made to the first discussion paper and re-
leasing the aim of releasing a second document late 2014. 

The submissions made by CIAWA are available on our 
website under the What’s Happening tab. 

Planning Bulleting 49 

The first stage of consultation was completed prior to 
Christmas and the Department of Planning will be releas-
ing a second document in the first weeks of February. 

Review of the Caravan Parks and Camping Grounds Act 

CIAWA have been attending multiple workshops with oth-
er stakeholders as the Department of Local Government 
and Communities prepares a discussion paper on the re-
view of the Act and Regulations. 

It is hoped this paper will be released mid March and have 
a lengthy consultation period. 

The Association will continue to ensure Members are in-
formed of these reviews and to make submissions to the 
reports based on industry consultation and input. 

UPDATE ON INDUSTRY REVIEW 
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SHOW EXHIBITOR BRIEFING 

WITH THE Perth Caravan & Camping  Show just around the corner it is time for Exhibitors to get their passes and 
be updated on the 2014 information and changes to access. And there are a number of changes for 2014 with the 
Royal Agricultural Society WA taking over the parking areas and major works going on outside the venue including 
a road closure for part of Graylands Ave that will see us lose gates 1, 2 and 3—impacting on our bump in plans. 

DETAILS FOR EXHIBITOR BRIEFING. IT IS VITAL THAT AT LEAST ONE EXHIBITOR FROM EACH SITE ATTENDS 

Date:                     Tuesday 25th February 2014 

Time:                     3pm until 5pm 

Location:              Caravan Industry Association Western Australia 
                                Unit 15, 64 – 66 Kent Street, Cannington WA 6107 

Exhibitor packs will be available for collection, containing exhibitor passes and complimentary tickets, parking per-
mit and move in passes and important changes to  move in / move out gates and access. 

Information to be discussed includes: 

 Electrical Information (safety, do’s and don’ts)  

 Social Media (how to interact with us, how we can interact with exhibitors, Facebook & Twitter) 

 Department of Transport compliance inspection at the Show 

 Health & Safety (emergency information for the Show, contractor induction information, general infor-
mation) 

 General exhibitor information including move in / out, restocking, exhibitor award function 

Refreshments will be provided at the end of the briefing and we invite you to stay and chat to fellow exhibitors  
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I don't think many people will disagree that caravan park 

visitors' expectations have risen to new heights over the 

last few years.  Whether it's solar heated swimming pools, 

jumping pillows, larger ablution blocks, better equipped 

kitchens or increased security, it's safe to say that the type 

and standard of facilities we provide has changed signifi-

cantly.   

What's also changed, of course, is the cost associated with 

providing them, maintaining them and ensuring all visi-

tors' safety whilst using them.  Rising operational costs, 

wages, regulatory costs, consumption and utility costs are 

all having an impact on our businesses and the future of 

our industry.    

In December last year the Board commissioned Haeberlin 

Consulting to undertake an independent review of cara-

van park operating requirements in Western Australia in 

response to the number of reviews being conducted into 

the industry and to balance some of the inaccurate infor-

mation surrounding occupancy and site fees being stated.  

This review will form part of a submission to Government 

in response to their draft paper, 'Nature-based Parks, a 

guideline for Developers and Local Government', and later 

the review of the Caravan Parks and Camping Grounds Act 

1995 and Regulations 1997.   

We see this research as an important piece of work to en-

sure all relevant Local and State Government agen-

cies have a clear understanding of the fixed costs, occu-

pancy levels and how that contribute to caravan park fees  

Recognition of operational and compliance costs, revenue 

and occupancy rates, and the diversity of residents are all 

important considerations for the submission. Indeed for 

ongoing conversations with both Government and con-

sumer groups it is important to the future of our industry 

that they are very clear on the issues facing operators. 

In the many meetings with Ministers, Senior Public Serv-

ants and among the general wider group of tourism stake-

holders it has become very apparent that there is a total 

disjoint between the actual conditions we operate in and 

what those people know or understand of the industry. 

It's vital we have accurate information in an easy to read 

and understand format to help inform those we are deal-

ing with about what it takes to provide a pleasant, safe, 

enjoyable camping or caravanning experience, and what it 

means for the future of caravan parks if this is over regu-

lated. 

Haeberlin Consulting were consulted to gather Western 

Australian specific information on a regional tourism or-

ganisation basis and are due to complete their research 

with selected caravan parks at the end of January.  

The parks involved represent each of the five regions and 

to reflect different styles of parks. The timing of this work 

was out of the Associations hand due to the timeframe of 

submissions from the Department of Local Government 

and Communities and we very much appreciate the effort 

these Members have made on behalf of all Members. 

During the first two weeks of February Haeberlin will be 

presenting their analysis of findings and I will be working 

closely with them to prepare a final submission by 25 Feb-

ruary.    

Time is of the essence, with responses to the draft paper 

being on 28 February.  The final submission will be made 

available to all CIAWA members as soon as available. 

I would like to thank all the Members who have participat-

ed in the research phase, without your contribution this 

would not have been possible.  if you have any questions 

about the review, our submission or the Government's 

draft paper please don’t hesitate to contact Simon. 

INDUSTRY BENCHMARKING 
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WATER SAVING TIP 
 

 Kelmscott Caravan Park has reduced their water consumption 
by almost 30% by installing water efficient showerheads in 
their ablution facilities.   

Owner Gary Johnson installed highly efficient 6.5 litre per mi-
nute shower heads in March last year reducing the flow rate 
of existing showers by 2.5 litres per minute.  According to Gary 
residents haven’t been negatively impacted by the change 
with some actually preferring the new models.  

Since installing the showerheads the park has saved more than 
1 million litres of water and more than $4,500 in water and 
sewerage charges.  The cost to supply and install the shower-
heads was only $1,000, a payback of less than two months.!! 

The park has  implemented a number of other water efficiency 
measures that include taking daily meter reads, installing dual 
flush toilets and tap aerators to reduce flow as well as creating 
a strong water saving culture amongst residents and staff.  

“We’ve always been conscious about wasting water as wasted 
water is wasted money. We encourage all our residents and 
cleaners to report any leaks so they can be repaired immedi-
ately.” said Mr Johnson. 

Research in caravan parks by Water Corporation has found 
that older style showerheads can have flow rates in excess of 
18 litres per minute. Due to the number of residents making 

use of shower facilities, replacing showerheads with water 
efficient models is one of the most effective ways to save.  

To see whether you can reduce water use and your water bills 
check the flow rates of your showers. Do this by placing a 10 
litre bucket in the shower and turn on the shower for one mi-
nute.  If the bucket overflows after one minute your shower-
head is not efficient. By replacing this with a water efficient 9 
litre per minute showerhead you will literally stop water and 
money going down the drain! 

 

 

 

 

 

 

 

 

 

 

Above: Gary Johnson with one of the water efficient showerheads 
installed in the showers.  

Kelmscott Caravan Park reduces water bills by 30% 
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Stefan and Kristina Cecconi are pleased to announce the next 

step in their journey as small business operators, taking the 

massive step of relocating from Merredin to Perth. 

Stefan and Kristina opened the doors of Merredin Caravans & 

4WD in October of 2012 after seeing a desperate need for a 

caravan repair and service center in the wheat belt. Very quickly 

they found themselves very busy and were appointed Roma 

Caravan’s only caravan dealer for Western Australia. Roma are 

a family run manufacturer that has been in the business of cre-

ating quality, customized caravans since 1928. 

After a great deal of hard work and with the help of the good 

people of Merredin and surrounding towns and many, many 

others, they are taking advantage of an opportunity not to be 

missed!  

Now they are setting up shop as Caravans W.A at 1922 Albany 

Highway in Maddington, trying to find their place amongst the 

big boys in town. Renamed, badged and ready for anything!  

Caravans WA look forward to continuing their quality, hassle 

free and friendly service to all those who would like to come by 

and see what Stefan and Kristina have on offer from a selection 

of beautiful New Roma Caravans and a variety of quality, vari-

ously branded Used Caravans. As authorised repair agents for 

Dometic, Coast and many Caravan manufacturers, they will con-

tinue to provide a parts and repair service for old and new cus-

tomers, whether they be private jobs, warranty or insurance 

work. Whatever you need, Caravans WA can help. Please feel 

free to contact us on 08 9493 0405 or come by and see us at 

1922 Albany Highway in Maddington………………………………….. 

Caravans WA.. Where your journey begins! 

MEMBER NEWS 

Merredin Caravans changes name, and location!  
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ASPEN PARKS and Resorts are proud to announce a new devel-

opment at one of the groups flagship properties, Perth Vine-

yards Holiday Park. 

Located in the beautiful Swan Valley, the Park is one of many 

Holiday Parks owned and operated by Aspen Parks and Resorts 

around the country and is very popular with wine lovers, wed-

ding parties and holidaymakers looking for that special place. 

The Swan Valley is famous for vineyards, wineries, restaurants, 

micro-breweries, local produce and craft items for all to enjoy 

and the property is well located to all these attractions. 

Perth Vineyards Holiday Park boasts well appointed, tastefully 

furbished cabins to suit any budget. The new development in-

cludes 30 new high quality deluxe 2 and 3 bedroom family cab-

ins.  

Set among landscaped grounds and amenities, including barbe-

cues and gazebos. Each cabin has a balcony, perfect for absorb-

ing the atmosphere of the Swan Valley. 

All three-bed cabins are “twin key”, allowing independent ac-

cess to (and separation of) the third bedroom and en-suite.  

This allows travellers the variety of configuring their accommo-

dation to suit their needs. All cabins contain fully equipped 

kitchens for those who like the home away from home feeling, 

and the park is still close enough to many of the well-known 

restaurants available in the region.   

In addition to the new cabins, there are caravan and camping 

facilities throughout the Park for the more adventurous travel-

ler. 

Perth Vineyards Holiday Park is affiliated with BIG4, which gives 

many guests the assurance of staying at a Holiday Park which is 

accredited and regularly inspected to ensure the highest quality 

of facilities and customer service.   

For further information about Aspen’s Perth Vineyards Holiday 

Park, call 1800 679 992 or visit Aspen Parks & Resorts online at 

aspenparks.com.au. 

MEMBER NEWS 

New Development at Perth Vineyards Holiday Park  
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Tourism Council WA have launched the Customer Service 

WAy program to revolutionise customer service in WAs 

tourism towns and precincts.  

Tourism Council WA CEO Evan Hall said “WA has extraor-

dinary experiences to offer visitors, but that’s got to be 

backed up by extraordinary customer service.” 

“We can’t just rely on good beaches and great wine” said 

Mr Hall “we must lift service standards to attract new 

tourists and win back repeat visitors”. 

“The key to success is friendly service and knowing what 

the customer needs” said Mr Hall. 

 

 

 

 

 

The Customer Service WAy program will deliver affordable 

customer service training workshops in Perth and regional 

towns just before peak tourist seasons and major tourism 

events.  

A big focus of the customer service training will be equip-

ping frontline staff to promote their local product and 

destination. 

 “Any local business that delivers services to customers 

and guests is welcome to attend to join in the Customer 

Service WAy” said Mr Hall. 

For details of Tourism Council WA Customer Service WAy 

workshops go to www.tourismcouncilwa.com.au 

TRAINING OPPORTUNITIES 

Customer Service revolution for tourism 

http://www.tourismcouncilwa.com.au
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Presidential Road Trips 

Another road less travelled for a President (and one I have a 
firm belief in) is to engage our members in the regions on a 
face to face level.  

So for a Friday and Saturday I set off on my first road trip as 
President and aimed to visit a number of Members in their 
Caravan Parks in the South West. (May I say a big thank you to 
Amy at CIAWA for the well planned itinerary!!) 

This initiative will be continued throughout the year and will 
include visits to both Park & Trade Members across WA with 
Albany and surrounding areas next on the agenda, stay tuned 
for when the Presidential bandwagon rolls into your town!   

At each of the parks I was treated with the highest level of 
courtesy and respect by all the staff, who took time out of 
their day to bring me up to speed with what’s happening in 
their world.  

What became clear over the two days is just how the working 
relationship between Parks and Trades is critical to driving 
keeping the industry vibrant and moving forward. The invest-
ment in products and equipment at some of the parks is mind 
blowing and whilst the proximity of the parks to each other  

could almost be measured in metres, the diversity between 
them gives each park an opportunity to offer something quite 
unique to visitors.   

Customer Service, quality, reliability, innovation and attention 
to detail were the key common drivers but if I had one word 
that could describe the common bond between all the staff, in 
all parks, it was their PASSION - it was everywhere.    

May I say a big thankyou to all Park Operators and Staff who 
do such a wonderful job in playing their part to keep the Cara-
van and Camping Industry up front and centre within the 
Tourism sector.  

Long may it continue! 

Images: 

Top left; campers enjoying Molloy CP 

Bottom left; Amblin CP tent accommodation 

Top right; Yes that’s me, Craig Kenyon 

Bottom right; Some familiar faces, Clive and Margaret Johnson 
at Mandalay Caravan Park 
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Smurfs, they’re everywhere these days; small people with 

blue faces staring intently at a handheld screen, back 

bent, slumped in a chair and oblivious to anything going 

on around them. 

Video game, social media and YouTube culture and its 

couch bound setting is increasingly the preferred recrea-

tion of our children. 

The long term impacts of this change in the nature of 

childhood are not yet fully understood, one thing we can 

be fairly certain of however is that we are facing a bit 

more of an issue than the ‘square eyes’ our parents 

warned us about  

The correlation between the decrease in unstructured 

outdoor play and increasing rates of childhood obesity, 

childhood depression, the diagnosis of unprecedented 

medical conditions and a more general disconnect both 

from the world outside and from other people are un-

doubtedly the first cabs off the rank. 

I’m not suggesting we move immediately to ban all 

screens and lock the kids outdoors from dawn until dusk, 

although come to think of it, there might be something in 

that. 

 

What we do need to do is really understand the im-

portance of nature play or outdoor unstructured play to 

the development of children’s imaginations and social 

intelligence and their decision making, conflict resolution 

and risk assessment abilities. 

Put simply we need to get our kids outside terrorising 

critters, climbing trees, negotiating the rules of a game 

with other kids and letting themselves, and their imagina-

tions, run rampant. 

Unstructured outdoor play is the birth right of all children 

but we are now facing a situation where it has become 

necessary to develop special programs to actively engage 

families in this style of play. 

These include initiatives developed by Nature Play WA, 

such as the ‘Passport to an Amazing Childhood’ program, 

Family Nature Clubs and Active School Diaries, over the 

past three years to help drive awareness and provide sim-

ple opportunities for children to interact with the natural 

world. 

These days it seems the only time families actively engage 

these activities is when they are on holidays away from 

the home. 

Nature Play WA is an unapologetic proponent of time 

spent outside engaged in nature; national parks, caravan 

parks and camping grounds are the gold standard but we 

don’t mind if you are pitching the tent in the backyard or 

getting the swags out on the back lawn. 

Get them outside; the Smurf’s definitely need it and you 

probably don’t realise how much you need it. 

Visit www.natureplaywa.org.au for more details on how 

to join in and what resources are available, it could open 

up opportunities for you to involve you caravan park! 

NATURE PLAY WA 

Get Them Outside  

There are great synergies between CIAWA and Nature Play WA 

http://www.natureplaywa.org.au/family-resources
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