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CEO’S REPORT

The RAC continued to push the message on road safety, 
promoting caravan park holidays and driver training. Work 
on the 2017 show is already happening with lots of exciting 
new initiatives planned as we continue to develop our 
partnership with the RAC.

This year we also partnered with Isuzu Motors who 
provided a vehicle throughout the year for the Association 
to use on member visits and marketing activities such as 
regional film shoots, regional shows and the Perth show. We 
look forward to working with Isuzu Motors into the future 
on opportunities that bring value to both organisations and 
thank them sincerely for their contribution to date. 

We continue to work with WAITOC (Western Australian 
Indigenous Tourism Operators Council)  and the 
Department of Parks and Wildlife in promoting a major 
part of our sector, camp grounds. The Association actively 
encourages people to experience a caravan and camping 
holiday whenever possible and we know through our 
experience at the shows that many people start off in a tent 
in a National Park. As a response to visitor feedback, the 
2017 RAC Perth Caravan & Camping Show will have more 
focus on tenting and equipment to encourage participation 
in this type of holiday experience.  

Gate numbers for 2016  
exceeded 44,000 which proves just 
how popular the show is with the 
caravan and camping fraternity  
and the general public.

As Acting CEO* it gives me great pleasure to present the 
2015-2016 Annual Report to you.

It was another busy and exciting year for all of us at the 
Association and we continued to work hard on a number 
of new initiatives and activities as well as maintaining our 
commitment in the advocacy space on behalf of members 
and the caravan and camping sector in general.

PARTNERSHIPS

We moved into the second year of our three year 
partnership with the RAC who were once again the naming 
rights sponsor for the RAC Perth Caravan & Camping Show. 

This year we were privileged to have the show officially 
opened by the Honourable Premier- Mr Colin Barnett 
MLA who is also Minster for Tourism. The Premier gave an 
impassioned speech on the importance of Tourism to the 
state economy, our contribution to the sector and his vision 
for the future which was very well received. The official 
opening was also attended by a host of other dignitaries 
including Leader of the Opposition-Hon Mark McGowan 
MLA, Shadow Minister for Tourism- Mr Paul Papalia MLA, 
Hon Alyssa Hayden MLC- Parliamentary Secretary to the 
Premier and industry leaders from Tourism WA, Tourism 
Council WA, Deptartment of Parks and Wildlife, The Motor 
Trade Association and our national body-CIAA.

Gate numbers for  2016 exceeded 44,000 which proves just 
how popular the show is with the caravan and camping 
fraternity and the general public at large. Well done to all 
those who made it such a success.

2015 WA Tourism ConferenceCraig Kenyon (President), Steve Suttie (Board Member), 
Paul Papalia (Shadow Minister for Tourism), Jacob Chacko 
(Board Member), Chris Sialtsis (VP Parks)
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ADVOCACY
Our alliance with key stakeholders continued throughout 
the year with staff and Board members attending a number 
of tourism related events that culminated in the 2015 WA 
Tourism Conference facilitated by Tourism Council WA.  

The conference was a great success and gave our members 
the opportunity to see the latest products and services on 
offer from industry suppliers as well as seeing firsthand 
the latest trends and technologies that are part of the new 
way of doing things in the tourism sector. As always, these 
events are a great opportunity to network and further 
strengthen ties with other members and key stakeholders 
from the industry and with Tourism Council WA, Tourism 
WA, and the Visitor Centre Association all present at the 
conference, everyone got a chance to catch up, share ideas 
and look at future possibilities. 

As a membership organisation, we encourage you all 
to continue to build ties with our tourism partners. 
Collaboration is critical and the synergies between all 
industry stakeholders needs to be enhanced if the tourism 
sector is to continue to flourish.  

Throughout the year we met with a number of Ministers 
from Government and Opposition as well as Local 
Government to ensure they received the message of just 
how valuable and important the commercial Caravan Parks 
are to the State’s economy and regional tourism. CIAWA 
supported a number of tourism related functions from 
both sides of the house and our presence once again at 
the WALGA conference is a further demonstration of our 
commitment in the advocacy area. 

Last year the Association worked very closely with Local 
Governments in promoting their community by developing 
a Community Welcomes Recreational Vehicles brand. This 
initiative was very well received and actively promoted at 
the WALGA conference where the take up was extremely 
positive. This year, in discussions with the national body 
(CIAA) the Community Welcomes RV’s concept and brand 
has now been adopted for roll out across the country which 
is a fantastic outcome.   

On a national level, the Advisory Council was the platform 
we used to get state issues across to CIAA that could have 
implications nationally. Over and above the exchanging 
ideas we get to stay informed of the strategic direction that 
the National Board is taking. The Advisory Council is made 
up of the State CEO’s from Parks and Trades and meets 
every two months in Melbourne. With a full day committed 
to a national agenda, the meetings are informative, thought 
provoking and demonstrate a clear sense of cohesion 
between the states.     

In closing and as always, the Association is here to support 
you. Just reach out to tell us your issue so we can help.

All the very best,

Craig Kenyon 
Acting Chief Executive Officer

*As at September 1, 2016 following the resignation of 
Simon Glossop

Collaboration is critical  
and the synergies between all 
industry stakeholders needs to be 
enhanced if the tourism sector is 
to continue to flourish.  

Alyssa Hayden MLC (Parliamentary 
Secretary to the Premier), Hon Colin Barnett 
(Premier) and Craig Kenyon (President)
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THE YEAR IN REVIEw
With Watson’s motto in mind, it remains incumbent on all 
of us within the Association to continue to THINK if we are 
to remain relevant and successful. So it is with a great deal 
of pride and satisfaction that I write this report. 

This year, we pursued a number of critical objectives 
across a range of activities tasked to Board and Staff that 
was driven by our annual Strategic Action Plan workshop. 
This critical calendar event in February is the catalyst for 
inspiration, new ideas and identifying areas where we need 
to change. It’s the platform for our vision of the future. 

A place where we are required to THINK. 

Driven by the Board of Directors- who are responsible for 
strategic direction of the organisation, and the Operational 
Staff, who are responsible for delivering the wishes of the 
Board, we worked together on the objectives and outcomes 
of the Association. Building on last year’s achievements, the 
workshop topics included:

•	 A	review	of	the	previous	year’s	Strategic	Action	Plan,	
including outcomes and recommendations for 2016-17    

•	 A	review	of	our	Membership	structure	and	our	value	
proposition. 

•	 A	Financial	Planning	Workshop	focussing	on	the	
operational needs of the Association.

•	 A	 full	 review	of	our	Constitution	with	proposed	
amendments to be adopted later in the year by the 
members.

In addition to the SAP Workshop, the Board attended a 
Corporate Governance Workshop delivered by AICD. 

Designed to give a detailed overview of the duties and 
responsibilities of Board members, it also offered ways 
to assist Board members in becoming more effective 
by enhancing their contributions to meetings and how 
to improve the monitoring and interpretation of the 
Association’s financial performance. 

It was very well received by all those who attended.  

EVENTS
For 2015-2016, we moved into the second year of our 
three year partnership agreement with the RAC for the 
Perth Caravan & Camping Show and again it was another 
successful event for both parties. With visitor attendance 
over 44,000 and an official opening by the WA Premier it 
certainly met our objectives of increasing the awareness of 
our organisation and its members. Planning for 2017 is well 
under way with lots of new initiatives in the pipeline.

In addition to the above, we also had successful outcomes in 
the following areas of events, advocacy and tourism:   

•	 A	new	event	for	CIAWA,	the	hugely	popular	regional	
show - Great Southern Caravan & Camping Show, held 
in October 2015. 

•	 Increased	engagement	by	Board	and	 the	CEO	at	
Local, State and Federal political level to stay up front 
and centre on all policies, planned changes to acts, 
regulations and compliance requirements that affect 
our members.

•	 A	further	strengthening	of	our	alliance	with	Tourism	
Council of WA and Tourism WA aimed at expanding our 
profile to a wider audience whilst continuing to focus on 
increasing member participation at industry events. 

Serving as the 
Chairman and CEO 
of IBM, Watson 
oversaw the company’s 
phenomenal growth into 
an international force 
from 1914 to 1956.

Famous for his “THINK” 
motto he first used 
in an uninspiring 
sales meeting Watson 

interrupted, saying “The trouble with every one of us 
is that we don’t think enough. We don’t get paid for 
working with our feet — we get paid for working with 
our heads”. 

Watson then wrote THINK on the easel.

Asked later what he meant by the slogan, Watson 
replied, “By THINK I mean take everything into 
consideration. I refuse to make the sign more specific. 
If a man just sees THINK, he’ll find out what I mean”.

PRESIDENT’S REPORT

“To be successful you have  
to have your heart in your business 
and your business in your heart.”
– Thomas J. Watson

For this years’ Annual Report, I looked to Thomas J. Watson 
for words of inspiration to begin and end my address. 



7 CIAWA ANNUAL REPORT 2015 –2016

THE BOARD AND STAff Of CIAwA
As President, I extend my deepest gratitude to each of 
the Staff of CIAWA for all your hard work and dedication 
throughout the year. I know it’s been a demanding year and 
you have faced a number of challenges, but your ability to 
work diligently and multi task where required in order to 
achieve your objectives was outstanding. 

To the Board of Directors, I commend you all personally for 
your ongoing commitment to the cause. 

With many of you working at Board and Sub Committee 
levels, your selfless dedication to serve the association and 
its’ members is very much appreciated and I feel confident 
that I speak on behalf of the full membership in passing on 
this message of gratitude to you.  

To the Vice Presidents-Stephen May (Trades) and Chris 
Sialtsis (Parks) and our long standing Treasurer-Craig 
Robins, thank you so much for the additional time, 
effort and passion required to lead the Sub Committees 
throughout the year.

For 2015-2016 we had two new staff members join the 
team. Melissa Souter-Robertson who is responsible for  
all marketing activities of CIAWA and Clare Crabtree  
who is tasked with Reception and Administration duties. 
Both bring with them the passion and dedication required 
by the association and they have demonstrated their 
willingness to work across all aspects of the organisation as 
they moved between the Events, Advocacy, Marketing, and 
Membership requirements.  

fINANCIAlS
The Association’s June 30 2016 Balance Sheet shows  
an overall total in Members Funds of $1,576,887. Which  
is pleasing.

As a “not for profit” organisation, we continue to remain 
prudent in our fiducial responsibilities and the Board 
ensures the allocation of capital reserves is always 
scrutinised prior to any justification to spend has  
been submitted. 

This will continue and Members can be assured that  
the accumulation of financial reserves is not the criterion 
applied by the Board in deliberations on behalf of  
its members. 

For the 2015/16 year, the Board regularly reviewed the 
financial results against budget and adjusted where 
necessary with the changing demands of Association 
business.  

As our Constitutional states, we are to “protect and 
promote” the interests of members and to that end, we 
have seen a continued focus applied to events, marketing, 
communication and promotional activities during the year. 

THE fuTuRE
For the way ahead, the benefits of membership of CIAWA 
will continue to improve. But we always seek more 
engagement from members in order to grow and improve 
the Association’s activities. 

Each year, we remind Members of the benefits that come 
from engaging with their Association. They include;

•	 Exhibitor	discounts	for	 the	RAC	Perth	Caravan	&	
Camping Show and bi- annual Regional Shows

•	 Inclusion	in	the	Caravan	WA	Guide	with	its’	local	and	
interstate audience reach of over 250,000 consumers

•	 Membership	of	 the	WA	Chamber	of	Commerce	&	
Industry and access to expert HR and IR advice

•	 Commonwealth	Bank	Alliance,	Member	receive	a	
special merchant fee rate via the Association

•	 Dependable	Laundry	Solutions,	 special	benefits	 
to Members

In keeping with the theme of THINK, I ask that you 
continue to engage with us, give us the feedback on what 
we need to improve and as always, I ask that you become 
more be involved with your Industry Association. Over 
and above the member benefits listed above, you will get 
to enjoy the company of your industry peers and to discuss 
the opportunities to grow and improve your own business 
at the same time. 

In closing this report, it is necessary to report the following 
changes have taken place at Board and Management level:

•	 Mr	Simon	Glossop	resigned	from	his	position	as	CEO-
CIAWA on 26th August 2016

•	 Mr	Craig	Kenyon	 resigned	 from	his	position	 as	
President CIAWA on 1st September 2016

•	 Mr	Craig	Kenyon	was	appointed	Acting	CEO-CIAWA	
on 1st September 2016

•	 Mr	Jacob	Chacko	was	appointed	Acting	President	
CIAWA on 1st September 2016

Kind regards,

Craig Kenyon 
President



8 CIAWA ANNUAL REPORT 2015 –2016

What a year the Trades Committee and the CIAWA Board 
members have had. 

Firstly, I would like to personally thank the Trades 
Committee members for all the time they have given up 
from their normal daily work commitments to contribute 
their knowledge and ideas in support of our industry.

In turn, the Trades Committee would like to thank the 
team at CIAWA for successfully organising and delivering 
both of our major trade events held throughout the year. 
Without their expertise and commitment in making sure 
the RAC Perth Caravan & Camping Show and the Great 
Southern Caravan & Camping Show were coordinated so 
smoothly, our fellow trade members would not have had 
the opportunity to showcase their products to the public at 
these two fantastic venues.

The RAC Perth Caravan & Camping Show held in March 
was once again a great success with over 44,000 customers 
attending over the 5 days. We are now in the planning mode 
for the 2017 show and look forward to this being a huge 
success as well.

In keeping with our commitment to taking our products 
and services to the regions, the second trade show was the 
Great Southern Caravan & Camping Show held in beautiful 
Albany. Even though we had some factors going against us 
(like a mini tornado!) the show was a huge success. This 
was the first time for us at this location and it was definitely 
a hit with the exhibitors, staff and the Shire of Albany who 
offered tremendous support for the event. The people 
of Albany showed their enthusiasm for the Caravan and 
Camping lifestyle with terrific attendance numbers close to 
10,000 entering through the gates. Their generosity was also 
outstanding with over $3000 in gold coin donations given 
towards the Albany Hospice which was our nominated local 
charity. This event will be held again in September 2017. 

A major agenda items we tackled this year was the 
compliance of dealers and especially the licensing 
requirements within the hire industry. Because WA has 
licensing regulations relating to both these areas we focused 
more on the hire side as dealers licensing is ongoing.

The hire industry is a major supplier of goods and services 
to the Tourism sector and doesn’t just involve the major hire 
companies who operate under the regulations and state laws. 

There are now serious issues with a lot of Ma and Pa, backyard 
and family operators that are hiring out their own personal 
caravans and campers for a few extra dollars while they are 
not being used.

With these concerns in mind, the Trades Committee has 
been working closely with the Department of Commerce 
and the Department of Transport to educate people who 
are doing the hires and what the ramifications will be 
for them by not having a license to carry out the hiring 
of their products under the WA Regulations. They risk 
potential liabilities around issues with incorrect insurance, 
liability insurance, tax implications and fines under the WA 
regulations act.

This is not what we want. We want a regulated industry 
for all suppliers and by working with the Government 
Departments, the Trades Committee has been able to make 
recommendations that will help regulate and educate the 
public. This will hopefully assist those wishing to enter the 
hire industry in becoming compliant with the regulations 
that we all have to operate under.

This is just one of the major issues your Trades Committee 
has been working on over the last year. There has been 
many more steps taken throughout the year that have meant 
we could continue to provide real benefits to members and 
next year will see even more show activities, services and 
benefits being included for members.

Best wishes,

Stephen May 
Vice President, Trades Committee

TRADES COMMITTEE REPORT

The RAC Perth Caravan  
and Camping show held in March 
was once again a great success 
with over 44,000 customers 
attending over the 5 days.

2016 RAC Caravan  
& Camping Show
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Whilst we all have the right intentions, we may not 
necessarily have the right information to make good 
decision so this will give us the tools to be able to do that.

This is critical information and ensures that when 
Government is making decisions that may affect our 
industry and those decisions are not quite correct, we can 
present the real facts and figures from the industry paper. 
We will continue to show our willingness to work together 
with Government, shires and our members so the results are 
good for all of us and our consumers. 

Another demonstration of our willingness to work together 
with industry partners was our attendance at the State 
Tourism Conference held at the Burswood Resort. We 
joined Tourism Council WA, and the Visitor Centres in a 
combined conference and it was very well received. This 
conference will become a key calendar event for the WA 
tourism industry and will continue to grow in numbers.

The RAC Perth Caravan & Camping Show was another 
success for the Association with over 44,000 visitors 
attending. The park members exhibited in the reconfigured 
Tourism Pavilion which is dedicated to promoting WA 
tourism and they had a fantastic opportunity to promote 
their parks to consumers who are considering holidaying 
in the state. The feedback from exhibitors was excellent 
and we will continue to enhance the exhibitor/consumer 
experience in the pavilion. Events marketing is a critical 
component of our operation and CIAWA now represents 
and promotes its members’ at all local and interstate 
Caravan and Camping Shows throughout the year using 
the Caravan WA Guide.

I would like to thank all of my fellow Parks Committee 
members and our reliable and hardworking staff for their 
time and effort. You are wonderful and we really appreciate 
your efforts.

To all our members a big thank you. We hope you get good 
value out of your membership and if there’s anything you 
feel we could do better please let us know. By telling us 
what you think and what we should do, we will all benefit.

Remember you only get out what you put in, so please ask.

All the best for the year ahead.

Kind regards,

Chris Sialtsis 
Vice President, Parks Committee

PARKS COMMITTEE REPORT

Chris Sialtsis (VP Parks), Mark McGowan 
(Opposition Leader) and Craig Kenyon (President)

A major focus for 2015-16 
was the rolling out of the 
‘Community Welcomes 
RV’ program in to as many 
local and regional shires 
as possible. This has been 
really well received and 
through our continued 
engagement with the 
shires plus our presence at 
the WALGA conference 
we are delighted to report 
we now have over 60 
shires signed up which  
is an excellent result .  
Well done to all those who 
put their time and energy 
into this.

The program was developed here at CIAWA and has proved 
so successful it has now been adopted by our national body- 
CIAA and is due for roll out across the country. It gives 
the shires an alternative to the CMCA program and the 
opportunity to become more involved with our Association, 
giving them access to our extensive knowledge and 
experience in the parks sector right across regional WA.

We have also been working with the State Government 
on the ‘Residential Parks - Long Stay Tenants Act’ and the 
‘Caravan and Camping Grounds Act’. As the peak industry 
body, CIAWA put in comprehensive submissions for both 
acts and we thank all those caravan parks who put responded 
with their submissions. With the state elections scheduled 
for March 2017, we now understand both acts have been put 
on hold until after the elections so in the meantime, we will 
continue to lobby government, putting across our concerns 
as well as offering potential solutions to issues raised.

Once again we have taken out a group membership for 
all our members with the WA Chamber of Commerce and 
Industry and we hope everybody is getting full use of this 
invaluable service particularly for advice on employment 
contracts and employment concerns in general.

Industry paper- We are not far off having all the empirical 
data ready for input into our industry paper. Michael 
Collins has been collecting the information so we will 
have accurate information from the parks on site numbers, 
accommodation types, seasonal availability and occupancy 
levels from a range of areas plus a whole lot more.

Join the best way 
to promote your 
town as welcoming
Caravans & Campers 

To learn more visit us at site 87 or caravanwa.com.au

COMMUNITY

This 
could be 

you!
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EVENT ORGANISER – TRACEY ClARKE
Tracey has been with the Association for almost four years, 
assisting in several facets from administration to accounts, 
with a foremost focus on managing the Associations events.

In the role of Event Organiser, Tracey is responsible 
for managing all operational aspects of the shows and 
events promoted by CIAWA throughout the year. Tracey 
works tirelessly and passionately to ensure the successful 
delivery of all of the Association’s events and her ability to 
coordinate and deliver across the areas of events planning, 
logistics, contractor services, events staff, and infrastructure 
and facilities management is a real credit to her.  

In October 2015, Tracey attended a one day Events Legal 
Rights and Responsibilities seminar through the Events 
Industry Association (WA). This informative workshop 
provided key information pertaining to such topics as 
risk management, health and safety obligations, and 
site management. Tracey was able to extract relevant 
information from this seminar to implement into the 
management of CIAWA events. 

In recognition of her abilities, this year Tracey was selected 
to join the Future Leader’s Committee which was formed 
through an initiative of the Caravan Industry Association 
of Australia. The committee provides a voice for our 
industry’s youth and promotes increased awareness and 
industry engagement on a national level. As a member of 
this committee, Tracey attended the 2016 CIAA National 
Conference and the inaugural Future Leaders Conference. 

MEMBERSHIP / BuSINESS DEVElOPMENT 
MANAGER – MICHAEl COllINS
Michael has been with the Association since June 2014 and 
has brought a new dynamic to the industry and been very 
proactive in engaging with members.

In his role, Michael is tasked with manning our attendance 
as an exhibitor at each of the East Coast Caravan & 
Camping Shows to promote Western Australia as a 
destination of choice to the self-drive market. He also 
represents the association around the state, meeting with 
Local Government and other key stakeholders.  

As part of Michaels work during the past year he was 
responsible for member development and the delivery of 
‘Business Improvement Advisory Service’ funded through 
the Western Australian State Governments Caravan and 
Camping Action Plan.  

Membership development and the lifting of standards 
to improve the visitor experience through training 
and accreditation will be Michael’s focus over the next 
12 months. He will also work on developing closer ties with 
Local Governments through cooperative marketing and 
other business opportunities.    

EVENT COORDINATOR – TARRYN lESlIE
Tarryn has been with the Association for almost two 
years and has had a diverse role within the organisation, 
including management of exhibitor requirements for all 
CIAWA events and sourcing additional revenue through 
the promotion of Membership and advertising platforms 
including the Annual Guide-Caravan WA. 

In the role, Tarryn is responsible for securing exhibitor 
sales for the event/s and also ensuring that all requirements 
relating to compliance (including terms and conditions, 
and government regulations) are adhered to by exhibitors. 
Tarryn has demonstrated adaptability and a willingness to 
go above and beyond in her role, ensuring that exhibitor 
needs are considered at all times. 

Tarryn also attended the one day Events Legal Rights and 
Responsibilities seminar through the Events Industry 
Association (WA) in October 2015, with Event Organiser 
Tracey Clarke. 

MARKETING MANAGER  – MElISSA SOuTER-
ROBERTSON  (Started December 2015)

Melissa started with the Association in December 2015.  
In the role of Marketing Manager, Melissa’s focus will 
ensure that the Association’s marketing and promotions 
will be branded and more effective in activating consumers 
to get into Caravan and Camping. A particular emphasis has 
been on improving our online presence and engagement 
with consumers. The role also covers all marketing aspects 
of both the RAC Perth Caravan & Camping Show and the 
regional Caravan & Camping Show.

In January 2016, Melissa attended a half day Social Media 
Workshop that provided information on what’s new with 
Facebook, Instagram, Twitter; hashtags; content strategy & 
management and understanding analytics. 

During February 2016, Melissa attended a half day Media 
& PR Workshop run by the Tourism Council WA. The 
workshop looked at how to make the most of your media and 
public relations strategy through effective communication 
and PR management. Melissa also attended a half day 
Websites, SEO/SEM & Analytics Workshop which focussed 
on advanced SEO, social media and e-Tourism techniques.

ADMINISTRATION ASSISTANT  
– ClARE CRABTREE  (Started June 2016)

Clare began with the Association in June 2016 and 
will play a key role in supporting the team through her 
administrative and event duties. Clare has shown a real 
willingness to learn all aspects of the position and has 
demonstrated her ability to interact with exhibitors, service 
providers and consumers. Working in the public domain is 
a critical requirement for all staff at CIAWA and Clare did a 
really great job. Clare will continue to develop her in-house 
administration skills throughout the year and will also be 
supported with additional external training.        

STAFF REPORT MEMBERSHIP / BUSINESS  

IMPROVEMENT REPORT
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Michael Collins & Lee Sharpe  
from PMX Campers

TRAINING PROGRAM 
Continuing on with the focus around member engagement, 
the 2015/16 year has been incredibly busy for the 
Membership Manager. Presenting a number of member 
workshops and sundowners in the first part of the year 
to then undertake a visit schedule as part of the State 
Governments Caravan & Camping Action Plan 2013 - 2018. 

This mammoth undertaking had Michael spend much of the 
year on the road visiting parks providing business advice 
and collecting data for the associations benchmarking 
and data collection tool.  The schedule was made so much 
easier thanks to the generous support of PMX Campers, the 
Coorong GT Camper provided a very comfortable home 
away from home! 

After visiting well over 170 regional and remote parks 
across the length and breadth of the state, Michael was 
able to gain great insight into the sector and identified 
numerous areas where improvement is needed along with 
many gaps in training and the shortage of accredited 
businesses throughout the state.  

CONSuMER SHOwS
In line with the association’s annual consumer marketing 
program, Michael, represented CIAWA Members at a 
number of local consumer shows including our own Great 
Southern Caravan & Camping Show as well as each of the 
Caravan and Camping Shows in the Eastern States. 

These shows collectively attracted well over 200,000 people 
and with our new stand this was an ideal way to promote 
Western Australia and highlight the many wonderful 
attributes our state has to offer.  Also, this year for the very 
first time, CIAWA exhibited at the RAC Perth Caravan & 
Camping Show with Michael manning the stand promoting 
member parks to our lucrative intra state market. 

MEMBERSHIP / BUSINESS  

IMPROVEMENT REPORT

REVIEwS
2015/16 presented many challenges for the association, 
none more so than the review of the Caravan Parks and 
Campground Act along with the review of the Residential 
Parks - Long Stay Tenants Act. We can only thank the many 
members who assisted the association with the submissions 
presented to the relevant departments.  

fIlMSHOOT 
As part of the State Government Caravan and Camping 
Action Plan 2013 – 2018, In June 2016, Michael assisted 
the Marketing Manager to travel around Western Australia 
and film RV products travelling through destinations. The 
project was done over a 3-week period with travel to Perth, 
Kalgoorlie, Esperance, Albany, Margaret River, Geraldton, 
Shark Bay, Carnarvon, Exmouth, Karratha, Broome, Fitzroy 
Crossing, and Kununurra. Five RV products were featured at 
various times during the filming including a caravan, pop-
top caravan, camper trailer, motorhome and campervan.

lOCAl GOVERNMENT
Over the past year, Michael attended many meetings with 
Local Governments across the state, promoting the sector, 
highlighting the many issues facing operators today along 
with encouraging greater participation in the associations 
marketing programs. Over the next 12 months Michael 
will have a greater focus on building closer ties with  
Local Government. 

Michael Collins 
Membership / Business Development Manager

Michael at the Melbourne  
Caravan & Camping Show
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EVENT REPORT

wA TOuRISM CONfERENCE 2015
The inaugural WA Tourism Conference was held at Crown 
Perth from Monday, 21st to Wednesday, 23rd of September 
2015. The event featured more than 50 speakers and was the 
first conference CIAWA held in partnership with Tourism 
Council WA and the Visitor Centre Association. The event 
was well received and was attended by more than 350 
delegates from across the three industry associations. 

CIAWA would like to acknowledge Principal Sponsor; 
Tourism WA, Platinum Sponsor; Crown Perth, Gold Sponsor; 
Commonwealth Bank, plus the many Silver and Bronze 
sponsors, speakers, facilitators and panellists. The support 
received from members and industry for this new conference 
was encouraging, and we look forward to reporting on the 
2016 WA Tourism Conference in due course.

GREAT SOuTHERN CARAVAN &  
CAMPING SHOw 2015
The inaugural Great Southern Caravan & Camping Show 
was held in Albany during the 2105 October School 
Holidays. The three day event, which ran from Friday 
2nd through to Sunday 4th of October at Centennial Park 
in Albany, showcased over 45 exhibitors with product 
ranging from caravans, motorhomes, camper trailers, 4wd’s, 
accessories and tourism information. Visitor attendance at 
this event exceeded initial expectations with approximately 
9,000 visitors attending across the three days of the Show. 
This was especially encouraging given this was the first 
year of the event being held in Albany, and also that it 
clashed with the 2015 AFL Grand Final.

During the course of the event, CIAWA raised over $3,000 
for the Albany Community Hospice and the support of the 
locals was overwhelming. Feedback received from visitors 
and exhibitors alike was positive and the Association will 
be looking at ways to further improve upon and develop 
the event for when it returns to Albany in late 2017. Such 
changes are likely to include expanding marketing 
opportunities and specifically targeting local exhibitors to 
become involved with the event. 

During the course of the  
event CIAWA raised over $3,000 

for the Albany Community  
Hospice and the support of the 

locals was overwhelming.

WA Tourism Conference

RAC Perth Caravan & Camping ShowGreat Southern Caravan & Camping Show
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RAC PERTH CARAVAN &  
CAMPING SHOw 2016

The RAC Perth Caravan & Camping Show was held at 
Claremont Showground from Wednesday, 16th to Sunday, 
20th March 2016. The event showcased over 250 exhibitors 
with a wide range of product on display from the caravan 
and camping sector, including but not limited to; caravans, 
camper trailers, motorhomes, camping/fishing/4WD 
accessories, motor vehicles and tourism/accommodation 
information. 

There were 44,049 consumers who attended the 2016 event 
across the five days. It is likely that similar free of charge 
family events held on the same weekend had an opposing 
impact on visitor attendance, e.g. the Mandurah Crab Fest 
and the Joondalup Festival. Whilst the attendance is down 
7% from the 2015 Show, we are confident the event was a 
success with many exhibitors indicating that sales were 
up and that overall interest in the industry had not been 
hindered by the recent downturn in the economy.

The introduction of the new catering precinct was a positive 
addition to the event and was well received by visitors. 
Based on the popularity of this shaded seating area, which 
contained an assortment of catering vans, the Association 
will be looking at ways to improve upon and expand for the 
2017 Show. Such changes will include the introduction of 
roving entertainment, additional seating and shade, and a 
wider variety of food vendor options.  

The overflow parking at Swanbourne Primary School, 
available on Saturday 19 March only (due to prior 
commitments of the venue), provided visitors with the 
option to park free of charge and catch the shuttle bus to the 
Show. Approximately 300 vehicles were parked within the 
off-site facility throughout the day and the Association is 
currently in discussion with the school to secure the venue 
for the entire weekend of the 2017 Show (25 – 26 March). 

A survey issued electronically to consumers who attended 
the Show received 352 responses. Feedback received was 
predominantly positive, with 96% of consumers saying they 
would attend the Show again. 

The joint ticketing initiative with Transperth (being the free 
of charge public transport to and from the event for tickets 
purchased online) was well received with many indicating 
that it was a convenient way to access the event without 
the hassles of finding parking near the venue. In 2016, 
there were 5,754 visitors who purchased tickets online and 
utilised this service. 

Some feedback received from consumers is listed below: 

“Great, good to get to on public transport and having  
the travel costs included in the ticket price was awesome, 
thank you!” 

“Good location, easy to walk around. An enjoyable day out”  

“Everything in the one place to view, touch and compare 
makes it much easier than searching online”. 

The 2017 RAC Perth Caravan & Camping Show will be 
held from Wednesday, 22nd to Sunday, 26th of March at 
Claremont Showground. We look forward to working with 
our members to provide an interactive and memorable 
event to promote the caravan and camping lifestyle in 
Western Australia to consumers. 

Tracey Clarke 
Event Organiser

Feedback received was 
predominantly positive, with 96% 
of consumers saying they would 
attend the Show again. 

RAC Perth Caravan & Camping Show

RAC Perth Caravan & Camping Show
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Caravan WA Guide

The Caravan Industry Association WA’s marketing is 
important for building awareness of Western Australia’s 
caravanning and camping offering, driving holiday 
bookings to our members and promoting the lifestyle to the 
intrastate and interstate market. 

MAjOR ACHIEVEMENTS IN 2015–16

lET’S GO CARAVAN AND CAMPING CAMPAIGN
As a key driver to promote the caravan and camping market 
to Western Australians, CIAWA developed an intrastate 
marketing campaign named ‘Let’s Go Caravan and 
Camping’. This ten part campaign worked with print media 
The Sunday Times Escape Liftout featuring advertisements 
and editorial support; digital channel PerthNow.com.au; 
and radio stations 6PR and Mix 94.5fm. Spread across a 12 
month period, the objective of the campaign was to promote 
the caravan and camping sector and encourage new users 
into the lifestyle. The campaign generated over $230,000 
worth of media value.

RAC PERTH CARAVAN & CAMPING SHOw
Marketing for the 2016 RAC Perth Caravan & Camping 
Show saw a multi-channel campaign planned with 
advertising featured across tv, radio, print, outdoor, and 
online channels which included promotional coverage with 
Channel 7, 7Mate, Channel 10, ONE, GWN, Mix 94.5 FM, 96 
FM, Nova 93.7fm, 6PR, 6ix, Red FM, The Sunday Times, The 
West Australian, Regional newspapers, PerthNow.com.au 
and thewest.com.au, as well as outdoor billboard locations 
and CAT bus backs. Editorial content with The Sunday 
Times was supported for the promotion of the show.

The 56 page Official Show Guide was distributed in The 
Sunday Times on Sunday, 13th March with a print run of 
over 230,000 with an additional print run of 15,000 which 
was distributed at the Show

CIAWA would like to thank those exhibitors that took part 
in promotional opportunities with our media partners as 
it is a key element to ensure the marketing success of the 
show. The campaign generated a return of $450,000 worth 
of media value.

TOuRISM wA CARAVAN AND CAMPING ACTION 
PlAN (MARKETING)
Marketing for the Tourism WA Caravan and Camping Action 
Plan continued for the 2015/2016 year with exceptional 
outcomes. The marketing campaign was allocated $600,000 
(funded by State Government) and was divided across six 
main activities including an interstate marketing campaign; 
East Coast Caravan & Camping Shows; Department of Parks 
and Wildlife Camping Activation Plan; CIAWA content 
development; international Germany campaign and an 
international USA campaign.

MARKETING REPORT

Filmshoot 

Digital

Let’s Go Caravan &  
Camping Campaign

RAC Perth Caravan  
& Camping Show
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Filmshoot 

Caravan WA, CIAWA’s consumer Facebook page, attracted 
a total following of 2,250 likes, which was an increase of  
36.5 per cent on the previous year. The RAC Perth Caravan 
& Camping Show Facebook page, attracted a total following 
of 8,433 likes, which was an increase of 19.5 per cent on the 
previous year.

COMMuNITY PARTNERSHIPS
CIAWA’s partnership with Nature Play WA saw a great 
return with Nature Play WA promoting the caravan, 
camping and outdoors lifestyle to their members, families, 
and the media. Deliverables from Nature Play WA included 
dedicated articles promoting the caravan and camping 
lifestyle in each quarterly email newsletter, blogs on the 
Nature Play WA website, Facebook posts and placement in 
their ‘Passport to an Amazing Childhood’ document. 

CARAVAN AND CAMPING RADIO SHOw
In the 2015/2016 year, our relationship continued with Spirit 
FM in supporting the ‘Caravan & Camping Show’. The 
show broadcasts on the Spirit FM network every Saturday 
between 5pm and 6pm and is hosted by presenter Matt 
Layton. CIAWA’s support included engaged discussion 
with the presenter during the show and sourcing members 
for the presenter to speak with. The Spirit Radio Network 
broadcasts to major regional towns including Broome, Port 
Hedland, Karratha, Geraldton, the South West region, plus 
inland regional towns and mine sites.

CARAVAN wA GuIDE
The 2015 Caravan WA Guide publication continued to be 
circulated around WA and Australia and was issued with 
show bags at Great Southern Caravan & Camping Show. 
The total of 110,000 copies was issued over the 12 months.

The 2016 Caravan WA Guide, which was issued in January 
2016 saw a 16 page increase to an 84 page publication and 
an increase in distribution with an estimate of 110,000 
copies being dispersed across Australia. The publication 
was distributed at the RAC Perth Caravan & Camping Show, 
major interstate Caravan & Camping Shows (capital cities), 
WA and interstate visitor centres, caravan dealers, caravan 
parks, key Perth businesses and on the Caravan Industry 
Association WA website.

MEMBERSHIP COMMuNICATION
In January 2016,  CIAWA began a regular  email 
communication to all members as a way of updating 
members with important and key timely information 
in a timely fashion. Average open rates for our email 
communication is 33.68 per cent, which is very positive as the 
average for the non-profit industry is 25.45 per cent. The aim 
to have this open rate increase over the next financial year.

Melissa Souter-Robertson 
Marketing Manager

Filmshoot 

Let’s Go Caravan &  
Camping Campaign

fIlMSHOOT fOR CONTENT DEVElOPMENT
As part of the State Government Caravan and Camping 
Action Plan 2013 – 2018, Tourism Western Australia agreed 
to fund a joint filming project managed by Caravan Industry 
Association WA (CIAWA) with a commitment for funding 
of $50,000 plus GST from Tourism Western Australia in the 
2015/16 financial year. 

In June 2016, CIAWA hired the professional services of 
two camera people to travel around Western Australia 
and film RV products travelling through destinations. The 
project was done over a 2.5 week period with travel to Perth, 
Kalgoorlie, Esperance, Albany, Margaret River, Geraldton, 
Shark Bay, Carnarvon, Exmouth, Karratha, Broome, Fitzroy 
Crossing, and Kununurra. Five RV products were featured at 
various times during the filming including a caravan, pop-
top caravan, camper trailer, motorhome and campervan.

With this footage, CIAWA will produce a series of short 
videos about the regions around Western Australia 
showcasing the caravan and camping lifestyle with a feature 
on things to see and do in the region. These videos will be 
used on the CIAWA website, social media and at caravan 
and camping shows around the nation.

The videos will be produced and ready for use by January 2017 
in time for the first East Coast Caravan and Camping Show. 
Footage from the shoot and the videos produced will be supplied 
to Tourism WA for their use and associated stakeholders.

INTERSTATE CARAVAN & CAMPING SHOwS
As part of our commitment to promoting Western Australia 
and the caravan and camping lifestyle to interstate travellers, 
CIAWA attended the major Caravan & Camping Shows 
on the east coast. During February and June 2016, CIAWA 
attended shows in Adelaide; Melbourne; Sydney and Brisbane. 
Collectively these shows attracted over 200,000 consumers 
and our presence in promoting Western Australia as a 
self-drive destination was very well received by interested 
consumers planning their holiday to Western Australia.

DIGITAl
CIAWA’s consumer website, caravanwa.com.au, attracted 
more than 140,000 sessions in 2015-2016, which was 
an increase of 20.22 per cent on the previous year. 
The RAC Perth Caravan & Camping Show website, 
caravanandcampingshow.com.au, attracted more than 
124,000 sessions in 2015-2016, which was an increase of 
16.45 per cent on the previous year.
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The board of directors are pleased to present the 
association’s financial accounts for the year ended 30th 
June 2016. 

Income received by the association reduced considerably 
when compared to last year (down $311K or 11%) principally 
due to the reduction in advertising support of $200K which 
was received from Tourism WA the year before. This was 
used to fund advertising in the Sunday Times via two 
regional magazines. 

Training funding was also considerably reduced due to the 
tapering off payments made by Tourism WA during the 
year to support regional training to member Caravan Parks 
under the Royalties for Regions Program. 

On the positive side, an increase in conference revenue, 
membership fees and sponsorship income helped offset 
this decrease in funding. Notably advertising income in 
the WA Caravan Guide increased by $24K or 26% over last 
year which was pleasing to see, while events income grew 
marginally which was very encouraging considering the 
economic downturn in the State. 

Sponsorship income increased to $60K during the year and 
included support funds of $50K due to the associations 
partnering with WA Tourism for an industry focused 
promotional video that was filmed around the State in June 
this year.  

Management was successfully able to reduce expenditure 
in many areas during the year to counteract the reduction 
in income to achieve a net surplus of $9.5K for the year. The 
large reduction in advertising and promotion expenses 
was a direct result of the lack of advertising funding from 
Tourism WA as discussed earlier. 

The small net surplus is an excellent outcome as it’s always 
the boards priority to try and achieve close to a breakeven 
result to ensure all income generated is spent on industry 
promotion, advocacy, events and member support during 
the year.  

The association’s net equity position increased slightly to 
$1,576k to reflect the small surplus generated. Cash at Bank 
rose to $1051K up $34K on last year and underpins a net 
current asset ratio of 8:1. This means the association can 
cover its liabilities 8 times over which puts it a very strong 
financial position. 

Looking ahead the 2016/17 heralds a raft of opportunities to 
grow the industry and support the members. 

To that end a new financial budget has been approved by 
the board with a revenue target of $2601K and a projected 
surplus of $66K. A net surplus has been budgeted primarily 
to fund the construction of a brand new web site for the 
association and additional signage and equipment for the 
2017 Perth Caravan and Camping Show.

Thank you to all the members for your continued support 
throughout the year.

Regards,

Craig Robins 
Treasurer 

TREASURER’S REPORT

Looking ahead the 2016/17  
heralds a raft of opportunities to 
grow the industry and support  
the members. 
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During the financial period being reported on in this annual report, that being July 1st 2015 to June 30th 2016, the Board  
of Directors consisted of the following Members;

Board 
Member

Board Position Previously 
Elected

Elected or 
Re-elected

Notes Term Meetings 
held

Meetings 
attended

1 Craig Kenyon President 23/10/2014 11/11/2015 1 Year Term 12 10*

2 Stephen May Vice President 
Trades

23/10/2014 11/11/2015 1 year Term 12 10

3 Chris Sialtsis Vice President 
Parks

23/10/2014 11/11/2015             1 year Term 12 11

4 Craig Robins Treasurer 19/11/2013 11/11/2015 2 year Term 12 7

5 Jacob Chacko Board member 23/10/2014 11/11/2015 2 year Term 12 12

6 Frank 
Delanotte

Board Member 23/10/2014 11/11/2015 Resigned 
Jan 2016

2 Year Term 12 0

7 Andrew 
Fardon

Board Member 19/11/2013 11/11/2015 2 year Term 12 10

8 Steve Suttie Board Member 11/11/2015 1 Year Term 12 11

9 Reg Cocking Board member Co Opted 
24/11/2015

1 Year Term 12 11

10 Dean Massie Board Member 23/10/2014 2 Year Term 12 8

11 Les Sharpe                    Board Member 11/11/2015 1 year term 12 8

12 George 
Williams

Board Member 23/10/2014 2 year Term 12 8

13 Brett 
Workman

Board Member 19/11/2013 11/11/2015 2 year Term 12 7**

14 John Wood Board Member 18/11/2014 11/11/2015 2 year Term 12 7

•	 *Appointed	Acting	CEO	-	September	2017	

•	 **	Brett	Workman	applied	for	leave	of	absence	from	May	to	September	2016

BOARD MEETINGS & ATTENDANCE
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A1 Caravans

Abba Caravans

Absolute Caravan Care & Accessories

Acclaim Gateway Tourist Park

Acclaim Goldminer Tourist Caravan Park

Acclaim Kingsway Tourist &  
Caravan Park

Acclaim Pine Grove Holiday Park

Acclaim Prospector Holiday Park

Acclaim Rose Gardens Beachside  
Holiday Park

Acclaim Swan Valley Tourist Park

Adventure Wild Kimberley Tours

Albany City Caravans/Albany City 
Motors - Roadstar

Albany Gardens Holiday Resort

Albany Happy Days Caravan Park

Albany Holiday Park

Albany Visitor Centre

All Boats & Caravans

All Parks Insurance

Amblin Holiday Park

Anaconda - Innaloo

Apex Camp Jurien

Apollo Camper

ARB Welshpool

Ausco Modular

Australia Wide Annexes

Australian Off Road

Australian Pacific Touring (APT)

Ayr Sailean

Back to Nature Caravan Park

Banksia Tourist Park

Batavia Coast Caravan Park

Batavia Coast Coromal

Bauer Trader Media

Bayview Coral Bay

Belair Gardens Caravan Park

BIG4 Beachlands Holiday Park

BIG4 Emu Beach Holiday Park

BIG4 Middleton Beach Holiday Park

Bluewater Campers

MEMBERMEMBERMEMBER

Bremer Bay Beaches Resort &  
Tourist Park

Bremer Bay Caravan Park

Brighthouse Consulting

Broome Vacation Village Caravan Park

Bunbury Glade Caravan Park

Burns Beach Sunset Village Caravan Park

Camec Pty Ltd

Cameron Caravans

Camprite Campers

Cannington RV Centre

Capricorn Holiday Park

Caravan & Camper Megastore

Caravan Park Brokers Australia

Caravans WA

Carine Gardens Caravan Park

Cee & See Caravan Park

Challenge Camper Trailers WA

Cherokee Village Tourist Park

Cheynes Beach Caravan Park

Christie Parksafe

CIL Insurance (Part of AAI Limited)

Coalmine Beach Holiday Park

Coast to Coast RV Services

Commonwealth Bank Australia

Coral Coast Tourist Park

Dalwallinu Caravan Park

Denham Seaside Tourist Village

Denmark Ocean Beach Holiday Park

Denmark Rivermouth Caravan Park

Dependable Laundry Solutions

Digital Rez Australia

Discovery Parks - Balmoral

Discovery Parks - Boulder

Discovery Parks - Bunbury Village

Discovery Parks - Coogee Beach

Discovery Parks - Kalgoorlie

Discovery Parks - Koombana Bay

Discovery Parks - Lake Kununurra

Discovery Parks - Onslow

Discovery Parks - Perth

Discovery Parks - Perth Vineyards

Discovery Parks - Pilbara

Discovery Parks - Port Hedland

Discovery Parks - Woodman Point

Dometic Australia

Dongara Denison Beach Holiday Park

Dongara Tourist Park

Double Beach Holiday Village

Dove Campers

Downunder RV Pty Ltd

Driven 4x4

Eagle Trailers & Campers

E-Bikes R Us

Eighty Mile Beach Caravan Park

El Caballo Lifestyle Village

El Questro Wilderness Park

Elite Caravans

Engel Distribution

Esperance Bay Holiday Park

Esperance Seafront Caravan Park

Eureka 4WD Training

Evakool

Explorex Caravans

Fitzroy River Lodge

Fleetwood Lifestyle Products

Fleetwood Recreational Vehicles Pty Ltd

Flinders Bay Caravan Park

Follow Me Campers

Fonty’s Pool Caravan Park & Chalets

Forrestfield Village

Four Seasons Holiday Park

Fremantle Village

Fronds Landscape Design

Generator Place

George Day Caravans

Getaway Outdoors - Balcatta

Getaway Outdoors - Bentley

Getaway Outdoors - Bunbury

Getaway Outdoors - Cockburn

Getaway Outdoors - Geraldton

Getaway Outdoors - Kelmscott

Getaway Outdoors - Mandurah

2015 - 2016 MEMBERS
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MEMBERMEMBERMEMBER

Global Gypsies

Goldfields Tourism Network

Gracetown Caravan Park

Grey Nomad 101

Halsall & Associates

Hamelin Bay Holiday Park

Hamelin Pool Caravan Park

Hidden Valley Caravan Park

Hillside Garden Village

Horrocks Beach Caravan Park

Itechworld

Ivan Campers & Trailers

Jayco Caravanland

Johnno’s Camper Trailers (Perth North)

Jurien Bay Tourist Park

Kalbarri Anchorage Holiday Village

Kalbarri Tudor Holiday Park

Kalgan River Chalets & Caravan Park

Karijini Eco Retreat

Karrinyup Waters Resort

Kelmscott Caravan Park

Kenlow Pty Ltd

Kimberleyland Holiday Park

King River Palms Caravan Park

K-Mac Powerheads

Kojonup Caravan Park

Kookaburra Caravan Park

Lakelands Leisure Village (Residential)

Laverton Caravan Park

Ledge Point Holiday Park

Leisure Matters

Leonora Caravan Park

Lewis RV Pty Ltd

Lifestyle Camper Trailers

Luxury RV’s WA Pty Ltd

Mandalay Holiday Resort & Tourist Park

Mandurah Caravan & RV Centre

Mandurah Caravan & Tourist Park

Mandurah Gardens Estate (Residential)

Manufactured Homes Insurance  
Agency Limited

Margaret River Tourist Park

Market Direct Campers

Merredin Tourist Park

Midland Tourist Park

Minimal Footprint

Molloy Caravan Park

Mt Barker Caravan Park

Murchison Caravan Park Kalbarri

National Luna Australia

NLV - Bridgewater Lifestyle Village

NLV - Busselton Lifestyle Village Pty Ltd

NLV - Hillview Lifestyle Village Pty Ltd

NLV - Lake Joondalup Lifestyle Villages 
Pty Ltd

NLV - Oyster Habour Lifestyle Village

NLV - Pineview Lifestyle Village

NLV - Tuart Lakes Lifestyle Village

NLV - Vibe Baldivis Lifestyle Village

Northam Caravan Park

Ocean View Caravan Park

Odyssey Expeditions

Off Road Equipment

One Tide Charters

Ozpig Pty Ltd

Palm Grove Holiday Resort

Paradise Motor Homes

Park It Powersports

Parkland RV Centre

Parkside Towbars

Peaceful Bay Caravan Park

Peel Caravan Park

Peoples Park Coral Bay

Perth Central Caravan Park

Pilgrim’s Caravan & RV Parts

Pinjarra Caravan Park

Pinjarrah Holiday Park

Pioneer Campers

PMX Trailers

Quick Pitch Campers

RAC Busselton Holiday Park

RAC Cervantes Holiday Park

RAC Exmouth Cape Holiday Park

RAC Monkey Mia Dolphin Resort

Riverside Cabin Park

Riverside Gardens Estate (Residential)

Riverview Tourist Park

Rockingham Holiday Village

Rockingham RV Centre

Roebuck Bay Caravan Park

S-Bend Caravan Park & Roadhouse

Seaspray Beach Holiday Park

Serpentine Falls Park Home &  
Tourist Village

Shire of Northam

SmartSat

Soundwave Car Stereo Bunbury

Sundowner Caravan Hire

Sunset Beach Holiday Park

Tarangau Caravan Park

Tathams Caravan Park (Residential)

Taunton Farm Holiday Park

The Caravan Shed

Thetford Australia

Tom Price Tourist Park

Toodyay Caravan Park

Toodyay Holiday Park & Chalets

Trackabout Off Road Campers

TrackStar Campers

Tubal Pty Ltd

Turner Caravan Park

Ultimate 4WD Equipment

United Fuel Injection

Walpole Rest Point Caravan Park

Wandering Star Trailers

Wanneroo Caravan Park

West Coast Campers and Gear

Wilford Plastic & Canvas

Wintersun Caravan Park

Yalgoo Caravan Park

Yallingup Beach Holiday Park
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STATEMENT BY MEMBERS OF THE BOARD
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AUDITOR’S REPORT

 
INDEPENDENT AUDITOR’S REPORT TO THE MEMBERS OF  
CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIA INC. 
 
 
Report on the Financial Report 
 
We have audited the attached financial report, being a special purpose financial report of Caravan 
Industry Association Western Australia Inc. (“the Association”), which comprises the balance 
sheet as at 30 June 2016, and the income and expenditure statement for the year then ended, 
notes comprising a summary of significant accounting policies and other explanatory information, 
and the statement made by members of the board. 
 
 
The Board Members’ Responsibility for the Financial Report 
 
The board members are responsible for the preparation of the financial report and have 
determined that the basis of preparation described in Note 1 to the financial report is appropriate 
to meet the requirements of the Constitution and to meet the needs of the members. 
 
The board members’ responsibility also includes such internal control as the board determine is 
necessary to enable the preparation of a financial report that is free from material misstatement, 
whether due to fraud or error. 
 
 
Auditor’s Responsibility 
 
Our responsibility is to express an opinion on the financial report based on our audit.  We have 
conducted our audit in accordance with Australian Auditing Standards.  Those Standards require 
that we comply with relevant ethical requirements relating to audit engagements and plan and 
perform the audit to obtain reasonable assurance whether the financial report is free from material 
misstatement. 
 
An audit involves performing procedures to obtain audit evidence about the amounts and 
disclosures in the financial report.  The procedures selected depend on the auditor’s judgement, 
including the assessment of the risks of material misstatement of the financial report, whether due 
to fraud or error.  In making those risk assessments, the auditor considers internal control relevant 
to the entity’s preparation and fair presentation of the financial report in order to design audit 
procedures that are appropriate in the circumstances, but not for the purpose of expressing an 
opinion on the effectiveness of the Association’s internal control.  An audit also includes evaluating 
the appropriateness of accounting policies used and the reasonableness of accounting estimates 
made by the board, as well as evaluating the overall presentation of the financial report. 
 
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a 
basis for our audit opinion. 
 
 
Independence 
 
In conducting our audit, we have complied with the independence requirements of the 
professional accounting bodies. 
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AUDITOR’S REPORT

 

 

 
 
Auditor’s Opinion 
 
In our opinion, the financial report of Caravan Industry Association Western Australia Inc. 
presents fairly the Association’s financial position as at 30 June 2016 and its performance for 
the year ended on that date and complies with Australian Accounting Standards to the extent 
described in Note 1. 
 
 
Basis of Accounting 
 
Without modifying our opinion, we draw attention to Note 1 to the financial report, which describes 
the basis of accounting.  The financial report has been prepared for the purpose of meeting the 
reporting requirements of the constitution and distribution to the members.  As a result, the 
financial report may not be suitable for another purpose. 
 
BUTLER SETTINERI (AUDIT) PTY LTD 

 
LUCY P GARDNER 
Director 
 
Perth 
Date:     17 October 2016 
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3 
 

 
CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIA INC. 

 
INCOME & EXPENDITURE STATEMENT 
FOR THE YEAR ENDED 30 JUNE 2016 

 
 2016  2015
  $  $
INCOME   
   
Advertising income  142,896  323,866
Conference income  63,173  50,764
Events income  1,959,573  1,950,288
Interest income  23,778  26,030
Membership fee  139,877  121,296
Other income  5,055  12,981
Sponsorship income  60,000  7,000
Training income  92,218  305,073
   
TOTAL INCOME  2,486,570  2,797,298
   
EXPENDITURE   
   
Accounting and audit  26,859  10,624
Advertising and promotion  666,037  835,290
Bank fees and charges  3,178  2,975
Conference expense  46,558  99,726
Depreciation  31,704  62,775
General expenses  26,828  81,608
Insurance  16,892  16,384
Membership support  301,180  295,419
Other expenses  27,910  46,605
Property expense  31,031  38,169
Event running costs  813,556  863,353
Technology costs  18,824  21,797
Training  131,419  -
Wages and salaries  335,116  489,531
   
TOTAL EXPENDITURE  2,477,092  2,864,256
   
NET SURPLUS/(DEFICIT) FOR THE YEAR  9,478  (66,958)
 

 
 
 
 
 
 
 
 
 

The accompanying notes form part of this financial report 
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CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIA INC. 
 

BALANCE SHEET 
AS AT 30 JUNE 2016 

 
 

 Note 2016  2015
  $  $
   
CURRENT ASSETS   
Cash and cash equivalents 2 1,051,462  1,017,035
Trade and other receivables 3 103,318  133,945
   
TOTAL CURRENT ASSETS  1,154,780  1,150,980
   
NON-CURRENT ASSETS   
Property, plant and equipment 4 563,341  583,045
   
TOTAL NON-CURRENT ASSETS  563,341  583,045
   
TOTAL ASSETS  1,718,121  1,734,025
   
CURRENT LIABILITIES   
Trade and other payables 5 89,910  159,432
Interest bearing liabilities 6 8,747  -
Provisions 7 42,577  7,184
   
TOTAL CURRENT LIABILITIES  141,234  166,616
   
TOTAL LIABILITIES  141,234  166,616
   
NET ASSETS  1,576,887  1,567,409
   
   
   
MEMBERS’ FUNDS   
Accumulated surplus  1,576,887  1,567,409
   
TOTAL MEMBERS FUNDS  1,576,887  1,567,409
   
 
 
 
 
 
 
 
 

The accompanying notes form part of this financial report 
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CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIA INC. 

 
NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS 

FOR THE YEAR ENDED 30 JUNE 2016 
 
 
NOTE 1: STATEMENT OF ACCOUNTING POLICIES 
 
These financial statements are a special purpose financial report prepared to satisfy the 
internal financial reporting requirements of the Association. 
 
The financial statements have been prepared in accordance with the following Australian 
Accounting Standards and other mandatory professional reporting requirements: 
 
AASB 1031 Materiality 
 
No other Australian Accounting Standards or authoritative pronouncements of the 
Australian Accounting Standards Board have been applied. 
 
The financial statements are prepared on an accruals basis and are based on historic 
costs except where specifically stated in respect of current valuations of non-current 
assets. 
 
The following specific accounting policies, which are consistent with the previous period 
unless otherwise stated, have been adopted in the preparation of these financial 
statements. 
 
(a) Property, Plant and Equipment 
 
Property, plant and equipment is carried at cost less, where applicable, accumulated 
depreciation. 
 
The depreciable amount of all fixed assets is depreciated over the useful life of the 
individual asset to the Association commencing from the time the asset is held ready for 
use. 
 
(b)       Income Tax Exemption 
 
The Association is exempt from payment of income tax under Subdivision 50-B of the 
Income Tax Assessment Act 1997. 
 
NOTE 2:  CASH AND CASH EQUIVALENTS 
 
  2016  2015
  $  $
    
Trading bank account  -  16,317
Term deposits  500,000  1,000,000
Savings bank account  551,345  561
Petty cash  117  157
  1,051,462  1,017,035
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CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIA INC. 

 
NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS 

FOR THE YEAR ENDED 30 JUNE 2016 
 

 
NOTE 3:  TRADE AND OTHER RECEIVABLES 
 
 2016  2015
  $  $
    
Trade debtors  400  4,196
GST receivable  63,765  108,036
Other receivable  39,153  21,713
  103,318  133,945
 
 
NOTE 4:  PROPERTY, PLANT AND EQUIPMENT 
 
Buildings – at cost  372,411  372,411
Fit out  190,881  190,881
Less accumulated depreciation  (58,964)  (39,600)
  504,328  523,692
    
Office equipment – at cost  65,484  59,758
Less accumulated depreciation  (46,058)  (36,522)
  19,426  23,236
    
Furniture & Fittings – at cost  28,030  28,031
Less accumulated depreciation  (7,463)  (4,660)
  20,567  23,371
    
Website – at cost  47,818  47,818
Less accumulated depreciation  (47,818)  (47,818)
  -  -
    
Show Plant & Equipment – at cost  19,020  12,746
Less accumulated depreciation  -  -
  19,020  12,746
    
Net carrying value  563,341  583,045
 
 
NOTE 5:  TRADE AND OTHER PAYABLES 
    
Trade creditors  41,011  73,574
PAYG payable  -  10,647
Unearned income  36,135  65,100
Other   12,764  10,111
  89,910  159,432
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CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIAN INC. 
 
 

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS 
FOR THE YEAR ENDED 30 JUNE 2016 

 
 
NOTE 6:  INTEREST BEARING LIABILITIES 
 
 2016  2015
  $  $
    
Trading bank account  150  -
Credit cards - balance owing  8,597  -
  8,747  -
    
 
 
NOTE 7:  PROVISIONS 
 
   
    
    
Provision for annual leave  42,577  7,184
    
 
NOTE 8:  SUBSEQUENT EVENTS
 
Mr Simon Glossop resigned from the position of Chief Executive Officer (CEO) on Friday, 
26th August 2016. Until a new CEO is found, Mr Craig Kenyon (former President) assumes 
all responsibilities as Acting CEO. 
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