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Isuzu MU-X families deal with a lot from Monday to Friday. So when the weekend comes, there’s nothing better than leaving it all behind. With a 
powerful and efficient 3.0L turbo diesel engine, 3-tonne braked towing capacity* and 5-Star ANCAP Safety Rating, the 7-seat MU-X has everything your 
family needs to own the weekend with confidence. Discover the Isuzu MU-X for yourself - visit your Isuzu UTE Dealer or isuzuute.com.au.

*3.0 tonne braked towing capacity on all MU-X models when fitted with an optional genuine Isuzu UTE tow bar kit. 5 star ANCAP safety rating applies to all MU-X models. ^5 years/130,000km whichever occurs first, for eligible customers. Excludes accessories. >The Capped 
Price Servicing Program applies to eligible Isuzu UTE vehicles with a warranty start date after 1 January 2015 at Participating Isuzu UTE Dealers only. The program covers the first 6 scheduled services in line with the scheduled service intervals. Program price subject to change. 
For full terms & conditions and current pricing visit isuzuute.com.au/service-plus.

GO YOUR OWN WAY WITH 3 TONNE TOWING* ON THE ISUZU MU-X
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A message 
from the CEO

Well here we are, another RAC Perth Caravan 
& Camping Show been and gone and it’s hard 
to believe we are past April already! 

2016 RAC Perth Caravan & Camping Show
Thank you to the hundreds of exhibitors who make the Show 
the success it is. Thank you to the hard working events team 
Tracey and Tarryn, and thank you to the support they received 
from Mike and Mel (no not the Leylands) who performed a 
lot of non JDF work across the two weeks of the show and to 
our operational show staff  who put in all the hard work during 
the event!

General feedback from exhibitors at the show indicated that 
sales were good across all ranges of product. As organisers 
we are aware there are some fl at spots and we will be working 
with exhibitors to provide the best outcome for the 2017 show. 
Consumer feedback has been positive and with over 300 
responses to our survey we have some good information on 
what to focus on for next year.

We were very fortunate to have the Premier offi  cially open the 
show and our guest function was well attended with over 70 
VIP’s getting an in depth view of the show and our industry. 
Thank you to all those who attended.

New Perth Show
The Association has a charter to assist Members in the 
marketing and promotion of the caravan and camping sector. 
To help provide an opportunity to get more consumers into 
the sector by purchasing a recreational vehicle, the Association 
is running a Spring Super Sale at Claremont Showground in 
October. See page 19 for more details or email Tarryn Leslie at 
exhibitors@caravanwa.com.au 

Channel Ten Brekky Show 
In the last week of March Western Australia played host to 
the Channel Ten weatherman, Robbo as he travelled around 
the South West in a Motorhome. This trip was organised by 
Caravan Industry Association Australia and made possible 
by caravan park operators who provided accommodation 
for Robbo and the crew. Thank you to Mandurah, Mandalay, 
Gracetown, Koombana Bay and Woodman Point Caravan Parks 
for hosting, especially in what was a busy week pre Easter. The 
State as a destination benefi ts from these famils and it is great 
to see our National body putting together a road trip such as 
this to promote Western Australia.  

Goldfi elds Show
Every two years we pack up and head for Kalgoorlie to put on 
the Goldfi elds Caravan & Camping Show. This year we have 
a great new venue that is fully grassed, with plenty of space. 
Expression of Interest Forms have been sent out already, if you 
don’t have one – contact Tarryn Leslie for details. See page 18 
for more information.

Visitor entry to the show is free with gold coin donations going 
to the Royal Flying Doctor Service.

Telethon Ra�  e
To help raise funds for this fantastic West Australian charity, 
CIAWA organised a raffl  e around the Perth Show. Thank you to 
prize providers PMX Camper Trailers and Gold Star Caravans 
without who we wouldn’t have had a caravan to raffl  e, and we 
really appreciate your support. With almost 10,000 tickets 
sold and all proceeds going to Telethon we are pretty happy 
with the total raised. Thank you to all those who supported the 
promotion and brought a ticket! 

East Coast Shows
To drive visitation to WA from the key interstate markets, 
CIAWA have been exhibiting at the major shows in Adelaide, 
Melbourne, Sydney and next month Brisbane. This gives us 
an opportunity to hear fi rst hand what consumers are looking 
for and to see what is working from other shows to implement 
at our own. We will continue to work with Tourism WA and 
other exhibitors to get the best outcome for all West Australian 
exhibitors.

Best Wishes
Simon

CIAWA CEO
Simon Glossop

Premier Colin Barnett - Minister for Tourism 



T h e  s u b m i s s i o n  p e r i o d  f o r 
comments on the Department of 
Commerce report into the statutory 
review of the Act closed on March 
31st 2016, with the Association 
making a submission on behalf of 
the industry.

This submission was made after 
extensive consultation with Park 
Operators including online 
surveys, one to one meetings, 
a webinar and input from the 
Association Parks Committee. 
Legal perspective and advice 
was provided by Greg Mohen, 
Partner at Kott Gunning and we 
thank Greg for his efforts and 
resulting document.

Representatives of the Association have met with Paul Miles 
MLA, Parliamentary Secretary to the Minister for Commerce 
to discuss the report and some of the key areas of concern in 

the recommendations. We have also met with the 
Leader of the Opposition Mark McGowan MLA and 
Shadow Spokesperson for Tourism Paul Papalia MLA 
to discuss the issue.

We met with senior staff from the Department of 
Commerce and attempts were made to meet with 
the Executive of the Park Home Owners Association 
but for reasons out of our control this was not able 
to happen. 

Key issues in the report relate to the Act itself with Park 
Operators consistently stating that the Act was working 
as it currently is and that the majority of Park Residents 
did not have concerns to the existing Act.

It has been the Associations position that the review 
should be acknowledged and no changes should be 
made to the Act.

The Department of Commerce will continue to provide 
information as to the status of the Act and as soon as we 
receive information we will ensure that is sent to Members. 
Keep an eye out in our e-newsletter!!

Residential Park (Long Stay 
Tenant) Act Review Update  

Helping create powerful memories
for over 55 years...

Ph: 1800 639 609  www.kmacpowerheads.com  E: info@kmacpowerheads.com

T h e  s u b m i s s i o n  p e r i o d  f o r 
comments on the Department of 

the Executive of the Park Home Owners Association 
but for reasons out of our control this was not able 
to happen. 

Key issues in the report relate to the Act itself with Park 
Operators consistently stating that the Act was working 
as it currently is and that the majority of Park Residents 
did not have concerns to the existing Act.

It has been the Associations position that the review 
should be acknowledged and no changes should be 
made to the Act.

The Department of Commerce will continue to provide 

Submission
Caravan Industry Association Western Australia (Inc) Provides the following information as a response to the  Department of Commerce; Statutory Review Report. STATUTORY REVIEW OF THE RESIDENTIAL PARKS (LONG-STAY TENANTS) ACT 2006 

MARCH 2016 
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 Greetings everyone and welcome to the Autumn edition of the 
CARAVAN WA Industry Newsletter. 
I trust everyone had a great Easter break and having woke up to 
see an unusually quiet road from my window in Perth over the 
long weekend I could only assume that the parks were full and the 
showrooms empty!!…..long may that continue.

2016 RAC Perth Caravan & Camping Show
The last few weeks has been extremely busy for the Board and 
Operational Staff  of CIAWA with the RAC Perth Caravan & 
Camping Show taking centre stage in March and this year in 
particular having a very high degree of media coverage as the 
event was offi  cially opened by WA Premier Colin Barnett. 
The Premier was accompanied by Simon around the showgrounds 
as he visited a number of trade exhibitors and the tourism pavilion 
so he could experience for himself the size and scale of the event. 
We believe, our show genuinely refl ects the caravan and camping 
lifestyle and what the industry as a whole has to off er in terms of 
local and regional tourism destinations, manufactured products 
and the related services and it wasn’t lost on the Premier.
Having completed his mini tour, he then delivered a very 
informative speech on his future vision for the tourism sector in 
WA and signed off  by offi  cially opening the event to a rapturous 
applause. A great moment for our Association I am sure you 
would agree and our sincere thanks goes to the Premier and Hon 
Alyssa Hayden MLC for their support and attendance.
As well as the Premier we had the Leader of the Opposition 
Mark McGowan and Shadow Tourism Minister Paul Papalia 
also at the offi  cial opening along with a number of other high 
level dignitaries. As an Association, we should feel pride at the 
magnitude of political interest the show generates and with the 
recent announcement by the Premier to personally take on the 
WA Tourism Portfolio, it confi rms our belief that Tourism will 
be a signifi cant campaign platform for both sides of the political 
stage as the WA State Election draws closer with less than 
12 months to go.
As for the numbers, well it was very successful with close to 
45,000 visitors attending and the feedback from exhibitors is that 
many came to buy products and equipment as well as book trips 
and accommodation through the revamped Tourism Pavilion. A 
fantastic result all round.
As always, the show cannot deliver on the high expectations 
of the Association without the stewardship of our CEO and his 
very capable team of staff  and volunteers so a sincere thank you 
from all the Board to Simon, Tracey, Tarryn, Melissa and Mike 
at Operations and the Volunteers who worked tirelessly for the 
whole week and the many months prior in the planning stage. 
At CIAWA we seem to be continuing full steam ahead on a 
number of industry issues and future events.

Meeting with Department of Commerce
The CIAWA submission on the Consultation Paper Proposal for 
Holiday Parks and Camping Ground Legislation has now gone 
back to Department of Commerce for further comment.
Both Simon and I attended a meeting on 1st April with senior 
staff  of the department and we again re-iterated our position as 

the peak industry body for the Caravan and Camping sector and 
our concerns with their proposal and the impact it could have on 
our members and residents alike. The dialogue was co-operative 
and as a result of the meeting we look forward to increased 
communication and feedback with the Department once all the 
submissions are fi nally in from all invited parties. This will not 
be a quick process but we remain steadfast in our commitment 
to work towards achieving fair and equitable outcomes for our 
members and their residents.
Thank you to all members for your responses and input and to 
Simon for his tireless eff orts in collating and formulating a robust 
and well documented response.

Meeting – Leader of the Opposition Mark McGowan 
Last week Simon, Chris Sialtsis (VP Parks) and myself met 
with the Leader of the opposition Mark McGowan and Shadow 
Tourism Minister Paul Papalia to discuss our submission and 
raise our concerns on the current review of the Caravan and 
Camping Grounds act. 
It was a good meeting with a number of informed questions 
being asked from both Ministers and a commitment to keep 
the dialogue going and the communication channels open as 
the review process continues. As a Members Association it is 
incumbent on us to always remain politically impartial so our 
numerous representations at the advocacy level constantly refl ect 
this as we meet with both sides of politics.  

UPCOMING EVENTS

Goldfi elds Show – 27th-28th August 2016
This bi annual show is now drawing closer and we have secured 
a new venue for the event which will facilitate a much better 
experience for our exhibitors and visitors.
Planning is well under way so if you have not experienced the 
show as an exhibitor before and wish to fi nd out more please call 
Tarryn Leslie for more details

WA Tourism Conference – 9th-10th August 2016
Another August event is the WA Tourism Conference at the 
Perth Convention and Exhibition Centre and we are working 
through the fi nal stages of the Conference Agenda with Tourism 
Council WA. A number of Tourism bodies will also be attending 
including the WA Visitor Centres and WAITOC and the Guest 
Speaker list will be impressive. The full details will be sent to 
the members as soon as they are fi nalised and I would strongly 
recommend members to sign up for this event as the workshop 
topics and industry presentations will be very informative and 
the networking opportunities endless. 
There is also a Gala Dinner Night planned for our Association 
on the Tuesday evening. These are always fantastic evenings for 
members and guests and provide the perfect opportunity to catch 
up with old friends or make new ones with live entertainment 
between courses. It’s a fun fi lled night that’s not to be missed so 
watch out for details as they come through… 
That’s all for now.

Craig Kenyon, President

President’s 
Address CIAWA President 

Craig Kenyon



Insurance premiums are calculated using various risk factors 
and nominated sums insured for various buildings and 
structures located at an insured address. 

If the nominated figures represent only a portion of the 
building or structure’ replacement value, you could be exposed 
to an Under Insurance or Co-Insurance clause of a policy.

The Under Insurance clause will usually state that; 

In the event of loss or damage under the building and contents 
sections of the policy, the insurer will only pay the proportion 
of the loss or damage that the sum insured nominated by you 
bears to 80% of:

•	 The	reinstatement	or	replacement	cost	of	the	building	or	
contents, at the commencement of the period of insurance, 
where the method of settlement is shown on the insurance 
certifi cate as reinstatement and replacement

•	 The	indemnity	value	of	the	building	or	contents,	at	the	
commencement of the period of insurance, where the method 
of settlement is shown on your insurance certificate as 
indemnity

The Under Insurance clause will active if there is an insured 
loss where the insured has not elected coverage to enable 
replacement/reinstatement, but instead, only insured a 
percentage of the cost.

An example would be having Holiday Cabins insured at your 
location, an insured event such as Fire was to occur and you 
lose 1 cabin.

The cabins value is $100,000 however the Cabin was insured 
for $68,000 

•	 Value	of	the	Cabin	$100,000

•	 80%	of	the	Value	$80,000

•	 Your	Sum	Insured	$68,000

•	 Value	of	Loss	$60,000

This is calculated as follows

$68,000 x $60,000 / $80,000 = $51,000.00

$51,000 is your base settlement, then after you deduct the 
excess recorded in your policy schedule, as an example 
$1,000.00, your final settlement would only total $50,000, 
leaving you out of pocket another $50,000 for a replacement  
on a like for like basis.

Always attempt to insured your property appropriately and be 
mindful of this clause and its activation and impact. 

Under Insurance - Explanation, 
Implementation and Results
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Marketing Update
Melissa Souter-Robertson, Marketing Manager

RAC Perth Caravan & Camping Show
Experiencing the RAC Perth Caravan & Camping Show for 
the first time this year, I was immensely impressed with the 
scale of the event (congratulations team!) and it was great fun 
meeting exhibitors and talking to them about their product. 
From a marketing perspective, the show was a great success in 
gaining promotional reach across the state with a mixture of 
TV, radio, print, digital and social media. Altogether the show 
was promoted across the Perth metro area and throughout 
regional WA with: 

•	 Over	125	minutes	of	TV	air	time	across	3.5	weeks.

•	 Over	320	minutes	of	radio	air	time	across	3	weeks	including	
outside broadcasts and radio interviews.

•	 Show	advertisements	featuring	in	30	newspapers	over	
5 weeks. 

•	 Selected	outdoor	billboards	and	bus	advertising	across	
8 weeks. Bus advertising was a successful partnership with 
exhibitors to promote their product.

•	 Digital	advertising	on	both	PerthNow	and	Yahoo!7	websites	
over 4.5 weeks.

Traffic on the caravanandcampingshow.com.au website saw a 
steady increase in visits to the site in the month’s leading up to 
the show, with a massive spike in activity in the weeks leading 
to and of the show. The analytics showed most interest was 
on our general information with 48% percent of these views 
heading to our ticketing page as well. 

Film Shoot
CIAWA has received funding from Tourism WA as part of 
the State Government Caravan and Camping Action Plan 
to build a film library. The Association will be undertaking a 
state wide film shoot from the 15th June to 1st July 2016 and 
it is estimated there will be 10,000km covered on this shoot as 
it travels from Esperance to Kununurra and return to Perth. 
The outcome of this shoot will be to gain essential video 
footage of the WA landscape with a caravan, camper trailer 
and motorhome to produce a series of destination videos for 
multiple areas in Western Australia. The videos will promote 
tourism in WA and the caravanning and camping lifestyle.
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Tourism WA – Caravan and 
Camping Action Plan

CEO Simon Glossop and myself recently meet with Tourism 
WA to be presented with their upcoming Caravan and 
Camping Campaign which will run for the next 15 months. The 
focus behind the campaign will be to re-connect with lapsed 
caravanners and campers and inspire them to re-experience 
this style of holiday, as well as encourage current caravanners 
and campers to explore WA more often. The campaign will 
feature across print, digital and radio with a focus on online 
remarketing. I look forward to working with Tourism WA and 
their media agency and seeing this campaign to fruition. 

Follow us on Social Media 
Caravan WA: https://www.facebook.com/caravanwa

Caravan and Camping WA: https://www.instagram.com/caravanandcampingwa/

Perth Caravan & Camping Show: https://www.facebook.com/PerthCCShow/

Perth Caravan & Camping Show: https://twitter.com/PerthCCShow

WA’s favourite Caravan Park
In January, CIAWA ran a Facebook competition to fi nd out 
from consumers where their favourite place to stay in WA is. 
There was an overwhelming response and we received over 
200 nominations and 770 votes from the public, many happy 
to explain why it is their favourite place and what makes it so 
special. The competition provided the basis for a great story 
in our Show Guide for the RAC Perth Caravan & Camping 
Show where we featured the top 12 places to stay in WA. 
Congratulations to the top 3 caravan parks as voted by the 
community: Mandurah Caravan and Tourist Park, Mandalay 
Holiday Resort and Tourist Park, and Gracetown Caravan Park.

Members Facebook Group
Would you like to chat with fellow business owners in 
the WA caravan and camping industry? This is a group 
that has been set-up as a channel for members to talk 
about issues and ideas in a casual manner. Head over to 
Facebook and search ‘Caravan Industry Association of WA’ 
(https://www.facebook.com/groups/CIAWA/) and join 
our private group.
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Tickets for the Telethon Columbus Aquarius Caravan Raffl  e 
has now closed and drumroll……. we sold 9,794 tickets and 
raised $48,970 for Telethon, a great eff ort by everyone!!!

Congratulations to the winning recipient, Sally C. we hope you 
enjoy your new caravan and have many fun and exciting new 
adventures exploring Western Australia.

To get the word out about the raffl  e, we invested in a mixture 
of social media advertising, print advertising in our well 
receive Show Guide, featured in The Sunday Times, as well 
as featuring in our television commercials promoting the 
show across Channel 7, 7 Two, 7 Mate, Channel 10, ONE 
and GWN. Telethon also provided some great support in 
promoting the raffl  e through social media, print advertising 
and television commercials on Channel 7. We also asked our 
members to get involved and support the raffl  e through their 
communication channels. 

There was an enormous amount of interest in the caravan 
raffl  e at the recent RAC Perth Caravan & Camping Show with 

the Columbus Aquarius Caravan being on display at the PMX 
Campers site and our Show Offi  ce got swarmed with people 
wanting to buy tickets.

A massive thank you for our raffle partners PMX Campers, 
Goldstar RV and Telethon. Without your support this wouldn’t 
have been possible!

Telethon Caravan Raffle

2016

have been possible!

Department of Parks & Wildlife News
Campgrounds in Cape Le Grand, Francois Peron, Millstream 
Chichester, Shannon and Wellington National Parks will be 
completed under the State Government’s Parks for People 
program. 

This year’s Parks and Wildlife exhibit at the RAC Perth Caravan 
& Camping Show featured a big screen display of some of the 
state’s iconic landscapes and attracted plenty of interest. Over 
a thousand patrons actively planning holidays visited the stand 
for park visitor information and to have their questions answered 
about where to go to make use of their new equipment.

Some of Parks and Wildlife’s most important work is providing 
services to the tourism industry. The caravan industry is 
represented on the department’s Tourism Industry Reference 
Group by CIAWA CEO, Simon Glossop. CIAWA members 
are encouraged to contact Simon to raise any issues for 
consideration through this group.

New facilities at The Gap and Natural Bridge in Torndirrup 
National Park opened for the start of the April school holidays. 
The state-of-the-art facilities are expected to be a major tourism 
drawcard for the Albany area and a must-see for tourists. They 
join the Granite Skywalk in Porongurup National Park, the Valley 
of the Giants Tree Top Walk in Walpole-Nornalup National Park 
and the Wilderness View Lookout in Mount Frankland National 
Park in off ering a collection of unique eco-tourism experiences 
for visitors and, in turn, supporting local communities.

Planning is now underway for an innovative tourism precinct 
in Kalbarri National Park including two skywalks which will 
provide stunning vistas of the dramatic Murchison River Gorge 
for people of all ages and abilities. The project will also complete 
sealing of the Loop/Z Bend Road and redevelop the Z Bend and 
Meanarra Hill visitor areas. There will be interpretation signs, 
parking for coaches and large caravans, shade shelters and 
toilets. The new infrastructure will encourage more people to 
stay longer and make multiple trips to the region and attract 
new markets and a new generation of visitors to Kalbarri.

Parks and Wildlife has opened new and upgraded campgrounds 
in a number of parks and reserves with more to come. Staying 
overnight in WA’s national parks and reserves helps families to 
get away from it all, spend quality time with family and friends 
and, of course, connect with nature. Promoting the camping 
lifestyle a way to encourage people to value what we have in 
WA and to make a habit of touring regional areas within the 
state. These campgrounds provide sites suitable for range of 
camping units from lightweight tents to large towable rigs.

Recently opened campgrounds are at Coalseam Conservation Park, 
Credo in the Goldfi elds, Dryandra Woodland, Dwellingup State 
Forest, Lane Poole Reserve, and Cape Range, D’Entrecasteaux, 
Leeuwin-Naturaliste	and	Yalgorup	national	parks.	
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Nominations open for WA Tourism Awards
Caravan and Holiday Parks (Category 17), 
sponspored by CIAWA
Now in its 44th year, the WA Tourism Awards recognise and 
reward business excellence within the Western Australian 
tourism industry. Nominations are now open for all tourism-
related businesses in WA. 

With 32 categories to choose from, including festivals and 
events, adventure tourism, tours and transport, food, wine 
and accommodation there is a category to suit every tourism 
business. Nominations close June 8, 2016. 

We encourage our members to enter the WA Tourism Awards, 
the recognition and promotion value is priceless and a great 
marketing tool. Nominating for the awards is a simple online 
process, and nominees receive access to a number of entrant 
support initiatives to give them the best chance of submitting 
an award-winning entry.

Visit the Tourism Council WA website 
(www.tourismcouncilwa.com.au) for information on how 
to nominate.

Tourism Council WA

Training workshops delivered across WA
Tourism Council WA (TCWA) is delivering a range of new and 
updated workshops across WA in the coming months. These 
short, aff ordable workshops are industry relevant and suitable 
for both frontline staff  and managers. 

Upcoming workshops will be presented in Kununurra, Margaret 
River and Perth covering topics including social media, online 
distribution, customer service and establishing or building your 
business online. 

Visit the website (www.tourismcouncilwa.com.au) to view the 
event calendar for dates.
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It’s hard to believe that the RAC Perth Caravan & Camping 
Show is over for another year! 

The fi ve day event at Claremont Showground showcased over 
250 exhibitors, with close to 45,000 consumers viewing the 
latest product on off er for the caravan and camping sector. 

We’re pleased to be able to report that the show was a success; 
feedback from exhibitors indicated they had good sales with a 
few even mentioning that this year’s show was their best yet – 
that is what we see as a success! 

Feedback was also positive with the layout and “feel” of the 
show, and despite visitor numbers being down on 2015, the 
general consensus was the free family event in Mandurah 
“Crabfest” and Joondalup Festival on the weekend affected 
gate numbers, so as we always do, next year we want to see 
growth in gate numbers again!  

For those who have completed the Exhibitor Survey - 
thank you, we value your feedback which helps us to 
continually improve the event year upon year, and we will 
be comprehensively reviewing your comments in our review 
process for the 2017 show. If you have not yet provided 
feedback and would like to do so, please email Tarryn Leslie 
on exhibitors@caravanwa.com.au 

We also sent out a consumer survey and with over 300 
responses we are pleased with the level of feedback, some 
comments that capture the majority are included below;

“Great, good to get to on public transport and having the 
travel costs included in the ticket price was awesome, 
thank you! ”

Interestingly there were a number of comments suggesting 
that exhibitors should have specials at the show and to off er 
these at a price that is worthwhile for the consumer.

“Better prices. While we were there we googled many items 
and compared prices to the internet prices and the internet 
prices were cheaper on just about everything we researched.”

We also asked visitors “What improvements they would like to 
see made to the event?”, responses were:

40% - More accessory displays

18% - More Holiday Park and destination displays

20% - More parking

12% - More camper trailers

40% - Better catering

15% - More motorhomes

It is interesting to see the answers, especially in the more 
accessories and motorhome categories. Comments in 
the “Other” section included More Shade and Seating / 
More signage for getting around / More Activities and 
Demonstrations / More showing how the product works.

These comments and feedback from visitors will be able to 
help us make an attractive show and we will be looking at 
providing workshops to assist exhibitors.

Daily Consumer Entry Figures

2016 2015

Wednesday 5,409 5,497

Thursday 6,433 6,490

Friday 6,660 7,262

Saturday 12,644 15,031

Sunday 12,903 13,648

Total 44,637 47,928

*Total figure includes 588 sold tickets that were not scanned in. It 
is estimated there were also over 600 exhibitor passes provided to 
consumers for entry rather than using the complimentary tickets 
available for purchase.

2016 RAC Perth  Caravan & Camping Show
Tracey Clarke, Event Organiser
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The new catering precinct, located outside of the Show Offi  ce, 
was a new inclusion for 2016 and was very well received by 
visitors! Based on the popularity of this shaded seating area, 
we will be looking at ways to develop and expand for 2017. 

The Family Fun Zone was once again a big hit on the weekend, 
with plenty of free family activities on offer, including the 
brand new High Ropes Course - the very first of its kind in 
Australia. The snakes and lizards at the reptile display brought 
much excitement to the younger ones, although most likely 
scared a few parents! We will be working on improving and 
changing the way we present the kids area for the 2017 show.

The format of the Passport to Freedom competition this year 
was improved, moving away from the (smaller) daily prizes, to 
a major prize ($20,000 value) and 2nd, 3rd and 4th prizes. This 
has seen an increase in entry numbers to the competition and 
we may be replicating a similar concept next year.

Thank you to all of our Passport to Freedom Sponsors; to 
MDC Camper Trailers & Offroad Caravans for supplying 
1st prize, Getaway Outdoors for 2nd prize, Dometic / 
WAECO, RAC Parks & Resorts, Australia’s Coral Coast & 
Ozshut  for 3rd prizes, and Thetford, Caravan & Marine 
Barbecues, EcoPot, RAVCO, Fobo Tyre & Fitzroy River 
Lodge for 4th prizes. We would also like to thank Off 
Road Equipment for supporting The Sunday Times online 
camper trailer competition.

We received an outstanding response to the competition this 
year, with all 11 prize winners extremely happy! 

Congratulations to the following exhibitors who took out 
awards at the 2016 show! The awards were presented at the 
Exhibitor Function on the Friday night, which gave exhibitors 
the opportunity to let their hair down and relax after a busy 
fi rst few days! 

Outdoor Display (100m2 and below): Ozpig  

Outdoor Display (101m2 to 1,000m2): Cameron Caravans 

Outdoor Display (larger than 1,001m2): Lewis RV

Tourism Display: Mandurah Caravan & Tourist Park

Indoor Display: Tackle World & Outdoors Mandurah

A big thank you goes out to PMX Camper Trailers and 
Goldstar Caravans for providing the major prize for the 
Telethon Raffle, a $50,000 Columbus Aquarius Caravan. 
Without them this great fundraising opportunity would not 
have happened. 

Lastly, to our Major Partner, RAC, we’d like to take this 
opportunity to thank you and your team for your continued 
support throughout this year’s show. 

Save the date for 2017! Next year’s RAC Perth Caravan & 
Camping Show will return to Claremont Showground from 
Wednesday 22nd to Sunday 26th March 2017, so be sure to 
add it to your diary! 

We hope that this year’s show was a success for you and look 
forward to seeing you back again in 2017. 

2016 RAC Perth  Caravan & Camping Show

Passport to Freedom Prize Winner

Exhibitor function

Tracey Clarke, Event Organiser
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Global Gypsies Demonstration

The popular Family Fun Zone

Major Sponsor, RAC
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2016 RAC Perth  Caravan & Camping Show
Photo Highlights

VIP Opening

Courtesy Gold Buggy 
Sponsor, Camec

Tourism Pavilion was popular

Eureka Demonstration
Catering Precinct, new for 2016.



Getting Your Notices Right – when 
near enough is not good enough
Getting Your Notices Right – when 
near enough is not good enough
Getting Your Notices Right – when 
near enough is not good enough
Two cases heard in the SAT in 2015 highlighted the need for 
any notice issued under the Residential Parks (Long Stay 
Tenants) Act to be drafted in accordance with the Act and to 
contain accurate information.

The fi rst case considered an application for termination of a 
long stay agreement for breach of the long stay agreement.  
There was no detailed written agreement in place and the 
tenant was only deemed a long stay tenant as he had resided 
for greater than 90 days in the Park.

2 problems arose for the Operator.  The fi rst was the lack of a 
written agreement meant it was diffi  cult to identify what the 
tenant was in breach of (a provision which was in the Park’s 
standard agreement for relocation within the Park was relied 
on for the default).  The second was the lapse in time between 
issuing a notice to remedy the breach and the issue of the 
termination notice was only 12 days.

The operator lost on both issues. The Tribunal found that the 
operator failed to give the tenant the default notice at least 14 
days prior to the date specifi ed in the default notice as the date 
on or before which the breach must be remedied.  This error 
meant both the default notice and the termination notice did 
not comply with the Act and could not support an application 
to terminate.  

The Tribunal also found in any event that the tenant did not 
breach the long stay agreement as the tenant had not agreed to 
the term relied on in the notice.  The Tribunal also considered 
the s68(4)(a) requirement that the breach has to be in all the 
circumstances such as to justify terminating the agreement, and 
found that in this particular case it would not have considered a 
refusal to move to another site to be suffi  cient breach to justify 
terminating the long-stay agreement in any event.  
The second case involved an even simpler error, a failure to 
specify the correct amount of rent in arrears at the date of the 
default notice.  The terms of the long stay agreement were not 
in dispute, nor was there a dispute that there was rent in arrears 
when the notice issued.  The issue to be decided was how much 
was owed.  It was conceded that the incorrect amount of rent had 
been claimed in the default notice.  The error meant that both 
the default notice and the termination notice were defective and 
could not be relied on to terminate or obtain vacant possession.
The critical problem is that the SAT only has power under s68 
to order termination of an agreement and vacant possession 
if pursuant to s68(1)(a) a park operator has given a notice of 
termination to a long-stay tenant.   If the termination notice is 
defective in any material way then SAT has no power.
Contact Greg Mohen or Ann Spencer for a no obligation chat 
and to fi nd out more about Kott Gunning’s services.



australia's toughest 
WASHING MACHINE 

  

toughest
WASHING MACHINE

Maytag’s Commercial MHN30PD 

 Lowest Power and Water Consumption  
 Industry Leading Warranty  
 Proven to Clean Better 
 Super-Fast Cycle Times  

 

 

 

9470 6868  www.DLSmaytag.com.au 

onsumption

www.DLSmaytag.com.au

To meet the challenge of our drying climate, Water 
Corporation is asking residential customers to reduce their 
sprinkler times by 2 minutes, but there are many simple 
ways caravan park owners and managers can also reduce the 
amount of water they use and benefi t from these savings. 
Water Corporation has created a new online training tool that 
provides business customers with all the latest hints and tips 
to help save water, money and time.
For example, caravan park managers can reduce their annual 
water use by 30 per cent simply by ensuring their toilets, hand 
basin taps and showers are all working effi  ciently.
Visit	our	website	to	watch	our	YouTube	videos	for	an	overview	
of each course:
•	Water	Effi		cient	Landscape	and	Irrigation
•	Water	Auditing	for	Non-Residential	Facilities
•	Cooling	Tower	Water	Effi		ciency

Exclusive o� er for CIAWA Members 
Complete at least one course before 31 May 2016 and go into 
the draw to win a $100 Waterwise gift voucher.
For more information, please visit watercorporation.com.au  

Water 
Corporation 
introduces 
free Water 
Efficiency 
Online Training

Example of online training



 

Kent Corp 2 bedroom Park Homes  from$98,850 

 

w w w . a u s c o . c o m . a u  |  1 3  6 2  1 1  

steve.suttie@ausco.com.au   
0404 642 422 
08 9333 5113 

The bi-annual Goldfields Caravan & Camping Show is on again 
this year, returning to the City of Kalgoorlie - Boulder on the 
weekend of Saturday 27th and Sunday 28th of August at a new 
and improved venue, the Oasis Playing Fields. 

The Oasis site is centrally located and the show area is fully grassed. 
There is plenty of visitor parking and based on the previous two 
Goldfi elds Show gate numbers it is expected there will be in excess 
of 5,000 people attend the show. The show is free to enter for the 
public and there will be food vendors and kids entertainment on site. 

Included in sites fees will be an advert for each exhibitor in our 8 
page show guide lift-out. This will be produced and inserted by the 
local newspaper, the Kalgoorlie Miner. There will be supporting 
local radio and print adverts to promote the show and a focus on 
digital marketing and social media to support the promotion of 
the event. 

Expressions of Interests for sites have been released and sites 
are available from 100 sqm – 1,000 sqm, with 3x3 marquee’s also 
available. If you have not yet received a copy and are interested 
in exhibiting at this event, please contact Tarryn Leslie via 
exhibitors@caravanwa.com.au or on (08) 9358 5622.

Goldfields Caravan & 
Camping Show 2016
Tarryn Leslie, Event Coordinator
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THE
SPRING
SUPER
SALE

An easier 
way to 
pay your 
water bill

Water Corporation is making it easier and more convenient for 
business owners to pay their bills, by introducing Electronic 
Funds Transfer (EFT) as a payment option in My Water. 

Business customers who have signed up to My Water using 
an ABN can register for EFT payments once logged in. All you 
need to do is select ‘EFT payments’ under the ‘My Bills and 
Payment’s tab in the My Water home screen and follow the 
prompts.  

Once registered, you will be able to:

•	 Pay	multiple	bills	in	one	transaction

•	 Vary	the	amount	you	wish	to	pay	for	each	bill

•	 Print	a	summary	of	the	payment	requests	you	have	submitted

Once you sign up to My Water, you can also update your 
personal details, track your water use and set up direct debit 
payments. 

Visit mywater.com.au to get started.

The inaugural three day event will be held at Claremont Showground from the 
14 – 16 October 2016 in the sideshow alley section of the grounds. The concept 
is to provide exhibitors with the opportunity to sell clearance / end of season 
stock and fantastic sale prices. This is similar to shows in other States and of 
course the “end of plate” clearance sales the car industry put on.
The show will be heavily supported through a variety of traditional print, 
radio and TV advertising with a focus on digital and social media, while also 
accessing our 60,000 consumer database. Visitor entry will be $10 cash entry 
for adult/concession, with kids under 16 free. We are anticipating attendance 
of 20,000 consumers across the three days for this dedicated caravan and 
camping product show. 
Sites are strictly limited and the event is exclusively for 2016/17 financial 
members of the Association only (note: maximum of one site per member). 
Discounted rates have also been made available for members who exhibited 
at the 2016 RAC Perth Caravan & Camping Show.
We are excited to see the support we have received from our Members for 
this new event and look forward to bringing you further updates on the NEW 
Spring Super Sale!  
Booking forms have been sent to all Members who responded to the EOI 
process. If you have not yet received a copy and are interested in exhibiting at 
this event, please contact Tarryn Leslie via exhibitors@caravanwa.com.au 
or on (08) 9358 5622.

T h e  A s s o c i a t i o n  i s  p ro u d  t o 
announce a new Member only event 
to assist Members in selling product 
during what is traditionally the peak 
time for people planning a caravan 
and camping holiday in Western 
Australia, and why it is being called  
– The Spring Super Sale. 

NEW 
EVENT!



What does a ‘consumer guarantee’ cover?
For goods, sellers must guarantee that products they sell:
•	 are	of	acceptable	quality;
•	 match	the	description,	sample	or	demonstration	model;
•	 comply	with	any	written	warranty	or	promises	provided	

with the goods;
•	 have	repair	facilities	and	spare	parts	reasonably	available;
•	 do	not	have	any	money	owing	on	them	and	have	clear	title	

(unless stated); and
•	 come	with	a	right	to	undisturbed	possession	of	the	goods	

– meaning no one can stop the consumer from using them 
or take them from the consumer.

Services must be:
•	 carried	out	with	due	care	and	skill;
•	 fi	t	for	a	particular	purpose;	and
•	 provided	within	a	reasonable	timeframe.

‘Consumer guarantees’ in action
If an item fails to meet a consumer guarantee, the supplier that 
the consumer bought it from must provide a suitable ‘remedy’.
For a major failure, the consumer can choose the remedy. 
We can speculate that with a caravan a major failure might be 
an axle failure or major water leaks, or the vehicle not meeting 

What does a ‘consumer guarantee’ cover?

Through a better, smarter, more hard hitting way… 
We can  guarantee qualifi ed leads for your business!

These Customers are waiting.

Check out Digired.com.au for more information

Department of 
Consumer Protection

Consumer guarantees 
Consumer Protection understands that there may be some 
confusion among members of the caravan industry about 
warranties and guarantees in relation to caravan sales/purchases.

While it is true that no statutory warranty applies to the sale of 
caravans or camper trailers, under the Motor Vehicle Dealers Act, 
there is still a warranty of another name for consumers who buy 
new or used caravans and camper trailers from a commercial 
seller – this is under the Australian Consumer Law (ACL).

Through the ACL, consumers are automatically covered by 
‘consumer guarantees’ for goods and services sold, hired or 
leased to them in trade or commerce. (Private sales or hire 
arrangements are not covered).

Consumer guarantees apply to product or service sales in the 
marketplace made after January 1, 2011, when the Australian 
Consumer Law was introduced. That’s ALL personal-use 
purchases and for businesses, items up to the value of $40,000.

The ACL provides a consumer’s right to refunds, replacements 
and repairs regardless of whether a written warranty was 
provided or whether they purchased an extended warranty at 
the point of sale.



Dates: Monday 8 to Wednesday 10 August 2016
Venue: Perth Convention and Exhibition Centre

We’re looking forward to bringing you new and  
exciting speakers, with a range of relevant industry  

topics to suit Members.  
Stay tuned for more information to be released soon! 

SAVE THE DATE!

6
2 0
1 6

the correct load capacity as represented. When entitled to a 
refund, the consumer does not have to accept a credit note or 
exchange unless they want to. In the case of a replacement, 
it must be of the same type and similar value to the original 
item, or if unavailable, the consumer may choose a repair and 
a partial refund. 
For a minor failure, the supplier gets to choose how it is resolved 
– usually a refund, replacement or repair. A minor failure might 
be a tear in an awning. The law does not defi ne what a minor 
or major fault might be and each case is taken on its merits. 
There are some easy to understand guides that provide real life 
examples of how to interpret the laws. These are available on 
our website www.commerce.wa.gov.au/cp.
To put a consumer guarantee into action, consumers are 
advised by Consumer Protection to follow these steps:

1. Take the item back to the seller as soon as possible, with 
the receipt or proof of purchase. Consumers do not have 
to return goods in their original packaging.

2. Explain what is wrong and that they would like it repaired, 
exchanged or refunded – their basic right under Australian 
Consumer Law.

3. The seller should honour their obligation and provide 
a remedy and cannot tell the consumer to go to the 
manufacturer directly.

Tourism 
WA
Tourism Tourism 

Caravan Industry Association, the 
Department of Parks and Wildlife 
and Tourism Western Australia 
will collaborate on a marketing 
campaign to promote the diverse range of caravan 
and camping holidays in Western Australia 
targeting WA residents and encouraging them to 
get out and experience the extraordinary parts of 
this unique destination. 

The campaign will commence in May this year 
and continue through to June 2017 across print, 
digital and social platforms, radio, TV, and search 
marketing. The campaign will drive consumers to  
caravanwa.com.au to drive bookings to members 
of CIAWA, and parkstay.dpaw.wa.gov.au to 
encourage consumers to fi nd out more and book a 
National Park experience. 

This campaign forms part of the Caravan and 
Camping Action Plan funded through Royalties 
for Regions.

              



Spirit Radio’s 
Kimberley Road-Trip 

Bright and early on Day Two, Matt set up his portable 
studio for the next live broadcast. It was a great opportunity 
to promote Fitzroy’s accommodation and attractions to a 
statewide radio audience. 

The General Manager was more than welcoming during our 
brief stay and Matt certainly left his compliments to the chef!

Next stop, Halls Creek. Thanks to Tim and the team at 
The Kimberley Hotel for making the overnight stay very 
comfortable. The road to Kununurra was within reach! Matt 
got up at the crack of dawn on Day Three to make it just in 
time for the next broadcast at the Kimberleyland Caravan Park. 
Highlights included meeting the team from the Kununurra 
Visitors Centre and Steve from Kingfisher Tours. Matt was 
very lucky to take the road trip ‘up in the air’ with a scenic 
sunrise fl ight over the world-famous Bungle Bungles and Lake 
Argyle! 

Day Four saw Spirit’s portable studio set up in a luxurious 
cabin at the Discovery Holiday Park overlooking Lake 
Kununurra. What a view! The end of the broadcast marked 
the conclusion of a successful trip, featuring more than 1200 
kilometres of pristine greenery, wild animals, new friends and 
newer memories. Big thanks to the Fitzroy River Lodge, The 
Kimberley Hotel, Kimberleyland Caravan Park, Discovery 
Holiday Park, Broome Isuzu Ute, Hertz Broome, Off Road 
Equipment and the RAC Perth Caravan & Camping Show.

In the week before the RAC Perth Caravan & Camping 
Show, CIAWA partnered with the Spirit Radio Network 
to promote the Kimberley region in preparation for the 
looming peak season. Thank you to those parks that 
provided accommodation support for the destination 
journey. See below to read about Matt’s trip through the 
Kimberley.
The Spirit Radio Network’s drive presenter and ‘Caravan and 
Camping Show’ co-host, Matt Layton had a confession to 
make. After two years working in the Pilbara, he didn’t find 
time to properly hit the road and have a good old fashioned 
road trip - something co-host Simon Glossop couldn’t believe!

So the radio team, with the help of the Caravan Industry 
Association of WA and major sponsors planned out a four-
day drive across the picturesque Kimberley region, and it 
promised to be one to remember!

Day One featured a live broadcast from the Broome Visitor 
Centre. Chatting with the local residents, Matt instantly 
discovered how much is on off er for everyone – whether you’re 
a first timer or a seasoned traveller. By 2pm, it was time to 
switch off  the mic, pack up the Isuzu MU-X and hit the road. 
Next stop - Fitzroy Crossing. With thanks to the Fitzroy River 
Lodge, Matt enjoyed the local scenery and a mouth-watering 
hard-earned steak!
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Providing for sufficient payload has become a major challenge for manufacturers and dealers alike.
Caravan Industry Association of Australia has developed a quick and easy “Payload Estimator” to simplify 
the task of calculating the approximate minimum load carrying capacity required for any particular towable 
Recreational Vehicle. 

Simply fill in your weights for whatever options or travelling gear the Recreational Vehicle is likely to be 
carrying and you will get a total figure for the approximate payload you should allow. With this information, 
you can specify suspension, components and the overall design accordingly.
 
The mobile website steps you through common payload items, with predetermined average weights, without 
having to remember them all. Dealers can sit down with their customers and go through all of the options 
and quickly and easily determine the consumers minimum required load carrying capacity. 

The information obtained by using the mobile website will assist the manufacturer and dealer in designing 
and manufacturing a recreational vehicle to meet the consumer’s needs and comply with relevant 
regulations and standards.
 
To access Caravan Industry Association of Australia’s new mobile Website, simply click this link, accept the 
conditions of use and follow the prompts.

http://www.caravanindustry.com.au/payloadestimator/

Caravan Industry Association of Australia’s new mobile website for towable recreational vehicles to assist 
Dealers and Manufacturers is now LIVE.

Payload Estimator Mobile Website

Association of Australia
Caravan Industry

We are proud to work closely with State Associations for the benefit of industry
participants and the development of consistent industry messages.
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Benchmarking Audit and Online Data Collection
The much needed data is now starting to trickle in, so thank 
you to those parks who have already made a start participating. 
A reminder of the importance of this information, the 
benchmarking tool is an essential program for the long term 
future of the sector and we value your time and contribution in 
helping us collect this valuable data. 

Some members have experienced some diffi  culties logging on, 
one solution is to type the provided username and password 
into the fi elds and not copy and paste from the email. If you 
fi nd any issues or experience any problems with the tool please 
contact me, Michael Collins, Business Improvement Manager 
(Parks) directly on 0427 198 201 or parks@caravanwa.com.au. 
Please note that the individual results of this benchmarking 
program will be kept completely confi dential.

As part of the program, partially funded by Tourism Western 
Australia we are visiting parks right around the state, the 
visit highlights the importance of accreditation, training 
and standards and provides recommendations to improve 
business. Recently we were in the Australia’s Golden Outback 
region from Corrigin to Wiluna and everywhere in-between 
and then from Meekatharra south. 

It should be noted, there is a huge disparity in standards across 
the state. I can only stress the importance of parks lifting those 
standards and off ering a better visitor experience to ensure we 
protect the future of the C&C sector.  The shires of Westonia, 
Menzies, Cue and Mount Magnet are standouts, they certainly 
do recognize the importance of off ering a quality experience 
for the visitors to their towns, and their parks are a credit to 
these small municipalities.  

PMX Campers have generously provided us with a Coorong 
GT camper trailer to assist with our travels as we trek about 
Western Australia, we would also appreciate if member 
parks could help out with FOC or discounted site fees.  
Keep an eye out, we will be in your park sometime soon. 

Membership Update
Michael Collins, Business Improvement Manager (Parks)

Mike Collins and Les Sharpe, Business 
Development Manager - PMX Campers

It’s important to lift standards to meet 
customer expectations.



Caravan and Camping Shows 
The association has recently attended the Adelaide, 
Melbourne Caravan and Camping shows and for the first 
time we exhibited at our own RAC Perth Caravan & Camping 
Show. It was great to see so many local parks exhibiting, 
congratulations must go to Mandurah Tourist Park for picking 
up the best tourism display award. 
In a highly competitive marketplace, promoting the wonders 
of Western Australia is vitally important and having a 
new display, which has been well received certainly helps 
promoting our state as a destination. We do take so much 
pleasure meeting first hand so many lovely travellers who 
have WA in their immediate travel plans.  I do hope this year 
continues to see parks across the state busy!
2016/2017 Membership
Please keep an eye out for the new 2016/2017 Membership 
Prospectus	which	will	be	sent	out	to	all	members	soon.	You	
will note some key changes to this coming year’s membership 
tiered structure that the CIAWA board have identifi ed with 
key features and benefi ts that will be valuable to members.

Membership Update

Registered Training Organisation 
Reg No 51679 

Specialists in Caravan Park Workplace Training, 
OH&S and Risk Management for over 19 years. 

Tubal Pty Ltd  
• Training and assessment of qualifications from 

Certificate III, IV and Diploma in Holiday Parks and 
Resorts. 

• Gain a dual Qualification of Diploma of Leadership & 
Management with your Diploma of Holiday Parks & Resorts.  

• Government funded Traineeships:  up to $4000 in incentive 
may be available for new full time employees. 

• Payroll Tax exemption for management & staff undertaking 
Traineeships. 

• All assessment & training is conducted in the workplace 
through the Tubal System – no paperwork or assignments. 
“It’s all about workplace performance”. 

• Be recognised for your skills and experience in Parks or other 
workplaces. (RPL) your Holiday Parks & Resorts  Qualification. 

•  Easy & flexible monthly payment arrangement available. 

• WHS compliant Policies and Procedures Manual, 
tailored to your Park. 

• Tubal’s user-friendly online Compliance Management 
System ensures your Park’s WHS standards are met 
on a daily basis. 

• Swimming Pool Qualifications through workshops or 
remote on-line assessment to Park employees - as 
required by the WA State Health Department. 

 

 

 

P: 1300 4 TUBAL (1300 488 225) | W: tubal.com.au | E: admin@tubal.com.au 

•

•

Improve your Park’s  
efficiency and performance  
with Qualified Management 
& Staff & WHS Compliance  

“I found the Tubal system so easy to understand and use. It was 
fantastic! I breezed through my Diploma of Holiday Parks & Resorts 
because the interpretation was made relevant to my industry. 
Furthermore I had someone I could speak to that understood”.   
Belinda Thomas 

Mike Collins at the Victorian Caravan, 
Camping & Touring Supershow
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IFISH – Let’s Go Summer Series 2016

The Caravan Industry Association of Australia have again teamed up 
with Australia’s number one fishing show ‘IFISH’ to promote caravan 
and camping. Did you know that Roy Morgan research identified 
that people who fish are twice as likely to go caravan and camping 
compared to people who do not fish! 
The Summer Series was also supported by a 
promotion to win a caravan valued at $70,000.  
The Summer Series ran for 5 weeks with a total of 25 episodes, plus 
each episode was supported with a strategically placed lifestyle 
TVC, it was also supported online and by the popular host Paul 
Worsteling. The competition received over 72,000 entries. 

RVMAP Licence Agreement Driving Stronger 

Commitment to Industry Compliance 

With the ongoing development and improvement of the Recreational 
Vehicle Manufacturing Accreditation Program (RVMAP), this year sees 
the introduction of the RVMAP Licence Agreement. In December of last 
year, the accreditation key was successfully trademarked. As a result of 
this, it is crucial that there is control over who carries this trademarked 
brand and commitment from the manufacturer to what the accreditation 
key represents. Manufacturers who carry the accreditation key need to 
be fully committed to manufacturing product in accordance with the 
Technical Standards as well as the requirements detailed in the RVMAP 
Code of Practice. It is important to note that RVMAP is not a consumer 
guarantee of compliance – the legal responsibility of compliance remains 
with the manufacturer. 
The introduction of the RVMAP Licence Agreement also allows Caravan 
Industry Association of Australia’s Compliance Auditors to access more 
industry product, more often, which in turn is designed to provide a 
greater confidence by the consumer in purchasing accredited product.

Changes within the RVMAP Licence Agreement:
While the underlying program remains as manufacturers would be 
familiar with, the administration of the program with the introduction 
of the licence will see some changes which manufacturers should 
be aware of. These changes are designed to strengthen the 
enforcement of the program and provide greater benefit for those 
industry businesses which carry the key.
Some of the changes include:
• The relationship with the program changes to a contractual 

relationship rather than a membership model;
• The ability to cancel the licence for non-performance and limit 

manufacturer access to merchandised product;
• The ability to inspect product outside of the manufacturing 

premises; and
• The ability to report licence status to state caravanning 

associations and government regulators.

Federal Government Advocacy – Innovation 

and growth in the caravanning and camping 

Industry

The Caravan Industry Association of Australia recently met with 
Kelly O’Dwyer Assistant Treasurer and Wyatt Roy Assistant Minister 
for Innovation to discuss the future of the caravan and camping 
industry, including innovation now and into the future. 
The Caravan Industry Association of Australia continue to promote 
in Canberra the benefits and importance of  maintaining a vibrant 
industry that directly supports the Australian economy via 
employment, manufacturing and service provision. 
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Let’s Go Robbo Road Trip promotes 

caravanning and camping in Holidays in 

Western Australia.

From March 21 to March 25 2016, Studio 10’s Morning Show host 
Robbo toured some of Western Australia’s fantastic caravan holiday 
parks and local sights, shedding light on some of the great scenery 
and activities that a Caravanning holiday offers. 
Visiting Mandurah, Mandalay, Gracetown, Koombana Bay and 
Woodman Point Holiday parks; Robbo showed viewers the wide 
range of holiday experiences that Western Australia offers. This 
trip was made possible with the gracious participation of the 
aforementioned parks, Around Australia Motorhomes and The 
Caravan Industry Association of Western Australia.

Future Leaders Committee Finalised with  

WA Representation

Congratulations to Tracey Clarke of the Caravan Industry Association 
of Western Australia for being elected to the Future Leaders 
Committee. The committee was finalised in late March and 
comprises a diverse group with representation from all States and 
industry sectors. Tracey joins a committee of representatives that 
have extensive industry experience and hold senior roles. They 
have collectively taken on the challenge to develop a culture in the 
industry that encourages youth participation.
The committee held it’s first meeting via teleconference but will 
meet in person during the course of the National Conference in 
May. An exciting program change for the Future Leaders Program 
sees Stephen Lundin take the stage to present the FISH! Philosophy. 
The best-selling author and entrepreneur will show delegates how 
to inspire the best out of workplace teams. Various organisations 
worldwide use the FISH! Philosophy to improve teamwork, customer 
service, employee engagement, leadership and retention. We trust 
the Future Leaders will benefit from this conference highlight. 
The Future Leaders Conference information and program brochure 
is available on the Caravan Industry Association of Australia website 
if you’d like to see what got talked about. 
http://www.caravanindustry.com.au/2016conference/future-
leaders-conference

RV Production Stats show industry is  

back in growth 

After a comparatively weak January this year, RV production has 
bounced back in February showing growth across both towable and 
motorised vehicles. Compared to February last year, towables are 
up a respectable 6.1% and motorised are kicking goals with 43% 
growth. This is a fantastic rebound from January’s anomally and an 
indicator that consumer thirst for the product is strong. This comes 
off the back of a particularly strong 2015 that was up on the previous 
year’s totals by 6.6%, with the largest number of RVs produced since 
1979!



As a member of 
Caravan Industry 
Association WA , you 
can have access to 
a payment terminal 
that can do more 
than take payments.
The Commonwealth Bank has developed 
a new terminal called Albert that accepts 
card payments and also runs apps. 
There is no limit to what it can do - split 
payments, add tips, scan barcodes, 
collect and provide insights on your 
business, and much more.

Albert is the clever new EFTPOS tablet and 
it’s exclusive to Commonwealth Bank. It’s 
technology to keep your business moving.

commbank.com.au/albert

Important Information: Some of the apps shown require individual development. Commonwealth Bank of Australia ABN 48 123 123 124 AFSL and Australian credit licence 234945.

To be put in touch with a Commonwealth Bank Specialist 
and find the technology to keep your business moving, contact 
Caravan Industry Association WA  on 08 9358 5622 today.


