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Royal Flying Doctors Service 
As an organisation that has strong synergies with our members 
throughout the regions, RFDS were back on board with us again for 
the 2016 Goldfields Caravan & Camping Show and the 2017 RAC 
Perth Caravan & Camping Show. For the Perth show, they brought 
along their full-size plane fuselage that simulates a real emergency 
aircraft and gives visitors to the show a better understanding of 
what goes on inside these planes and the critical role they and the 
staff play in delivering sick and injured patients from the regions to 
the emergency departments in major towns and cities throughout 
WA. We are extremely proud of our association with RFDS and 
continue to collect donations at our events for this very worthy 
cause. The Goldfields show alone had visitors donating over $7000 
to the cause and we look forward to working with the organisation 
well into the future.         

Isuzu Ute Australia
This year we extended our partnership with Isuzu who provided 
a vehicle throughout the year for the Association to use on 
member visits and marketing activities such as regional film shoots, 
regional shows and the Perth show. We look forward to working 
with Isuzu into the future on opportunities that bring value to both 
organisations and we thank them sincerely for their contribution 
to date. 

This year we continued to push the Association along to greater 
heights that ensured everyone was kept extremely busy. There were 
a number of new initiatives and member opportunities introduced 
throughout the year as well our continued commitment in the 
more traditional areas of advocacy and member services.

We finished the year off in a strong financial position and we 
have strategic plans in place that will allow CIAWA to grow across 
member services, events, digital/consumer marketing and research.   

Partnerships
RAC

We moved into the final of our three-year partnership with the RAC 
who were the naming rights sponsor for the 2017 Perth Caravan 
& Camping Show and we wish to acknowledge their support for 
our event throughout this period. We have worked collaboratively 
with the staff of RAC across several successful initiatives aimed 
at driving visitors to the show and introducing the caravan and 
camping lifestyle to different sectors of the holiday and tourism 
market. My sincere appreciation goes to everyone involved.        

This year’s event was also one of the first major engagements for 
the newly elected State Premier-Hon Mark McGowan MLA, who 
officially opened the show. True to his word, the Premier made a 
commitment to attend our show if he was elected and just a few 
days before we kicked off the show he was sworn in as the WA 
State Premier and delivered on his promise. 

The Premier is no stranger to caravan and camping and he and his 
family continue a long tradition of traveling throughout Australia 
to experience everything it has to offer. Having someone who 
shares and understands the passion we all have for the industry, 
it was especially pleasing to hear in his speech how much he 
recognised the importance of Tourism to the state’s economy and 
the critical contribution our industry makes to the sector. I know his 
acknowledgement was very much appreciated by many in the room. 

The official opening was also attended by a host of other dignitaries 
including the Tourism Minster-Hon Paul Papalia MLA along with a 
record number of over 120 VIP guests.

Gate numbers for the 2017 RAC Perth Caravan & Camping Show 
exceeded 47,500 which was an increase of 8% on 2016 and 
proves once again just how popular the event is with the caravan 
and camping fraternity and the public at large. Well done to all 
those who made it such a success.

CEO Report
On behalf of the Board of Directors and the Staff of CIAWA, 

it gives me great pleasure to present the 2016–2017 CIAWA 

Annual Report to you.

Premier Mark McGowan with CEO Craig Kenyon at 
the VIP Opening of the 2017 RAC Perth Caravan & 
Camping Show

Craig Kenyon, Melissa Souter-Robertson and Tracey 
Clarke on a site visit at RFDS HQ in Jandakot
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WAITOC
We continue to work with WAITOC (Western Australian 
Indigenous Tourism Operators Council) in promoting their 
members who provide an exciting and diverse range of tourism 
experiences throughout the regions. This year CIAWA contributed 
to the publication of 100,000 WAITOC Tourism Maps of Western 
Australia. These maps identified our member parks who are close 
to the listed WAITOC member organisations and they are extremely 
popular with caravan and campers looking for a different type of 
cultural experience which WAITOC members provide. 

Advocacy
Our alliance with key stakeholders continued throughout the year 
with staff and Board members attending a number of tourism 
related events.  

As a long standing organisation, CIAWA plays an important role 
in establishing long lasting ties with other tourism sector partners 
and we encourage you all as members to continue to build 
relationships with our tourism partners. Collaboration is critical 
and the synergies between all industry stakeholders needs to be 
enhanced if the tourism sector is to continue to flourish.  

Throughout the year we met with a number of Ministers from 
Government and Opposition as well as Local Government to ensure 
they received the message of just how valuable and important the 
commercial Caravan Parks are to the State’s economy and regional 
diversity. CIAWA supported a number of tourism related functions 
from both sides of the house and our presence once again at the 
WALGA conference is a further demonstration of our commitment 
in the advocacy area. 

This year the Association worked closely with a number of Local 
Shires who have now joined the CIAWA as Associate Members. 
We also continued to promote their community through the now 
well established Community Welcomes Recreational Vehicles 
brand. This initiative was actively promoted again at the WALGA 
conference as a response and alternative to the free camping 
phenomena that continues to be supported by other industry 
bodies. Nothing is free, we know that and somebody somewhere 
is paying.      

Caravan Industry Association of Australia (CIAA)
On a national level, the CIAA Advisory Council is the platform we 
use to get state issues across to the national body that could have 
implications nationally. Over and above the exchanging ideas we 
get to stay informed of the strategic direction that the National 
Board is taking. The Advisory Council is made up of the State 
CEO’s from Parks and Trades and meets every three months in 
Melbourne. With a full day committed to a national agenda, the 
meetings are informative, thought provoking and demonstrate a 
clear sense of cohesion between the states.     

In closing and as always, the Association is here to support you 
so please reach out, tell us of your issue so we can help wherever 
we can.

Look forward to speaking with you soon.

Yours sincerely,

Craig Kenyon 
Chief Executive Officer

CEO Craig Kenyon meeting with member, 
Steve Suttie from Ausco

CEO Craig Kenyon presenting at the 
2016 WA Tourism Conference

CEO Craig Kenyon at the Sydney Caravan & 
Camping Show
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The programme was open to non-members as well, with the  
aim of increasing our membership base, increasing participation 
in tourism accreditation programmes and increasing visitor 
numbers to WA by providing a higher quality product and service 
to the visitor. 

At the time of this report we have successfully delivered the CIDI 
programme to 56 caravan parks across the length and breadth of 
WA. It was an enriching and mammoth project and I would like to 
personally thank all staff involved, as well as Tourism WA for their 
kind assistance and confidence in us, and Michelle Sidebottom 
from Breakaway Tourism for the joint delivery of the programme 
to the parks over a 6-month period.

In mid-term the Association undertook a minor rebranding with 
re-formatted stationery and a slight change to our logo and 
marketing material.

In May 2017, we worked with Tourism WA and the Department 
of Parks and Wildlife on a very successful “Stay Another Day in 
WA” Campaign. It comprised a 4-day Roadshow with live radio 
broadcasts from caravan parks on WA’s Coral Coast. 

In August 2016, we attended and operated a stand at the WALGA 
conference and pushed the “Community Welcomes RV” message 
strongly to all the delegates from local governments in WA. 

In August 2016, CIAWA organised a very successful Goldfields 
Caravan & Camping Show in Kalgoorlie. It was very well attended 
with well over 6,000 visitors and more than 40 exhibitors retailing 
at the show. This year we had a new venue and had excellent 
feedback from consumers, exhibitors and the City of Kalgoorlie-
Boulder officials. 

President’s Report
It is indeed a tremendous honour to serve as the 

President of this great Association and I thank 

all members for giving me and my Board of 

Directors the opportunity to serve you.

CIAWA as a combined industry association, representing both 
caravan Trades and Parks, has been in a better and stronger 
position to advocate for and promote the industry as a whole 
and it has done this with great vigour and enthusiasm over the 
years and continues to do so.

Following on from our strategic planning early in the year, 
your Board and CIAWA’s operational staff led by our new Chief 
Executive Officer, Mr Craig Kenyon, carried out a range of 
activities in furtherance of the Association’s critical objectives.  
I am glad to report that we have achieved most of the objectives 
planned and will be carrying out more in the coming year.

As President, I would like to place on record my sincere 
appreciation and personal thanks to all members of the Board 
and the various sub-committees for their work and commitment 
to the Association’s cause, and to each and every member of the 
staff for their dedication and hard work towards achieving the 
many goals we set for the Association. It has been a wonderful 
experience working with this dynamic team.

CIAWA had its most successful Perth Caravan & Camping Show 
this year. We saw an 8% increase in visitor numbers from last year 
(well past 47,500) and a record number of exhibitors. We were 
also honoured to have our new State Premier, the Honourable  
Mr Mark McGowan officially open the Show.

Between February and June this year, CIAWA, in collaboration 
with Tourism WA, operated the WA stands at the Caravan and 
Camping Shows in Adelaide, Melbourne, Sydney and Brisbane 
promoting all CIAWA members and distributing thousands of our 
Caravan WA Guides to east coast travelers. 

This year we have also formalized a working partnership with  
the Royal Flying Doctor Service whereby we have officially 
recognised RFDS as CIAWA’s Charity of Choice and promoting 
them at our events.

We successfully obtained government funding from Tourism 
WA to carry out the most challenging project undertaken by the 
Association in recent times – the Caravan Industry Development 
Initiative (CIDI). CIDI was launched to deliver training and one-
on-one business mentoring, to increase the level of quality, 
standards and customer service, to the caravan and camping 
sector in regional Western Australia. 
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On the financial front I am glad to report 

that we are in a positive position with 

about $1,698,423 in member funds – 

without compromising on our delivery to 

members through funding for more events, 

marketing, communication, promotional 

activities, advocacy and training.

Visitors to the CIAWA office would notice that we now have 
Honour Boards taking pride of place at the entry acknowledging 
the past contributions of many who were instrumental to the 
success of this Association. A special thanks to Mick Flavel for his 
efforts in getting this project researched and completed.

As an Association it is vital that as we move forward we 
remember the past and acknowledge those who have built 
the Association to what it is today. As such, this year we plan 
to honour (subject to approval at the AGM) all the founding 
members of the Association and a number of other members 
who have contributed greatly to the Association for over a 
decade at this Year’s Annual Dinner.

We seek to constantly improve the overall delivery of benefits 
and services to our members, and we seek your continued 
support and engagement in the various activities of the 
Association in the coming years. 

Thank you,

Jacob I. Chacko 
President

Strategic Board Workshop in February 2017
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What a year the Trades Committee and the CIAWA Board members 
have had. 

Firstly, I would like to personally thank the Trades Committee 
members for all the time they have voluntarily given up from their 
normal daily work commitments to contribute their knowledge 
and ideas in support of our industry.

The Trades Committee would like to thank the whole team at 
CIAWA, for successfully organising and delivering both of our 
major trade events held throughout the year. Without their 
expertise and commitment in making sure the RAC Perth Caravan 
& Camping Show and the Goldfields Caravan & Camping Show 
were coordinated so smoothly, our fellow trade members would 
not have had the opportunity to showcase their products to the 
public at these two fantastic venues, and what a success both 
these events were.

The RAC Perth Caravan & Camping Show held in March with 
a total of 260 exhibitors was once again a great success with a 
record attendance of 47,643 customers attending over the 5 days. 
We are now in the planning mode for the 2018 show and look 
forward to this being a huge success as well.

With our ongoing commitment to taking our products and services 
to the regions, the second trade show was the Goldfields Caravan 
& Camping Show held in Kalgoorlie. Even though we had some 
factors going against us (cold, wind and rain!) the show was a 
huge success. This was the first time for us at this new location 
and it was definitely a hit with the exhibitors, staff and the City 
of Kalgoorlie-Boulder who offered tremendous support for the 
event. The people of Kalgoorlie showed their enthusiasm for the 
caravan and camping lifestyle with terrific attendance numbers 
close to 6400 entering through the gates. Their generosity was 
also outstanding with over $7000 in gold coin donations given 
towards the royal flying doctors which was our nominated local 
charity. This event will be held again around August 2018.

A major agenda items we tackled this year were:

•	 Compliance	 of	 people	 bringing	 in	 Chinese	 campers	 with	 
the intention of selling the product and not being compliant 
with the required WA dealers licence and associated sales 
person’s licences

•	 Licensing	requirements	within	the	hire	industry.	

Because WA has licensing regulations relating to both these areas 
we focused on both the hire side and dealers licensing, we also 
this year had input from the national CIAA body to work towards 
a national regulation on compliance regarding dealers licencing.

Again, we also had a major focus on the hire industry of camper 
trailers and caravans; this side of the industry is a major supplier of 
goods and services to the Tourism sector and doesn’t just involve 
the major hire companies who operate under the regulations and 
state laws.

There are now serious issues with a lot of Ma and Pa, backyard and 
family operators that are hiring out their own personal caravans 
and campers for a few extra dollars while they are not being used, 
or buying a couple of cheap Chinese campers or caravans. With 
these concerns in mind, the Trades Committee has been working 
closely with the Department of Commerce and the Department of 
Transport to educate people who are doing the hires and what the 
ramifications will be for them by not having a license to carry out 
the hiring of their products under the WA Regulations. They risk 
potential liabilities around issues with incorrect insurance, liability 
insurance, tax implications and fines under the WA regulations act. 
This is not what we want. We want a regulated industry for all 
suppliers and by working with the Government Departments, the 
Trades Committee has been able to make recommendations that 
will help regulate and educate the public. This will hopefully assist 
those wishing to enter the hire industry in becoming compliant 
with the regulations that we all have to operate under. This is just 
one of the major issues your Trades Committee has been working 
on over the last year. 

Another great initiative coming from the trades committee and the 
CIAWA office was having information trade nights to help educate 
our members on subjects that we don’t get to talk about normally. 
Once again with the help of our National body we conducted a few 
get together trade info nights conducted by the national technical 
officer on issues which related to our industry so we could inform 
all our customers on the correct information required.

This initiative will be continued into 2018 with more informative 
and relevant subjects, so I encourage all our trade members to look 
out for the next lot of subjects and find the time to attend, you will 
find them worth your while.

There have been many more steps taken throughout the year that 
have meant we could continue to provide real benefits to members 
and next year will see even more show activities, services and 
benefits being included with CIAWA Membership.

Many thanks to all the trade committee members and staff of the 
CIAWA on a successful year and I look forward to an exciting 2018.

Best Regards

Stephen May 
Vice President, Trades Committee

Trades Committee 
Report Trade Workshop with James Field from CIAA
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The group membership with the WA Chamber of Commerce 
and Industry was once again taken out by the Association for 
our members. This is a great resource for everyone, particularly if 
you require advice on any employment concerns or employment 
contracts.

The RAC Perth Caravan & Camping Show was once again a great 
success for the Association this year, with over 47,000 visitors to 
the show. The team worked hard to deliver the show, and member 
parks could once again display in the Tourism Pavilion, promoting 
Western Australian tourism. Both exhibitor and visitor feedback 
was enthusiastic and positive, and the team will continue to 
ensure a positive experience for all in the shows ahead. The events 
team also had a busy year promoting WA Tourism at our regional 
shows, as well as working hard at interstate shows promoting WA 
as a destination of choice for consumers.

On a personal note, I would like to thank the Parks Committee 
for their assistance through the year, along with the rest of the 
Board. None of this would be possible without the hard work of 
the staff at the Association, and we have truly appreciated their 
support and hard work throughout the year.

I would also like to thank our members. We always hope you 
find value in your Association membership, and would love to 
hear your feedback on anything you think we could be doing 
better. The Association works for its members, so we all benefit 
from feedback.

Wishing you all a great year ahead, thanks again for your support!

Ainslee Brady 
Vice President, Parks Committee

2016-17 has been another big year for the Association, with many 
exciting projects and events being undertaken. 

The single biggest project undertaken 

this year for our Park members, as well as 

non-members, was the Caravan Industry 

Development Initiative. 

This was a collaborative program between CIAWA, Tourism 
WA and Breakaway Tourism. The project was made possible 
through a significant grant from the State Government, through 
Tourism WA. The program began with Parks undertaking a 
Diagnostic Analysis, and went right through to the creation 
of a Development Plan to assist operators address any areas 
of concern within their businesses. Michelle Sidebottom from 
Breakaway Tourism, as well as Association staff, conducted site 
visits and Michelle was available for mentoring if Parks required. 
This project was a resounding success, with 56 Parks choosing 
to participate, which is great for Industry development. It also 
had the added benefit of increasing awareness of the CIAWA 
amongst some regional operators, who may not have been 
previously aware of all the benefits of joining the Association. 
I’d like to say a big thanks to Michelle, and the whole team for 
undertaking this mammoth project on behalf of the Association, 
what fantastic work!

The “Community Welcomes RV” program is still an important 
initiative for CIAWA and we continue to promote this program 
which has been designed by the Association to assist local and 
regional government to work harmoniously with existing commercial 
operators to ensure their region does not support non-compliant 
camping. The Associations attendance at events like the WALGA 
conference has been most helpful in fostering relationships with 
local and regional shires, and educating them on the issues facing 
Industry regarding non-compliant camping, as well as giving them 
and insight into the knowledge and experience both Industry and 
the Association can offer. Non-compliant camping continues to be 
an issue for many Operators, and I urge you to contact us at the 
Association if you need assistance in your local area. The Association 
is available to advocate on your behalf regarding this issue.

Following the election of the Labor Government in March of this 
year, the Residential Parks (Long Stay Tenants) Act is now back 
on the table. The Parks Committee have been looking at the 
recommended changes to the Act, and preparing our response to 
Government. We would like to thank all members who have in 
the past assisted by making submissions in the early stages of this 
mammoth task, and assure you we are working our hardest to 
ensure a satisfactory outcome for operators through this process.

Parks Committee 
Report

WALGA
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Events Manager – Tracey Clarke
Tracey has been with CIAWA for nearly five years, assisting in 
several facets from administration to accounts, with a primary 
focus on managing the Associations events.

She is an integral part of the operational arm of the Association 
and in the role of Events Manager, Tracey is responsible for 
managing all operational aspects of the shows and events 
promoted by CIAWA throughout the year. 

She works tirelessly and passionately at ensuring all of the 
Associations events are meticulously managed and delivered to 
the very high standards expected. Tracey’s ability to coordinate 
and deliver across the areas of planning, logistics, staffing, 
contractor services, risk management, infrastructure and 
facilities management is a real credit to her.  

In addition to her role with CIAWA, Tracey has also continued 
to serve on the national Future Leader’s Committee. Formed 
through an initiative of the Caravan Industry Association of 
Australia, the Committee provides a voice for our industry’s 
youth and promotes increased awareness and engagement on 
a national level. As a valued member of this committee, Tracey 
attended the 2017 Caravan Industry Association of Australia 
National Conference and the Future Leaders Conference.

Throughout the year, Tracey has also attended a number of 
networking functions and continues to explore professional 
development opportunities within the event industry to help 
further her learning and skills development.  

Marketing Manager – Melissa Souter-Robertson
Melissa has been with the Association now for almost two 
years. In the role of Marketing Manager, Melissa’s focus has 
been to ensure that the Associations marketing and promotions 
will be branded and more effective in activating consumers 
to get into caravan and camping. A particular emphasis has 
been on improving our online presence and engagement with 
consumers. The role also manages the annual Caravan WA 
publication, member communications, and covers all marketing 
aspects of both the RAC Perth Caravan & Camping Show and 
the regional Caravan & Camping Shows.

In November 2016, Melissa attended an SEM Workshop  
by the Communications Council that looked into how to  
set-up a Google Adwords account and to run a Google  
Adwords campaign.

Melissa also attended the How to Develop an Effective 
Membership Strategy that will Powerfully Improve your 
Membership Performance in June 2016. Run by Strategic 
Membership Solutions, the course looked at how to develop 
a membership strategy that serves the needs of your audience.

Membership Manager – Michael Collins
Michael joined the Association in June 2014 and has been 
proactive in engaging with members. 

In his role, Michael is tasked with manning our attendance as an 
exhibitor at each of the East Coast Caravan & Camping Shows.  

He works passionately to promote Western Australia as a 
destination of choice to the self-drive market. He also represents 
the association around the state, meeting with Local Government 
and other key stakeholders.  

Membership development and the lifting of standards to 
improve the visitor experience through training and accreditation 
was Michael’s focus over the financial year. He also worked on 
developing closer ties with Local Governments through cooperative 
marketing and other business opportunities.    

Following the departure of Michael Collins in May, the CEO and 
Marketing Manager continued the membership commitments for 
the remainder of the financial year.

Events Coordinator – Lauren Giancristofaro
(Started November 2016)

We welcomed new staff member, Lauren Giancristofaro to the 
Events Coordinator role in November 2016. In the role of Events 
Coordinator, the primary focus is the management of exhibitor 
requirements for all CIAWA events. Lauren has been responsible 
for securing exhibitor sales for the event/s and also ensuring 
that all requirements relating to compliance (including terms 
and conditions, and government regulations) are adhered to by 
exhibitors. Lauren has demonstrated adaptability and a willingness 
to go above and beyond in her role, ensuring that exhibitor needs 
are considered at all times.

Administration Assistant – Clare Crabtree
Clare has been with the Association since June 2016 with the role 
of Administration Assistant. In this role Clare has played a key 
part in supporting the team through her administration, event, 
membership and marketing duties.

To improve her administration and all-rounder office skills Clare has 
attended a number of courses throughout the year. 

In November 2016, Clare attended a two-day Professional Executive 
Assistant Course at AIM WA. The course provided information on 
how to plan and set objectives, understanding time management 
and how to communicate effectively. It also demonstrated  
how to get a better understanding of the many requirements of 
the admin support position and how important the position is  
in the workplace.

In February 2017, Clare attended a two-day Executive Assistant 
Conference at Crown Perth. The conference was a great opportunity 
for Clare to network and connect with fellow EA’s in different 
organisations and to learn how to best evolve in the Administration 
Assistant role in managing focus, energy and mind-set.

In June 2017, Clare attended another AIM WA course on Effective 
Email Communication. The half day course focused on how to 
write clear and effective email messages with the appropriate 
language and how to manage the flow of incoming mail. Clare 
also attended a Social Media Training course hosted by the Events 
Industry Association. They demonstrated how to use Facebook 
using a posting strategy, how to grow a fan-base, generate leads, 
build sales lists off Facebook and increase brand awareness.

Staff Report
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Membership with the Association remained steady for the  
2016-17 financial year with 241 General and Associate Members 
on board with CIAWA.

Member Communications
CIAWA produced four printed newsletters for the members that 
were distributed every quarter. The newsletters contained updates 
from the Association and the broader industry. Our regular email 
communications to all members continued across the 2016-17 year 
as a way of updating members with important and key information 
in a timely fashion. CIAWA also started a private Facebook Group 
for members  as  an informal way of keeping  informed and 
connected with other members through social media.

Member Visits
Throughout 2016-17 the staff continued to visit members across 
the length and breadth of the state. This has been a professional 
development initiative that has allowed us to better understand 
member businesses in more detail and what makes them unique. 
We have been very impressed with some of the new initiatives 
members are offering to their guests. 

Caravan Industry Development Initiative Program (Stage 1)
The Caravan Industry Association Western Australia Inc (CIAWA) 
signed an agreement with Tourism WA to deliver the ‘Caravan 
Industry Development Initiative’ (CIDI) program. The CIDI program 
was a collaboration with Tourism Western Australia, Caravan 
Industry Association of Western Australia (CIAWA), and Breakaway 
Tourism Pty Ltd, with a focus on improving the capacity and capability 
of the caravan and camping sector in Western Australia. Stage 1 
commenced in June 2017 with 24 caravan parks participating in 
the program and continued into the 2017-18 financial year with 56 
parks registering for the development program.

Service Awards
The conclusion of the 2016 AGM brought to an end to the tenure 
of two long standing Board Members - Craig Robins (Treasurer) 
and George Williams (Board) who each gave over 10 years of loyal 
service to the Association.

As a final farewell, Jacob Chacko (President) and Craig Kenyon 
(CEO) paid a visit to Craig and George with Certificates of 
Appreciation and a thankyou gift on behalf of CIAWA.

Our sincere gratitude goes to Craig and George, for their wisdom, 
passion and support for the industry and we wish them all the very 
best for the future from the Board, Staff and Members of CIAWA.

Recognising Member Achievements
On Saturday, 12th November 2016, Western Australia’s top tourism 
operators and experiences were recognised for their commitment 
to excellence at the 2016 Perth Airport WA Tourism Awards Gala 
Dinner at Crown Perth.

The Denmark Ocean Beach Holiday Park took home the Gold 
Award in the Caravan & Holiday Parks category of the awards, 
ahead of Kimberleyland Holiday Park and RAC Busselton Holiday 
Park which won silver and bronze respectively.

Another great achievement for the industry was the winning 
recipient of the Sir David Brand Medal which was awarded to Clive 
Johnson from Mandalay Holiday Resort. Clive was recognised as 
an individual that has demonstrated extraordinary, personal and 
professional achievements and made a significant contribution to 
the Western Australian tourism industry.

Congratulations to Discovery Parks - Onslow for winning the 
Watercorp - Waterwise Award sponsored by CIAWA. A formal 
presentation was held at Parliament House with Hon Mia Davies 
MLA Minister for Forestry and Ministry for Water.

Local Government
Our Membership Manager continued to engage with Local 
governments around the State to take advantage of an exclusive 
offer for membership and marketing. Many Local Shires took up 
the offer for the financial year. Membership Manager, Michael 
Collins and CEO, Craig Kenyon also attended the City of Bunbury 
“Camping Grounds Working Group”.

WALGA Conference
CIAWA exhibited at the 2016 Western Australia Local Government 
Association (WALGA) Conference in August. The aim of our 
presence at the conference was to educate and information 
Councillors and Senior Staff in Local Government about the 
national “Community Welcomes RV” program.

Membership Report

Clive and Margaret Johnson
Denmark Ocean Beach 
Holiday Park

George Williams, Jacob Chacko and Craig Kenyon

Craig Robins presented 
with Service Award from 
President, Jacob Chacko

Waterwise Caravan Park - Discovery Parks Onslow
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WA Tourism Conference 
8 –10 August 2016
The 2016 WA Tourism Conference was held at the Perth Convention 
& Exhibition Centre from Monday, 8th through to Wednesday, 10th 
of August. This event was the second state Tourism Conference 
hosted jointly by Tourism Council WA, Caravan Industry Association 
WA, Visitor Centres WA, and Forum Advocating Cultural and Eco-
Tourism (FACET) and is supported by Tourism WA.

The event attracted over 400 delegates from across the tourism 
industry and government, including tourism businesses, visitor 
centres, caravan parks and local tourism bodies. There were  
71 representatives from the Caravan Industry who attended  
the Conference.

There were four Caravan Park specific sessions held at the 
Conference, including:

•	 The	Future	of	Caravan	Parks

•	 Caravan	Park	Best	Practice	Case	Study

•	 Franchise	Branding

•	 Caravan	Industry	Update

2016 Goldfields Caravan & Camping Show 
27–28 August 2016
The Goldfields Caravan & Camping Show was held in Kalgoorlie 
on Saturday, 27th and Sunday, 28th of August 2016. There were 
43 exhibitors who attended the event, showcasing a range of 
product from caravans, camper trailers, motor vehicles (cars), 
accessories, lifestyle products, accommodation providers and 
tourism information. 

The Show was held at a new venue, the Oasis Playing Fields, 
which worked extremely well from both an operational and 
exhibitor perspective. 

The event was a great success with over 6,400 people through 
the gate over the 2 days and 40 recreational vehicle products sold. 
Feedback from exhibitors indicated that despite the inclement 
weather, the event was very well organised, the new venue was 
fantastic, it was a productive show with solid leads, and overall 
was a great event. 

CIAWA was proud to support the Royal Flying Doctor Service 
(RFDS) as the official Charity Partner for the event. Whilst there 
is no entry fee for consumers to enter the event, CIAWA took 
gold coin donations upon entry with 100% of proceeds going 
directly to the RFDS. It was pleasing to see that the event  
raised $7,264.35.

Events Report

The 2016 Goldfields Caravan & Camping Show was 

a great success with over 6,400 people through the 

gate over the 2 days and 40 recreational vehicle 

products sold.

Goldfields Caravan & Camping ShowWA Tourism Conference
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2017 RAC Perth Caravan & Camping Show  
22–26 March 2017

The RAC Perth Caravan & Camping Show was held at Claremont 
Showground from Wednesday, 22nd to Sunday, 26th March 
2017. The event showcased over 260 exhibitors with a wide 
range of product on offer for the caravan and camping sector. 
There was a 5% increase on exhibitor sites available in 2017 
which allowed new exhibitors to attend the Show. 

There were 47,643 consumers who attended 

the 2017 event across the five days, which 

is a fantastic 8% increase (3,594) on visitor 

attendance from 2016.

The introduction of the new food and entertainment precinct 
situated at the northern end of the Showground, the Piazza, 
was a popular area for visitors with seminars, demonstrations, 
catering vendors and plenty of seating available. The Association 
is working on ways to improve upon and expand this area for the 
2018 Show, including live entertainment, additional seating and 
a wider variety of food vendors.

Through CIAWA’s partnership with Nature Play WA, there 
was a dedicated area called “Tent Land”. This was a fun and 
interactive area where families could participate in tent-pitching 
demonstrations and challenges with lots of great prizes available. 
The Association looks forward to expanding this area for 2018 
and increasing the opportunities available to consumers. 

The overflow parking at Swanbourne Primary School, available 
over the weekend of the Show, provided visitors with free of 
charge parking and a shuttle bus to/from the event. This facility 
was as popular as always, with discussions currently taking place 
to secure this area for 2018.

A survey issued electronically to consumers who attended 
the Show received 785 responses. Feedback received was 
predominantly positive, with 96.33% of consumers saying they 
would attend the Show again. 

Some comments from consumers are listed below:

Thought the Show was very well organised. Lots to see and 
people who worked there were friendly. Such a great vibe. 
We caught the train and it was so easy. Such a fab idea. 
My only suggestion would be to offer a second day free for 
people. Thanks to all involved.

We love our day here, $5 parking, you can catch a train, 
plenty of seats all round including the areas in each exhibit. 
We laughed with some great guys we met. Wonderful, 
informative, excellent food on the go, we grabbed some 
great bargains for our existing trailer. Looked at excellent 
products up coming. This event is awesome, well done to all. 
Thank you.

The joint ticketing initiative with Transperth (free of charge public 

transport to and from the event for tickets purchased online) 

was once again well received with many visitors indicating that 

it was a convenient way to access the event without the hassles 

of finding parking. In 2017, there were 17,812 visitors who 

purchased tickets online and utilised this service, equating to an 

increase of 17% (3,635) on 2016 figures.

The 2018 Perth Caravan & Camping Show will be held from 

Wednesday, 21st to Sunday, 25th of March at Claremont 

Showground. We look forward to working with our members to 

provide an interactive and memorable 45th event to promote to 

consumers the caravan and camping lifestyle in Western Australia. 

Tracey Clarke 
Events Manager

2017 Perth Show -  Tourism Pavillion

Premier Mark McGowan opening the Show
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New Look for CIAWA
In early June 2017, CIAWA had a small overhaul of its logo and 
branding style with a new look and feel. This refreshed brand 
for the Association was a positive step forward as we grow and 
reconnect with both our members and the wider industry.

Partnerships

Isuzu UTE
Isuzu UTE Australia once again teamed up with the Caravan Industry 
Association of Western Australia for a two-year partnership. It is a 
privilege to have this partnership continued and we would like to 
thank Isuzu UTE for their support of the industry.

WAITOC
Caravan Industry Association WA partnered 
with the Western Australian Indigenous 
Tourism Operators Council (WAITOC) 
to highlight member caravan parks and 
campgrounds that are located within close 
proximity to a WAITOC Tourism Operator.

This has been featured in their new 
2017 ‘Touring Map of Western Australia 
– Aboriginal Tours and Experiences’ by 
WAITOC. This map has been very well 
received by both Park Members and their 
guests travelling around Western Australia.

CIAWA look forward to a continued 
partnership with WAITOC in growing 
the interest and awareness of Aboriginal 
tourism throughout Western Australia.

Royal Flying Doctor Service
We were extremely proud to announce the official partnership 
between CIAWA and the Royal Flying Doctor Service (RFDS) who 
will now be our Community Partner and fundraising charity of 
choice for our events.

Recognising so many of our members and consumers are based or 
travelling in regional and remote areas of the state of WA, CIAWA 
felt the synergies between the two organisations were aligned and 
a partnership would be mutually beneficial.

CIAWA collected donations at the 2016 Goldfields Caravan & 
Camping Show for the charity and RFDS attended the 2017 RAC 
Perth Caravan & Camping Show to raise funds and they bought 
along their medical simulator plane for visitors to interact and 
experience first-hand the amazing work that the RFDS does 
throughout Western Australia.

Total funds raised at both events totalled $10,997.85 and we are 
delighted to have them on board.

Marketing Report

Nature Play WA
Our relationship with Nature Play WA continued for the 2016-17 
year where they brought to life our vision of “Tent Land” which 
was an interactive area dedicated to all things tents at the 2017 
RAC Perth Caravan & Camping Show. Over the weekend of the 
show, there were fun (and very entertaining) ‘how to pitch a tent’ 
demonstrations and challenges involving the whole family. 

Caravan WA Guide
The 2016 Caravan WA Guide 
publication continued to be 
circulated around WA and Australia 
and was issued with show bags at 
Goldfields Caravan & Camping 
Show and the Perth 4WD Show. A 
final total of 110,000 copies were 
issued over the 12 months.

The 2017 Caravan WA Guide, 
which was printed in January 2017 
saw an 8 page increase to a 92 
page publication and a first round 
distribution of 80,000 copies being dispersed across Australia. The 
publication was distributed at the RAC Perth Caravan & Camping 
Show, major interstate Caravan & Camping Shows (in Adelaide, 
Melbourne, Sydney and Brisbane), Perth 4WD Show, WA and 
interstate visitor centres, caravan dealers, caravan parks, key Perth 
businesses and on the Caravan Industry Association WA website.

RAC Perth Caravan & Camping Show
Marketing for the 2017 RAC Perth Caravan & Camping Show 
saw a multi-channel campaign planned with advertising featured 
across tv, radio, print, outdoor, and online channels which included 
promotional coverage with Channel 7, 7Mate, Channel 10, ONE, 
GWN, Mix 94.5 FM, 96 FM, Nova 93.7fm, 6PR, 6ix, Red FM, 
The Sunday Times, The West Australian, Regional newspapers, 
PerthNow.com.au and thewest.com.au, outdoor billboard 
locations, CAT bus backs as well as an extensive digital and social 
campaign. Editorial content with The Sunday Times was supported 
for the promotion of the show.

The 56 page Official Show Guide was distributed in The Sunday 
Times on Sunday, 19th March with a print run of 200,000 plus an 
additional print run of 15,000 which was distributed at the Show.

CIAWA would like to thank those exhibitors that took part in 
promotional opportunities with our media partners as it is a 
key element to ensure the marketing success of the show. The 
campaign generated a return of $550,000 worth of media value.

Craig Kenyon, CEO with Kim Vanderweide, Isuzu 
Regional Manager WA taking delivery of a new 4x4 LS-T 
D-MAX as part of this partnership
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Tourism WA and Regional Tourism Organisations
Caravan and Camping Action Plan (Marketing)
The fourth year of marketing for the Caravan and Camping Action 
Plan was delivered in 2016-17 across interstate, intrastate, UK, 
US and Germany. The plan was developed in consultation with 
stakeholders Department of Parks and Wildlife and Caravan Industry 
Association of Western Australia. Activities included international 
tactical cooperative marketing campaigns with Best of Travel 
Group, UK Camping and Caravanning Club, and Goway; consumer 
advertising campaigns and shows in the domestic market.

#Just Another Day in WA
The Association provided assistance to Tourism WA with their 
#justanotherdayinwa campaign. Taking advantage of this year’s 
amazing wildflowers in Coalseam Conservation Park provided 
a fantastic backdrop for one of their advertisements within the 
campaign. Many thanks to George and Bruce at Parkland RV, who 
provided a lovely AVIDA motorhome for the shoot.

Stay Just Another Day in WA Campaign
West Australians were encouraged to ‘Stay Just Another Day 
in WA’ and explore their own backyard as part of Tourism WA’s 
caravan and camping campaign.

The campaign, which launched on 7th May 2017, aimed to 
encourage West Aussies to go caravanning and camping more 
often, and increase their stay by showcasing the extraordinary 
experiences and options available.

Industry was encouraged to get involved in the campaign by 
ensuring their listing was up-to-date on the Australian Tourism Data 
Warehouse as the campaign drives consumers to westernaustralia.
com, and post relevant caravan and camping content on social 
media using the hashtag #justanotherdayinwa.

This was the first time that Tourism WA had used the ‘Just Another 
Day in WA’ branding for the caravanning and camping sector. 
The campaign targeted families, which included ‘grey’ explorers, 
and a new market - 18-34 year olds that had their first camping 
experience at a music festival and now wanted to get out and 
explore the great outdoors that Western Australia is famous for.

The campaign ran across radio, print, digital and social media 
channels. Radio promotion included a Just Another Day in WA 
road trip to Cervantes, Jurien Bay, Geraldton and Kalbarri with 
92.9 breakfast presenters Heidi, Will and Woody, and a ‘Family 
Getaway’ promotion on 94.5, which offered listeners a chance to 
win a five-day trip to Pemberton and Albany. In addition, campaign 
content featured on blog sites such as So Perth, and a 16-page lift 
out in The West Australian that promoted caravan and camping 
experiences across the State.

Interstate Caravan & Camping Show with Tourism WA

Digital
Caravan WA, CIAWA’s consumer Facebook page, attracted a total 
following of 4,410 2,250 likes, which was an increase of 96% 
on the previous year. The RAC Perth Caravan & Camping Show 
Facebook page, attracted a total following of 13,848 likes, which 
was an increase of 64.2% on the previous year. CIAWA soft 
launched an Instagram page for Consumers in July 2016 named 
Caravan & Camping Western Aust (@caravanandcampingwa) 
which now has over 600 followers.

Melissa Souter-Robertson 
Marketing Manager

WA Weekender Campaign

The Association, in partnership with Australia’s Coral Coast and 
Australia’s Golden Outback collaborated in an episode of “WA 
Weekender” with a focus on Wildflowers. The episode went to air 
at the end of August 2016. As part of CIAWA contribution, two 
Isuzu vehicles were provided along with a Jayco ‘Hawk’ to ensure 
placement of suitable RV product was included in the episode.   

Consumer Shows

Interstate Caravan and Camping Shows
This year the Association partnered with Tourism Western 
Australia in jointly attending each of the major Caravan and 
Camping Shows in Adelaide, Melbourne, Sydney and Brisbane. 
Working collaboratively with Tourism WA, the Regional Tourism 
Organisations (RTO’s) and WAITOC we hosted a dedicated 
“Western Australia” stand to promote the state and keep WA top 
of mind when these consumers are making a decision to travel.

The four interstate shows saw close to 200,000 people through 
the gates and it was so pleasing to see many travellers who have 
Western Australia as a must do destination.

Perth 4WD & Adventure Show
Across 11-13 November 2016, the CIAWA team exhibited at the 
Perth 4WD Show for the first time. It was a great event for the 
team to provide attendees with a copy of our free 2016 Caravan 
WA Guide as well as copies of the Regional Tourism Organisation 
Holiday Planners from Australia’s North West, Australia’s Coral 
Coast, Australia’s Golden Outback and Australia’s South West. All 
the information handed out was very well received and overall it 
was a great event to be a part of.

Craig Kenyon and Michael Collins at the 2016 Perth 
4WD & Adventure Show

A7387 CIAWA Annual Report 2016-17-5.indd   15 21/11/2017   12:47 PM



CIAWA Annual Report 2016 – 2017  |  1716  |  CIAWA Annual Report 2016 – 2017

The Net Profit for the year came in just over $75,000 ahead  
of budget.

Our cash on hand, including Savings & Term Deposits increased 
some $321,000 from the previous year however this included 
$165,000 of CIDI training funds received which will be expended 
during the 2017-18 year.

Some changes to Board reporting were introduced in the 2017-
18 Year. This included a profit & loss budget variance report 
with explanatory notations on line items where the actual versus 
budget amounts had material variances and some amendments 
to the chart of accounts that identifies CIAWA events income/
expenditure with more clarity. 

Our Association has continued with the tradition of holding 
strong financial reserves which makes us a resilient organisation 
that is able to take on future challenges and opportunities  
with confidence.  

The Board approved budget for 2017-18 targets a modest surplus 
of $90,000.

Steve Day 
Treasurer 

The Financial accounts of the Association are 

presented within this 2016-17 Annual Report.

Treasurer’s  
Report
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Board Members  
Report
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Board Members 
Declaration
For the year ended 30 June 2017
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Auditor’s Report

 
INDEPENDENT AUDITOR’S REPORT TO THE MEMBERS OF  
CARAVAN INDUSTRY ASSOCIATION WESTERN AUSTRALIA INC. 
 
Report on the Financial Report 
 
Opinion 
 
We have audited the financial report of Caravan Industry Association Western Australia Inc. (“the 
Association”), which comprises the statement of financial position as at 30 June 2017, and the 
statement of income and expenditure and other comprehensive income, statement of changes in equity 
and statement of cash flows for the year then ended, and notes to the financial statements, including a 
summary of significant accounting policies, and the Board Members’ declaration. 
 
In our opinion, the accompanying financial report of Caravan Industry Association Western Australia Inc. 
is prepared, in all material respects, in accordance with the Associations Incorporation Act 2015 (WA), 
including: 
 

i) giving a true and fair view of the Association’s financial position as at 30 June 2017 and of its 
financial performance for the year then ended; and 

 
ii) complying with Australian Accounting Standards to the extent described in note 1. 

 
Basis for Opinion 
 
We have conducted our audit in accordance with Australian Auditing Standards.  Our responsibilities under 
those Standards are further described in the Auditor’s Responsibilities for the Audit of the Financial Report 
section of our report. 
 
We are independent of the Association in accordance with the auditor independence requirements of the 
Associations Incorporation Act 2015 (WA) and the ethical requirements of the Accounting Professional and 
Ethical Standards Board’s APES 110 Code of Ethics for Professional Accountants (the Code) that are 
relevant to our audit of the financial report in Australia.  We have also fulfilled our ethical requirements in 
accordance with the Code. 
 
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for 
our opinion. 
 
Emphasis of Matter – Basis of Accounting 
 
We draw attention to Note 1 to the financial report, which describes the basis of accounting.  The 
financial report has been prepared for the purpose of fulfilling the Board Members’ financial reporting 
responsibilities under the Associations Incorporation Act 2015 (WA).  As a result, the financial report 
may not be suitable for another purpose.  Our opinion is not modified in respect of this matter. 
 
Responsibilities of the Board Members for the Financial Report 
 
The Association’s Board Members are responsible for the preparation of the financial report that gives 
a true and fair view and have determined that the basis of preparation described in Note 1 to the 
financial report is appropriate to meet the requirements of the Associations Incorporation Act 2015 (WA) 
and the needs of the members.  The Board Members’ responsibility also includes such internal control 
as the Board Members determine is necessary to enable the preparation of a financial report that gives 
a true and fair view and is free from material misstatement, whether due to fraud or error. 
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Auditor’s Report

 
In preparing the financial report, the Board Members are responsible for assessing the Association’s ability 
to continue as a going concern, disclosing, as applicable, matters related to going concern and using the 
going concern basis of accounting unless the Board Members either intend to liquidate the Association or 
to cease operations, or have no realistic alternative but to do so. 
 
Auditor’s Responsibilities for the Audit of the Financial Report 
 
Our objectives are to obtain reasonable assurance about whether the financial report as a whole is free 
from material misstatement, whether due to fraud or error, and to issue and auditor’s report that includes 
our opinion. 
 
Reasonable assurance is a high level of assurance, but is not a guarantee that an audit conducted in 
accordance with the Australian Auditing Standards will always detect a material misstatement when it 
exists.  Misstatements can arise from fraud or error and are considered material if, individually or in the 
aggregate, they could reasonably be expected to influence the economic decisions of users taken on the 
basis of the financial report. 
 
As part of an audit in accordance with the Australia Auditing Standards, we exercise professional 
judgement and maintain professional scepticism throughout the audit. 
 
We also: 
 

• Identify and assess risks of material misstatement of the financial report, whether due to fraud or 
error, design and perform audit procedures responsive to those risks, and obtain audit evidence that 
is sufficient and appropriate to provide a basis for our opinion.  The risk of not detecting a material 
misstatement resulting from fraud is higher than for one resulting from error, as fraud may involve 
collusion, forgery, intentional omissions, misrepresentations, or the override of internal control. 
 

• Obtain and understanding of internal control relevant to the audit in order to design audit procedures 
that are appropriate in the circumstances, but not for the purpose of expressing an opinion on the 
effectiveness of the Association’s internal control. 

 
• Evaluate the appropriateness of accounting policies used and the reasonableness of accounting 

estimates and related disclosures made by the Board Members. 
 
• Conclude on the appropriateness of the Board Members’ use of the going concern basis of 

accounting and, based on the audit evidence obtained, whether a material uncertainty exists related 
to events or conditions that may cast significant doubt on the Association’s ability to continue as a 
going concern.  If we conclude that a material uncertainty exists, we are required to draw attention 
in our auditor’s report to the related disclosures in the financial report or, if such disclosures are 
inadequate, to modify our opinion.  Our conclusions are based on the audit evidence obtained up to 
the date of our auditor’s report.  However, future events or conditions may cause the Association to 
cease to continue as a going concern. 
 

• Evaluate the overall presentation, structure and content of the financial report, including the 
disclosures, and whether the financial report represents the underlying transactions and events in a 
manner that achieves fair presentation. 

 
We communicate with the Board Members regarding, among other matters, the planned scope and timing 
of the audit and significant audit findings, including any significant deficiencies in internal control that we 
identify during our audit. 
 
We also provide the Board Members with a statement that we have complied with relevant ethical 
requirements regarding independence, and to communicate with them all relationships and other matters 
that may reasonably be thought to bear on our independence, and where applicable, related safeguards. 
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Auditor’s Report

 
Report on Other Legal and Regulatory Requirements 
 
In our opinion, Caravan Industry Association Western Australia Inc. has complied with sections 82(1)(b), 
(c) and (d) of the Associations Incorporation Act 2015 (WA) : 
 

• by providing us with all information, explanation and assistance necessary for the conduct of the 
audit; 
 

• by keeping financial records sufficient to enable a financial report to be prepared and audited; 
and 
 

• by keeping other records required by Part 5 of the Associations Incorporation Act 2015 (WA), 
including those records required by Section 66 that correctly record its operations, so as to enable 
true and fair financial statements to be prepared. 

 
 
BUTLER SETTINERI (AUDIT) PTY LTD 

 
LUCY P GARDNER 
Director 
 
Perth 
Date:        2 November 2017 
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Auditor’s Independent 
Declaration

 
 
 
AUDITOR’S INDEPENDENCE DECLARATION 
 
 
As lead auditor for the audit of Caravan Industry Association Western Australia Inc. 
for the year ended 30 June 2017, I declare that, to the best of my knowledge and 
belief, there have been: 
 
 

a) No contraventions of the auditor independence requirements of section 80 the 
Associations Incorporation Act 2015 (WA) in relation to the audit; and 

 
 

b) No contraventions of any applicable code of professional conduct in relation to 
the audit. 

 
 
BUTLER SETTINERI (AUDIT) PTY LTD 

 
LUCY P GARDNER 
Director 
 
 
Perth 
Date:     2 November 2017 
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Income & Expenditure 
Statement

2017 2016
Notes $ $

Admin 17,654 23,778

Events 1,996,863 2,183,841

Membership 280,665 259,682

Training 0 92,218

2,295,182 2,559,520

Admin 363,137 499,643

Event running costs 1,402,302 1,626,366

Membership support 356,084 294,503

Training 52,206 129,529

2,173,729 2,550,042

Net Surplus/ (Deficit) for the year 9 121,453 9,478

Other Comprehensive Income 0 0

Total Comprehensive Income for the Year 121,453 9,478

The accompanying notes form part of these financial statements. 

page 4

Statement of Income and Expenditure and 
other Comprehensive Income

For the year ended 30 June 2017

Expenditure

Caravan Industry Association WA Inc.

Income

For the year ended 30 June 2017
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2017 2016
Notes $ $

Cash & Cash Equivalents 2 1,373,002 1,051,462

Trade and Other Receivables 3 57,996 103,318

Total Current Assets 1,430,999 1,154,780

Non-Current Assets
Property, plant and equipment 4 538,159 563,341

Total Non-Current Assets 538,159 563,341

Total Assets 1,969,157 1,718,121

Liabilities
Current Liabilities
Financial liabilities 5 181 8,746

Trade and Other Payables 6 240,001 89,909

Employee Provisions and Entitlements 7 30,634 42,577

Total Current Liabilities 270,817 141,233

Total Liabilities 270,817 141,233

Net Assets 1,698,341 1,576,888

Retained Earnings 1,698,341 1,576,888

Total Equity 1,698,341 1,576,888

The accompanying notes form part of these financial statements. 
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Statement of Financial Position

Equity

As at 30 June 2017

Current Assets

Caravan Industry Association WA Inc.

Assets

Statement of Financial 
Position (Balance Sheet)
As at 30 June 2017
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The preparation of the financial statements requires the use of certain critical accounting estimates. It also requires 
management to exercise its judgement in the process of applying the Association's accounting policies. There are no areas 
involving critical accounting estimates.

e) Accounts Payable and Other Payable

a) Cash and Cash Equivalents

d) Goods and Services Tax (GST)

page 8

Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term highly liquid investments 
with original maturities of three months or less, and bank overdrafts (bank overdrafts are shown within borrowings in current 
liabilities on the balance sheet).

Accounts receivable and other debtors account include amounts due from members as well as amounts receivable from 
donors - if any. Receivables expected to be collected within 12 months of the end of the reporting period are classified as 
current assets. All other receivables are classified as non-current assets. Trade receivables comprise of amounts due from 
sales of service, are recognized and carries at original invoice amount.

Plant, equipment, leasehold improvements and office equipment are carried at cost less, where applicable, any accumulated 
depreciation. The depreciable amount of all PPE is depreciated over the useful lives of the assets to the association 
commencing from the time the asset is held ready for use.                            

Revenues, expenses and assets are recognized net of the amount of GST, except where the amount of GST incurred is not 
recoverable from the Australian Taxation Office (ATO). Receivables and parables are stated inclusive of the amount of GST 
receivable or payable. The net amount of GST recoverable from, or payable to, the ATO is included with other receivables or 
parables in the assets and liabilities statement. 

Accounts payable and other payable represent the liability outstanding at the end of the reporting period for goods and 
services received by the association during the reporting period that remain unpaid. The balance is recognised as a current 
liability with the amounts normally paid within agreed dates of recognition of the liability. 

Provision is made for association’s liability for employees benefits arising from services rendered by employees to the end of 
the reporting period. Employee provisions have been measured at the amounts expected to be paid when the liability is 
settled. Plus related on-costs.

c) Property, Plant and Equipment (PPE)

b) Trade and Other receivables

The financial statements have been prepared on an accruals basis and are based on historic costs and do not take into 
account changing money values or, except where stated specifically, current valuations of non-current assets.

The following significant accounting policies, which are consistent with the previous period unless stated otherwise, have 
been adopted in the preparation of these financial statements:

Notes to the Financial Statements

f) Employees Provisions and Entitlements

Caravan Industry Association WA Inc.
For the year ended 30 June 2017

These financial statements have been prepared in accordance with the recognition and measurement requirements 
specified by the Australian Accounting Standards and Interpretations issued by the Australian Accounting Standards Board 
('AASB') and the disclosure requirements of AASB 101 'Presentation of Financial Statements', AASB 107 'Statement of 
Cash Flows', AASB 108 'Accounting Policies, Changes in Accounting Estimates and Errors', AASB 1048 'Interpretation and 
Application of Standards' and AASB 1054 'Australian Additional Disclosures', as appropriate for Not-for-profit oriented 
entities.

1. Summary of Significant Accounting Policies
The financial statements are special purpose financial statements prepared in order to satisfy the financial reporting 
requirements of the Associations Incorporation Act WA 2015. The board have determined that the association is not a 
reporting entity.

Notes to Financial 
Statements
For the year ended 30 June 2017
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Dividend revenue is recognised when the right to receive a dividend has been established. 

All revenue is stated net of the amount of goods and services tax. 

j) Provisions

Movements in fair value are recognised through an equity reserve. 

l) New Standards and Interpretations Not Yet Adopted

2017 2016

$ $

Petty Cash 137 117

Savings (A/c 0545) 751,393 551,345

Term Deposit (A/c 6655) 512,284 500,000

General (A/c 0537) 109,189 0

1,373,002 1,051,462

A number of new, revised or amended Accounting Standards and Interpretations issued by the Australian Accounting 
Standards Board (‘AASB’) are effective for annual periods beginning after 1 July 2016, and have not been applied in 
preparing these financial statements. None of these are expected to have a significant effect on the financial statements of 
the Association.

At the end of each reporting period, the committee reviews the carrying amounts of its tangible and intangible assets to 
determine whether there is any indication that those assets have been impaired. If such an indication exists, an impairment 
test is carried out on the asset by comparing the recoverable amount of the asset, being the higher of the asset’s fair value 
less costs to sell and value in use, to the asset’s carrying amount. Any excess of the asset’s carrying amount over its 
recoverable amount is recognised in the income and expenditure statement. 

Revenue is measured at the fair value of the consideration received or receivable after taking into account any trade 
discounts and volume rebates allowed. For this purpose, deferred consideration is not discounted to present values when 
recognising revenue. 

Investments in financial assets are initially recognised at cost, which includes transaction costs, and are subsequently 
measured at fair value, which is equivalent to their market bid price at the end of the reporting period. 

2. Cash and cash equivalents

k) Financial Assets

h) Revenue 

Caravan Industry Association WA Inc.
For the year ended 30 June 2017

page 9

Membership fees and event income is billed in advance and are recognised as income as the service obligations are 
performed. 

Provisions are measured at the best estimate of the amounts required to settle the obligation at the end of the reporting 
period. 

g) Impairment of Assets

Notes to the Financial Statements (Continued)

i) Income Tax Exemption

Revenue from the rendering of a service is recognized upon the delivery of the services to the customers Interest revenue is 
recognised using the effective interest method, which for floating rate financial assets is the rate inherent in the instrument. 

                   Provisions are recognised when the association has a legal or constructiv  obligation, as a 
result of past events, for which it is probable that an outflow of economic benefits will result and that out flow can be reliably 
measured. 

The Association is Exempt from payment of income tax under Subdivision 50-B of the Income Tax Assessment Act 1997.

Notes to Financial 
Statements
For the year ended 30 June 2017
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2017 2016

$ $

Trade Debtors 0 400

GST 42,743 10,833

ATO RBA 0 52,932

Prepayments 14,966 36,513

Deposits Paid 0 2,641

Other receivables 287 0

Total Trade Receivables 57,996 103,318

Plant & Equipment
Website
Website Development at Cost 47,818 47,818

Website Amortisation (47,818) (47,818)

(0) (0)
Plant and equipment at cost
Show Plant & Equipment at Cost 22,860 19,020

Less Accumulated Depreciation on Show Plant & Equipment (319) 0

22,542 19,020
Furniture and Fittings
Furniture & Fittings at Cost 28,030 28,030

Less Accumulated Depreciation on Furniture (10,266) (7,463)

17,765 20,568
Office Equipment
Office Equipment at Cost 65,484 65,484

Less Accumulated Depreciation on Office Equipment (52,594) (46,058)

12,890 19,426
Buildings 
Buildings at cost 372,411 372,411

Less Accumulated Depreciation on Buildings (41,197) (31,667)

Fitout at Cost 190,881 190,881

Less Accumulated Depreciation on Fitouts (37,132) (27,298)

484,963 504,328

Total Property, Plant & Equipment 538,159 563,341

Credit Card (A/c 4709) 181 8,746

3. Trade and Other Receivables

5. Financial Liability

page 10

Caravan Industry Association WA Inc.
For the year ended 30 June 2017

Notes to the Financial Statements (Continued)

4. Property,Plant & Equipment

Dividend revenue is recognised when the right to receive a dividend has been established. 

All revenue is stated net of the amount of goods and services tax. 

j) Provisions

Movements in fair value are recognised through an equity reserve. 

l) New Standards and Interpretations Not Yet Adopted

2017 2016

$ $

Petty Cash 137 117

Savings (A/c 0545) 751,393 551,345

Term Deposit (A/c 6655) 512,284 500,000

General (A/c 0537) 109,189 0

1,373,002 1,051,462

A number of new, revised or amended Accounting Standards and Interpretations issued by the Australian Accounting 
Standards Board (‘AASB’) are effective for annual periods beginning after 1 July 2016, and have not been applied in 
preparing these financial statements. None of these are expected to have a significant effect on the financial statements of 
the Association.

At the end of each reporting period, the committee reviews the carrying amounts of its tangible and intangible assets to 
determine whether there is any indication that those assets have been impaired. If such an indication exists, an impairment 
test is carried out on the asset by comparing the recoverable amount of the asset, being the higher of the asset’s fair value 
less costs to sell and value in use, to the asset’s carrying amount. Any excess of the asset’s carrying amount over its 
recoverable amount is recognised in the income and expenditure statement. 

Revenue is measured at the fair value of the consideration received or receivable after taking into account any trade 
discounts and volume rebates allowed. For this purpose, deferred consideration is not discounted to present values when 
recognising revenue. 

Investments in financial assets are initially recognised at cost, which includes transaction costs, and are subsequently 
measured at fair value, which is equivalent to their market bid price at the end of the reporting period. 

2. Cash and cash equivalents

k) Financial Assets

h) Revenue 

Caravan Industry Association WA Inc.
For the year ended 30 June 2017

page 9

Membership fees and event income is billed in advance and are recognised as income as the service obligations are 
performed. 

Provisions are measured at the best estimate of the amounts required to settle the obligation at the end of the reporting 
period. 

g) Impairment of Assets

Notes to the Financial Statements (Continued)

i) Income Tax Exemption

Revenue from the rendering of a service is recognized upon the delivery of the services to the customers Interest revenue is 
recognised using the effective interest method, which for floating rate financial assets is the rate inherent in the instrument. 

                   Provisions are recognised when the association has a legal or constructiv  obligation, as a 
result of past events, for which it is probable that an outflow of economic benefits will result and that out flow can be reliably 
measured. 

The Association is Exempt from payment of income tax under Subdivision 50-B of the Income Tax Assessment Act 1997.

Notes to Financial 
Statements
For the year ended 30 June 2017
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Notes to Financial 
Statements

  The Association had no contingent liabilities as at 30 June 2017

  The Association had no commitments as at 30 June 2017

The Association's objective is to manage capital so as to ensure that liabilities can be settled as and when they fall due.

10. Contingent Liabilities

11. Commitments

12. Capital Risk Management

Notes to the Financial Statements (Continued)

page 12

Caravan Industry Association WA Inc.
For the year ended 30 June 2017

13. Events after the reporting period
No matter or circumstance has arisen since 30 June 2017 that has significantly affected, or may significantly affect the 
Association's financial poition, operations and the results of those operations in the future years.

2017 2016

$ $

Trade Creditors 31,430 33,192

Sundry Creditors 900 7,819

Superannuation Payable 12,858 12,764

PAYG Withholding Tax 16,247 0

Income In Advance 6,000 0

Unearned Income - Events, trade and park memberships 7,000 36,135

Unearned Income - CIDI Training Funds 165,566 0

240,001 89,909

Annual Leave Provision 30,634 42,577

Cash on hand and at the bank 1,373,002 1,051,462

Net surplus for the year 121,453 9,478

Non-cash flows in net surplus:
Depreciation of property, 
plant and equipment 29,022 31,704                

Net finance cost (17,654) (23,778)              

45,322 30,627

7,662                (40,558)

(11,943) 35,393
6,000 0

136,430                (28,964)
316,292 13,902

  Net surplus for the year includes the following specific expenses:                                 

Auditors remuneration 7,614                6,815                  

Depreciation  29,022 31,704

Employee costs 586,930 335,116

For the year ended 30 June 2017
Caravan Industry Association WA Inc.

page 11

9. Expenses

Notes to the Financial Statements (Continued)

Cash flows from (used in) operations

Change in operating assetts and liablilities:

(Increase)/decrease in trade and other receivables

(Increase)/decrease in trade and other payables

(Increase)/decrease in employee provisions

(Increase)/decrease in Income in advance

(Increase)/decrease in Unearned income

b) Reconciliation of the cash flow from operations with net surplus for the year. 

a) Reconciliation of Cash Flow  

6. Trade & Other Payables

7. Employees Provisions and Entitlements

8. Cash Flow Information

For the purpose of cash flow statements, cash includes cash and cash equivalents, net 
of any outstanding bank overdraft. Cash at the end of the reporting year is reconciled to 
the related items in the statements of the financial position as follows:  

For the year ended 30 June 2017
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Notes to Financial 
Statements

  The Association had no contingent liabilities as at 30 June 2017

  The Association had no commitments as at 30 June 2017

The Association's objective is to manage capital so as to ensure that liabilities can be settled as and when they fall due.

10. Contingent Liabilities

11. Commitments

12. Capital Risk Management

Notes to the Financial Statements (Continued)

page 12

Caravan Industry Association WA Inc.
For the year ended 30 June 2017

13. Events after the reporting period
No matter or circumstance has arisen since 30 June 2017 that has significantly affected, or may significantly affect the 
Association's financial poition, operations and the results of those operations in the future years.

For the year ended 30 June 2017
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12 Volt Direct

A1 Caravans

Abba Caravans

Absolute Caravan Care & Accessories

Acclaim Gateway Tourist Park 

Acclaim Goldminer Tourist Caravan Park

Acclaim Kingsway Tourist Park

Acclaim Pine Grove Holiday Park

Acclaim Prospector Holiday Park

Acclaim Rose Gardens Beachside  
Holiday Park

Acclaim Swan Valley Tourist Park

Adventure Wild Kimberley Tours

Albany City Caravans/Albany City 
Motors- Roadstar

Albany Gardens Holiday Resort

Albany Happy Days Caravan Park

Albany Holiday Park

Albany Visitor Centre

All Boats & Caravans

All Parks Insurance

Amblin Holiday Park

Anaconda - Innaloo

Apollo Camper

ARB Welshpool

Ausco

Aussie Swag Campers

Australia Wide Annexes

Australian Off Road

Australian Pacific Touring (APT)

Banana Well Getaway

Banksia Tourist & Park Home Village

Batavia Coast Caravan Park

Batavia Coast Coromal

Bayview Coral Bay

Belair Gardens Caravan Park

Bergmans RV’s - Avida South Perth 

BIG4 Beachlands Holiday Park

BIG4 Emu Beach Holiday Park

BIG4 Middleton Beach Holiday Park

Black Series Campers

Bluewater Campers

MemberMemberMember

Bremer Bay Beaches Resort & Tourist 
Park

Bremer Bay Caravan Park

Brookton Caravan Park

Broome Vacation Village Caravan Park

Bunbury Glade Caravan Park

Burns Beach Sunsets Village Caravan Park

Camec Pty Ltd

Cameron Caravans

Camprite Campers

Cannington RV Centre

Canopies WA

Capricorn Holiday Park

Caravan & Camper Megastore

Caravan Park Brokers WA & NT

Caravans WA

Cee & See Caravan Park

Cherokee Village Tourist Park

Cheynes Beach Caravan Park

Christie Parksafe

CIL Insurance

Coalmine Beach Holiday Park

Coast to Coast RV Services

Commonwealth Bank Australia

Coral Coast Tourist Park

Dalwallinu Caravan Park

Dawesville Caravan Park & Holiday 
Village

Denham Seaside Tourist Village

Denmark Ocean Beach Holiday Park

Denmark Rivermouth Caravan Park

Dependable Laundry Solutions

Digital Rez Australia

Dirk Hartog Island

Discovery Holiday Parks - Balmoral, 
Karratha

Discovery Holiday Parks - Boulder

Discovery Holiday Parks - Bunbury Village

Discovery Holiday Parks - Coogee Beach

Discovery Holiday Parks - Kalgoorlie

Discovery Holiday Parks - Koombana Bay

Discovery Holiday Parks - Lake Kununurra

Discovery Holiday Parks - Onslow

Discovery Holiday Parks - Perth

Discovery Holiday Parks - Perth Vineyards

Discovery Holiday Parks - Pilbara, Karratha

Discovery Holiday Parks - Port Hedland

Discovery Holiday Parks - Woodman Point

Dometic Australia

Dongara Denison Beach Holiday Park

Dongara Tourist Park

Dove Campers

Downunder RV Pty Ltd

Eagle Trailers & Campers

E-Bikes R Us

Eco Structures Australia

Eighty Mile Beach Caravan Park

El Caballo Lifestyle Village

El Questro

Elite Caravans

Engel Distribution

Esperance Bay Holiday Park

Eureka 4WD Training

Evakool

Exmouth Cape Holiday Park

Exmouth Diving Centre

Explorex Caravans

Fitzroy River Lodge & Caravan Park

Fleetwood Lifestyle Products

Fleetwood Recreational Vehicles Pty Ltd

Flinders Bay Caravan Park

Follow Me Campers

Fonty’s Pool Caravan Park & Chalets

Forrestfield Village

Four Seasons Holiday Park

Fremantle Village

Generator Place

George Day Caravans

Getaway Outdoors

Global Gypsies

Gnylmarung (Boating, Camping, Fishing)

Goldfields Tourism Network

Goombaragin Eco Retreat

2016 – 2017 Members
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MemberMemberMember

Gracetown Caravan Park

Gumbanan Bush Camp

Halsall & Associates

Hamelin Bay Holiday Park

Hidden Valley Caravan Park

Hillside Garden Village

Home Valley Station

Horrocks Beach Caravan Park

Imintji Campground and Art Centre

Irvin Bullbars

Itechworld

Ivan Campers & Trailers

Jayco Caravanland

JB Caravans Sales

Johnno’s Camper Trailers (Perth North)

Jurien Bay Tourist Park

Kalbarri Anchorage Holiday Village

Kalbarri Tudor Holiday Park

Karijini Eco Retreat

Karrinyup Waters Resort

Kelmscott Caravan Park

Kenlow Pty Ltd

Kimberleyland Holiday Park

K-Mac Powerheads

Kondinin Caravan Park (C/O Shire of 
Kondinin)

Kookaburra Caravan Park

Kooljaman at Cape Leveque

Korr Lighting

Ledge Point Holiday Park

Leisure Matters Pty Ltd

Lewis RV Pty Ltd

Lifestyle Camper Trailers

Luxury RV’s WA Pty Ltd

Mandalay Holiday Resort & Tourist Park

Mandurah Caravan & RV Centre

Mandurah Caravan & Tourist Park

Mandurah Gardens Estate (RESIDENTIAL)

Manufactured Homes Insurance Agency 
Limited (MHIA)

Marble Bar Holiday Park

Margaret River Tourist Park

Market Direct Campers

McHitch WA Trailer Couplings

Merredin Tourist Park

Midland Tourist Park

Mini Clothes Hoists

Molloy Caravan Park

Monkey Mia Dolphin Resort

Morapoi Station

Mr Mattress

Murchison Caravan Park 

Myalup Beach Caravan Park

Narembeen Caravan Park  
(C/O Shire of Narembeen)

National Lifestyle Village Pty Ltd

Nature’s Hideaway at Middle Lagoon

Ningaloo Caravan & Holiday Resort

Northam Caravan Park

Ocean View Caravan Park

Odyssey Expeditions

Off Road Equipment

One Tide Charters

Oongkalkada Wilderness Camp  
(was UPTUYU)

Ozpig Pty Ltd

Palm Grove Holiday Resort

Paradise Motor Homes

Parkside Towbars

Peaceful Bay Caravan Park

Peel Caravan Park

Peoples Park Coral Bay

Perth Central Caravan Park

Pilgrim’s Caravan & RV Parts

Pindan Modular

Pinjarra Caravan Park

Pink Lake Tourist Park

Pinnacles Holiday Park

PMX Trailers

Premier AVAN

RAC Busselton Holiday Park

Realty Compliant WA

Riverside Cabin Park

Riverview Tourist Park

Rockingham Holiday Village

Rockingham RV Centre

Roe Tourism Association

Roebuck Bay Caravan Park

S-Bend Caravan Park & Roadhouse

Seaspray Beach Holiday Park

Seaway Pty Ltd T/A Pioneer Campers

Serpentine Falls Park Home & Tourist 
Village

Shire of Northam

Shoreline 4x4

SmartSat

Smithy’s Seaside Adventures (Embalgun)

Soundwave Car Stereo Bunbury

Southern Cross Caravan Park

Spinway WA

Sports Range 4x4

Sundowner Caravan Hire

Sunset Beach Holiday Park

Tarangau Caravan Park

Tathams Caravan Park (RESIDENTIAL)

Taunton Farm Holiday Park

The Caravan Shed

Thetford Australia

Tom Price Tourist Park

Toodyay Holiday Park & Chalets

Tour-Lite Camping & Leisure Trailers

Trackabout Off Road Campers

TrackStar Campers

Tubal Pty Ltd

Turner Caravan Park

United Fuel Injection

WA Association of Caravan Clubs 

WAITOC

Walpole Rest Point Caravan Park

Wanneroo Caravan Park

West Coast Campers and Gear

Whalesong Café and Campground

Wilford Plastic & Canvas

Wintersun Caravan Park

Yalgoo Caravan Park

Yallingup Beach Holiday Park
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Caravan Industry Association Western Australia Inc

ABN 57 932 524 364

Unit 15, 64-66 Kent Street, Cannington WA 6107

T: 08 9358 5622 F: 08 9358 5677 

E: info@caravanwa.com.au

www.caravanwa.com.au  
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