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President’s Report
On behalf of the Board of Directors of the
Caravan Industry Association Western Australia
Inc. (CIAWA), it is my pleasure to present to you
the Annual Report of the Association for the
year 2018/19.
I am pleased to say that the year in review has been one where
we looked to secure our future with a real sense of purpose and
optimism as well as working tirelessly to bring some of our longstanding issues to a conclusion. It has been a very eventful 12
months from the last Annual General Meeting held on the 29th
November 2018 at the Aloft Hotel.
The previous Annual General Meeting was well attended and saw
the election of office bearers for the ensuing year. The main topic
of the night was the Special Resolution to have the Constitution
of the Caravan Industry Association of Western Australia
Inc. replaced in full with the proposed 2018 Caravan Industry
Association of Western Australia Inc. Constitution - marked as
Version ‘A’.
After lengthy debate between members, the Special Resolution
was not passed as it lacked the 75% majority needed to back it,
and therefore a Special General Meeting (SGM) was called for
Wednesday, 20th March at the Claremont Showground where the
Special Resolution was finally passed unanimously. The Association
is now governed under the amended new Constitution.
At the WA Tourism Awards held in November 2018, the
Association’s RAC Perth Caravan & Camping Show (2018) once
again won the Silver Award in the Festivals and Events Category
from amongst 5 finalists. I thank and congratulate the operational
staff for this fantastic achievement.
The Board held its Strategic Planning Workshop on the 7th
February 2019 and charted the course of action for the
Association for the coming years. One of the strategies to come
out of the workshop was the plan to look for and appoint a
suitable legally qualified person as Legal Counsel for CIAWA. I am
glad to announce that we have now made that appointment and
the Legal Counsel will join us early 2020.
CIAWA organised its 46th edition of the Perth Caravan & Camping
Show from the 20th to the 24th March 2019 at Claremont
Showground. The Show was once again a great success having
recorded attendance figures of over 47,000 visitors again and
having over 265 exhibitors displaying the latest and best in
caravan and camping to the consumer market.
From the 4th to 5th May 2019 we held our inaugural Geraldton
Caravan, Camping & Leisure Show where we saw over 4,000
visitors attend. Having acquired the show from previous long-
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time operators we were pleased with the outcome and the venue
is ideal for our type of event. It has the potential to grow both in
terms of visitor numbers and exhibitors and the operational staff
will continue to work hard to make this a signature community
event well into the future. We donated a sum of $3,500 from the
proceeds of ticket sales to the Royal Flying Doctor Service and we
also supported the Geraldton Pet Rescue by way of a donation of
$500 towards the incredible work they do.
CIAWA moved into and started operating from its new premises
at Unit 6, 35 Tamara Drive, Cockburn Central in the middle of
the year. This year’s Annual General Meeting will be held at these
new premises.
The Annual National Conference organised by the Caravan
Industry Association of Australia (National Body) was held on the
Gold Coast from the 15th to the 17th May 2019. In conjunction
with this Conference the National Board had its annual meeting
with all the State Presidents and CEOs.
The 2019 WA Regional Tourism Conference organised by
the Tourism Council WA in partnership with our Association,
WAITOC, Visitors Centre Association of WA, and FACET was held
from the 16th to the 18th September 2019 in Karratha and it
was attended by the CEO and Marketing Manager as well as
the National Association CEO - Stuart Lamont. The participants
were given an update of what was happening nationally in our
industry and an insight into the future direction of our sector.
Throughout the year, the operational staff attended all the interstate
Caravan and Camping Shows, on the Caravan & Camping WA
stand. Whilst promoting WA’s cities and regional tourism assets
our staff were also actively utilising their local knowledge to entice
visitors from the other states to our caravan parks throughout
WA. This year we again attended the Darwin 4WD, Boating &
Camping Show to promote the WA caravan and camping lifestyle.
For the first time we attended the 2018 Perth Pet Expo held at
the Claremont Showground to promote safe travelling with pets
and promoting our pet friendly member caravan parks as well as
caravanning and camping in WA generally.

Signing for the new CIAWA building located in Cockburn Central

On the legislative front, we continued to hold meetings
with policy officers from the Department of Mines, Industry
Regulations and Safety and some WA senators in relation to the
amendments to the Residential Parks (Long Stay Tenants) Act
and Regulations. We again forwarded to them our views on the
proposed amendments. The Bill has now been finalised and the
regulations are being drafted by the Department in consultation
with all stakeholders, including CIAWA.
Boardroom at the new CIAWA Headquarters

On the financial front I am glad to report that we are in very
positive territory with net assets of about $2,173,000 (as of
30 June 2019) after delivery of all our advocacy, marketing,
communication and promotional activities and the funding of
and attendance at more events and Shows around the nation.
We strive to constantly improve the overall delivery of benefits
and services to our members.
Over the years all new Board members undergo a full governance
training course on being appointed to the Board. This year a
number of Board Members attended a governance training course
as part of this requirement and in order to update themselves
with the most current boardroom practices.

The CIAWA team with Reece Whitby MLA

On the financial front I am glad to report
that we are in very positive territory
with net assets of about $2,173,000 (as
of 30 June 2019) after delivery of all our
advocacy, marketing, communication and
promotional activities and the funding
of and attendance at more events and

Before I end this report, I would like to place on record my sincere
appreciation and personal thanks to all my fellow Board Members
for their advice, support and contribution to the Association and
to all members of the various sub-committees for their part in
assisting the work of the Association. I would also like to thank
our CEO Craig Kenyon and each and every member of our
operational staff for their dedication, hard work and enthusiasm
in achieving the many goals we have set for the Association.
Finally, to our members and associates I say a big thank you for
your continued support and engagement in the various activities
of the Association. Thank you all and I wish you all the very best
for the coming year.
Jacob I. Chacko
President

Shows around the nation.
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CEO Report
On behalf of the Board of Directors and the Staff of CIAWA,
it gives me great pleasure to present the 2018/19 CIAWA
Annual Report to you.

This year we continued to push the Association along on the
strategic direction identified at our annual Board Workshop which
is held each February and sets the benchmarks across membership
services, advocacy, marketing, events, market research and industry
compliance/regulation.
There were a number of major initiatives throughout 2018-2019
and once again we ﬁnished the year off in a strong ﬁnancial
position. The strategic plans we have in place will allow CIAWA to
continue to grow across member services, in house legal support,
events, marketing, consumer membership and market research.

Advocacy
Residential Parks (Long-Stay) Tenants Amendment Bill
With the Bill in final stages the Regulations are now being drafted
by the Department of Mines, Industry Regulation and Safety and as
a major stakeholder in this sector, CIAWA will continue to provide
input to the Department on behalf of members.
Inquiry into Short Stay Accommodation
Having forwarded our submission along with the national body
to the Economics and Industry Standing Committee, the final
report was released in September 2019 where a number of
recommendations were sent to the various Ministers. It is hoped
that the recommendations will help achieve a fairer outcome and
a more level playing field for many operators in this sector who
have been severely affected by Short Term Rentals that have not
been developed for traditional accommodation purposes and do
not carry the same regulatory burdens.

CEO, Craig Kenyon with Gavin Farrell from
BIG4 Beachlands Holiday Park

2019 Special General Meeting
We are now governed by a new Constitution which was adopted
at the Special General Meeting held at Claremont Showground in
March 2019. Whilst the new Constitution is more contemporary
and in accordance with the new model rules that came into effect
1st July 2019, we will look to ensure it reflects good corporate
governance, the needs of members, the responsibilities of Board
Members and Office Bearers and the operational effectiveness of
the Association. If these needs are not being met for whatever
reason, we should have no hesitation in recommending
amendments where necessary so we don’t end up with years of
trying to work under a domiciled constitution that no longer reflects
the Association or the long term interests of all our stakeholders.

Caravan Industry Association of Australia
CEO Advisory Meetings
A number of meetings were held throughout 2018-2019 for all
State CEO’s to confer with each other and the national body on
issues such as the long term vision for the industry, Federal and
State regulatory issues, the Recreational Vehicle Standards Act
(RVSA), manufacturing compliance issues, non-compliant camping,
national marketing initiatives, industry events and consumer issues.

SAT Ruling-Henville and City of Armadale (2018) WASAT 108
Throughout the year, the Association continued to work with
various Ministers and Departments on providing a solution to the
SAT ruling in regards to the definition of the term “Park Home”
which has led to all local shires being instructed by the Director
General to seek legal opinion before approving the installation of
Park Homes in Caravan Parks or Lifestyle Villages. The issue has
caused huge delays and frustrations to our members and is still not
resolved. The Department of Local Government has now engaged
external consultants to provide recommendations and CIAWA has
consulted with them and submitted a detailed summary provided
by our legal counsel that offers a solution to the immediate
problem and further suggestions around the current Caravan and
Camping Grounds Act and Regulations that may form part of a
larger industry review.
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Tracey Clarke and Craig Kenyon at the
2018 Goldfields Caravan & Camping Show

CEO, Craig Kenyon and Marketing Manager,
Melissa Souter-Robertson at the 2018 Bunbury 4WD,
Boating & Camping Expo

Silver Medallist for Excellence in Tourism
Education & Training Category

National Conference

Acquisition of the Geraldton Caravan, Camping & Leisure Show

It was a very successful conference with over 800 delegates in
attendance. The conference covered a wide range of industry
topics and CIAWA was well represented with three staff and two
Board Members forming the official delegation.

Having secured all management and operational rights of a third
regional show we delivered our inaugural Geraldton Caravan,
Camping & Leisure Show in May 2019. With good support from
members and local businesses we attracted over 4,000 visitors and
will now look to grow this event both in terms of venue footprint,
exhibitor sites, and visitors. This reflects our industry and the
importance of the caravan and camping sector to regional tourism
and the WA economy. This was considered a strategic acquisition
for the Association as we look to continue to grow our event
portfolio in order to promote our members and the caravan and
camping lifestyle.

Research
This continues to offer really valuable insight to both the
Association and members into the trends, facts and figures in our
industry across the Parks and Trades sectors and we will continue
to distribute this valuable information via our member email
newsletters as soon as they are available.

CIAWA Achievements
New CIAWA Premises
It is hoped that the acquisition of the new building will be seen by
the members as a positive step and a reflection of the ambition
of the Board and the Operational Staff to grow the Association in
a number of key areas that include; more events to promote the
caravan and camping lifestyle, more training for members, industry
workshops, a dedicated in-house legal counsel to represent
members and more networking opportunities for members. The
acquisition and complete fit out of the building was an extensive
process and the staff did their upmost to ensure their obligations
to member services were first and foremost as we transitioned over
to Cockburn Central. I would personally like to thank all the staff
for the hard work and commitment to a smooth transition during
a very hectic time.
Training Room at the new CIAWA Headquarters

2018 Perth Airport WA Tourism Awards
Festivals & Events Category Silver Medallist – 2018 RAC Perth
Caravan & Camping Show
The Association was proud to receive the Silver Medallist Award
for the RAC Perth Caravan & Camping Show again this year
and the award is testimony to the all those involved including
the Operational Staff, the Board of CIAWA, the Members, the
Exhibitors and the 47,000+ visitors who attended this year’s event.
I would like to take this opportunity to thank all the staff for
their huge effort and their tireless enthusiasm spread over many
months, weeks and days that ensured CIAWA delivered a caravan
and camping experience to be remembered for everyone.
Excellence in Tourism Education & Training Category Silver
Medallist – Caravan Industry Development Initiative (CIDI)
Awarded for the Caravan Industry Development Initiative (CIDI)
program, this category recognises individual tourism businesses,
tourism education and other registered training providers working
to raise professional standards within the tourism industry by
delivering tourism training, including online.
In closing and as always, the Association is here to support you
so please reach out, tell us of your issue so we can help wherever
we can.
Look forward to speaking with you soon.
Yours sincerely,
Craig Kenyon
Chief Executive Officer
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Trades Committee
Report
It only seems like yesterday that I was
writing up my 2018 AGM Trades Report –
how time flies! Firstly, I would like to thank
the Trades Committee, Michael, Brett, Scott,
Steve and Andrew, for being a part of the
2019 Committee and giving up their time to
attend the Trade Meetings.
The year started off with the 2019 Perth Caravan & Camping
Show. This was a great start for all who attended, with over 47,000
visitors which proved to be the most successful show yet.
Some new and exciting displays were added with Vintage Village
being put together by Mick Flavel. It’s incredible to see how far our
industry has progressed. As in previous years, a great effort by all
the staff at CIAWA in putting together another successful show.
In May, we all moved north to attend the newly acquired Geraldton
Caravan, Camping & Leisure Show. Final attendance exceeded
4,000 visitors. For the first time, the show was pet friendly, which
with the kids activity area and the animal farm, proved a huge
drawcard. Lots of positives for the Show going forward in 2020.
Also launched in February/March, was Caravan & Camping WA
– TV Show Season 1. Combined viewing numbers were very
consistent throughout the 6 episodes and created great exposure
for all those who participated.
The final show for in 2019 will be the Great Southern Caravan
& Camping Show in late November/early December. Great work
by Laura to have this show over-subscribed and a great testament
by all behind the scenes to keep producing this event for all
our members.
With the acquisition of the new building in Cockburn Central,
we were able to run a number of Trade-related workshops in
2019. We started off with the Road Vehicle Standards Act (RVSA)
Workshop, conducted by James Field from the Caravan Industry
Association of Australia, which had 60 members in attendance.
Thanks again to James Field and Stuart Lamont for coming over
to facilitate this workshop.
The next Workshop we held was in September. This was the
Battery Charging Workshop with REDARC and Dometic. For the
first time we opened up this workshop to our consumers which
filled up within 2 hours of the staff sending out invites. It just goes
to show the consumer demand for information is out there. A big
thanks to Scott Montgomery from REDARC and Brett Workman
from Dometic for giving their time to conduct the Workshop. A
second one is planned in the near future. Having a purpose-built
facility allows us to conduct workshops in one place and we are
looking to build on the success of these in 2020.
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We were also able to attend the National Conference in Queensland
in May. The attendance was the biggest so far in Caravan Industry
Association of Australia history, with 829 delegates attending
over the 3 days, which included 9 Board Members and 3 Staff
from CIAWA. Numerous trade-related topics were discussed at the
Conference, including the RVSA Legislation coming on stream.
There were 60 indoor Trade displays represented and an outdoor
display with eco tents.
Craig and I, along with Nigel Hazel from Pedders Suspension have
been liasing for a while now, with the Department of Transport
(DOT) to help run our Safety Check Program. A lot of effort has
gone into getting DOT on board, so I thank Craig and Nigel for
their support. We are planning to run a similar program to what
is running in Queensland with great success. We are hoping to
hold our first one in mid-December. Around 40 consumers will be
invited to participate in the first trail clinic, and we are looking to
be able to have this as a regular event depending on the outcome
of the first one.
Lastly, I would like to thank Craig and all the staff for their continued
support for myself and all our Trade Members.
Again, I would like to thank the Trade Committee and all the 2019
Board Members for their contribution and wish the new incoming
Board a great 2020.
Merry Christmas and a Happy New Year to all.
Regards
Les Sharpe
Vice President, Trades Committee

James Field from the Caravan Industry Association of
Australia speaking at the RVSA

Parks Committee
Report
It has been an interesting year on the Board as Vice President of
Parks. Firstly, I would like to thank all committee members for their
input and work we started the year with some fine plans of what
we wanted to achieve. This included contact with our members by
the committee as to the members expectation of services provided,
the redesigning of the CIAWA Member website after extensive
research by the operational staff (now under construction), and
the employment of a Legal Officer to assist members with issues
they face such as non-compliant camping, Residential Tenancy
Agreements, Australian Consumer Law, as well as dealing with
Local and State Governments on the various Acts, Regulations,
local by-laws and policies that effect our industry and members.
Other issues raised were costs to parks in things like toilet taxes
by the Water Corporation which impose an unrealistic charge to
parks. This issue is currently ongoing.
Outlined below is an update on the key issues the Parks Committee
focussed on this year.
Non-Compliant Camping
This is still a concern for the industry and there are ongoing reports
from Queensland and Tasmania on how it is affecting their states.
Throughout the year CIAWA continued to provide support to
member parks by way of forwarding submissions to local shires
who were considering opening up overnight stays within the town
centres. The release of the Non-Compliant Camping Toolkit from
the national body also gave park operators a comprehensive guide
on how to best position the importance of their park within the
local community and how to engage with local governments on
the issues and effects of non-compliant camping. Myself, and
the CEO held a lengthy meeting with Richard Barwick from the
Caravan & Motorhome Club of Australia (CMCA) to discuss the
on-going debate around the issue.
Short Stay Accommodation
In January we encouraged members to submit their concerns
and provide details on the impact that platforms such as Air BnB
were having on their business. Submissions were also provided
to the inquiry by CIAWA and the Caravan Industry Association
of Australia. Following this inquiry, in September the Economics
and Industry Standing Committee of the Parliament of Western
Australia tabled a report for its Inquiry into the Regulation of ShortStay Accommodation in Western Australia. The General Manager
of Research and Advocacy at Caravan Industry Association of
Australia, Peter Clay, stated that “overall, the report provides a
way forward and is a positive step for industry, communities and
destinations. For Park Operators, the outcomes of the inquiry
means that collaboration with local government will be crucial in
ensuring that their position is understood in the development of
STR frameworks in their regions and being able to demonstrate the
impacts that may occur to their business (positive and negative)
through any intended activities.”

Toodyay Holiday Parks & Chalets Reception
Residential Parks Long Stay Tenants Act
Due to the passing of the Residential Parks (Long-Stay) Tenants
Act in the lower house and concerns over a minimum of 15 of the
clauses contained within that Act, CIAWA formed a sub-committee
working with the Association’s solicitor. The sub-committee met
with various Government Departments and members of the Upper
House of Parliament to gain support for the amendments of the
15 clauses CIAWA questioned. We were successful in the major
amendments being satisfied in the industries favour. I would
personally like to thank the committee for their support in this and
in particular, John Wood and Chris Sialtsis for the countless hours
they put into this action.
Park Home Definition
Another issue that arose was the definition of a “park home” that
was questioned by the State Administrative Tribunal which resulted
in the Minister for Local Government issuing a notice to all Local
Councils and Shires to not approve any new park home applications
prior to seeking legal advice. This left Councils and Shires sitting
on their hands waiting for approval. Again, a sub-committee was
formed and we worked with the Association’s solicitor in trying to
overcome this issue. Needless to say, this situation is still ongoing
but with some Councils and Shires approving park homes under
the old description in the Act. Unfortunately, this process of
revision will need to be continued by the new CIAWA Board. My
thanks go out to all members of the sub-committee and the CEO
for their tireless efforts in the meeting with the Departments and
Government Ministers.
Toilet Tax
The Toilet Tax issue has been initiated by Dean Massie and
Elizabeth Watts who are in the process of discussion with the
Water Corporation. Should we receive any further updates on the
issue, we will pass this information on to our Park members.
I, as Vice President intend meeting with the new Vice President
of Parks next year to discuss matters at hand. Again to the Parks
Committee, many thanks for your support.
Dale Wood
Vice President, Parks Committee
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Staff Report
Events Manager
Tracey Clarke
Tracey has been with CIAWA for
almost seven years, assisting in
several areas from administration
to accounts, with a primary focus
on managing the Associations
events. She is an integral part of the
operational team at the Association
and in the role of Event Manager, Tracey is responsible for
managing and coordinating all operational aspects of the shows
and events organised by CIAWA throughout the year.
She works tirelessly and passionately at ensuring all the
Associations events are meticulously managed and delivered to
the very high standards expected. Tracey’s ability to coordinate
and deliver across the areas of planning, logistics, staffing,
contractor services, risk management, infrastructure and
facilities management is a real credit to her.
In addition to her role with CIAWA, Tracey has also continued
to serve on the national Future Leader’s Committee. Formed
through an initiative of the Caravan Industry Association of
Australia, the Committee provides a voice for our industry’s
youth and promotes increased awareness and engagement on
a national level.
Throughout the year, Tracey has also attended a number of
networking functions and continues to explore professional
development opportunities within the event industry to help
further her learning and skills development.
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Marketing Manager
Melissa Souter-Robertson
Melissa has now been with the
Association for almost four years and
is a fundamental part of the senior
management team. In the role of
Marketing Manager, Melissa’s main
objective is to lift the profile and image
of the Association by significantly
increasing our marketing and promotional collateral.
Throughout 2018-2019 Melissa continued to focus on increasing
our marketing reach across TV, radio, print, consumer shows and
industry events that are dedicated to the caravan and camping
lifestyle. The interaction with consumers is invaluable as we learn
more about interstate, intrastate and international travellers, what
their motivations are and what knowledge they seek for when they
are planning a trip or travelling across the country. Melissa also
manages the annual Caravan & Camping WA Holiday Guide, Pet
Friendly Accommodation Guide, the annual membership drive, all
official member communications and other member functions.
The Marketing Manager’s role is also the key driver to ensure strong
attendance numbers at our Perth Caravan & Camping Show, and
Regional Caravan & Camping Shows through a strategic offline
and online marketing campaign. As a senior member of the team,
Melissa also assists the CEO with budget forecasting and tracking
as well as strategic planning.
Throughout the year, Melissa has attended numerous networking
functions and professional development events to further
her learning and skills and connect with industry colleagues.
Professional development courses included attending the Caravan
Industry Association of Australia National Conference; the Tourism
Council WA State Conference; Digital Marketing for Events
Workshop (run by Tourism WA) and the State of Social Conference.

Events Coordinator
Laura Barker
Laura has been with the team as our
Events Coordinator for 1.5 years now.
Her primary focus is the management
of exhibitor requirements for all
CIAWA events. In this financial year
Laura managed the 2018 Goldfields
Caravan & Camping Show, the 2019
Perth Caravan & Camping Show & the 2019 Geraldton Caravan,
Camping & Leisure show. Laura’s key responsibilities include but
are not limited to;
•

Selling exhibitor space

•

Securing new members

•

Procuring catering vendors

•

Site planning

•

Physical set up / pack down of the events

•

Assisting the Event Manager where required

An important part of Laura’s role is also ensuring all requirements
relating to show compliance (including terms and conditions,
insurance and payments) are adhered to by exhibitors.
Laura attended the Caravan Industry of Australia’s National
Conference as well as multiple training courses to ensure CIAWA
are up to date with what is required to continue to run successful,
smooth events.

Marketing Coordinator
Hannah Stone
(Started February 2019)
Hannah joined the Association in
February 2019 in the role of Marketing
Coordinator. Her primary focus in this
position is promoting the Association
and
consumer
brand
through
social media, website and email
marketing, as well as Member interactions and updates through
the Quarterly Newsletter, fortnightly Member Update emails and
further communications. Since beginning in this role, Hannah has
attended and assisted with the 2019 Perth Caravan & Camping
Show and the 2019 Geraldton Caravan, Camping & Leisure Show;
where she designed and implemented a social media plan, liaised
with sponsors, and assisted with Show operations.

Marketing Coordinator
Elise Hall
(July to October 2018)
Elise briefly joined the Association in
the role of Marketing Coordinator and
primarily assisted with the marketing
aspects of the 2018 Goldfields
Caravan & Camping Show. Elise
also coordinated the large range of
information from park members required for the new Pet Friendly
Accommodation Guide.

Administration Assistant
Clare Crabtree
Now finishing her third year with
the Association in her role as the
Administration Assistant, Clare has
played a key part in supporting the
team through her administrative,
event, membership and marketing
duties. She has recently undertaken a
better understanding of the membership and marketing related
tasks and requirements for the Association.
Clare is regarded as an office all-rounder and an integral part of
the operations team as she is the first point of contact for members
and consumers. In August 2018, Clare attended her first consumer
show with the Marketing Manager at the 2018 Dowerin Field
Days. This was a great introduction into the consumer market as
she interacted with show visitors throughout the event answering
enquiries about the Association and the 2018 Caravan & Camping
WA Holiday Guide. In November 2018 Clare also attended another
consumer event at the 2018 Perth Pet Expo where CIAWA launched
the Pet Friendly Accommodation Guide to consumers. In the same
month Clare attended the 2018 Perth 4WD & Adventure Show as
she has assisted on in previous years. Clare’s attendance at these
consumer shows is critical for her growth in terms of developing
her interpersonal skills and dealing with the public and she will
continue on this path going forward for CIAWA.
In September 2018, Clare attended the Aaron Sansoni Entrepreneur
Summit at the Perth Convention and Exhibition Centre with CIAWA
Staff. The summit was a great motivational workshop that focused
on succeeding in your job role.

Hannah also represented our consumer brand - Caravan & Camping
Western Australia in Brisbane when she attended the Queensland
Caravan, Camping & Touring Supershow where information was
displayed and distributed promoting caravanning and camping in
WA with much sought after materials such as the 2019 Caravan
& Camping WA Holiday Guide, the Pet Friendly Accommodation
Guide, the WA Touring Map and the latest Towing Guide. This was
a great introduction into the consumer space on a national level
and improved her understanding of the Associations and events
around Australia.
To ensure development within the role, Hannah has also attended
professional development events and workshops to further
her learning. These included Content Marketing Workshop by
Tourism Council WA and State of Social: Social & Digital Marketing
Conference 2019. Both events provided streamlined and relevant
information that can be transferred to developing the marketing
the vision for CIAWA.
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Membership Report
Membership with the Association grew for
the 2018/19 financial year with 280 General,
Associate, Industry Associate and Life
Members now on board with CIAWA.
Member Communications
CIAWA produced four printed newsletters for the members
that were distributed every quarter. These newsletters contained
updates from the Association and the broader industry.
Our regular email communications to all members continued across
the 2018/19 year as a way of updating members with important
and key information in a timely fashion. In fact, on average a
communication was emailed to Members weekly to ensure they
were updated on information and issues in a timely manner.
CIAWA’s private Facebook Group for members has grown to 99
active members as an informal way of keeping informed and
connected with other members through social media.

RAC Cervantes Holiday Park with the 2018 Gold
Award for the Caravan & Holiday Parks category at
the 2018 Perth Airport WA Tourism Awards
Our message is clear, caravan parks play a vital role in regional
tourism and they should be considered a key part of a Shires’
tourism strategy for their town. The caravan parks continually
re-invest back into the community by way of buying goods
and services, employing local trades and contractors, and they
also provide local employment for staff and career pathways
into tourism and hospitality under a regulated, compliant, and
sustainable business model.
In addition, we provided information on our overflow policy that
is designed to work between the caravan parks, the visitor centres
and the shires in helping to manage the influx of RV’s during peak
periods and how to best manage the occupancy levels as they drop
off during the lower peak periods.

Member Workshops
Australian Consumer Law (ACL) Training Workshop at Motor Trade
Association - 15th August 2018
Having worked closely with the Motor Trade Association (MTA)
over the past twelve months CIAWA were excited to bring this
critically important workshop to our members, kindly hosted by
MTA CEO Steve Moir.

WALGA Conference
Once again CIAWA attended this critical event, the WA Local
Government Association Conference. Held on the 2nd and 3rd
August 2018, the event had over 450 delegates with many from
the regional shires including Presidents and CEO’s and was an ideal
platform for us to ensure our ‘Community Welcomes RV’ message
was heard.
The Community Welcomes RV model offers the regional shires an
alternative to providing a free camping or non-compliant facility
and demonstrates the dramatic effects such a facility can have on
a caravan park. We emphasise that nothing is for free, somebody
is paying somewhere, and careful consideration must be made to
the long-term effects that free or non-compliant camping sites can
have when they are located close to commercial operators.

12
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Know Your Weight Workshop

Know Your Weight Workshop

Annual General Meeting

Many of our members are also members of MTA so it was fitting
that we worked together on providing a workshop that covers so
many facets of the day to day legal requirements that are necessary
to operate successfully in our industry.

Member Achievements

Steve has extensive knowledge of the current ACL, so he was on
hand to deliver an after-hours session on how it applies, particularly
in relation to consumers and warranties.

• 2018 WA Tourism Awards – The Caravan & Holiday Parks
category recognises excellence in caravan or holiday parks that
offer cabin and tented accommodation and enhance the tourism
experience of the destination:

With 35 CIAWA members in attendance we are sure the
information and insight provided by Steve was of real benefit
and appreciated by our members and we look forward to more
collaboration with Steve and his team at MTA on industry issues
that affect both organisations.
Know Your Weight Workshop – 25th October 2018
With about 30 members in attendance, the workshop was
presented by Scott Pedder, Managing Director of Pedders
Suspension. Also in attendance was James Field (Technical Officer
for the Caravan Industry Association of Australia). A very important
topic for all our members and consumers, the workshop covered
the jargon and issues that consumers can have with understanding
how weight affects not only your vehicle but when you are towing
a recreational vehicle. The workshop was very well received by
those members in attendance and we would like to thank Scott,
Nigel, Lex and the rest of the team at Pedders Suspension for
presenting a great workshop.
Constitutional Workshop – 6 February 2019
A Constitutional Workshop was held for members on the 6th
February 2019 to discuss the input that members provided the
Association for possible inclusion into the new Constitution. The
outcome of the workshop provided a number of suggestions for
CIAWA to consider and put forward for inclusion into the final
version of the new Constitution.

Over the 12 months, here are some of the celebrations and
achievements of our CIAWA members during the 2018/19
financial year:

o Gold – RAC Cervantes Holiday Park
o Silver – Kimberleyland Waterfront Holiday Park
• Kimberleyland Waterfront Holiday Park opened a new range of
Deluxe Cabins
• RAC Parks & Resorts acquired Cable Beach Holiday Park
• Abba Caravans celebrated their milestone of 15 years
• REDARC Electronics celebrated 40 years of manufacturing
• Mandalay Holiday Resort & Tourist Park won the Gold ReviewPro
People’s Choice Caravan Park of the Year Award
• Clive Johnson (Mandalay Holiday Resort & Tourist Park) received
a Community Citizen of the Year Award
• Andrew Fardon celebrated thirty years with Off Road Equipment
• Southern Stars Holiday Park in Dunsborough officially opened on
1st March 2019
*This is not an exclusive list, items listed above are those that were
made known to CIAWA.
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Events Report
2018 Goldfields Caravan & Camping Show

2018 Goldfields Caravan & Camping Show
1 – 2 September 2018
The bi-annual Goldfields Caravan & Camping Show returned to
the Oasis Playing Fields in Kalgoorlie over the weekend of the 1st
and 2nd September 2018. There was great support for the Show
with a total of 39 exhibitor sites at the event including a range
of product from caravans, camper trailers, accessories, lifestyle
products and tourism information.

This was the first year of transitioning to a
paid (ticketed) event and it was great to have
the support of the local community with over
5,300 consumers attending the Show.
The Royal Flying Doctor Service (RFDS) was our official Event
Community Partner and through part proceeds of ticket sales,
over $3,500 was raised. We are pleased to be able to continue
our ongoing support of the RFDS at our events across Western
Australia.
In 2018, the Show offered consumers a variety of interactive
activities and value for money including cooking demonstrations,
bouncy castle, farm animals and face painting fairies. To further
encourage families to attend the event, entry for children 16 and
under was free of charge.
Many new exhibitors indicated that they did not anticipate the
Show to be as large and as successful as it was, with one exhibitor
reaching their Show targeted sales by lunch time on day one. It
was great to hear lots of positive outcomes, with many recreational
vehicle products sold.
The Goldfields Caravan & Camping Show will return to Kalgoorlie
in September 2020.
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WA Tourism Awards
Silver Medallist – 2018 RAC Perth Caravan &
Camping Show
On Saturday, 10th November 2018, Western Australia’s leading
tourism operators were recognised for their innovation and
commitment to excellence at the industry’s premier awards
ceremony, the 2018 Perth Airport WA Tourism Awards Gala Dinner
at Crown Perth.
The Awards, which showcase the best in the industry for their
outstanding customer service, innovation and ongoing business
excellence, were presented in front of industry colleagues from
across the State.
A great achievement for the caravan and camping industry with
CIAWA being awarded the silver medal in the Festivals and Events
category for the 2018 RAC Perth Caravan & Camping Show.

2019 Perth Caravan & Camping Show
20 – 24 March 2019
The five-day 46th anniversary Perth Caravan & Camping Show was
held at Claremont Showground from Wednesday, 20th to Sunday,
24th of March 2019. The event showcased over 324 exhibitor sites
with 47,336 consumers viewing the latest product on offer from
the caravan and camping sector. This is the third year in a row with
over 47,000 in patron attendance.
The event was officially opened on Wednesday, 20th March by
the Parliamentary Secretary to the Treasurer; Minister for Finance;
Aboriginal Affairs; Lands, and Parliamentary Secretary to the
Minister for Environment; Disability Services; Electoral Affairs –
Reece Whitby, MLA. This well attended VIP function included a
number of high-profile tourism guests and strategic partners and
included an official Welcome to Country by Mathew McGuire. This
function was the perfect opportunity to discuss industry growth,
key Association partnerships, and showcase CIAWA’s position
within the Tourism Industry.

Perth Airport WA Tourism Awards Silver Medalist in
the Festivals and Events category for the 2018 RAC
Perth Caravan & Camping Show

For 2019, a number of initiatives were introduced at the Show to
entice new visitors to attend and provide some variety for longterm visitors. Listed below are some of the initiatives:
Vintage Village
This dedicated area showcased a variety of vintage caravans and
motor-vehicles, each of which has been restored to reflect its
original condition. This area was very popular with Show attendees
who enjoyed reminiscing on the past and seeing how caravans
have changed over the years.
Live Music Partnership with West Australian Music
A new partnership with West Australian Music (WAM) showcased
12 talented local musicians who provided live entertainment
in various locations around the Show across Friday, Saturday
and Sunday.
Camp and Chill
This dedicated zone provided a relaxed space for attendees to
enjoy with a variety of seating, giant deck chairs, a coffee vendor
and across the weekend, we welcomed the Balga Community
Brass Band who entertained visitors with live music.

New Vintage VIllage display for
2019 Perth Caravan & Camping Show

VIP Lounge
2019 saw the introduction of a VIP Lounge hosted by Josh Catalano.
VIP tickets were allocated to sponsors, and consumers had the
chance to win tickets through Mix 94.5, Community Newspapers,
6ix or Facebook. VIP tickets included a parking allocation, entry
into the Show and lunch with Josh Catalano with canapes, beer
and wine from Willow Bridge Estate.
New Online Prize Competition
This year, all ticketholders who purchased their ticket online went
into the draw to win an Albany-Z Camper Trailer valued at $14,500
with thanks to PMX Campers & Caravans.

The Piazza at the 2019 Perth
Caravan & Camping Show

The Passport to Freedom competition had over $78,000 worth
of prizes including the first prize of a Coromal Element Evolution
Caravan (valued at $66,900) with thanks to Apollo. This is a popular
competition for consumers and a great way to encourage visitor
dispersal throughout all areas of the Show, maximising exposure
to exhibitors. The support of the various Passport to Freedom
sponsors is greatly appreciated.
The Perth Caravan & Camping Show will return to Claremont
Showground in 2020 from Wednesday, 18th to Sunday, 22nd
of March.
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2019 Geraldton Caravan, Camping & Leisure Show

2019 Geraldton Caravan, Camping & Leisure Show
4 – 5 May 2019
The annual two-day Geraldton Caravan, Camping & Leisure Show
was managed for the first time by CIAWA after purchasing the
event in late 2018. This was an exciting acquisition for CIAWA and
provided the ideal opportunity to expand the Association’s regional
event footprint, plus promote CIAWA Members and the caravan
and camping lifestyle.
The Show was held at GBSC Sports Park in Geraldton across the
weekend of the 4th and 5th of May. There were 40 exhibitor sites
displaying a wide range of product from caravans, camper trailers,
camping and 4WD accessories, motor vehicles, general lifestyle
products and tourism information. There was also a great selection
of catering vendors, many of whom attend each of CIAWA’s
regional events across the state.
2019 Geraldton Caravan, Camping & Leisure Show

In addition to free entry for children 16 and under, which was new
for this event, the Show offered families a range of free activities
in the dedicated Kids Fun Land including bouncy castles, farm
animals and face painting. There were also camp-oven cooking
demonstrations throughout each day which proved popular with
Show attendees. In 2019, the event was also approved to become
dog-friendly and we saw many happy pooches across the Show.
This year, there were a total of 4,028 visitors who attended the
event across the weekend and through our Community Partnership
with the Royal Flying Doctor Service, we were able to donate over
$2,300 in part proceeds of ticket sales.
Feedback from exhibitors indicated that they had a successful
Show and were very complimentary of the overall event with
CIAWA as the new organisers. Support of the Show from the
various suppliers, contractors and Event Partners was appreciated
by CIAWA.
The Geraldton Caravan, Camping & Leisure Show will return to the
region in May 2020.

2019 Geraldton Caravan, Camping & Leisure Show
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Tracey Clark
Events Manager

Marketing Report
Melissa, Craig & Nicky at Darwin 4WD Show

It is a great dream for Australians to travel
the country and see our own backyard, and
one of the best ways to experience this is
through caravan and camping. Promoting
this lifestyle is a great privilege and it gives
me great pleasure to present to you the

The show had a very West Australian flavour and it was great to
see our consumer brand on TV for the first time.
We are proud to report successful ratings for the pilot series of
Caravan and Camping WA which was broadcast on Channel 7
and GWN7 during February and March in 2019. Caravan and
Camping WA consistently competed with the top programs of its
day, at times out rating all non-news programs and maintained
strong viewer numbers in both Regional and Metropolitan WA.
Table 1 – Viewer Numbers (People)

Marketing Report for the 2018/19 year.
General Marketing
Consumer Brand
We have continued to focus on our aspiring and ubiquitous brand
– Caravan & Camping Western Australia
which is proving to resonate well with
the WA community. This brand is
marketed through a number of activities
detailed within this report.

Episode

AVG 7
Metro

AVG
GWN7

Combined

Accumulative

EP1

32,764

20,217

52,981

52,981

EP2

49,099

9,525

58,624

111,605

EP3

30,203

11,813

42,016

153,621

EP4

52,796

12,115

64,911

218,532

EP5

39,178

6,618

45,796

264,328

EP6

40,567

12,264

52,831

317,159

Television Show
Another milestone achieved for the
Association this year was our first ever TV show. In alignment
with our Consumer Brand, the show was simply called ‘Caravan
& Camping Western Australia’, the show ran for six half hour
episodes and aired at peak times on Channel 7 weekly leading up
to the 2019 Perth Caravan & Camping Show.

As is noticeable in table 1, combined viewing numbers were
consistent over the course of the series. Furthermore, these
numbers represent the average amount of viewers at one time.

Produced by Firey Productions and hosted by Josh Catalano and
Jessie James, the show was fresh and exciting with plenty of footage
of regional WA, information on places to go, things to do, technical
information segments for caravanners from Technical Officer James Field from the Caravan Industry Association of Australia
and great products available from members who saw the
opportunity to extend their marketing reach to a new audience.

In conclusion, the Caravan & Camping WA TV Show made a huge
impact on commercial television throughout its pilot series. It
has provided sponsors good coverage throughout Regional and
Metropolitan WA. The program performed extremely well against
other television programs with substantially more impact. Future
series and quality content will only help the program continue to
climb to the top.

Due to the nature of the 5:30PM timeslot before 7 News Perth, the
programs viewers peak exponential towards the end of the episode.
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Laura & Craig at the Perth Pet Expo
On behalf of the Association, I would like thank James Hayward,
Sebastian Schiano and the team at Firey Productions for producing
the program in association with CIAWA. I would like to thank
the Caravan Industry Association of Australia for supporting the
initiative, as well as a massive thank you to all our members for
jumping onboard this great opportunity and being involved in
promoting not only your business but the WA caravan and camping
industry as a whole.
Following on from the Pilot Series, Season 2 aired July/August
2019 and Season 3 goes to air in February/March 2020 year.

Publications

Event Marketing

Caravan & Camping WA Holiday Guide

2019 Geraldton Caravan, Camping & Leisure Show

The 2018 Caravan & Camping WA Holiday Guide publication
continued to be distributed throughout WA and Australia and was
included with show bags at Dowerin Field Days, Goldfields Caravan
& Camping Show, Perth Hills Festival, Bunbury 4WD, Boating
& Camping Expo, Perth 4WD & Adventure Show and the Perth
Pet Expo. A final total of 90,000 copies were distributed over the
12 months.

2019 Perth Caravan & Camping Show

The 2019 Caravan & Camping WA Holiday Guide, which was
printed in January 2019 has a print-run of 85,000 copies being
dispersed across Australia. So far, the publication has been
distributed at the Perth Caravan & Camping Show, major interstate
Caravan & Camping Shows (in Adelaide, Melbourne, Brisbane and
Darwin), the Geraldton Caravan, Camping & Leisure Show, WA and
interstate visitor centres, caravan dealers, caravan parks, key Perth
businesses and on the Caravan Industry Association WA website.

Pet Friendly Holiday Accommodation Guide
A brand-new publication for the Association, the Pet Friendly
Accommodation Guide was produced in late 2018. The very
popular guide covers all our member parks that are pet friendly
and goes into detail about different aspects of being a pet friendly
park that the consumer may need to
know. It is amazing to see that there
are over 100 caravan and holiday
parks in Western Australia that are
pet friendly, with 83 of these parks
being pet friendly all year round!
This publication was launched at
the 2018 Perth Pet Expo with great
appreciation and enthusiasm from
the pet loving community.
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For the very first time, CIAWA took that reins of the Geraldton
Caravan, Camping & Leisure Show. Marketing wise we worked
with media partners GWN, WIN, Local Cinema, Red FM, Spirit
FM, Geraldton Guardian and the Mid-West Times. Media value
generated was worth over $30,000.

Marketing for the 2019 Perth Caravan & Camping Show saw a
multi-channel campaign planned with advertising featured across
tv, radio, print, outdoor, and online channels which included
promotional coverage with Channel 7, Channel 9, Channel 10,
WIN, GWN, Mix 94.5FM, Hit 92.9, 96FM, Nova 93.7fm, 6PR,
6ix, Curtin Radio, Coast FM, Triple M and Hot FM South West,
The Sunday Times, The West Australian, metro and regional
newspapers, outdoor billboard locations, smart cars, bus shell ads
as well as an extensive digital and social campaign which saw over
733,000 impressions and 18,000 clicks to the website or booking
page. Editorial content with The Sunday Times was supported for
the promotion of the show.
The 28 page Official Show Guide was distributed in The Sunday
Times on Sunday, 17th March with a print run of 171,000 plus an
additional print run of 5,000 which was distributed at the Show.
CIAWA would like to thank those exhibitors that took part in
promotional opportunities with our media partners as it is a
key element to ensure the marketing success of the show. The
campaign generated a return of $485,000 worth of media value.

2018 Goldfields Caravan & Camping Show
YOUR GUIDE TO

Accommodation
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Toodyay & CIAWA Photoshoot

Marketing for the 2018 Goldfields Caravan & Camping Show
saw a multi-channel campaign planned with advertising featured
across radio, print and online channels which included promotional
coverage with Triple M and Hit FM, GWN and regional newspapers
Kalgoorlie Miner and Esperance Express. Media generated was
worth over $30,000.

Consumer Shows

International Shows

Interstate Shows

In partnership with Australia’s South West and Destination Perth,
CIAWA distributed copies of the Caravan & Camping Western
Australia Holiday Guide at the 2018 MATTA Travel Fair (Malaysia
Association of Tour & Travel Agents) held September 2018 and
the 2019 MATTA Travel Fair held March 2018 in Kuala Lumpur.
Malaysia is Western Australia’s 4th largest markets by visitor spend
and it is a great opportunity to promote the WA caravan and
camping sector.

This year the Association stepped out in a new direction in
promoting our Consumer Brand Caravan & Camping Western
Australia at the major Caravan and Camping Shows in Adelaide,
Melbourne, Brisbane and Darwin. The “Caravan & Camping
Western Australia” stand promoted the state, WA Holiday Parks
and to keep WA top of mind when these consumers are making
the decision to travel. These four interstate shows saw close to
125,000 people through the gates and it was so pleasing to
see many travellers who have Western Australia as a must do
destination. They were all very successful events to promote the
Western Australian caravan and camping lifestyle.

Intrastate Shows
From 9th to 10th November 2018, the CIAWA team exhibited at
the Perth 4WD & Adventure Show for the third year running. It was
a great event for the team to provide attendees with a copy of our
free 2018 Caravan & Camping WA Holiday Guide, WAITOC Map
as well as copies of our National Towing Guide and promotional
brochures from participating Members. All the information handed
out was very well received and overall it was a great event to be
a part of!
A first for CIAWA, the team exhibited at the Perth Pet Expo
which was held on the 17th and 18th November at Claremont
Showground. The expo showcased everything to do with pets
of all types and sizes. CIAWA used the event to launch our new
publication – Pet Friendly Accommodation Guide which was very
well received by the pet loving consumers commenting that this
was a great resource for them to plan their next holiday in WA,
with some even saying they didn’t know holiday parks were pet
friendly! Thank you to Care-A-Van for working with us with the
mini caravan.
CIAWA also exhibited at the Dowerin Field Days (29-30 August
2018), Perth Hills Festival (13 October 2018), the Bunbury 4WD,
Boating & Camping Expo (20-21 October 2018) and the West Coast
Expo (13-16 June 2019), CIAWA attended these shows promoting
the “Caravan & Camping WA” brand with show bags handouts
containing member collateral as well as handing out copies of the
2018/2019 Holiday Guide, Towing Guide, WAITOC Map and other
promotional items. The events were well attended and feedback
from consumers about the information and showbags was very
well received.

Partnerships
Isuzu
Our partnership with Isuzu UTE Australia was appreciatively
extended for another 12 months where we were fortunate to
receive a 2019 MUX (LS-M Model) which we use for our daily
operations. The partnership we have with Isuzu is very valued and
we look forward to working with them in the future.

Royal Flying Doctor Service
CIAWA’s partnership with the Royal Flying Doctor Service (RFDS)
continued for 2018/19 who remained as our Community Partner
and fundraising charity of choice for our events. Part proceeds from
ticket sales at the 2018 Goldfields Caravan & Camping Show and
the 2019 Geraldton Caravan & Camping Show was donated to
the charity and RFDS attended the 2019 Perth Caravan & Camping
Show to raise funds and they bought along their replica plane for
visitors to interact and experience first-hand the amazing work
that the RFDS does throughout Western Australia.
Total funds raised at both regional events totalled $5,800 and we
are proud to continue our relationship with this organisation.

WAITOC
CIAWA have continued our partnership with the Western Australian
Indigenous Tourism Operators Council (WAITOC) for the 2018/19
year, this included the distribution of the popular WAITOC Touring
Map at interstate and intrastate shows.

Digital
Caravan & Camping WA
CIAWA’s consumer Facebook page (@caravanandcampingwa),
attracted a total following of 7,016 likes, which was an increase
of 25% on the previous year. Caravan & Camping Western Aust
(@caravanandcampingwa) Instagram page has grown to 1,683
followers, an increase of 43%. Our website had over 125,000
users with 153,537 sessions and over 314,000 page views.

Perth Caravan & Camping Show
The Show Facebook page (@perthccshow), attracted a total
following of 16,584 likes, which was an increase of 8% on the
previous year. The Show Instagram page (@perthccshow) currently
has a following of 972, a 61% increase. Our Show website saw
over 60,000 users with over 88,000 sessions and over 277,000
page views.

Caravan Industry Association WA
New for the 2018/19 financial year, the Caravan Industry Association
WA (@caravanassocwa) Facebook page has 81 followers and our
private Facebook Group has 99 Members.

Craig with Alyssa Hayden MLA at the Perth Hills Festival

Melissa Souter-Robertson
Marketing Manager

CIAWA Annual Report 2018 – 2019

19

Treasurer’s Report

The financial accounts of the Association are
presented within this 2018/19 Annual Report.

The Net Profit of the year came in just over $200,761 which
exceeded our budget by some $131,000.
Total assets increased some $757,000 from the previous year
in part to the wise acquisition of the new Cockburn Central
headquarters.
The 2019/20 budget is projecting a modest surplus of $13,000.
This is my last report as Treasurer. I have enjoyed the challenge
of the Board representation for the last three years and wish the
incoming Board as well as Craig and his team well for whatever
the future brings to CIAWA.
Steve Day
Treasurer
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CIAWA Headquarters at
new premises in Cockburn Central

Board Members
Report

Board Members' Report

Caravan Industry Association WA Inc.
For the year ended 30 June 2019
Board Report
Your board members submit the financial report of Caravan Industry Association WA for the financial year ended 30 June 2019.

Board Members
The names of board members throughout the financial year 2018/2019 are:

Board Member

Position

Date Started

Date Resigned

Number of
meetings
eligible to
attend

Number of meetings
attended

Jacob Chacko

President

1 July 2018 #

Les Sharpe

10

10

Vice President - Trades

1 July 2018 #

Dale Wood

10

8

Vice President - Parks

29 November 2018 ̾

Ainslee Brady

5

5

Previous Vice President - Parks

1 July 2018 ˸

5

3

November 2018

Steve Day

Treasurer

1 July 2018 ˚

Dean Massie

10

7

Board Member

1 July 2018 ˚

Jim Graham

10

7

Board Member

1 July 2018 ˚

Michael Cameron

Board Member

November 2018

5

0

1 July 2018 ˊ

10

8
8

John Wood

Board Member

1 July 2018 ˉ

Stephen May

10

Board Member

1 July 2018 ˆ

Andrew Fardon

10

8

Board Member

1 July 2018 ˆ

10

8

Brett Workman

Board Member

1 July 2018 ˆ

Laura Cocking

10

9

Board Member

1 July 2018 ˆ

David Reynolds

10

8

Board Member

1 July 2018 ˆ

Chris Sialtsis

Board Member

29 November 2018 *

October 2018

3

2

5

5

James Corbitt

Board Member

20 March 2019 ˜

Elizabeth Watts

3

3

Board Member

20 March 2019 ˜

Jocelyn Leevers

3

1

Board Member

16 April 2019 ˭

2

2

# Appointed at the 2017 AGM held on 28th November 2017 for a One-Year Term and re-elected at the 2018 AGM held on 29th November for a One-Year Term

̾ Appointed at the 2018 AGM held on 29th November 2018 for a One-Year Term
˸

Appointed at the 2017 AGM held on 28th November 2017 for a One-Year Term

˚ Appointed at the 2016 AGM held on 16th November 2016 for a Two-Year Term and re-elected at the 2018 AGM held on 29th November 2018 for a Two-Year Term
ˊ Co-opted by the Board on 19th December 2017 for a Two-Year Term

ˉ Co-opted by the Board on 19th December 2017 for a One-Year Term and re-elected at the 2018 AGM held on 29th November 2018 for a Two-Year Term
ˆ Appointed at the 2017 AGM held on 28th November 2017 for a Two-Year Term

* Appointed at the 2018 AGM held on 29th November 2018 for a Two-Year Term
˜ Appointed at the 2019 SGM held on 20th March 2019 for a Two-Year Term
˭ Co-opted by the Board on date specified for a One-Year Term

Going Concern
This financial report has been prepared on a going concern basis which contemplates continuity of normal business activities and the realization of assets and settlement
of liabilities in the ordinary course of business. The ability of the association to continue to operate as a going concern is dependent upon the ability of the association to
generate sufficient cash flows from operations to meet its liabilities. The board members of the association believe that the going concern assumption is appropriate.

Company Particulars
Caravan Industries Association is an association incorporated in Australia.
Principal place of business :
Unit 6,35 Tamara Drive, Cockburn Central WA 6164
Principal activities
The principal activity of the Association during the year was to protect and promote the interests of persons, firms, companies or organisations who promote the
development of tourism in Western Australia in the caravan industry through either owning and/or operating of Caravan Parks and / or Camp sites or by the manufacture,
repair, sale or hiring of caravans and camping equipment or caravan and camping accessories or by the provision of related products and services considered by the
Association as closely related to the caravan industry for the development of caravan tourism.

Operating and Financial review
The results from ordinary activities for the year ended 30 June 2019 was a surplus of $200,761 (2018: $273,925)

On behalf of the Board:

I. Jacob Chacko (President)

Steve Day (Treasurer)

Date: 23rd October 2019
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Board Members
Board Members' Declaration
Declaration
Caravan Industry Association WA Inc.
For the year ended 30 June 2019

For the year ended 30 June 2019

In the Boards' opinion:

i) the attached financial statements and notes thereto present fairly the Association's financial position as at 30
June 2019 and of its financial performance for the year ended on that date.

ii) there are reasonable grounds to believe that the Association will be able to pay its debts as and when they
become due and payable.

On behalf of the Board:

Name: I. Jacob Chacko
Position: President
Dated at Perth this 23rd day of October 2019

On behalf of the Board:

Name: Steve Day
Position: Treasurer
Dated at Perth this 23rd day of October 2019
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Auditor’s Report

INDEPENDENT AUDITOR’S REPORT TO THE MEMBERS OF
CARAVAN INDUSTRY ASSOCIATION WA INC.
Report on the Financial Report
INDEPENDENT AUDITOR’S REPORT TO THE MEMBERS OF
Opinion
CARAVAN INDUSTRY ASSOCIATION WA INC.
We have audited the financial report of Caravan Industry Association WA Inc. (the
Association),
which
comprises
the statement of financial position as at 30 June 2019, and
Report on the
Financial
Report
the statement of comprehensive income, statement of changes in equity and statement of
Opinion
cash
flows for the year then ended, and notes to the financial statements, including a
summary
significant
policies,ofand
the Board
Members’
declaration.
We have ofaudited
theaccounting
financial report
Caravan
Industry
Association
WA Inc. (the

Association),
comprises the financial
statement
of financial
position as
at 30 Association
June 2019, WA
and
In
our opinion,which
the accompanying
report
of the Caravan
Industry
the statement
of in
comprehensive
income,instatement
of changes
in equity andIncorporation
statement of
Inc.
is prepared,
all material respects,
accordance
with the Associations
cashWA
flows
forincluding:
the year then ended, and notes to the financial statements, including a
Act
2015,
summary of significant accounting policies, and the Board Members’ declaration.
i) giving a true and fair view of the Association’s financial position as at 30 June
In our opinion,
reportforofthe
theyear
Caravan
Industryand
Association WA
2019the
andaccompanying
of its financialfinancial
performance
then ended;
Inc. is prepared, in all material respects, in accordance with the Associations Incorporation
Act WAii)2015,
including:
complying
with Australian Accounting Standards to the extent described in note
1.
i) giving a true and fair view of the Association’s financial position as at 30 June

2019 and of its financial performance for the year then ended; and
Basis for Opinion
ii) complying with Australian Accounting Standards to the extent described in note
We have conducted our audit in accordance with Australian Auditing Standards. Our
1.
responsibilities under those Standards are further described in the Auditor’s Responsibilities
for the Audit of the Financial Report section of our report.
Basis for Opinion
We are independent of the Association in accordance with the auditor independence
We have conducted
our audit in
accordanceAct
with
Auditing
requirements
of the Associations
Incorporation
WAAustralian
2015 and the
ethicalStandards.
requirementsOur
of
responsibilities
those Standards
areStandards
further described
the Auditor’s
Responsibilities
the
Accounting under
Professional
and Ethical
Board’s in
APES
110 Code
of Ethics for
for the Audit of
the Financial
Report
section
of our
report.to our audit of the financial report in
Professional
Accountants
(the
Code)
that are
relevant
Australia. We have also fulfilled our ethical requirements in accordance with the Code.
We are independent of the Association in accordance with the auditor independence
requirements
of the
Incorporation
WA 2015
andAssociations
the ethical requirements
of
We
confirm that
theAssociations
independence
declarationAct
required
by the
Incorporation
the WA
Accounting
Professional
andgiven
Ethical
Standards
Board’s APES
Code of Ethics
for
Act
2015, which
has been
to the
Board Members
of the110
Association,
would be
Professional
Accountants
Code)
that
are relevant
of this
the auditor’s
financial report
in
the same terms
if given (the
to the
Board
of Members’
astoatour
the audit
date of
report.in
Australia. We have also fulfilled our ethical requirements in accordance with the Code.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide
We
confirm
that
the independence declaration required by the Associations Incorporation
a
basis
for our
opinion.
Act WA 2015, which has been given to the Board Members of the Association, would be
Emphasis
Matter
– Basis
of Accounting
in the sameofterms
if given
to the
Board of Members’ as at the date of this auditor’s report.
We draw attention to Note 1 to the financial report, which describes the basis of
We believe that
audit evidence
webeen
haveprepared
obtained for
is sufficient
and appropriate
to provide
accounting.
Thethe
financial
report has
the purpose
of fulfilling the
Board
a basis for financial
our opinion.
Members’
reporting responsibilities under the Associations Incorporation Act WA
2015.
Emphasis of Matter – Basis of Accounting
We draw attention to Note 1 to the financial report, which describes the basis of
accounting. The financial report has been prepared for the purpose of fulfilling the Board
Members’ financial reporting responsibilities under the Associations Incorporation Act WA
2015.
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As a result, the financial report may not be suitable for another purpose. Our opinion is
not modified in respect of this matter.
Responsibilities of the Board Members for the Financial Report
The Board Members of the Association are responsible for the preparation of the financial
report that gives a true and fair view and has determined that the basis of preparation
described in Note 1 to the financial report is appropriate to meet the requirements of the
Associations Incorporation Act WA 2015 and the needs of the members. The Board
Members’ responsibility also includes such internal control as the Board Members
determine is necessary to enable the preparation of a financial report that gives a true and
fair view and is free from material misstatement, whether due to fraud or error.
In preparing the financial report, the Board Members are responsible for assessing the
Association’s ability to continue as a going concern, disclosing, as applicable, matters related
to going concern and using the going concern basis of accounting unless the Board
Members either intend to liquidate the Association or to cease operations, or have no
realistic alternative but to do so.
Auditor’s Responsibilities for the Audit of the Financial Report
Our objectives are to obtain reasonable assurance about whether the financial report as a
whole is free from material misstatement, whether due to fraud or error, and to issue and
auditor’s report that includes our opinion.
Reasonable assurance is a high level of assurance, but is not a guarantee that an audit
conducted in accordance with the Australian Auditing Standards will always detect a material
misstatement when it exists. Misstatements can arise from fraud or error and are considered
material if, individually or in the aggregate, they could reasonably be expected to influence
the economic decisions of users taken on the basis of the financial report.
As part of an audit in accordance with the Australia Auditing Standards, we exercise
professional judgement and maintain professional scepticism throughout the audit. We also:
 Identify and assess risks of material misstatement of the financial report, whether due to
fraud or error, design and perform audit procedures responsive to those risks, and
obtain audit evidence that is sufficient and appropriate to provide a basis for our opinion.
The risk of not detecting a material misstatement resulting from fraud is higher than for
one resulting from error, as fraud may involve collusion, forgery, intentional omissions,
misrepresentations, or the override of internal control.
 Obtain and understanding of internal control relevant to the audit in order to design audit
procedures that are appropriate in the circumstances, but not for the purpose of
expressing an opinion on the effectiveness of the Association’s internal control.
 Evaluate the appropriateness of accounting policies used and the reasonableness of
accounting estimates and related disclosures made by the Board Members.
 Conclude on the appropriateness of the Board Members’ use of the going concern
basis of accounting and, based on the audit evidence obtained, whether a material
uncertainty exists related to events or conditions that may cast significant doubt on the
Association’s ability to continue as a going concern. If we conclude that a material
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uncertainty exists, we are required to draw attention in our auditor’s report to the related
disclosures in the financial report or, if such disclosures are inadequate, to modify our
opinion. Our conclusions are based on the audit evidence obtained up to the date of our
auditor’s report. However, future events or conditions may cause the Association to
cease to continue as a going concern.
 Evaluate the overall presentation, structure and content of the financial report, including
the disclosures, and whether the financial report represents the underlying transactions
and events in a manner that achieves fair presentation.
We communicate with the management committee regarding, among other matters, the
planned scope and timing of the audit and significant audit findings, including any significant
deficiencies in internal control that we identify during our audit.
We also provide the Board Members with a statement that we have complied with relevant
ethical requirements regarding independence, and to communicate with them all
relationships and other matters that may reasonably be thought to bear on our
independence, and where applicable, related safeguards.
Report on Other Legal and Regulatory Requirements
In our opinion, Caravan Industry Association WA Inc. has complied with sections 82(1)(b),
(c) and (d) of the Associations Incorporation Act WA 2015:
 by providing us with all information, explanation and assistance necessary for the
conduct of the audit;
 by keeping financial records sufficient to enable a financial report to be prepared and
audited;
 by keeping other records required by Part 5 of the Associations Incorporation Act WA
2015, including those records required by Section 66 that correctly record its
operations, so as to enable true and fair financial statements to be prepared.
BUTLER SETTINERI (AUDIT) PTY LTD

MARIUS VAN DER MERWE
Director
Perth
Date 23 October 2019
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Auditor’s Independent
Declaration

AUDITOR’S INDEPENDENCE DECLARATION
As lead auditor for the audit of Caravan Industry Association WA Inc. for the year
ended 30 June 2019, I declare that, to the best of my knowledge and belief, there
have been:
a) No contraventions of the auditor independence requirements of section
80 the Associations Incorporation Act 2015 (WA) in relation to the
audit; and
b) No contraventions of any applicable code of professional conduct in
relation to the audit.
BUTLER SETTINERI (AUDIT) PTY LTD

MARIUS VAN DER MERWE CA
Director
Perth
Date: 23 October 2019
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Statement of Income and Expenditure
and other Comprehensive Income
Statement
ofWA
Income
& Expenditure
Statement
Income
and
Caravan
Industryof
Association
Inc. Expenditure
For
theother
year ended
30 June 2019
&
other
Comprehensive
Income
and
Comprehensive
Income
As at 30 June 2019

Caravan Industry Association WA Inc.
Notes
For the year ended 30 June 2019

2019
$

$

Income

2019

2018

65,014
$
2,246,387

55,028
$
2,229,323

319,730

305,766

0
65,014

39,236
55,028

2,631,131
2,246,387

2,629,353
2,229,323

Membership

319,730

305,766

Expenditure
Training

0

39,236

Admin

546,479
2,631,131

517,780
2,629,353

Event running costs

1,598,882

1,555,456

Membership
Expendituresupport

281,231

269,135

Training
Admin

3,778
546,479

13,057
517,780

2,430,370
1,598,882

2,355,428
1,555,456

281,231

269,135

200,761
3,778

273,925
13,057

2,430,370

2,355,428

0

0

200,761

273,925

200,761

273,925

0

0

200,761

273,925

Admin

Notes

Events
Membership
Income
Training
Admin
Events

Event running costs
Membership support
Net
Surplus for the year
Training

10

Other Comprehensive Income
Net Surplus for the year

10

Total Comprehensive Income for the Year
Other Comprehensive Income
Total Comprehensive Income for the Year

2018

The accompanying notes form part of these financial statements.
page 4
The accompanying notes form part of these financial statements.
page 4
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Statement of Financial
Position (Balance Sheet)
Statement
of Income
and Expenditure
Statement
of Financial
Position
Caravan
Industry Association WA
Inc.
and other
Comprehensive
Income
For the year ended 30 June 2019

As at 30 June 2019
Caravan Industry Association WA Inc.
For the year ended 30 June 2019

Notes

Assets

2019

Current Assets

Notes

Cash & Cash Equivalents

Income
Admin

2019
$

Trade and Other Receivables

$
884,178

$
1,480,575

3

100,735

116,025

984,913
65,014

1,596,600
55,028

Events

4
5

Other Non-Current Assets
Total Non-Current Assets
Expenditure

Admin

Total Assets
Event running costs

Membership support
Liabilities
Training
Current Liabilities
Financial Liabilities

6

Trade and Other Payables
Net Surplus for the year
Employee Provisions and Entitlements

10

7
8

Total Current Liabilities
Other Comprehensive Income
Non Current Liabilities
Total Comprehensive Income for the Year
Financial Liabilities

6

2,246,387

2,229,323

319,730
1,888,098
0
25,484
2,631,131
0

305,766
530,207
39,236
0
2,629,353
0

1,913,582

530,207

546,479
2,898,495
1,598,882

517,780
2,126,807
1,555,456

281,231

269,135

3,778

13,057

2,430,370
106,578

2,355,428

0

129,377
200,761
48,399

112,138
273,925
42,403

284,354
0

154,541
0

200,761
441,115

273,925

0

Total Non Current Liabilities

441,115

0

Total Liabilities

725,469

154,541

Net Assets
2,173,027
The accompanying notes form part of these financial statements.
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2018

2

Total Current Assets

Non-Current Assets
Membership
Property, Plant and Equipment
Training
Intangible Assets

2018
$

CIAWA Retained
Annual Report
2018 – 2019
Earnings

1,972,266

page 4

2,173,027

1,972,266

Statement of
changes in Equity
Statement
of Income
and Expenditure
Statement
of changes
in Equity
CaravanComprehensive
Industry Association WAIncome
Inc.
and other

For the year ended 30 June 2019
Caravan Industry Association WA Inc.
For the year ended 30 June 2019

Notes

Retained
Earnings
$
2019

As at 30 June 2019

Total Equity
$
2018

$

Balance at 1 July 2017

1,698,341

Net Surplus for the year

65,014
273,925

$
1,698,341

Income
Admin
Events

2,246,387

Other Comprehensive Income for the year
Membership

319,730 0

Training

0
Balance at 30 June 2018

305,766

0

39,236

200,761

Admin

546,479

Other
Comprehensive Income for the year
Event running
costs

200,761

517,780

1,598,882 0 1,555,456

Membership support

281,231

Balance at 30 June 2019

Net Surplus for the year

2,229,323

2,631,131
1,972,266 2,629,353
1,972,266

Net Surplus for the year
Expenditure

Training

55,028
273,925

2,173,027
3,778

10

0

269,135
2,173,027
13,057

2,430,370

2,355,428

200,761

273,925

Other Comprehensive Income
The accompanying notes form part of these financial0statements.

0

page 6

Total Comprehensive Income for the Year

200,761

273,925

The accompanying notes form part of these financial statements.
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Statement
of Income
and Expenditure
Statement
of
and
other
Comprehensive Income
Cash
Flows
For the year ended 30 June 2019

Caravan
Industry Association
Inc.
Statement
of CashWA
Flows
For theCaravan
year ended
30Association
June 2019WA Inc.
Industry
For the year ended 30 June 2019

2019
Notes

Notes

2019
$
$

2018

2018
$ $

Income Cash flows from Operating Activities
Admin Cash receipts from admin

65,01412,109

Events Cash receipts from events

2,205,9472,229,323
2,269,762
2,246,387

Cash receipts from members
Membership

Training

332,735 305,766
236,837
319,730

Cash payments receipts from training

0

0

(2,353,642)

Cash payments to suppliers and employees

2,631,131

40,000

Cash payments receipts from advertising

9(b)

Net cash generated by operating activities

Expenditure

Admin Cash flows from Investing Activities
Event running
Interestcosts

(2,305,138)

237,150

0

95,732

517,780

1,598,88212,9041,555,456
34,428
(1,394,144) 269,135
(22,406)
281,231
(1,381,240)
3,778

Training Net cash generated by investing activities

2,430,370

Cash flows from Financing Activities
Increase/ (decrease) in financial liabilities
Net cash generated by financing activities

547,693
547,693

0
(596,397)

Total Comprehensive
Cash Balances Income for the Year

12,022
13,057

2,355,428

200,761

10

Other Comprehensive
Income
Net increase/(decrease) in cash and cash equivalents

200,761

(181)

273,925

(181)

0
107,573
273,925

Opening cash balance

9(a)

1,480,575

1,373,002

Closing cash balance

9(a)

884,178

1,480,575

The accompanying notes form part of these financial statements.
page 4

The accompanying notes form part of these financial statements.
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(126,329)

39,236

2,629,353

546,479

Membership
support
Purchase
of property, plant and equipment

Net Surplus for the year

20,600
55,028
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Notes to Financial
Statements
Notes to the Financial Statements

For the year ended 30 June 2019

Caravan Industry Association WA Inc.
For the year ended 30 June 2019
1. Summary of Significant Accounting Policies
The financial statements are special purpose financial statements prepared in order to satisfy the financial reporting requirements
of the Associations Incorporation Act WA 2015. The board have determined that the association is not a reporting entity.
These financial statements have been prepared in accordance with the recognition and measurement requirements specified by the
Australian Accounting Standards and Interpretations issued by the Australian Accounting Standards Board ('AASB') and the
disclosure requirements of AASB 101 'Presentation of Financial Statements', AASB 107 'Statement of Cash Flows', AASB 108
'Accounting Policies, Changes in Accounting Estimates and Errors', AASB 1048 'Interpretation and Application of Standards' and
AASB 1054 'Australian Additional Disclosures', as appropriate for Not-for-profit oriented entities.

The financial statements have been prepared on an accruals basis and are based on historic costs and do not take into account
changing money values or, except where stated specifically, current valuations of non-current assets.
The preparation of the financial statements requires the use of certain critical accounting estimates. It also requires management to
exercise its judgement in the process of applying the Association's accounting policies. There are no areas involving critical
accounting estimates.
The following significant accounting policies, which are consistent with the previous period unless stated otherwise, have been
adopted in the preparation of these financial statements:

a) Cash and Cash Equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term highly liquid investments with
original maturities of three months or less, and bank overdrafts (bank overdrafts are shown within borrowings in current liabilities on
the statement of financial position).
b) Trade and Other receivables
Accounts receivable and other debtors account include amounts due from members as well as amounts receivable from donors - if
any. Receivables expected to be collected within 12 months of the end of the reporting period are classified as current assets. All
other receivables are classified as non-current assets. Trade receivables comprise of amounts due from sales of service, are
recognized and carries at original invoice amount.
c) Property, Plant and Equipment (PPE)
Plant, equipment, leasehold improvements and office equipment are carried at cost less, where applicable, any accumulated
depreciation. The depreciable amount of all PPE is depreciated over the useful lives of the assets to the association commencing
from the time the asset is held ready for use.
d) Goods and Services Tax (GST)
Revenues, expenses and assets are recognized net of the amount of GST, except where the amount of GST incurred is not
recoverable from the Australian Taxation Office (ATO). Receivables and parables are stated inclusive of the amount of GST
receivable or payable. The net amount of GST recoverable from, or payable to, the ATO is included with other receivables or
parables in the assets and liabilities statement.
e) Accounts Payable and Other Payable
Accounts payable and other payable represent the liability outstanding at the end of the reporting period for goods and services
received by the association during the reporting period that remain unpaid. The balance is recognised as a current liability with the
amounts normally paid within agreed dates of recognition of the liability.
f) Employees Provisions and Entitlements
Provision is made for association’s liability for employees benefits arising from services rendered by employees to the end of the
reporting period. Employee provisions have been measured at the amounts expected to be paid when the liability is settled. Plus
related on-costs.

page 8
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Notes to Financial
Notes to the Financial Statements (Continued)
Statements
Caravan
Industry
Association
For the
year ended
30 June
2019

WA Inc.
For the year ended 30 June 2019

g) Impairment of Assets
At the end of each reporting period, the committee reviews the carrying amounts of its tangible and intangible assets to determine
whether there is any indication that those assets have been impaired. If such an indication exists, an impairment test is carried out
on the asset by comparing the recoverable amount of the asset, being the higher of the asset’s fair value less costs to sell and
value in use, to the asset’s carrying amount. Any excess of the asset’s carrying amount over its recoverable amount is recognised
in the income and expenditure statement.
h) Revenue
Revenue is measured at the fair value of the consideration received or receivable after taking into account any trade discounts and
volume rebates allowed. For this purpose, deferred consideration is not discounted to present values when recognising revenue.
Revenue from the rendering of a service is recognized upon the delivery of the services to the customers Interest revenue is
recognised using the effective interest method, which for floating rate financial assets is the rate inherent in the instrument.
Dividend revenue is recognised when the right to receive a dividend has been established.
Membership fees and event income is billed in advance and are recognised as income as the service obligations are performed.
All revenue is stated net of the amount of goods and services tax.
i) Income Tax Exemption
The Association is Exempt from payment of income tax under Subdivision 50-B of the Income Tax Assessment Act 1997.

j) Provisions
Provisions are recognised when the association has a legal or constructiv obligation, as a result of
past events, for which it is probable that an outflow of economic benefits will result and that out flow can be reliably measured.

Provisions are measured at the best estimate of the amounts required to settle the obligation at the end of the reporting period.

k) Financial Assets
Investments in financial assets are initially recognised at cost, which includes transaction costs, and are subsequently measured at
fair value, which is equivalent to their market bid price at the end of the reporting period.
Movements in fair value are recognised through an equity reserve.
l) New Standards and Interpretations Not Yet Adopted
A number of new, revised or amended Accounting Standards and Interpretations issued by the Australian Accounting Standards
Board (‘AASB’) are effective for annual periods beginning after 1 July 2019, and have not been applied in preparing these financial
statements. The Association has decided not to early adopt these Standards. The following table summarises those future
requirements, and their impact on the Association where the standard is relevant:
Stander Name

Effective date for entity

AASB 15 Revenue from
contracts with customers

30/6/2020

Requirements
AASB 15 Introduces a
five step process for
revenue recognition with
the core principle of the
new standard being for
entities to recongnise
revenue to depict the
transfer of goods or
services to customers in
amount that reflect the
consideration (that is,
psyment) to which the
entity expects to be
entitled in exchange for
those goods or sevices
page 9
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Impact
As revenue is
currently recognised
when the performance
obligations have been
complied with, we do
not anticipate
significant changes,
however we are
continuing to review
the revenue
recognition policy for
longer term contracts
and grants

Notes to Financial
Statements
Notes to the Financial Statements (Continued)
Notes to the Financial Statements (Continued)

Caravan Industry Association WA Inc.
For the year ended 30 June 2019

Caravan Industry Association WA Inc.
Effective date for entity
For the year ended 30 June 2019

Stander Name

AASB 16 Leases
Stander Name
AASB 16 Leases

Requirements

30/06/2020

AASB 16 will cause the
majority of leases of an
Effective date for entity entity Requirements
to be brought onto
the
statement
of financial
30/06/2020
AASB
16 will cause
the
position.
There
areof an
majority of
leases
limited
exceptions
entity to be brought onto
relating
to short-term
the statement
of financial
leases
and
low value
position.
There
are
assets exceptions
which may remain
limited
off-balance
sheet. The
relating
to short-term
calculation
the
lease
leases
and of
low
value
liability will
take
intoremain
assets
which
may
account
appropriate
off-balance
sheet. The
discount
rates,
calculation
of the lease
assumptions
about
liability will take
into lease
term
andappropriate
increases in
account
lease
payments.
discount
rates, A
corresponding
right lease
to
assumptions about
use asset
will be in
term
and increases
recognised
whichAwill
lease
payments.
amortised overright
the term
corresponding
to
of the
lease.
use
asset
willRent
be
expense
willwhich
no longer
recognised
will be
shown, theover
profitthe
and
loss
amortised
term
impact
of theRent
leases will
of
the lease.
be through
expense
willamortisation
no longer be
and interest
charges.
shown,
the profit
and loss
impact of the leases will
be through amortisation
and interest charges.

2. Cash and cash equivalents
Petty Cash
Savings (A/c 0545)
2. Cash and cash equivalents
Term Deposit (A/c 6655)
Petty Cash

Term Deposit

Savings (A/c 0545)
General (A/c 0537)
Term Deposit (A/c 6655)

Term Deposit

General (A/c 0537)
3. Trade and Other Receivables

Impact

For the year ended 30 June 2019

Any impacts may be
indentified as further
analysisImpact
of the
standard
is may be
Any impacts
undertaken.
indentified asInterest
further
and
amortisation
analysis
of the
expense
will
increase
standard is
and
rental expenses
undertaken.
Interest
will decrease.
and
amortisation
expense will increase
and rental expenses
will decrease.

2019

2018

$

$

2019
110
$
3,104

2018
192
$
310,499

602,318
110
256,507
3,104
22,139
602,318
884,178
256,507

863,581
192
253,995
310,499
52,308
863,581
1,480,575
253,995

22,139

52,308

Trade Debtors

884,178
1,616

1,480,575
25960

GST
3. Trade and Other Receivables
Prepayments
Trade Debtors
Total Trade Receivables
GST

83,331

70,691

15,788
1,616
100,735
83,331

19,374
25960
116,025
70,691

Prepayments
4. Property,Plant & Equipment
Total Trade Receivables
Plant & Equipment
Website
4. Property,Plant & Equipment
Website Development at Cost
Plant & Equipment
Website Amortisation
Website
Website Development at Cost
Plant and equipment at cost
Website Amortisation
Show Plant & Equipment at Cost
Less Accumulated Depreciation on Show Plant & Equipment
Plant and equipment at cost
Show Plant & Equipment at Cost
Furniture and Fittings
Less Accumulated Depreciation on Show Plant & Equipment
Furniture & Fittings at Cost
Less Accumulated Depreciation on Furniture
Furniture and Fittings
Tamara Drive - Furniture & Fittings
Furniture & Fittings at Cost
Less : Accumulated Depreciation Tamara Drive - Furniture & Fittings
Less Accumulated Depreciation on Furniture
Tamara Drive - Furniture & Fittings
Office Equipment
Less : Accumulated Depreciation Tamara Drive - Furniture & Fittings
Office Equipment at Cost
Less Accumulated Depreciation on Office Equipment
Office Equipment
Office Equipment at Cost
Less Accumulated Depreciation on Office Equipment

page 10

15,788

19,374

100,735

116,025

47,818

47,818

(47,818)

(47,818)

(0)
47,818

(0)
47,818

(47,818)
29,986
(0)
(2,692)

(47,818)
29,986
(0)
(1,280)

27,294
29,986

28,706
29,986

(2,692)
33,010
27,294
(17,130)

(1,280)
33,010
28,706
(13,624)

11,947
33,010
(252)
(17,130)
27,575
11,947

0
33,010
0
(13,624)
19,386
0

(252)
86,845
27,575
(64,619)

0
75,784
19,386
(59,267)

22,226
86,845

16,517
75,784

(64,619)

(59,267)

22,226

16,517
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Statements
For the
year ended
30 June
2019
Notes
to the
Financial

Statements (Continued)

Caravan Industry Association WA Inc.
For the year ended 30 June 2019

2019

2018

$

$

Building at cost Kent Street, Cannington

372,411

372,411
(50,728)

Buildings
Less Accumulated Depreciation on Building

(60,259)

Fitout at Cost

190,881

190,881

Less Accumulated Depreciation on Fitout

(56,800)

(46,966)

1,186,996

0

Building at cost Tamara Drive, Cockburn Central
Less Accumulated Depreciation on - Buildings
Fitout at cost
Less Accumulated Depreciation on Fitout

(4,500)

0

184,140

0

(1,867)

0

1,811,002

465,598

1,888,097

530,207

Geraldton Caravan Show

25,484

0

Total Intangible Assets

25,484

0

Tamara Drive Loan Account 1 (46179)

60,000

0

Tamara Drive Loan Account 2 (46187)

46,578

0

106,578

0

Total Property, Plant & Equipment
A first mortgage is registered over the land and buildings situated at unit 6, 35 Tamara
Drive Cockburn Central, WA 6164 as detailed in note 6.
5. Intangible Assets

6. Financial Liabilities
Current

Total Current Financial Liabilities
Non Current
Tamara Drive Loan Account 2 (46187)

441,115

0

Total Non Current Financial Liabilities

441,115

0

Total Financial Liabilities

547,693

0

The Loans are secured by a first registered mortagage over unit 6, 35 Tamara Drive,
Cockburn Central, WA 6164. Repayable in monthly installments over 15 years including
interest at variable rates.
7. Trade & Other Payables
Trade Creditors

59,632

16,607

Sundry Creditors

20,691

32,380

Superannuation Payable

13,911

12,135

PAYG Withholding Tax

9,752

8,476

25,300

1,100

Income In Advance
ATO RBA
Unearned Income - Events, trade and park memberships
Unearned Income - CIDI Training Funds

91

0

0

41,440

0

0

129,377

112,138

48,399

42,403

8. Employees Provisions and Entitlements
Annual Leave Provision

Page 11
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Notes to Financial
Statements

Notes to the Financial Statements (Continued)

Caravan Industry Association WA Inc.
For the year ended 30 June 2019

For the year ended 30 June 2019

2019

2018

$

$

884,178

1,480,575

200,761

273,925

Depreciation of property, plant
and equipment
Net finance cost

36,252
(12,904)

30,359
(34,428)

Change in operating assetts and liablilities:
(Increase)/decrease in trade and other receivables

(10,195)

(58,029)

9. Cash Flow Information
a) Reconciliation of Cash Flow
For the purpose of cash flow statements, cash includes cash and cash equivalents, net
of any outstanding bank overdraft. Cash at the end of the reporting year is reconciled to
the related items in the statements of the financial position as follows:
Cash on hand and at the bank
b) Reconciliation of the cash flow from operations with net surplus for the year.
Net surplus for the year
Non-cash flows in net surplus:

(Increase)/decrease in trade and other payables
(Increase)/decrease in employee provisions
(Increase)/decrease in Income in advance
(Increase)/decrease in Unearned income
Cash flows from (used in) operations

34,480

8,161

5,996

$11,769

24,200

(4,900)

(41,440)
237,150

(131,125)
95,732

3,872

10,505

10. Expenses
Net surplus for the year includes the following specific expenses:
Auditors remuneration
Depreciation
Employee costs

36,252

30,359

566,488

507,122

11. Contingent Liabilities
The Association had no contingent liabilities as at 30 June 2019.
12. Commitments
The Association had no commitments as at 30 June 2019 apart from the first registered mortgage repayments as detailed in note 6.
13. Capital Risk Management
The Association's objective is to manage capital so as to ensure that liabilities can be settled as and when they fall due.

14. Events after the reporting period
No matter or circumstance has arisen since 30 June 2019 that has significantly affected, or may significantly affect the
Association's financial position, operations and the results of those operations in the future years.
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Member

Member

Member

12 Volt Direct
A1 Caravans
Abba Caravans
Absolute Caravan Care & Accessories
Acclaim Gateway Caravan Park
Acclaim Goldminer Tourist Caravan Park
Acclaim Kingsway Tourist Park
Acclaim Pine Grove Holiday Park
Acclaim Prospector Holiday Park
Acclaim Rose Gardens Beachside
Holiday Park
Acclaim Swan Valley Tourist Park
Adjusta Mattress Australia
Advent Park Caravan Park
Adventure Wild Kimberley Tours
Albany Gardens Holiday Resort
Albany Holiday Park
Albany Visitor Centre
All Boats & Caravans
All Parks Insurance
Amblin Holiday Park
Anaconda - Innaloo
Apollo Camper
ARB 4x4 Accessories
Ausco Modular
Australian Off Road
Australia’s Golden Outback
Australia’s North West Inc.
Australia’s South West
Auto Trail
Banana Well Getaway
Banksia Tourist Park
Belair Gardens Caravan Park
Bergmans RV’s - Avida South Perth
BIG4 Beachlands Holiday Park
BIG4 Denmark Ocean Beach
Holiday Park
BIG4 Dongara Denison Beach
Holiday Park
BIG4 Emu Beach Holiday Park
BIG4 Middleton Beach Holiday Park
BIG4 Perth Midland Tourist Park
Bremer Bay Beaches Resort &
Tourist Park
Bremer Bay Caravan Park
Bridgewater Lifestyle Village
Brighthouse Consulting
Broome Vacation Village Caravan Park

Broome’s Gateway Caravan Park
Buildwise Solutions
Bunbury Glade Caravan Park
Bungle Bungle Caravan Park
Burns Beach Sunsets Village Caravan
Park
Busselton Jetty Tourist Park
Busselton Lifestyle Village
Camec
Cameron Caravans
Camprite Campers
Campstay
Canopies WA
Capricorn Holiday Park
Caravan & Camper Megastore
Caravan Culture
Caravan Fix Australia
Caravan Park Brokers Australia
Caravan Weighing WA
Caravans WA
Care-A-Van
Caretta Australia
Cee & See Caravan Park
Challenge Camper Trailers WA
Cherokee Village Tourist Park
Cheynes Beach Caravan Park
CIL Insurance (Part of AAI Limited)
City Toyota
Coalmine Beach Holiday Park
Coast to Coast RV Services
Cool Beans Campers
Coral Coast Tourist Park
Darche
Defibs Plus
Denham Seaside Caravan Park
Denmark Rivermouth Caravan Park
Dependable Laundry Solutions
Digital Rez Australia
Dirk Hartog Island
Dirt N Beyond Caravans & Campers
Discovery One Kimberley Cruises
Discovery Parks - Balmoral Karratha
Discovery Parks - Boulder
Discovery Parks - Broome
Discovery Parks - Bunbury Foreshore
Discovery Parks - Bunbury Village
Discovery Parks - Coogee Beach

Discovery Parks - Kalgoorlie Goldfields
Discovery Parks - Lake Kununurra
Discovery Parks - Onslow
Discovery Parks - Perth Airport
Discovery Parks - Pilbara Karratha
Discovery Parks - Port Hedland
Discovery Parks - Swan Valley
Discovery Parks - Woodman Point
Dometic
Dove Campers
Downunder RV Australia
Driven 4x4
Drummond Cove Holiday Park
Eagle Outdoors Australia
Eagle Trailers & Campers
EBIKERS
Edenlife Communities
Eighty Mile Beach Caravan Park
El Questro Wilderness Park
Elross Caravans
Engel Distribution
Esperance Bay Holiday Park
Eureka 4WD Training
Evakool
Exmouth Dive & Whalesharks Ningaloo
Experience Lancelin Holiday Park
Explorex Caravans
Fitzroy River Lodge
Fleetwood Australia
Flinders Bay Caravan Park
Fonty’s Pool Caravan Park & Chalets
Four Seasons Holiday Park
Fremantle Village
Fryair
Generator Place
George Day Caravans & Motorhomes
Geraldton Caravan Park
Getaway Outdoors Australia
Girloorloo Tours - Mimbi Caves Tours
and Campground
Global Gypsies
Go Horizontal Falls Tours
Goldfields Tourism Network
Goojarr Goonyool Whale Research &
Campground
Goomalling Caravan Park
Goombaragin Eco Retreat
Gracetown Caravan Park
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Member

Member

Green Head Caravan Park
Gumbanan Wilderness Retreat
Hamelin Bay Holiday Park
Helena Valley Lifestyle Village
Hillside Garden Village
Hillview Lifestyle Village
Holtro Modular
Home Valley Station
Honeymoon Bay
Horrocks Beach Caravan Park
Ilkurlka Roadhouse
Imintji Campground and Art Centre
Irvin Bullbars
Itechworld
Jayco Caravanland
JB Caravans Sales
Jurien Bay Tourist Park
Kalbarri Anchorage Holiday Village
Kalbarri Tudor Holiday Park
Karalundi Caravan Park
Karijini Eco Retreat
Karri Aura Caravan Park & Motel Suites
Karrinyup Waters Resort
Kelmscott Caravan Park
Kenlow Pty Ltd
Kimberley Experiences
Kimberley Information & Travel Centre
Kimberleyland Waterfront Holiday Park
K-Mac Powerheads
Kooljaman at Cape Leveque
Korr Lighting
Lady M Luxury Cruises
Lake Joondalup Lifestyle Village
Ledge Point Holiday Park
Leisure Matters WA
Lets Go Caravan Insurance
Lewis RV Pty Ltd
Luridgii 2nd Gorge Campground
Luxury RVs WA
Mandalay Holiday Resort & Tourist Park
Mandurah Caravan & RV Centre
Mandurah Caravan & Tourist Park
Mandurah Gardens Estate
Mandurah Twin Waters Caravan Park
Manufactured Homes Insurance Agency
Limited (MHIA)
Marble Bar Tourist Park

Margaret River Tourist Park
Market Direct Campers
Martin’s Trailer Parts
MCH RV Products / Mini Clothes Hoists
Media Junction
Merredin Tourist Park
Miami Bakehouse
Miami Holiday Park
Morapoi Station
Mr Mattress
Murchison Caravan Park Kalbarri
Navigator
New Age Caravans Perth
New Start Finance Group
Ningaloo Coral Bay
Northam Caravan Park
Ocean View Caravan Park
Odyssey Expeditions
Off Road Equipment
Oyster Harbour Village
Paradise Motor Homes
Parkside Towbars
Peaceful Bay Caravan Park
Pearly Group
Pedders Suspension
Peedamulla Campground
Peel Caravan Park
Pemberton Caravan Park
Peoples Park Coral Bay
Perth Central Caravan Park
Perth Diesel Performance
Pilgrim’s Caravan & RV Parts
Pineview Lifestyle Village
Pinjarra Caravan Park
Pink Lake Tourist Park
PMX Campers & Caravans
Port Gregory Caravan Park
Premier Avan
Quick Pitch Campers
RAC Busselton Holiday Park
RAC Cable Beach Holiday Park
RAC Cervantes Holiday Park
RAC Exmouth Cape Holiday Park
RAC Monkey Mia Dolphin Resort
Ravenswood Caravan Park
Red Roads Camping & Outdoor
Redarc Electronics

Riverside Cabin Park
Riverview Tourist Park
RMS - The Hospitality Cloud
Rockingham Holiday Village
Rockingham RV Centre
Roe Tourism Association
Roe Tourism Association
S-Bend Caravan Park & Roadhouse
Shire of Northam
SmartSat
So Simple Solutions (Eco Pot)
Soundwave Car Stereo Bunbury
Southern Cross Caravan Park
Southern Stars Holiday Park
Sports Range 4x4
Stoney Creek Campers
Sunset Beach Holiday Park
Tarangau Caravan Park
Tathams Caravan Park
Taunton Farm Holiday Park
Terrsat
The Caravan Shed
The Hose Bag Co
Thetford Australia
TJM 4x4 Equipped
Tom Price Tourist Park
Toodyay Holiday Park & Chalets
Trackabout Off Road Campers
TrackStar Campers
Tuart Lakes Lifestyle Village
Tubal Pty Ltd
Turner Caravan Park
Ultimate 4WD Equipment
Veeco Laundry Systems
Vibe Baldivis Lifestyle Village
WA Association of Caravan Clubs Inc
WA Automotive Group
WAITOC
Walpole Rest Point Caravan Park
Wanneroo Caravan Park
West Coast Campers (WA Pty Ltd)
West Oz Camper Trailers
Whalesong Café and Campground
Wilford Plastic & Canvas Co Pty Ltd
Wintersun Caravan Park
Xtend Outdoors
Yalgoo Caravan Park
Yallingup Beach Holiday Park
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Life &
Honorary
Members
Life Members
John Kellock
John Wood Snr
Richard Raven
David Kestel
David Holland
John Wood Jnr
Jacob Chacko
Donna Cocking
Chris Sialtsis
Andrew Fardon

Honorary Members
Cyril Fenn
Mick Flavel
Peter Fomiatti
Roy Garrett
Evelyn Gracie
Stan Grey
Fred Hatfield
Dr David Hill
Syd Keirle
Phyllis Keirle
John Kellock
Bob Smith
Robert Smith
Peter Woodhead
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Caravan Industry Association Western Australia Inc
ABN 57 932 524 364
Unit 15, 64-66 Kent Street, Cannington WA 6107
T: 08 9358 5622 F: 08 9358 5677
E: info@caravanwa.com.au

www.caravanwa.com.au

@CaravanAssocWA

